Nothing  moves  Chicago  like  the  Tribune 


"New  Math"  students  develop  their  own  number  system. 
For  example,  here  Anne  works  out  the  number  of  equal  hops 
required  to  reach  the  12th  mark  on  a  line  and  discovers  multi¬ 
plication  is  repeated  addition.  The  "New  Math"  was  the  sub¬ 
ject  of  a  series  of  4  stories  in  the  Chicago  T ribune  Magazine 
last  year.  Immediately,  the  series  caught  the  attention  and 
imagination  of  parents,  students  and  educators.  The  interest 
continues  and  grows  stronger  all  the  time.  Look: 

30,000  reprints  of  the  series  sold  .More  ordered  every  day.  * 
Nearly  4,000  requests  for  the  bibliography  offered  in  the 
series.  /  Educators  named  in  the  stories  are  swamped  with 


bids  to  lecture  and  conduct  workshops.  /  More  and  more 
schools  adopt  the  "New  Math"  method  .  .  .  many  use  the 
Tribune  series  as  the  textbook.  /  A  Tribune-sparked  "New 
Math”  workshop  for  parents  brought  4  times  the  expected 
registration,  at  $15  each.  /  The  list  goes  on  and  on. 

Repealed  proof:  Nothing  moires  Chicago  like  the  Tribune.  Every 
day  the  Tribune  reaches  450,000  more  readers  than  any  other 
Chicago  newspaper.  The  Tribune  is  first  in  circulation,  first  in 
advertising  audience.  And,  as  the  "New  Math"  series  demon¬ 
strates  again,  the  Tribune  is  first  in  editorial  influence.  This  is 
the  persuasive  power  of  the  ([liicagO  (Tribuiie 


♦  Want  a  reprint  of  the  Tribune's"NewMath"  series  to  help  you  keep  up  with  your  kids  ?  No  charge.  Address  the  TRIBUNE,  Room  772, Chicago  J I 


In  the  San  Antonio  City  Zone  (according  to  September  1963  Publishers' 
Statements)  The  Light  has  as  much  daily  circulation  and  more  home 
delivered*  circulation  than  the  other  two  newspapers  combined. 

In  the  City  and  Retail  Trading  Zone,  The  Light  has 
70^(  more  circulation  than  the  morning  Express  and  more 
than  doubles  the  evening  News. 

In  total  net  paid  circulation,  The  Light  has  63 'r  more 
than  the  morning  Express  and  more  than  doubles  the  News. 

On  Saturday  and  Sunday,  The  Light  also  leads  by  an  overwhelming 
margin — in  city,  retail  trading  zone  and  total  circulation. 


Reach  67<}()‘of  all  newspaper  households  through 


By  independent  carriers  filing  lists 
Starch  Survey,  A.B.C.  City  Zone 


Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


THE  HEARST  NEWSPAPERS 

AlbMy  Tiats>i«Ma  Lm  Aagtlts  Kwalri^xasiMr  Saa  Frmisct  Haws  CaH  Ballatia 

AlbMy  KMtkarbacker  Nttas  Nata  Yark  JawaaManricaa  Saattia  Paat-tataH^iaacer 

Baltiawra  Nataa-Bast  aad  Saaday  /Uaaricaa  Sm  Aataaia  Light  Pictarial  Si^  Hagaaaa  firaap 

Bastaa  Racard  taNricaa  aad  SMday  Admtisar  Saa  Fraacisca  Eiaariaar  Pack— Tha  CNria  Waakly 


‘Source:  U.S.  Bureau  of  Budget  and  1960  Canaua  of  population 


the  state’s  two  biggest  newspapers.  The  Star  and 
The  News.  This  power-packed  selling  team  gives 
you  saturation  coverage  (96.1%)  of  all  families  in 
the  Indianapolis  Metro  Market — 53.6%  coverage 
of  all  families  in  the  entire  $4.7  billion,  45-county 
Central  Indiana  trading  area.  Why  not  start  your 
wheels  rolling  now? 


To  sell  auto  supplies — tires,  gasoline,  repair  parts 
or  accessories — get  yoiur  share  of  the  volume  sales 
in  the  big  Indianapolis  Metro  Market.  In  this 
home  of  the  famed  ”500”  auto  race  classic,  292,100 
families  own  367,626  automobiles — and  there  are 
492,000  cars  in  the  surrounding  trading  area! 

To  get  fast  action,  advertise  yovir  products  in 


You're  Indiana,  with 

THE  INDIANAPOLIS  STAR  •  THE  INDIANAPOLIS  NEWS 

(Morning  &  Sunday)  (Evening) 


Kelly-Smith  Company  •  National  Representatives 
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V  .  J  y 

The  lady  from  New  York 
shouldered  her  ’scope  and 
trudged  determinedly  into 
a  field  of  bayberry,  golden- 
rod  and  briars.  “You  know,” 
she  said,  “getting  half  a  size 
larger  sneakers  has  made 
all  the  difference  in  my 
birding.” 


A  LEAD  FOR 
THE  BIRDS 

A  good  lead . . .  and  a  good  story  about  bird- 
watching  in  southern  New  England.  It 
proves,  obviously,  that  there  are  more 
strange  birds  around  than  perch  on  trees 
and  telephone  wires.  Providence  lays  no 
claim  to  being  other  than  typical  in  this 
respect.  In  fact.  Providence  is  typical  in 
most  respects,  a  fact  that  makes  it  one  of 
America’s  top  test  markets.  Covering  this 
typical  city  complex  of  more  than  one  mil¬ 
lion  people  is  The  Providence  Journal- 
Bulletin ...  bringing  the  news  to  New  Eng¬ 
land  . . .  with  character  .  . .  competence  .  .  . 
color. 


EDITOR  &  PUBUSHER  CALENDAR 

JANUARY— 1964 

12-14 — Northaattarn  Clatsifiad  Advarfiting  Managart  Atsociation,  hlotill 
Balmont  Plaza,  Naw  York  City.  ^ 

12-15 — Nawtpapar  Advartising  Exacutivat  Association,  Edgawatar  Baaek 
Hotal,  Chicago. 

1 5-  IB— National  Editorial  Association  Ragional,  San  Marcos  Hotal,  Chand- 
lar.  Aril. 

16 —  North  Carolina  AP  Club,  Carolina  Inn,  Chapal  Hill. 

16-18 — Kantucky  Prass  Association  convantion,  jointly,  with  Kantucky  AP 
nawspapar  mambars,  Laxington,  Ky. 

16- Fab.  14^ — National  Editorial  Association  Study  Mission  to  Pacific  Islands,  j 
Naw  Zealand,  Australia. 

17- 18— Naw  Maxico  Press  Association,  Alvarado  Hotal,  Albuquarque,  Nawii 

Mexico.  i 

17- 18— Arkansas  Press  Association.  Albert  Pika  Hotel,  Little  Rock.  '■ 

18 —  New  Mexico  AP  meeting,  Alvarado  Hotel,  Albuquerque.  \ 

18- 19 — Oregon  Newspaper  Publishers  Association  Foremen,  West  Lin«: 

Inn,  West  Linn,  Ore.  4 

19- 22 — Southern  Classified  Advertising  Managers  Association  BusinetiE 
Conference,  Jack  Tar  Poinsett  Hotel,  Graanvilla,  S.  C. 

20- 31 — American  Pratt  Institute  Management  and  Costs  seminar  (fort 
newspapers  over  75,000  circulation),  Columbia  University,  Naw  York; 

21 -  Michigan  AP  Nawsphoto  and  Telegraph  Editors  seminar,  Kellogg  r 
Center,  East  Lansing. 

21 — New  England  Daily  Newspaper  Association,  Sheraton- Plaza  Hotel, 
Boston,  Mass.  i 

21- 23— New  England  Circulation  Managers  Association,  Statler-Hiltm  { 

Hotel,  Boston.  I 

22- 25— Copley  Newspapers  Seminar  for  News  Executives.  La  Casa  dil ; 

Zorro,  Borrego  Springs,  Calif.  | 

23- 25 — ^Tennessee  Press  Association,  convention  and  Prass  Institute,  HotsI  • 

Hermitage,  Nashville.  I 

23-26 — Oklahoma  Press  Association.  Sheraton  Oklahoma  Hotel,  Oklahoma ! 
City.  [ 

27 — The  Connecticut  Sportswriters  Alliance,  23rd  Gold  Key  dinner.  Am-  ^ 
bassador  Restaurant,  Hamden. 


FEBRUARY 

1-2 — ^Texas  AP  Newspaper  members,  Austin. 

6 — California  AP  Newspaper  members,  Coronado. 

6-8 — Ohio  Newspaper  Association.  Columbus  Plaza  Hotal,  Columbus,  Ohia 
6-9 — California  Newspaper  Publishers  Association,  Hotal  del  Coronado, 
Coronado. 

ID— New  York  Associated  Dailies,  Hotel  Syracuse,  Syracuse,  N.Y. 

10-12 — Now  York  State  Publishers  Association  jointly  with  Now  York  Stats  | 
Society  of  Newspaper  Editors,  Hotal  Syracuse,  Syracuse,  N.Y.  I 

10-21 — American  Press  Institute  Sports  Editors  seminar,  Columbia  Uni-  | 
varsity.  New  York.  j 

13- 15 — Maryland-Delaware  Press  Association,  convention,  Shoraton-Beivs-  j 

dere  Hotel,  Baltimore.  j 

14—  Chesapeake  AP  Association,  Sheraton  Belvedere  Hotel,  Baltimori.  ! 
14-15 — Now  York  Press  Association,  Hotal  Syracuse,  Syracuse,  N.  Y. 

16-17 — Mi^ast  Nawspapar  Advartising  Gacutivas  Association.  HotsI  I 

Montelaona,  New  Orleans,  La. 

16-18 — ^Taxas  Daily  Newspaper  Association,  Manor  Hotel,  El  Paso. 

20 —  Colorado  AP  Newspaper  Members,  Brown  Palace  Hotel,  Denver. 

21- 22— South  Carolina  Press  Association.  Wade  Hampton  Hotel,  Columbia. 

20- 22 — Minnesota  Newspaper  Association.  Leamington  Hotel,  Minneapolis. 

21- 22 — Oregon  Press  Conference,  University  of  Oregon,  Eugene. 

21- 23— Colorado  Press  Association,  Convention,  Brown  Palace  HotsI, 

Denver. 

22- 23— Tha  Mississippi  Vallay  Qassifiad  Advartising  Managars  Association. 
Hotel  La  Salla,  Chicago. 

22- 23 — National  Classifi^  Suparvisors  School  and  Clinic.  Hotal  La  Sails, 
Chicago. 

23- 25— Inland  Daily  Prass  Association,  Draka  Hotal,  Chicago. 

24- 25 — New  England  Newspaper  Advertising  Executives  Association,  Parker 
House,  Boston,  Mass. 

24-March  6 — American  Press  Institute  Advertising  Executives  seminar  (for 
newspapers  under  75,000  circulation),  Columbia  University,  New  York 

27- 29 — PNPA-Intarstata  Advartising  Managars  Auociation  Display  Advsr 
rising  Confaranca,  Pann  Harris  Hotal,  Harrisburg,  Pa. 

28- 29 — Newspaper  Advartising  Executives  Association  of  tha  Carolines, 
Robert  E  Lea  Hotel.  Winston-Salem,  N.  C. 
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Oddball.  Similar  to  the  newspaper  situation  in  Iowa.  The  Des 
Moines  metro  area  doesn’t  make  the  top-50  market  list,  or  even  the 
top-75  (it’s  90th).  But  the  Des  Moines  papers  are  quite  another  matter. 
Curiously  enough,  they’re  read  all  over  Iowa.  And  provide  a  market  a 
good  many  cuts  above  90th.  Just  counting  counties  with  50%  or  better 
family  coverage,  the  Des  Moines  Sunday  Register  market  is  the  14th 
Sunday  market.  And  our  daily  market  is  30th.  Obviously,  most  of  our 
market  is  outside  Des  Moines  (86%  to  be  exact).  □  So,  the  next  time 
you’re  buying  the  so-called  top-75,  top-50  or  even  the  top-30,  remember 
the  oddball  newspaper  situation  in  Iowa. 


Other  curious  facts:  31% 
more  Sunday  Register  sub¬ 
scribers  belong  to  Stock  In¬ 
vestment  Clubs  than  the 
state  average  .  .  .  but,  gar¬ 
bage  pail  salesmen  be 
warned!  For  some  odd  rea¬ 
son,  19%  more  Sunday 
Register  households  have 
electric  disposal  units  than 
the  state  average. 


DES  MOINES  Register  and  Tribune 

Gardnar  Cowlaa.  Praaidant 

SUNDAY  •  522,784  COMBINED  DAILY  •  354,506 
Nationally  represanted  by  Creamer,  Woodward,  O’Mara  and  Ormsbea,  Inc. 
New  York.  Philadelphia,  Chicago,  Detroit,  Atlanta,  Los  Angeles,  San  Francisco 


THE  DECLINE  AND  FALL 

DF  THE  AMERICAN 
NEWSPAPER... 


How  can  the  N.Y.  Mirror  fold  — 
with  America’s  2nd  largest 
circulation?  Why  is  The  N.Y.  Times 
down  7%  in  copies  sold?  Why  are 
free  giveaway  newspapers  flourishing?  A  lively  and 
factual  new  book  may  have  the  overlooked  answers. 


»tmnERE  has  never  been  a  greater 

i  crisis  in  the  newspaper  business 
than  right  now,”  warns  John  Tebbcl  in 
his  new  book,  “The  Compact  History 
of  the  American  Newspaper”.  News¬ 
papers  are  dying  every  week.  Others 
are  merging.  Most  of  them,  says 
TIME  Magazine,  are  a  “potpourri  of 
syndicated  columns,  global  think 
pieces,  comics,  canned  features,  cole¬ 
slaw  recipes.” 

How  did  newspapers  get  into  this 
fix?  What  were  the  old,  bold  days 
like?  What  became  of  the  “tyrannous 
ogres”  like  Bennett  and  Pulitzer? 
How  did  chain  journalism  start?  Who 
is  the  my.sterious  Canadian  publisher 
who  is  putting  together  an  interna¬ 
tional  newspaper-TV-radio  empire? 
“The  Compact  History  of  the  Amer¬ 
ican  Newspaper”  answers  these  and  a 
thousand  other  questions  on  journal¬ 
ism  in  our  country  —  from  Boston's 
Puhlick  Occurences  in  1690  to  Sam¬ 
uel  I.  Newhouse  and  his  2-million 
circulation  chain. 

One  volume  reference  and  treasury 
packed  with  little-known  lore, 
facts,  anecdotes  and  detail 

•  Coninen,  High-binders,  Tightwads, 
Misanthropes:  Crackling  profiles  of 
the  bizarre  and  bilious  characters 
who  made  and  broke  great  news¬ 
papers:  Greeley,  who  lopped  $5  off 
London  correspondent  Karl  Marx’s 
salary  . . .  “Marse  Henry”  Watterson, 
the  Confederate  spy  who  called 
Teddy  Roosevelt  a  cutthroat. ..W.R. 
Hearst,  who  invaded  Cuba  and  cap¬ 
tured  26  Spanish  seamen  . . .  Health- 
nut  Macfadden  and  his  “New  York 
Evening  Pornographic”... Roy  How¬ 
ard,  whom  Robert  Scripps  described 
as  having  “gall  written  all  over  his 
face  . . .”  Ed  Howe,  “The  Sage  of 


“stirring  story. ..moving,  mul¬ 
tifaceted  and  challenging...” 

“the  whole  p-noramic,  progressive 
pageant . . .  many  individual  stories 
cleverly  interwoven  . . .  metropolitan 
and  country  papers  of  all  eras  and 
areas  of  America.  Fascinating  minu- 
tia  .  .  .  important  historical  data.  The 

American  newspaper  is  r—  —  — “  ~~  ““  - - 

indebted  to  John  Teb-  |  HAWTHORN  BOOKS,  InC.,  Dept.  EP  164 
I  70  Fifth  Avenue.  New  York.  N.Y.  10011 


Potato  Hill,”  perhaps  the  greatest 
country  editor  . . . 

•  Beloved  and  U niainented  Newspa¬ 
pers:  This  book  is  a  goldmine  of  in¬ 
formation  on  both  well-known  and 
obscure  newspapers:  White's  crusad¬ 
ing  Emporia  Gazette  . . .  Patterson’s 
“shopgirl,  horseplayer”  catering 
Daily  News  . . .  Frank  (“morals  of  a 
meat-packer”)  Munsey  whose  mania 
for  mergers  killed  off  the  N.Y.  Sun 
. . .  The  Washington  Globe  Wasp  . . . 
St.  Louis  Post-Dispatch  . . .  Vineyard 
Gazette  .  .  .  Richmond  Enquirer  .  .  . 
Omaha  News-Bee  ...Coshocton  Whig 
. . .  Atlanta  Daily  Georgian  . . . 

•  Jazz  Journalism,  Scandal  Sheets, 
Public  Servants:  Chicago  in  the  hey¬ 
day  of  gangster-driven  delivery 
trucks  . . .  Denver  and  “slimy  ser¬ 
pent”  Bontils’  Post ...  Ed  Godkin, 
the  voice  of  calm  reason  who  stood 
up  to  opportunist  Dana  . . .  the  188U's 
and  the  “battle  of  the  newspaper 
dinosaurs”:  Hearst  vs.  Pulitzer... 

It’s  amazing  how  much  informa¬ 
tion  has  been  packed  into  “The 
Compact  History  of  the  American 
Newspaper.”  Every  item  is  factually 
correct;  every  bit  of  lore  thoroughly 
researched.  T  his  is  no  mere  rehash  of 
material  about  high-jinxing  press 
lords  and  low-living,  stop-the-press 
reporters.  The  book  is  organized  and 
written  with  a  view  toward  solutions 
of  journalism’s  must  pressing  prob¬ 
lems.  It  is  as  useful  for  journalists, 
columnists,  editors  and  publishers  as 
it  is  for  writers,  public  relations  men 
and  historians.  A  detailed  bibliog¬ 
raphy  and  index  make  this  volume  a 
valuable  reference  work. 

Free  examination  copy 
sent  without  cost 

Coupon  below  brings  you  “The  Com¬ 
pact  History  of  the  American  News¬ 
paper”.  At  the  end  of  10  days,  either 
remit  only  $4.95  (plus  small  charge 
for  postage  and  handling),  or  return 
book  and  owe  nothing,  ^nd  coupon, 
without  money,  to:  Hawthorn  Books, 
Inc.,  Dept.  EP-164,  70  Fifth  Ave., 
N.Y.,  N.Y.  10011. 


bel  for  telling  its  stri¬ 
dent  story  so  succinctly 
and  successfully.”  — 
Editor  &  Publisher. 
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Please  send  me- 


-copy(les)  of  THE  COMPACT 


ABOUT 
THE  AUTHOR 

JOHN  TEBBEL,  author  of 
this  work,  is  Chmn., 
Dept.  Journalism,  N.Y. 
University:  contributing 
editor,  Saturday  Review; 
has  written  for  News¬ 
week,  Detroit  Free  Press, 
The  N.Y.  Times;  author 
of  the  book.  Makers  of 
Modern  Journalism, 
among  others. 


HISTORY  OF  THE  AMERICAN  NEWSPAPER:  2«6  pages, 
indexed,  full-linen  binding.  At  the  end  of  10  days  I  will 
either  remit  only  S4.9S  (plus  small  postage  charge)  for 
each  book  ...  or  will  return  book(s)  and  owe  nothing. 


SAVE!  Enclose  $4.95  for  each  book  and  we  pay  postage.  I 
Same  return  privilege:  refund  guaranteed.  _ I 
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NEWSPAPER  has  rhythm  and  much  of  its  prostde 
-R-  prose  actually  is  written  in  a  form  of  poetry.  You  are  a 
poet  and  don’t  know  it.  A  poet  told  a  Dallas  Morning  News 
I  reporter  that  40  percent  of  that  newspaper  is  written  in  iambic 
pentameter — a  poetic  beat.  “It’s  true  of  most  newspapers,” 
said  23-year-old,  Dallas-born  Donald  Carroll,  who  has  built 
a  reputation  as  poet,  critic  and  editor  of  a  literary  magazine 
in  Ireland.  “The  language  seems  to  naturally  lend  itself  to 
that  rhythm,”  he  explained.  The  poet  said  that  if  you  read 
a  poem  and  don’t  know  its  meter,  you  will  be  right  90 
percent  of  the  time  if  you  guess  “iambic  pentameter.”  Oh,  to 
sit  under  an  apple  tree  on  a  hill  and  write  a  prose  poem 
about  the  day’s  police  court  proceedings. 

Why  do  all 

The  vexing;  headlines 

Hit  the  desk 

So  near  to  deadlines? 

^.Samuel  LalTerty,  Schenectady,  N.  Y. 

— Eric  Sevareid.  by  the  way  of  explaining  how  CBS  News 
and  Public  Affairs  department  was  renamed  merely  CBS  News, 
says  a  wag  in  the  shop  observed:  CBS  News  was  too  pure  for 
views  and  too  old  for  an  affair.  .  .  .  Alexander  Kendrick,  CBS 
London,  reviewing  events  of  1963  for  a  press  group,  remarked 
that  England  lost  her  Secretary  of  War  (Profumo)  and  nearly 
got  Christine  Keeler  as  Solicitor  General.  .  .  .  Staffers  of  the 
women’s  department  of  the  Syracuse  (N.  Y.)  Herald-Journal 
literally  had  a  chance  to  eat  a  mistake,  although  they  were  not 
responsible  for  it,  A  gift-wrapped  box  of  cookies  came  with 
a  card  commenting:  “Some  of  the  delicious  rocks  I  made  with 
j  one  of  your  printed  recipes;  even  my  dog  wouldn’t  eat  them.” 

'  Before  the  cookies  arrived,  the  staff  had  discovered  that  one 
ingredient — baking  powder — was  left  out  of  a  recipe  by  a 
contributor  and  a  correction  was  printed.  But  all  was  not  lost. 
One  copy  editor — who  still  had  all  his  teeth — thought  the 
i  cookies  tasted  just  fine. 

—Heady  heads:  “Clay  Defeats  Sonny  Liston  in  Publicity”— 
Carlsbad  (IN.  M.)  Current-Argus.  Incidentally,  that  same  paper 
has  a  daily  column  of  wit  and  philosophy  on  the  front  page  headed 
“The  Little  Argus.”  Billie  Holder,  president-publisher  of  the 
Alamogordo  (N.  M.)  News,  writes  a  daily  column  called  **The 
Wailing  Wall  by  Weepin’  Willie.”  Larry  Lassiter's  sports  column 
in  the  Lynwood  (Wash.)  Enterprise  is  called  “The  Unbalanced 
I  Line”  with  the  type  of  the  lust  word  out  of  line.  Chicago  Tribune 
heady  head:  “A  Dog's  A  Dog  .And  Thereby  Hangs  A  Tale.”  One 
'  in  the  Philadelphia  Daily  News:  “Eddie  Bursts  into  Song  At  Idea 
of  Going  Solo.*'  .  .  .  The  Toronto  (Ont.)  Telegram  has  started 
a  regular  feature  called  “Your  guide  to  New  York,”  giving  detailed 
information  about  hotels,  plays,  restaurants,  night  spots  and  good 
music.  It's  written  by  .Aaron  Einfrank,  who  heads  the  Telegram's 
New  York  Bureau  at  the  United  Nations.  A  shorter  guide  to  Mon¬ 
treal  is  by  Anthony  Ferry.  .  .  .  Harvey  Dodd,  Manchester  (N.  H.) 

I  Union  Leader,  managed  to  write  a  short  feature  story  for  his 
paper,  using  only  unusual  postolTiee  names^  The  story  was  headed: 
“You  Name  It,  We  Have  It:  Lots  of  Fun  in  PD— USA.”  .  .  . 
Managing  Editor  Jack  .Adams,  Fontana  (Calif.)  Herald-News, 
wants  to  know  the  origin  of  “cq”  as  a  sign  that  a  name  is 
correctly  spelled.  Funk  &  Wagnalls  New  Standard  Dictionary  of 
the  English  Language  lists  C()  as  a  wireless  telegraph  signal  to 
all  stations  within  hearing,  not  standing  for  any  words.  Did  the 
'‘correct”  usage  grow  from  this  signal?  This  is  a  CQ  to  all  readers 
for  a  correct  (cq)  answer. 


— Title  of  Jon  Custer’s  sports  column  in  the  Lawrence  (Ind.) 
Journal  is  “Custer’s  Stand.”  Jim  Nichols,  .Moline  (Ill.)  Daily 
Dispatch  city  hall  reporter,  writes  a  weekly  column  of  sidelights 
called  “A  Nichols  Worth  of  News.”  The  Seattle  Times  has  a 
column  called  “NOTABLE  and  ‘Quotable.’  ”  Washington  Post 
head:  “Chancellor  to  See  Cactus  and  Cliburn.” 
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MORE  HOME  OWNERS 

IN  THE  N.Y.  METROPOLITAN  AREA 


than  read  the 


N.Y.  TIMES 
WORLD-TELEGRAM 
JOURNAL-AMERICAN 

COMBINED 

•OURCei  tRDS  DATA  INCONPORATCO . 

NCW  VOfIK  CONtUMKM/AUOIKNCl  PROFILE 


If  you're  out  to  put  your  dollars  whero  thoy  count  most  In  tho  N.Y.  markot,  put  UNYT  on  your  schodule.  Get  the  facts  from  Molonoy.Regan  A  Schmitt. 


editorial 


Unique  Milwaukee  Test 

'  I  ’’HE  program  ol  the  Milwaukee  Journal  Company  to  test  the 

effectiveness  of  television  advertising,  which  has  just  been  ajiproved 
by  the  Federal  Communications  Ciommission,  is  an  important  break¬ 
through  in  advertising  resean  h. 

For  two  years,  atlvertisers  and  agencies  have  been  using  the  Journal’s 
matched  markets  method  to  test  newspaper  ativertising  techniques  such 
as  color  vs.  I)lat  k  aiul  white,  copy  aiul  price  aj>peal,  treative  variations, 
etc. 

Now,  by  using  a  tlevice  whit  h  will  automatically  Ijlack  out  television 
commercials  in  50  penent  of  a  cross  section  panel  of  Milwaukee  homes 
and  cliecking  the  purchasing  habits  of  all  panel  families,  advertisers 
will  be  able  to  get  some  straight  answers  to  their  tpiestions  al)out  the 
effectiveness  of  commercials  in  general  as  well  as  tyjx-s  of  commercials. 

The  study  should  give  agencies  ami  television  advertisers  a  lot  more 
definite  information  than  the  highly  questionable  “ratings”  they 
continue  to  use.  It  toultl  give  supporting  eviilence  to  the  exorbitant 
claims  of  effectiveness  matle  by  television  salesmen.  Or,  it  could  reveal 
enough  negative  information  to  permit  all  newspaper  advertising 
salesmen  to  say  “I  tokl  you  so!” 

Regardless  of  the  results,  it  is  high  time  such  a  study  was  made,  anil 
our  congratulations  to  the  journal  for  taking  such  a  bold,  and  expen¬ 
sive  step.  Every  advertising  man  in  the  country  will  be  watihing  for 
the  results. 

Permanent  Record 

^  I  ^HE  phenomenal  orders  for  the  two  Itooks  containing  the  history  of 
-*-  President  Kennedy’s  assassination  anil  events  of  tlie  weekend  of 
Nov.  22-25  provide  an  unusual  testimonial  to  the  public’s  desire  for 
the  printed  record. 

The  events  of  those  four  days  undoubtedly  were  the  most  thoroughly 
covered  of  any  in  history.  The  sustained  period  of  railio  and  television 
broadcast  coverage  widiout  commercial  announcements  was  unprece¬ 
dented.  Newspajjer  coverage  has  never  been  equalled.  Every  small 
detail  of  the  story  was  rejxn  ted  on  the  air  and  in  print. 

In  spite  of  that,  many  newspaj)ers  published  memorial  eilitions  con¬ 
taining  all  the  news  coverage  of  that  weekend  and  they  were  gobbleil 
up  by  avid  readers  and  collectors.  The  two  special  books  being  pub¬ 
lished  by  the  Associated  Press  and  Uniteil  Press  International  will  run 
to  much  more  than  3,000,000  copies. 

The  public  has  shown  that  it  wants  a  j>ennanent  recoril — anil  that 
can  only  be  fulfilled  in  Print. 

Pool  Coverage 

l^^Ass  coverage  of  events  in  Dallas  following  Presiilent  Kennedy’s 
death  has  prompted  some  news  jieople  to  revive  the  projwsal  for 
pool  coverage  of  all  major  stories  to  avoid  the  mob  scene  caused  by 
hundreds  of  reporters  for  all  meilia  plus  cameras,  technicians,  etc. 
There  seems  to  be  general  agreement,  except  among  television  people, 
that  cameras,  lights,  wires,  microphones  are  largely  to  blame. 

'I  he  real  problem  of  |x>oIing  from  the  newspaper  point  of  view  is 
the  selection  of  the  proj>er,  qualified  reporter  who  will  be  acceptable 
to  all  as  their  representative.  Choosing  by  lot  from  among  those  present 
does  not  necessarily  guarantee  drawing  a  reporter  competent  to  serve 
everyone. 

There  is  already  a  hunted  amount  of  pooling — in  covering  the 
President’s  trips,  for  instance — l)ut  we  don’t  expect  to  see  it  increased. 

6 


I 


Think  not  that  I  am  came  la  destroy 
the  laic,  or  the  prophets:  I  am  not  come 
to  destroy,  hut  to  /iilfill.  St.  Mallheic, 
P;  17. 
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Short  Takes 
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Mrs.  Blank  pave  the  history  of  the 
Christmas  carol,  “Hark  the  Herald  An- 
pels  Sin.”  —  (treat  Bend  (Kas.)  Daily 
Tribune. 


On  his  visits  he  .sanp  for  many  years 
with  the  Society  for  the  Prevention  of 
Spirituals.  —  Charleston  (S.  C.)  Eve¬ 
ning  Post. 


New  Year’s  Day  plastered  Rochester 
with  stormy  preetinps  in  unwelcomed 
form  of  blizzard-like  sow.  —  Rochester 
(N.  Y.)  Democrat  &  Chronicle. 


The  ferry  settled  to  the  bottom  of  the 
slip  into  which  it  had  l>een  pushed  by 
two  thups.  —  New  York  World-Telegram 
&  Sun. 


.f(  tis  ih^rei'ore  tollo*)  aPier 
things  ^^hich  make  for 

BCXMNS  24  :tQ 


The  Weather  Bureau  forecast  fair  and 
milk  weather  for  the  weekend.  —  Balti¬ 
more  (Md.)  Evening  Sun. 


PATH  OF  WISE  MEN 
Hubenthal,  Los  Angeles  Herald-Examiner 


POPE  PAUL  IN  HOLY  L-4ND 


Reporters  Never  Saw  Anything  Like  It 


By  Webb  McKinley 

(.Hiief  t>f  Middle  East  Services,  AP 


; ' 

■GIDDYAP!' 

Baldy,  Atlanta  Constitution 


I  Guess  You're  Surprised  I've  Decided  to  Run!' 
Morgan,  Spartanburg  (S.C.)  Herald-Journal 
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MAKING  OF  A  CANDIDATE 

Basset,  Scripps-Howard 


f 

the  world  was  told  and  knew  all  there  was  to  know pf  hi^^m  ^ly  p 


©  The  New  York  Times  News  Service 


KeportS'in-ilepth,  for  one  thing. 
Because  New  York  Times 
correspontlents  all  over  the  world 
have  a  standing  assignment; 

To  dig  out  the  reasons  why  thing's 
are  going  to  happen.  Which  is 
why  there’s  less  duplication,  greater 
variety  and  indisputable 
authority  in  New  York  Times 
reporting.  ' 

Favorable  rates,  for  another.  This 
means  that  if  you’re  a  two- 
service  newspaper,  you  can  easily 
afford  to  make  one  of  them 
The  New  York  Times  News  Service. 

And  more.  Lots  more.  To  find  out 
what  The  New  York  Times 
News  Service  can  do  for  your 
newspaj>er  and  your  readers, 
write  us  or  call  collect.  229  West 
43  Street,  New  York,  N.Y.  10036; 
(212)  LAckawanna  4- 1 000, ext.  8068. 


♦From  the  booklet  of  the  same  name.  Just  ask  for  a  copy. 
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Every  Saturday  Since  1884 


Lima  Citizen,  Born  in  1957 
Ceases  with  Sale  to  Hoiles 

f  »  I  A  •  ¥  Justice  to  determine  if  the 

Lima  INews  Alone  Again;  Large  were  any  antitrust  violations 

the  Lima  newspaper  business 

Gain  in  Circulation  Expected  jta°o7d/of'Sh“imp™"i*e,h“a 


Th«f  Uftm  CitiaMin 


LIMA  LOSiS  A  CITIZEN; 
6'^  YEAH  m  PAPER  MES 


HV  SUPREME  COURT 


Right  to  Criticize 
Officials  Argued 


Washington 

The  Supreme  Court  this  week 
heard  arjfuments  in  a  case  that 
could  have  a  far-reaching  im¬ 
pact  on  newspapers  and  the 
communications  industry. 

Attorneys  for  the  New  York 
Times  asked  the  court  to  reverse 
a  $500,000  libel  verdict  returned 
in  an  Alabama  court  on  the 
ground  that  the  decision  violates 
constitutional  guarantees  of 
freedom  of  the  press. 

The  suit  was  brought  by  the 
Police  Commissioner  of  Mont- 
gomerj',  Alabama,  who  claimed 
he  was  libeled  by  an  advertise¬ 
ment  that  appeared  in  the  Times 
in  March,  1960.  The  ad  described 
the  actions  of  Montgomery  po¬ 
lice  during  a  student  demonstra¬ 
tion. 

Herbert  Wechsler,  the  Times 
attorney,  argued  that  any  criti¬ 
cism  of  a  public  official  in  his 
official  capacity  by  a  newspaper 
is  protect^  by  the  First  .Amend¬ 
ment.  He  said  the  right  to  criti¬ 
cize  the  conduct  of  an  official 
was  “exactly  what  the  First 
Amendment  is  all  about.”  He 
said  that  he  felt  that  this  in¬ 
terpretation  w’as  clear  in  the 
writings  of  James  Madison. 

No  Limits  on  Protection 

In  answer  to  questions  from 
the  court,  Mr.  Wechsler  said  in 
his  opinion  there  were  no  limits 
on  this  constitutional  protection. 
He  said  that  in  his  view  if  a 
newspaper  accused  a  public  offi¬ 
cial  of  taking  a  bribe,  the  offi¬ 
cial  did  not  have  recourse  to  a 
libel  suit,  but  could  use  his  offi¬ 
cial  position  to  make  a  speech 
denying  the  charge.  He  said  that 
in  Madison’s  time  charges  of 
bribery  and  other  official  mis¬ 
conduct  were  common,  and  that 
it  was  Madison’s  view  that  these 
charges  came  under  the  free¬ 
dom  of  the  press  provision. 

This  case  —  officially  known 
as  Sullivan  v.  the  New  York 
Times  —  marks  the  first  time 
the  question  of  constitutional 
protection  for  newspapers  that 
criticize  official  conduct  has  been 
brought  before  the  highest 
court. 

However,  the  Times  is  oppos¬ 
ing  the  decision  on  other  grounds 
beside  the  constitutional  one, 
and  the  court  may  choose  to  by¬ 
pass  the  latter.  The  Times  con¬ 
tends  there  is  no  evidence  to 
support  the  state  court’s  con¬ 
tention  that  the  advertisement 
in  any  way  damaged  the  reputa¬ 
tion  of  L.  B.  Sullivan,  the  com¬ 


missioner.  It  al.so  argues  that 
the  case  does  not  fall  in  the 
jurisdiction  of  .Alabama  courts, 
since  it  does  not  feel  that  cir¬ 
culating  850  i)apers  and  send¬ 
ing  i-eporters  into  Alabama  con¬ 
stitutes  “doing  business”  in  the 
.state.  The  Times  contends  that 
the  .suit  should  have  been 
brought  in  New  York. 

.Ail  l*la<’eil  by  Group 

The  advertisement  that  led 
to  the  lil)el  suit  was  placed  in 
the  Times  by  the  Committee 
to  Defend  Martin  Luther  King 
and  the  Struggle  for  Freedom 
in  Alabama.  It  .said  that  after 
a  protest  demonstration  by  stu¬ 
dents  at  Alabama  State  College, 
“truckloads  of  police  armed  with 
.shotguns  and  tear  gas  ringed 
the  Alabama  campus.” 

Attorneys  for  the  plaintiff 
argued  that  this  .statement 
libeled  Mr.  Sullivan,  who  as  po¬ 
lice  commissioner  is  responsible 
for  actions  of  local  police.  They 
said  the  description  of  what 
took  place  on  the  campus  was 
inaccurate. 

The  Times  argued  that  de¬ 
scribing  police  actions  in  no  way 
referred  iwrsonally  to  the  com¬ 
missioner.  It  also  said  that  while 
it  was  true  that  police  did  not 
“ring”  the  campus,  policemen 
were  deployed  near  the  campus 
in  large  numbers. 

Mr.  Sullivan  also  contended 
he  was  liljeled  by  a  statement 
that  state  authorities  padlocked 
the  student  cafeteria  in  order  to 
star\’e  the  students  into  sub¬ 
mission.  His  attomeys  said  that 
even  though  Mr.  Sullivan  was 
not  a  state  official,  the  average 
reader  would  regard  the  local 
police  as  “state  authorities.” 

Libelous  Section  Cited 

The  plaintiff  also  argued  that 
he  was  libeled  by  the  following 
paragraph:  “Again  and  again 
the  Southern  violators  have  an¬ 
swered  Dr.  King’s  peaceful  pro¬ 
tests  with  violence.  They  hav'e 
bombed  his  home,  almost  killing 
his  wife  and  child.  They  have 
assaulted  him  personally.  They 
have  arrested  him  seven  times 
for  speeding,  loitering  and  simi¬ 
lar  offenses.” 

Mr.  Sullivan’s  attomeys  sam 
that  by  the  repeated  use  of  the 
word  “they,”  the  average  read¬ 
er  would  understand  that  it  was 
the  Montgomery  police  who 
bombed  Dr.  King’s  home  and 
assaulted  him  personally. 

Mr.  Wechsler  called  such  an 


interpretation  “incredible.”  He 
also  attacked  the  size  of  the 
verdict,  saying  that  such  a 
precedent  would  mean  the 
“death  penalty”  for  newspapers 
if  it  was  followed. 

The  high  jjunitive  damages 
were  granted  to  the  commis¬ 
sioner  by  the  Alabama  high 
court  l)ecause  the  Times  had 
refu.se<l  to  retract  the  state¬ 
ments  in  the  advertisement.  Mr. 
Wechsler  said  the  newspaper  did 
not  print  a  retraction  because 
it  felt  that  the  statements  were 
“e.ssentially  true”  and  there  was 
nothing  in  the  ad  to  link  the 
statements  to  Mr.  Sullivan. 

Mr.  Wechsler  said  the  issue 
the  court  must  decide  is  how 
far  civil  libel  laws  can  be  used 
by  public  officials  to  punish  those 
who  make  statements  critical  of 
the  officials’  actions. 

‘Delibernic,  Kccklos' 

Speaking  for  the  plaintiff,  M. 
Roland  Nachman  Jr.  argued 
that  the  case  aro.se  because  of 
“a  willful,  deliberate  and  reck¬ 
less  attempt”  in  a  Times  ad  to 
portray  “rampant,  vicious,  ter¬ 
roristic  and  criminal  police  ac¬ 
tion”  in  Montgomery  to  readers 
all  across  the  nation. 

He  said  that  if  the  court  holds 
a  newspaper  or  an  individual 
can  tell  a  “deliberate  lie  about 
a  public  official”  with  impunity, 
it  will  have  “a  devastating  effect 
on  our  nation.” 

Under  the  Alabama  decision, 
Mr.  Wechsler  replied,  a  man 
would  lil)el  the  New  York  Police 
Commissioner  merely  by  saying 
that  New  York  police  engage  in 
illegal  wiretapping. 

Ministers’  Gasi‘  .Also  Heard 

In  a  companion  case,  involv¬ 
ing  a  judgment  against  four 
Negro  ministers  whose  names 
w'ere  used  in  the  Times  ad, 
foi-mer  U.  S.  Attorney  General 
William  Rogers  argued  that  the 
real  purpose  of  the  libel  suit 
was  “intimidation  of  these  peti¬ 
tioners  and  others  .seeking  free¬ 
dom  and  justice  for  the  Negro.” 

The  ministers  —  Ralph  D. 
Abernathy,  Fred  L.  Shuttles- 
worth,  S.  S.  Seay  Sr.  and  J.  F. 
Lowerj'  —  were  co-defendants 
with  the  Times.  Their  main  case 
was  that  they  had  nothing  to 
do  with  the  ad  and  that  their 
names  had  been  used  in  it  with¬ 
out  their  permission. 

Mr.  Nachman  was  asked  by 
members  of  the  court  to  present 
some  evidence  to  connect  the 
ministers  with  the  ad.  He  said 
they  had  failed  to  reply  to  a 
letter  from  Mr.  Sullivan  de¬ 
manding  a  retraction.  Under 
Alabama  law,  he  said,  such  a 
failure  is  taken  as  an  admission 
of  guilt. 

Justice  Arthur  J.  Goldberg 
raised  the  question  whether 


failure  to  answer  a  letter  frnm 
.someone  accusing  you  of  son:e- 
thing  you  didn’t  do  can  be  pr<  of 
of  guilt. 

“I  get  leters  every  day  that 
I  don’t  answer,”  he  remarked. 

Chief  Justice  Earl  Warren 
joined  in  this  discussion,  saying 
he  receives  many  letters  —  “far 
worse”  than  the  one  in  the  Sulli¬ 
van  case  —  accusing  him  of 
making  statements  libeling  vari¬ 
ous  groups  and  demanding  re¬ 
tractions.  Is  he  under  an  obli¬ 
gation  to  answer  them  or  risk 
being  sued  for  half  a  million 
dollars?  Justice  Warren  asked. 

Mr.  Nachman  rested  on  his 
final  argument  that  the  fact 
that  the  minister  does  not  dis¬ 
avow  the  publication  is  evidence. 
• 

Computer  Speeds 
Typesetting  of 
Johnson  Message 

Using  its  own  computer  sy.s- 
tem,  the  Associated  Press  on 
Wednesday  automatically  con¬ 
verted  the  3,000-word  text  of 
President  Johnson’s  State  of 
the  Union  message  from  all-caps 
Teletype  to  typesetting  tape  for 
members  equipped  with  high¬ 
speed  reception  facilities. 

The  operation  was  the  first 
such  use  of  AP’s  computer  sys¬ 
tem  on  a  news  story.  The  com¬ 
puters,  installed  a  year  ago, 
have  l)een  devoted  primarily  to 
producing  stock  lists  from  major 
exchanges. 

The  conversion  of  the  Presi¬ 
dent’s  message  to  typesetting 
tape  was  accomplished  in  a  few 
minutes.  The  computer  justified 
lines  and  hyphenated  words 
where  necessary.  Transmission 
over  1,050-words-a-minute 
DataSpeed  circuits  took  less 
than  three  minutes. 

• 

10  to  1  Odds  on  News 

Cle:veland 

Newspaper  reporters  and  ra¬ 
dio  and  tv  men  will  outnumber 
governors  10  to  1  when  the  Gov¬ 
ernors  Conference  meets  here  in 
June.  Brevard  Crihfield,  execu¬ 
tive  direetor  of  the  National 
Governor’s  Conference,  said  in¬ 
terest  in  the  meeting  was  so 
high  that  more  than  500  repre¬ 
sentatives  of  news  media  would 
be  attending  the  meetings  of  the 
50  governors. 


Sniall*City  Daily  10c 

Kane,  Pa. 

The  Kane  Republican,  an 
afternoon  paper  published  Mon¬ 
day  through  Saturday,  raised 
the  price  of  a  single  issue  from 
7c  to  10c  on  Jan.  1. 
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MLord’  Thomson  Says 
i  He’s  ‘A  Canadian’ 


Toronto 

Iloy  Thomson,  Canadian-born 
publisher  of  100  newspapers 
and  iieriodicals  on  three  conti¬ 
nents,  declared  here  Jan.  8  that 
■  he  will  die  “a  Canadian.” 

His  unusual  declaration  was 
made  to  dispel  suggestions  that 
the  honor  of  a  barony  conferred 
upon  him  by  Queen  Elizabeth 
II  might  necessitate  his  with¬ 
drawal  from  the  publishing 
business  in  his  native  land. 

Some  people  thought  his  ac¬ 
ceptance  of  a  seat  in  the  House 
of  Lords  cast  a  cloud  over  his 
citizenship. 

lU  Wars  ill  Kritain 

Mr.  Thomson  flew  home  here 
from  London  and  issued  this 
statement  at  a  jn  ess  conference 
at  the  headquarters  of  Thom¬ 
son  Newspapers  Ltd.: 

“It  is  just  10  years  since  I 
went  to  Britain  to  operate  the 
ScolHvian  which  I  had  purchased 
several  months  previously.  I 
was  l)orn  in  Canada  and  had 
lived  here  all  my  life  and,  at 
that  moment,  I  was  nearly  60 
years  of  age.  I  had  built  up  a 
group  of  newspapers  from  coast 
^  to  coast  and  I  had  extensive 
radio  and  television  interests 
and  other  businesses  in  wide¬ 
spread  areas  of  Canada.  If  that 
didn’t  make  me  a  Canadian,  I 
don’t  know  what  else  was  re¬ 
quired. 

“During  the  past  10  years  in 
which  I  lived  mostly  in  Britain, 
our  newspaper,  publishing,  ra¬ 
dio  and  television  and  book  pub¬ 
lishing  interests  have  spread 
pretty  well  over  the  world.  I 
think  I  can  say  that  everywhere 
we  went  our  Canadian-based 
communications  empire  has  car¬ 
ried  the  name  and  fame  of  Can¬ 
ada. 

“Into  my  office  in  London  in 
the  last  four  years  have  come 
,  hundreds  of  fellow  Canadians 

K  looking  for  advice  and  assist¬ 

ance.  I  have  entertained  several 
dozen  groups  of  Canadians  at 
functions  attended  by  most  im¬ 
portant  men  in  Britain.  I  have 
made  numerous  speeches  extoll¬ 
ing  the  greatness  of  Canada  and 
its  opportunities  for  investment. 
This  week  I  have  had  hundreds 
of  messages  from  Canadians 
congratulating  me  on  the  honor 
the  Queen  has  bestowed  on  me, 
and  saying  that  in  naming  me 
Canada  has  also  been  honored. 
When  I  was  invited  to  join  the 
House  of  Lords,  I  felt  that  here 
<  ,  there  was  another  way  of  serv¬ 
ing  the  country  I  love  so  much 
and  enhancing  its  standing. 


“It  is  with  the  greatest  regret 
that  I  am  now  told  I  must  give 
up  my  Canadian  citizenship.  I 
find  it  difficult  to  understand 
why  this  should  be  so.  I  still 
consider  myself  a  Canadian  and 
always  will.  I  will  one  day  re¬ 
tire  and  end  my  days  in  Canada. 
I  shall  l)e  coming  here  often 
during  the  coming  years.  As  a 
Canadian,  I  am  automatically  a 
British  citizen.  Now  I  have 
formalized  my  British  citizen¬ 
ship,  I  am  told  I  can  no  longer 
be  a  Canadian.  Instead  of  being 
known  throughout  the  world  as 
Roy  Thomson,  the  ‘Canadian 
publisher,’  I  shall  lie  referred  to 
as  the  ‘British  publisher.’  I  want 
to  lie  called  ‘Canadian.’  I  am 
l)ound  to  ask  what  object  is 
served  by  depriving  me  of  my 
Canadian  citizenship.  In  what 
way  will  this  be  of  service  to 
Canada?  Indeed  will  it  not  de¬ 
prive  Canada  of  important  fa¬ 
vorable  world  prestige? 

“I  will,  of  course,  accept  with 
grace  the  decision  of  the  Cana¬ 
dian  government,  and  I  shall 
work  even  harder  for  Canada 
in  the  future.  My  membership 
of  the  House  of  Lords  gives  me 
a  unique  platform  to  interpret 
Canada  to  the  world.  All  Cana¬ 
dians  will  be  welcome  to  ap¬ 
proach  me  at  any  time  and  I 
will  always  do  my  best  for  any 
Canadian  cause.  I  was  born 
a  Canadian,  I  have  been  a  Cana¬ 
dian  all  my  life  and  I  will  die 
a  Canadian.  I  am  proud  of  being 
a  Canadian.  Irrespective  of  legal 
formalities  I  will  always  be  a 
Canadian.” 

Secs  ‘A  Great  Disaster’ 

Mr.  Thomson  declared  that 
enactment  of  legislation  in  the 
Canadian  Parliament  to  prevent 
foreign  interests  from  obtain¬ 
ing  control  of  Canadian  publica¬ 
tions  would  be  “a  great  disas¬ 
ter.”  He  said  he  doesn’t  think 
it’s  necessary. 

“Surely,”  he  declared,  “Cana¬ 
dians  can  stand  on  their  own 
feet.” 

He  himself  has  negotiations 
under  way  for  acquisition  of  16 
more  periodicals  in  various 
countries.  Soon  his  organization 
will  take  title  to  its  seventh 
daily  newspaper  in  the  U.  S., 
the  New  Albany  (Ind.)  Trib¬ 
une.  The  newspapers  in  Canada 
and  the  U.  S.  are  under  the  di¬ 
rection  of  Mr.  Thomson’s  son, 
Kenneth. 

One  of  Roy  Thomson’s  rea¬ 
sons  for  being  here  this  week 
was  to  consult  with  his  son  on 
the  title  he  should  assume  as 


peer.  It  will  carry  on  in  the 
family. 

(Government  Study 

Prime  Minister  licster  B. 
Pearson  said  in  Ottawa  that  he 
expects  to  make  known  the  gov¬ 
ernment’s  intentions  on  the  com¬ 
munications  media  legislation 
l)efore  Parliament  meets  next 
month. 

Mr.  Pearson  said  representa¬ 
tions  were  received  from  pub¬ 
lishers  on  the  dangers  of  for¬ 
eign  ownership  of  communica¬ 
tions  media  which  caused  the 


There’s  no  telling  when  they’ll 
stop  the  jiresses  that  are  print¬ 
ing  two  books  containing  the 
immediate  history  of  President 
Kennedy’s  assassination  and 
events  of  the  weekend  of  Nov. 
22-25,  1963. 

The  print  order  for  the  Asso¬ 
ciated  Press  documentary,  “The 
Torch  Is  Passed,”  was  increased 
to  1,750,000  copies  this  week. 

“Four  Days,”  the  book  com¬ 
piled  by  United  Press  Inter¬ 
national  and  American  Heritage 
Company,  was  in  its  second 
printing  which  would  bring  the 
total  to  1,500,000  copies  and  an 
extension  of  that  run  was  likely 
as  orders  continued  to  pour  in. 

Historical  Record 

“Four  Days”  is  mainly  a  rec¬ 
ord  of  text  and  picture  cover¬ 
age  of  the  story  by  UPI.  An 
appendix  containing  several 
items  of  particular  interest  to 
historians  has  helped  to  make 
it  a  best-seller.  In  this  section 
are  found  the  text  of  the  Presi¬ 
dent’s  speech  he  was  to  have 
delivered  in  Dallas,  the  eulogies 
at  the  Capitol,  resolutions  of 
Congress,  comments  in  newspa¬ 
pers  around  the  world,  personal 
statements  by  world-famous 
people,  the  order  of  the  funeral 
march,  a  list  of  foreign  digni¬ 
taries  who  attended  the  funeral, 
and  the  prayer  spoken  by  Car¬ 
dinal  Cushing  at  the  grave. 

Presses  in  both  Poughkeepsie, 
N.  Y.  and  Racine,  Wis.  plants 
of  Western  Publishing  Company 
were  being  used  to  turn  out  the 
AP  book  at  the  rate  of  100,000 
copies  a  day. 

Translation  of  the  35,000- 
word  text  has  been  completed  in 
several  countries  and  agree¬ 
ments  have  been  made  for  pub¬ 
lication  abroad.  Asahi  Shimbun 
Sha  will  begin  distribution  in  a 
few  days,  according  to  Stanley 
M.  Swinton,  director  of  World 
Services  Division  of  the  Associ¬ 
ated  Press. 


government  to  make  a  wider 
examination  than  that  made  by 
the  Royal  Commission  on  Publi¬ 
cations. 

The  Royal  Commission,  head¬ 
ed  by  Senator  M.  Grattan 
O’Leary,  president  of  the  Of- 
tawa  Journal,  made  recom¬ 
mendations  in  1961. 

The  former  Progressive  Con- 
.servative  government  initiated 
tax  and  tariff  measures  to  divert 
Canadian  advertising  dollars 
away  from  foreign-controlled 
magazines.  However,  Parlia- 


Almost  700  member  newspa- 
liers  in  the  U.  S.  and  Canada 
are  participating  in  the  sale, 
mainly  through  coupons  which 
are  coming  back  at  the  rate  of 
20,000  a  day. 

Running  .Story 

The  running  story  of  the  as¬ 
sassination  and  related  events 
was  written  by  a  team  consist¬ 
ing  of  Saul  Pett,  Hugh  Mulli¬ 
gan,  Tom  Henshaw  and  Sid 
Mo(^y,  with  General  Executive 
Keith  Fuller  as  supervising 
editor.  More  than  200  AP  re¬ 
porters  contributed  facts  for 
the  account  of  the  tragedy. 
There  are  numerous  illustra¬ 
tions,  including  one  made  espe¬ 
cially  for  the  book  showing  the 
President’s  grave  in  Arlington 
in  full  color  on  a  sunny  day. 

Orders  for  “Four  Days”  re¬ 
ceived  by  UPI  up  to  Jan.  8 
totalled  1,289,418.  The  New 
York  distribution  was  made 
Jan.  9,  through  the  News  (25,- 
000),  the  World-Telegram  & 
Sun  (17,000)  and  the  Journal 
American  ( 17,000 ) . 

Other  large  orders,  UPI  re¬ 
ported,  v/ere:  Newark  (N.  J.) 
News,  100,000 ;  Pi  ttsburgh 
Press,  70,000;  Cleveland  Press, 
50,000 ;  Chicago  Daily  News  and 
Sun-Times,  60,000;  and  Chi¬ 
cago’s  American,  22,000. 

In  another  venture,  UPI 
Audio  worked  with  Colpix  Rec¬ 
ords  in  producing  a  long-play¬ 
ing  documentary  in  which  re¬ 
porters  who  were  there  describe 
the  events  and  ceremonies.  Reid 
Collins,  news  commentator  for 
WNEW,  New  York,  narrated 
the  recording  from  a  script  by 
Harry  Ferguson,  UPI  national 
reporter. 

A  reprint  of  the  booklet,  “The 
Murder  of  the  Young  Presi¬ 
dent,”  an  eye-witness  account 
by  Merriman  Smith,  UPI  White 
House  reporter,  is  included  with 
each  Colpix  album. 


(Continued  on  page  67) 

Orders  for  Kennedy 
Books  Top  3  Million 
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Newsprint  Mill  Tries 
‘Incentive  Pricing’ 


Customers  of  St.  Croix  Pa¬ 
per  Co.  have  responded  enthusi¬ 
astically  to  a  new  incentive  pric¬ 
ing  plan  for  newsprint,  a  com¬ 
pany  .sales  executive  said  this 
week. 

As  the  result  of  new  business 
which  has  been  obtained  mostly 
from  New  England  newspapers, 
the  newsprint  machines  at  the 
St.  Croix  mill  at  Woodland, 
Maine,  will  l)e  running  at  ca¬ 
pacity  by  the  end  of  next  month, 
according  to  Kenneth  Greenleaf, 
who  is  in  charge  of  the  St.  Croix 
sales  office  at  Stamford,  Conn. 

The  mill  has  a  rated  capacity 
of  150,000  tons  of  newsprint  a 
year.  It  has  been  producing  at 
about  83%  of  capacity,  Mr, 
Greenleaf  said. 

The  incentive  plan,  which  had 
been  in  the  talking  .stage  for 
nearly  two  years,  has  been  put 
into  effect  with  “great  success,” 
he  reported.  It  is  teing  worked 
out  in  amendments  to  contracts 
on  a  five-year  basis. 

4  Factors  for  Discounts 

Mr.  Greenleaf  said  some  con¬ 
sideration  had  been  given  to  a 
modified  f.o.b.  mill  pricing  policy 
but  this  idea  was  discarded  in 
favor  of  the  incentiv’e  plan.  In 
determining  price,  the  company 
now  makes  allowance  for  dis¬ 
counts  on  (1)  customer’s  prox¬ 
imity  to  the  mill,  (2)  amount  of 
tonnage,  (3)  length  of  contract, 
and  (4)  the  competitive  factors 
in  the  area. 

Announcement  of  this  policy 
created  a  stir  in  the  paper  busi¬ 
ness  but  most  of  the  sales  agents 
contacted  by  E&P  this  week  in¬ 
sisted  there  was  little  likelihood 
the  industry'  would  adopt  it. 
Under  the  system  prevalent  for 
more  than  20  years,  the  delivery 
price,  in  which  freight  charges 
are  absorbed  by  the  mill,  is  fig¬ 
ured  with  the  Port  of  New  York 
as  a  base  in  the  East.  Here  it  is 
$134  a  ton  and  in  most  other 
areas  it  is  $135  a  ton,  with  al¬ 
lowances  for  special  situations. 

The  present  scale  of  prices 
has  prevailed  for  six  years. 

While  it  is  admitted  that  the 
U.  S.  newsprint  market  is  soft, 
producers  are  counting  on  a  big 
improvement  in  the  next  few 
years.  Toward  meeting  those 
needs  they  have  invested  mil¬ 
lions  of  dollars  in  modernizing 
mills  or  adding  high-speed  ma¬ 
chines  with  great  capacity. 

Subsidiary  of  Lumber  Firm 

Sales  representatives  of  big 
companies  said  they  saw  no  im¬ 


mediate  danger  of  a  price  “war” 
resulting  from  the  St.  Croix 
move,  but  they  expressed  the 
fear  that  any  widespread  move 
to  lower  the  price  would  dis¬ 
courage  investment  in  expan¬ 
sion  of  capacity. 

St.  Croix  Paper  Co.  is  a  sub¬ 
sidiary  of  Georgia-Pacific  Corp. 
of  Portland,  Ore.  which  is  pri¬ 
marily  a  marketer  of  lumber 
and  other  foi-estry  products.  Up 
until  a  few  years  ago  the  New 
York  News  and  the  Boston 
(ilobe  held  stock  interests  in  St. 
Croix  Paper  Co. 

In  recent  years  newsprint 
from  Finland  has  been  offered 
to  U.S.  publishers  at  $5  a  ton 
under  the  market  i)rice.  Paper 
made  from  de-inked  newspapers 
also  has  been  available  around 
the  New  York  area  at  prices 
ranging  as  low  as  $124  a  ton. 

The  total  tonnage  available 
l)elow  $134  in  the  East  is  esti¬ 
mated  at  300,000.  The  capacity 
of  all  Canadian  and  U.S.  mills 
exceeds  10  million  tons. 

• 

Daily  Prints  3-Sectioii 
Tercentenary  Edition 

Passaic,  N.  J. 

The  Passaic-CUfton  Herald- 
News  published  a  three-section 
edition  Jan.  2,  3,  and  4  marking 
New  Jersey’s  Tercentenary. 

Printed  on  yellow  paper  with 
blue  ink,  (yellow  and  blue  are 
the  state  colors),  the  first  page 
of  each  20-i)age  section  bore  the 
official  insignia  of  the  celebra¬ 
tion.  The  edition  contained  his¬ 
torical  sketches  of  each  com¬ 
munity  in  which  the  Herald- 
News  has  substantial  circula¬ 
tion,  separate  sketches  of  the 
state’s  21  counties  and  other 
historical  material. 

The  three  sections  were 
mailed  in  a  special  prepared  en- 
veloi)e.  Free  distribution  is  be¬ 
ing  made  to  schools  and  libraries 
in  the  newspaper’s  area. 

• 

Safely  in  Numbers 

Los  Angeles 

Los  Angeles  Times  circula¬ 
tion  trucks  travelled  4%  million 
miles  in  1963  and  110  full-time 
drivers  have  received  cash 
awards  for  completing  the  year 
without  a  chargeable  accident. 
Times  Publisher  Otis  Chandler 
presented  $11,693  in  awards  at 
the  annual  Safe  Driver  Award 
breakfast.  Sixteen  drivers  have 
gone  10  years  or  longer  with¬ 
out  an  accident.  Nelson  Lyons 
has  had  23  consecutive  accident- 
free  years. 


THE  EDITOR  AND  UNCLE  SAM — Alex  Washburn,  who  has  begun  a 
campaign  to  stop  the  government  from  spending  $500,000  for  a  new 
post  office,  stands  in  front  of  his  newspaper  building.  Across  the  street 
stands  the  50-year-old  post  office  which  he  claims  is  adequate  for  Hope, 
Ark. 


Hitpe  Editor  Fights 
'‘Costly^  Post  Office 

Hope,  Ark. 

Alex  Washburn,  publisher  of 
the  Hope  Star,  is  circulating  a 
petition  on  which  he  hopes  to 
have  2,000  signatures  in  opposi¬ 
tion  to  the  construction  of  a 
$500,000  federal  building  for  the 
post  office  here. 

Mr.  Washburn  said  he  intends 
to  send  this  petition  to  Rep.  Oren 
Harris.  He  said  he  does  not 
believe  a  new  post  office  building 
is  necessary  at  Hope  (pop. 
8,399). 

The  present  three-story  brick 
and  frame  building  opened  in 
1912  is  adequate,  he  contends. 

Hope  residents  recently  re¬ 
jected  federal  funds  for  street 
construction  in  this  city. 

Mr.  Washburn  said  the  rea¬ 
son  the  Post  Office  Department 
wanted  the  new  building  was 
because  of  a  plan  under  which 
post  offices  are  replaced  every 
50  years. 

“But  the  government  has  an 
obligation  much  greater  than 
the  50-year  rule  of  bureaucrats 
—  the  obligation  to  keep  itself 
solvent  so  our  country  can  de¬ 
fend  itself  in  time  of  war  and 
honor  its  social  security  pledges 
in  time  of  peace,”  Mr.  Wash- 
bum  wrote  in  an  editorial. 

“There  are  thousands  of 
towns  like  us  throughout  Amer¬ 
ica,  prosperous  enough,  but 
without  material  change.  To  re¬ 
place  all  their  post  offices  sim¬ 
ply  because  some  non-elective 
official  invokes  a  50-year  rule  is 
to  ask  for  this  very  attack  I  am 
making.” 

The  post  office  is  across  the 
street  from  the  newspaper  office. 
The  Hope  Star  has  a  circulation 
of  3,302. 

It  is  not  the  first  time  Mr. 
Washburn  has  tangled  with  gov¬ 


ernment  procedure.  He  carried 
on  an  unsuccessful  court  fight 
against  a  tax  ruling  disallowing 
the  deduction  of  money  spent  by 
him  in  circulating  a  state-wide 
jietition  for  a  popular  vote  on 
a  1955  sales  tax  act. 

The  federal  government  said 
the  income  tax  deduction  was 
disallowed  because  the  money 
involved  was  used  to  try  to  in¬ 
fluence  legislation.  Mr.  Wash- 
bum  contended  it  was  an  edi¬ 
torial  expense. 

The  Hope  Star’s  slogan  is: 
“The  trag^y  of  the  people  is — 
We  start  off  with  a  country,  and 
wind  up  with  a  government.” 

• 

Udall’s  Press  Chief 

Washington 

Secretary  of  the  Interior 
Stewart  L.  Udall  has  brought  a 
former  aide  to  President  John¬ 
son  into  his  department  to  be  di¬ 
rector  of  information.  He  is 
Charles  K.  Boatner,  50,  a  for¬ 
mer  25-year  veteran  on  the  staff 
of  the  Fort  Worth  (Tex.)  Star 
Telegram  who  has  been  director 
of  information  for  the  National 
Park  Service  since  Aug.  1.  Be¬ 
fore  that,  for  two  years,  he  was 
a  special  assistant  for  press 
affairs  on  the  Vice  President’s 
staff. 


Semi- Weekly  to  Daily 

San  Clemente,  Calif. 

Publishers  Robert  K.  Han¬ 
cock  and  Karl  Wray  of  the  semi¬ 
weekly  San  Clemente  Sun-Post 
moved  it  up  to  five-day  publica¬ 
tion  beginning  Jan.  3. 

The  paper  was  founded  as  a 
weekly  in  1937.  It  will  be  pub¬ 
lished  daily  except  Saturday  and 
Sunday. 

Additional  equipment  and  As¬ 
sociated  Press  service  are  being 
added. 
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Milwaukee  ‘Lab’  to  Check 
^  Effectiveness  of  tv  Ads 


FCC  Authorizes  a  Pilot  Test; 
Full-Scale  Operation  by  June 


Milwaukee 

A  survey  to  determine  the  ef¬ 
fectiveness  of  television  com¬ 
mercials  will  be  conducted  in 
the  Milwaukee  area  by  the  Jour¬ 
nal  Company  with  the  approval 
of  the  Federal  Communications 
Commission. 

The  key  element  in  the  test 
will  1)0  a  remote  control  device 
which  is  capable  of  “mutiny 
out”  predetermined  commercials 
on  spwially  adapted  receivers. 

Because  the  project  is  the 
only  one  of  its  kind,  national 
advertising  agencies  are  ex¬ 
pected  to  use  it  to  learn  how 
well  their  messages  are  getting 
across  to  viewers. 

G.  Maxwell  Ule,  formerly  of 
Kenyon  &  Eckhardt  advertising 
agency,  is  .serving  as  a  consult¬ 
ant  for  the  Journal  Company. 

‘‘Because  of  this  first  major 
breakthrough  in  modern  adver¬ 
tising  history,”  he  said,  ‘‘the  ad- 
verti.ser  and  his  agency  have  a 
laboratory  which  is  designed  to 
meet  impressive  needs  of  today’s 
rigorous  marketing  competition. 
It  comes  to  grips  with  the  basic 
fundamentals  of  the  business 
not  with  side  issues.” 

Million  Dollar  I.ab 

Robert  K.  Drew,  vicepresident 
and  business  manager  of  the 
Journal,  also  announced  plans 
for  utilizing  a  ‘‘laboratory”  in 
a  three  year  project  to  evaluate 
effectiveness  of  air  ads  under 
completely  controlled  field  con¬ 
ditions.  WISN-tv  and  WITI-tv 
in  Milw'aukee  have  been  invited 
to  cooperate  in  the  project. 

Testing  procedure  is  a  pre¬ 
liminary  step  in  establishment 
of  the  Milwaukee  Advertising 
Laboratory,  with  a  budget  of  $1 
million. 

The  “lab”  is  based  on  two  ad¬ 
vertising  control  systems,  the 
“Matched  Markets”  of  the  Jour¬ 
nal  and  the  television  commer¬ 
cial  control  device,  coupled  with 
reporting  instruments. 

The  facility  permits  measure¬ 
ment  of  short  and  long  range 
advertising  tactics  and  strate¬ 
gies  individually  designed  to  the 
specifications  of  advertisers  and 
their  agencies. 

After  the  test  period,  the  Ad¬ 
vertising  Laboratory  anticipates 
start  of  full  operations  with 
participation  of  10  advertising 
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agencies  and  involving  up  to 
30  of  the  approximately  50 
product  categories  vv'hich  will  be 
reported  to  particijiants.  Adver¬ 
tisers  and  their  agencies  will 
.share  in  the  lab  costs, 

Charles  Clarke,  Journal  ad¬ 
vertising  manager  and  lab  co¬ 
ordinator,  said  there  has  been 
enthusiastic  response  after 
meetings  in  New’  York,  Chicago, 
Detroit,  Minneapolis,  Pittsburgh 
and  Philadelphia  to  explain  the 
new’spaper  and  tv  test  facilities 
plus  the  cost  structure  and  over¬ 
all  project  goals. 

Pun€‘l  of  HouNclinlds 

A  pilot  i)anel  of  households 
has  been  set  up  and  is  proceed¬ 
ing  with  tests  covering  refine¬ 
ment  of  diary  reporting,  sample 
design,  data  processing  and  pre¬ 
liminary  inter-media  controlled 
experiments,  Mr.  Clarke  said. 

June  1,  1964,  has  been  set  as 
the  target  date  for  full-scale 
operation  of  the  lab.  In  the 
interim,  lab  participants  will 
lie  able  to  experiment  with  pre¬ 
liminary  models  of  final  test  de¬ 
sign. 

Advertisers  and  agencies  for 
more  than  two  years  have  been 
utilizing  the  Journal’s  Matched 
Markets  method  to  measure  such 
factors  as  color  vs.  black  and 
white,  copy  and  price  appeal, 
and  creative  variations. 

The  new’spaper’s  Milw’aukee 
market  was  divided  into  two 
equalized  circulation  complexes, 
precisely  matched  according  to 
members  of  households,  and 
pertinent  demographic  and  prod¬ 
uct  use  characteristics. 

Markets  .Split 

The  equalized  division  splits 
the  entire  metro  and  suburban 
market  of  1,132,000  persons  into 
almost  400,000  households. 

Delivery  of  control  and  test 
advertisements  to  each  market 
is  handled  through  the  paper’s 
circulation  substations  and  a  93 
percent  home  delivery  circula¬ 
tion  factor  assures  the  right  ad 
reaching  the  right  home. 

Some  2,500  of  the  commercial 
control  devices  will  be  manufac¬ 
tured  to  accommodate  all  of  the 
tv  sets  in  the  1,500  households 
representing  the  entire  panel. 
The  panel  will  be  divided  into 
two  equal  sample  groups  of  760 
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households  each,  whose  bound¬ 
aries  will  duplicate  those  of  the 
Journal’s  Matched  Markets 
areas. 

A  product  of  WTMJ-tv’s  en¬ 
gineering  department,  the  elec¬ 
tronic  devices  are  small  and  un- 
obstrusive  and  w’ill  not  affect 
.sets  in  non-panel  households. 

The  FCC  will  permit  the 
Journal  to  conduct  a  90  day 
test  of  the  new  method  in  40 
homes. 

The  electronic  device  has  been 
developed  by  the  engineering  de¬ 
partment  of  WTMJ-tv,  the  Mil¬ 
waukee  Journal  station.  A  home 
tv  set  equipped  w’ith  the  device 
can  be  switched  off  and  on  by 
means  of  a  signal  transmitted 
by  the  station  on  the  audio  fre¬ 
quency  of  the  program  being 
televised. 


The  signal,  which  cannot  be 
heard  by  the  human  ear,  will 
activate  a  switch  on  the  set, 
turning  off  the  visual  and  audi¬ 
ble  signals  but  keeping  the  set 
“hot.”  When  the  switch  is  turned 
on  again,  by  another  remote 
signal  the  picture  and  sound 
W’ill  return  immediately. 

Only  sets  equipped  with  the 
device  w’ill  be  affected.  The  1,- 
500  participants  who  agree  to 
installation  of  the  attachment 
W’ill  lie  selected  to  form  a  cross 
section  of  the  community.  Each 
of  the  householders  will  keep  a 
weekly  diary  of  purchases  in 
certain  product  categories. 

Using  the  new’  testing  tech¬ 
nique,  an  advertiser  will  be  able 
to  discover  the  effect  of  his  com¬ 
mercial.  A  toothpaste  manufac¬ 
turer,  for  example,  might  black 
out  a  series  of  30  second  com¬ 
mercials  to  half  of  the  test 
homes.  If  sales  of  the  toothpaste 
then  prove  to  be  greater  among 
families  w’hich  see  the  commer¬ 
cial  than  among  those  who  do 
not,  it  w’ould  be  an  indication 
of  the  message’s  effectiveness. 

Magazine  Testing 

Discussing  the  reasons  be¬ 
hind  the  Journal  company’s 
sponsorship  of  the  project,  Mr. 
Drew  said: 

“We  certainly  have  as  much 
at  stake  in  seeking  more  scien¬ 
tific  know’ledge  about  advertis¬ 
ing  effectiveness  as  do  adver¬ 
tisers  and  their  agencies. 

“The  lab,  in  effect,  is  an  ex¬ 
tension  of  the  Journal  com¬ 
pany’s  keen  and  continued  inter¬ 
est  in  the  role  of  research  to 


develop  the  basis  for  sound  ad¬ 
vertising  judgment.” 

Through  the  cooperation  of 
This  Week  magazine  and  in  the 
Journal’s  own  Sunday  supple¬ 
ments  a  form  of  magazine  test¬ 
ing  is  also  incorporated  into  the 
lab  framework. 

Measurements  of  sales  move¬ 
ment  from  the  i)anel  diaries, 
coupled  W’ith  the  environmental 
controls  of  Matched  Markets 
and  the  companion  control  of 
advertising  input  through  the 
Journal,  its  supplements,  and 
WTMJ-tv,  are  expected  to  pro¬ 
duce  data  that  will  isolate  the 
effects  of  advertising  in  the 
purest  form  available  today,  ac¬ 
cording  to  Mr.  Clarke. 

The  pilot  operation  will  be 
conducted  in  consultation  with 
Dwight  Spencer  &  Associates 
of  Chicago. 

Coded  information  from  panel 
diaries  w’ill  be  supplied  to  the 
Service  Bureau  Corp.  of  Inter¬ 
national  Business  Machines  for 
processing.  Data  w’ill  be  re¬ 
ported  monthly  to  project  par¬ 
ticipants. 

• 

17-Year  Trends 
Of  Rates,  Circ. 

The  Association  of  National 
Advertisers  has  just  released  a 
new  edition  of  Newspaper  Cir¬ 
culation  and  Rate  Trends  for 
1946-1963. 

The  145-page  report  prepared 
by  the  New’spaper  Committee 
analyzes  postwar  trends  in  cir¬ 
culations,  rates  and  cost  per 
million  circulations  for  U.  S. 
English-language  daily  and  Sun¬ 
day  new’spapers,  Sunday  maga¬ 
zines  and  Comics  Groups. 

The  purpose  of  the  report, 
ANA  stat^,  is  to  help  their 
members  determine  the  extent 
to  W’hich  their  expenditures  in 
the  newspaper  medium  have 
been  “absorbed  by  cost  in¬ 
creases,”  or  conversely,  “have 
provided  actual  advertising  ex¬ 
posure.” 

The  report  provides  trend  in¬ 
formation  on  an  aggregate  basis 
as  well  as  individually  for  each 
new’spaper  with  more  than  50,- 
000  circulation. 

A  comparison  of  1946  and 
’63  aggregate  figures  show’s  cir¬ 
culations  have  increased  22.4% 
for  dailies  and  39.8%  for  Sun¬ 
day  newspapers.  Rates  (based 
on  5,000  lines)  have  increased 
116.5%  for  dailies  and  115.3% 
for  Sunday  newspapers.  Rates 
per  million  circulation  have  in¬ 
creased  77.1%  for  dailies; 
54.1%  for  Sunday  newspapers. 

The  cost  of  this  report  to  non- 
ANA  members  is  $15.  It  is 
available  at  Association  of  Na¬ 
tional  Advertisers,  Inc.  165  East 
44th  Street,  New  York  17,  N.  Y. 


INAEA  Lines 
Up  Reports 
And  Talks 

Chicago 

Pointing  toward  a  highly  suc¬ 
cessful  new  year  in  newspaper 
advertising,  menilK*rs  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association  gathered  here 
this  weekend  for  a  sparkling 
and  informative  sales  conference 
Jan.  12-15  at  the  Edgewater 
Beach  Hotel. 

The  group  will  get  to  work 
quickly  on  Sunday  Jan.  12,  with 
15  committee  meetings. 

Monday’s  business  meeting  is 
in  charge  of  the  retiring  presi¬ 
dent,  Melvin  E.  Tharp,  Colum- 
bun  (O.)  Dispatch  &  Citizen 
Journal,  and  the  keynote  ad¬ 
dress  will  be  made  by  Dean  J. 
Wilhelm,  new  NAEA  president, 
advertising  director  of  the 
South  Bend  (Ind.)  Tribune. 

Sales  Suc«’ess  Pan€d 

Monday’s  program  will  also 
include  talks  by  Drummond  F. 
Gaines,  assistant  advertising 
manager,  National  Cash  Regis¬ 
ter  Co.;  How'ard  C.  Story  Jr., 
president,  American  Association 
of  Newspaper  Representatives; 
Richard  H.  Danielson,  adver¬ 
tising  manager,  American  Oil 
Co.;  a  panel  on  sales  success 
stories  and  sessions  on  analysis 
of  newspaper  advertising  efforts, 
the  latter  chairmanned  by  Rob¬ 
ert  H.  Lampee,  vicepresident/ 
advertising,  Houston  (Tex.) 
Post. 

Speakers  on  the  sales  success 
panel  are  J.  M.  Shea  Jr.,  senior 


San  .Antonio  Li^ht 
Delivers  Shopper 

San  Antonio,  Tex. 

The  San  .Antonio  Light  has 
introduced  the  San  Antonio 
Light  Shopper.  It  will  be  de¬ 
livered  without  charge  to  non¬ 
subscribers  of  the  daily  and 
Sunday  Light.  Plans  call  for  it 
to  be  published  twice-weekly. 

The  shopper  is  designed  to  as¬ 
sure  reaching  additional  cus¬ 
tomers  of  San  Antonio  retail¬ 
ers  and  be  of  service  in  provid¬ 
ing  an  advertising  guide. 

The  Shopper  consists  of  ad¬ 
vertisements  that  are  appearing 
in  the  regular  editions  of  the 
Light.  Also,  selected  editorial 
features  from  the  regular  edi¬ 
tions  of  the  Light  are  repro¬ 
duced  to  acquaint  non-subscrib¬ 
ers  with  the  daily  paper’s  regu¬ 
lar  features  and  services.  The 
Shopper  is  delivered  by  the 
Light’s  regular  carriers. 


vic<‘i)resident,  American  Petro- 
fina  Co.,  Dallas;  .41ex  Mumford, 
vicepresident  and  .sales  i)romo- 
tion  manager,  Wunda  Weve 
Carjiets,  Greenville,  S.  C.,  and 
.Marvin  Lunde,  retail  sales  pro¬ 
motion  and  adv'ertising  director. 
Sears,  Roebuck  &  Co. 

On  Tuesday,  Arthur  E.  Tat- 
ham,  chairman,  American  Asso¬ 
ciation  of  Advertising  .4gencies, 
will  discuss  newsjjapers  as  a 
national  advertising  medium. 

W.  Holmes  Manningfield,  as¬ 
sistant  to  the  dean  of  business 
administration.  University  of 
Colorado,  will  discuss,  “Can 
Newspapers  Really  Compete 
with  Television?”  at  a  Wednes¬ 
day  breakfast. 

Hobart  T.  Franks,  director  of 
.sales,  .Atlanta  Jiturnal  and  Con¬ 
stitution,  is  chairman  of  a 
.seminar  designed  to  explore  sub- 
jt*cts  intere.sting  to  adv'ertising 
executives,  including  composing 
room  problems,  shopping  cen¬ 
ters,  advertising  policies,  bonus 
and  incentiv’es. 

Robert  J.  Alander,  Charlotte 
(N.  C.)  Observer  and  Xews,  is 
the  11)64  program  chairman.  He 
is  slated  to  succeed  Mr.  Wilhelm 
as  president  in  1965. 


Fairchild  Gives 
Star  Salesman 
New  Assignment 

John  Bronis,  who  has  been 
with  Fairchild  Publications,  for 
more  than  35  years,  has  been 
appointed  Key  Account  Execu- 
tiv'e.  He  has  been  adv’^ertising 
representativ'e  for  Home  Fur¬ 
nishings  Daily  and  has  built  a 
reputation  as  an  expert  on  dis¬ 
tribution  and  merchandising  in 
the  home  goods  fields. 

In  the  1950s  he  sold  close  to 
20  million  lines  of  adv’ertising. 
In  one  year,  he  showed  Norge 
how  to  use  more  than  200  pages 
to  communicate  the  excitement 
of  its  new  policies  to  dealers. 

With  the  advent  of  ROP 
color,  Mr.  Bronis  in  1962  sold 
more  than  half  of  the  more  than 
200  colored  page  ads  in  Home 
Furnishings  Daily. 

Four-color  inserts  also  are  a 
.specialty  of  his  for  effective 
presentation  of  new  merchan¬ 
dise.  The  largest  w’as  a  24-page 
Hotpoint  insert  in  1957  on 
major  appliances. 

In  his  new  capacity,  Mr. 
Bronis  will  continue  to  contact 
manufacturers  and  distributors 
in  the  home  goods  industries  as 
well  as  in  the  other  consumer 
fields  covered  by  Fairchild  pub¬ 
lications.  These  include  Women's 
W ear  Daily,  Daily  News  Record, 
Footwear  News,  Supermarket 
News  and  Drug  News  Weekly. 


Plus  Linage 
Bonus  Given 
Year’s  Test 

Sacramento,  Calif. 

Advertisers  who  increase  their 
retail  and  classified  linage  in  the 
Sarramento  Union  this  year  will 
l)enefit  from  profit-sharing  rates 
which  provide  savings. 

The  plan  will  be  tested 
through  1964  in  the  belief  it  will 
))roduce  plus  business,  explained 
Leonard  V.  Finder,  editor  and 
l)ublisher  who  believes  a  rate 
raise  announced  to  meet  higher 
costs  has  a  negative  effect  on 
linage. 

Immediate  results  are  favor¬ 
able  and  a  number  of  previous 
contracts  and  budgets  are  being 
renegotiated  to  call  for  higher 
volume,  the  Union  reported. 

Bonus  Provisions 

The  plan  developed  by  the 
l)ublisher  and  by  Rol)ert  B.  Sel¬ 
by,  general  manager,  includes  a 
bonus  of  from  25  to  50  cents  per 
inch  for  space  used  above  each 
advertiser’s  base.  This  will  apply 
to  increases  of  up  to  50  percent. 

In  addition  any  adv’ertisement 
of  40  inches  or  larger  which  is 
repeated  without  copy  change 
during  the  same  calendar  week 
will  be  allowed  a  further  Ijonus 
of  50  cents  per  inch.  A  fre¬ 
quency-volume  schedule  for  the 
Union’s  shopping  news  is  in¬ 
cluded  in  the  package. 

The  base  set  up  for  all  present 
Union  adv’ertisers  is  their  1963 
linage  or  the  average  of  their 
1962-63  linage,  whichever  is  the 
greater. 

Other  uniform  standards  will 
l>e  set  up  to  determine  the  bases 
for  new  advertisers.  This  prob¬ 
ably  will  be  determined  by  their 
known  newspaper  advertising 
spending  in  the  local  market. 

Special  ground  rules  for  oper- 

A.  G.  Ensrud  Retires 
From  Thompson  Agency 

Chicago 

Adolph  G.  Ensrud,  associate 
media  director  of  J.  Walter 
Thompson  Company,  retired 
Dec.  31  after  41  years  with  the 
agency.  His  fellow  workers  gave 
him  and  Mrs.  Ensrud  a  trip  to 
Bermuda. 

Mr.  Ensrud  recalled  that 
there  were  no  immediate  open¬ 
ings  when  he  applied  for  a  job 
in  1922,  but  to  get  his  foot  in 
the  door  he  offered  to  work  for 
nothing  —  and  stayed  as  a  paid 
staff  member. 

He  had  long  been  a  proponent 
of  newspapers. 


ation  of  the  jirogram  i)r('\'ide 
that  all  benefits  from  the  first 
Ixmus  must  come  from  plus 
linage  and  provide  for  equal  ■ 
special  l)enefit  opportunity  for  ( 
all  adv’ertisers. 

Supplemental  rate  cards  are 
l)eing  published  so  each  adver- 
ti.ser  may  know  how  the  jilan 
works  for  him  and  for  others. 

La.st  year’s  advertiser  who 
contracted  for  10,000  inches  of 
space  at  $2.26  an  inch  received 
a  $2.25  rate  if  he  lioosted  his 
volume  to  15,000  inches. 

Under  the  new  plan,  the  last 
5,000  inches  would  provide  a 
50-cent  discount  to  make  his 
cost  for  that  linage  $1.75  per. 
inch  for  a  $2.08  average  for  the  B 
entire  15,000  inches,  the  Union 
c'xplained. 

Were  the  1964  advertiser  also 
to  take  maximum  advantage  of 
the  frequency-v’olume  discounts 
of  the  shopper,  the  combined 
rate  would  average  out  at  $2.93. 
He  will  have  a  50-cent  further 
l)onus  for  ads  repeated  within 
the  same  week. 

The  50  percent  limit  on  each 
advertiser’s  plus  linage  was  im¬ 
posed  so  that  quantity  may  be 
controlled  during  the  first 
months  of  the  experiment,  Mr. 
Finder  said. 

• 

Asl  Director  Nametl 
For  Maine  Papers 

Portland,  Me.* 

Guy  Gannett  Publishing  Co. 
has  announced  the  promotion  of 
Robert  G.  Nisbet  to  advertisinfr 
director  of  its  Portland  news¬ 
papers. 

Mrs.  Jean  Gannett  Arnzen, 
president,  also  announced  that 
George  J,  Elliott  Jr.  had  been 
named  retail  advertising  man¬ 
ager. 

The  changes  result  from  the 
retirement  of  Gerald  A.  Kil¬ 
bride,  who  will  remain  as  a  con¬ 
sultant  throughout  1964.  Mr. 
Kilbride  has  been  with  the  Press 
Herald,  Evening  Express  and 
Sunday  Telegram  since  1935. 

Mr.  Nisbet  joined  the  staff  as 
an  assistant  to  Mr.  Kilbride  in 
1961  after  10  years  as  business 
manager  of  the  Caribou  Pub-  n 
lishing  Co.  Mr.  Elliott,  another 
assistant  director,  has  been  with 
the  Gannett  papers  since  1946. 
He  previously  headed  the  adver¬ 
tising  art  department. 


Market  Book 

Fort  Wayne,  Ind. 

The  Fort  Wayne  News-Senti¬ 
nel  and  Journal  Gazette  have 
printed  their  1963-64  Golden 
Zone  Market  Data  book.  The 
28-page  book  is  available  by 
writing  Paul  H.  Knapp,  man¬ 
ager,  general  advertising.  Fort 
Wayne  Newspapers,  600  W. 
Main  St.,  Fort  Wayne, 
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Agency  Stock  OK? 
FC&B  Chief  Says  Yes 


Without  the  l)enefit  of  flip- 
cards,  l)ar  charts  or  Madison 
Avenue  linffo,  the  principal  ex¬ 
ecutives  of  Foote,  Cone  &  Beld- 
injT  Inc.  went  before  the  New 
York  Society  of  Security  Ana¬ 
lysts  and  told  why  their  adver- 
tisinjr  agency  is  a  business 
worthy  of  public  investment. 

F<’&B,  one  of  the  nation’s 
largest  agencies,  “went  public” 
last  September  with  an  issue  of 
stock  priced  at  $15.50  per  share. 
Robc'rt  F.  Carney,  chairman  of 
the  lioard,  explained  that  the 
purpose  of  the  meeting  Dec.  30 
with  the  analysts  was  “not  to 
sell  the  stock”  but  rather  “to 
erase  some  misconceptions  about 
the  advertising  business.” 

$1  a  -Share  Earnings 

The  next  day  FC&B  shares, 
sold  over  the  counter,  were  up  a 
fraction  of  a  point  to  a  bid  of 
$14. 

The  agency,  Mr.  Carney  re¬ 
ported,  would  earn  between  $1 
and  $1.04  per  share  on  1963 
business,  as  compared  with  81 
cents  a  share  in  1962. 

The  security  analysts,  gather¬ 
ed  in  their  own  Wall  Street 
“ball  i)ark,”  heard  Mr.  Carney 
characterize  the  advertising 
business,  FC&B  in  particular, 
as  a  “very  substantial  one” 
marked  by  steady  growth  and 
stability. 

Mr.  Carney  was  accompanied 
by  Fairfax  M.  Cone,  chairman 
of  the  executive  committee,  and 
Rolland  W.  Taylor,  president. 
He  began  by  tracing  the  total 
volume  of  advertising  in  the 
United  States  from  $50  million 
in  1867  to  $13  billion  in  1963.  He 
said  except  for  a  few  incidents, 
such  as  the  “Great  Depression,” 
World  War  II,  slump  in  1958 
and  1961,  “there  had  been  an 
unbroken  upward  curve”  since 
1909. 

His  agency  expects  gross  bill¬ 
ings  to  rise  to  $170  million  in 
1964,  from  $155  million  in  1963 
and  $135  million  in  1962.  Start¬ 
ing  in  1943,  he  said  FC&B  has 
had  a  “gradual  increase  in 
volume  from  something  over  $27 
million. 

Mr.  Carney  said  some  writers 
attempt  to  make  comparisons  be¬ 
tween  total  advertising  expendi¬ 
tures  and  the  standard  economic 
indicators,  but  “no  single  indi¬ 
cator  parallels  advertising  ex¬ 
penditures  exactly.”  A  close  cor¬ 
relation,  he  said,  was  true  both 
before  and  after  WW  II,  be¬ 
tween  disposable  income  and  ad- 
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vertising  expenditures. 

“Our  own  analyses,”  he  said, 
“have  shown  that  total  adver¬ 
tising  expenditures  are  related 
to  each  of  the  main  components 
of  Gross  National  Product,  but 
in  different  ways.” 

Factors  in  .Stability 

Advertising  growth,  he  ex- 
I>lained,  has  more  closely 
matched  the  construction  in¬ 
dustry  curv’e  and  has  resembled 
the  “steady  growth  of  barbers, 
l)eauticians,  accountants,  and 
garage  mechanics  as  well  as 
security  analysts  and  adver¬ 
tising  men.” 

Mr.  Carney  named  five  factors 
as  instrumental  to  the  continu¬ 
ing  need  for  advertising  agency 
services  among  American  busi¬ 
nesses.  He  saw  no  reduction  in 
the  impact  of  these  same  forces. 
These  factors  included :  1 )  popu¬ 
lation  growth,  2)  increase  in 
disposable  income,  3)  an  in¬ 
crease  in  number  of  branded 
products  available,  4)  increasing 
mass  media,  5)  an  increase  in 
self-service  retail  outlets. 

Mr.  Carney  acknowledged 
there  are  built-in  limitations  as 
to  the  size  of  agencies.  Before 
WW  II,  he  I'emarked,  most 
agencies  merely  did  copy  writ¬ 
ing,  art  work  and  media  selec¬ 
tion.  This  has  all  changed  to 
the  point  now  where  agencies 
have  the  obligation  of  preparing 
marketing  plans  and  strategy', 
knowledge  of  the  competition, 
pricing,  packaging,  promotions, 
and  advertising,  analysis  of 
consumer  attitudes,  and  the  his¬ 
tory  of  past  failures  and  suc¬ 
cesses. 

This,  he  remarked,  has  created 
personnel  problems  and  in¬ 
creased  overhead  costs  to  the 
agencies. 

“Accordingly,  as  might  have 
Ijeen  expected,”  he  said,  “there 
have  been  a  number  of  agency 
mergers  designed  to  enable  the 
enterprise  to  spread  cost  over  a 
larger  gross  income.  But 
mergers  are  not  always  success¬ 
fully  concluded  for  a  variety  of 
reasons,  the  most  important  of 
which  is  the  difficulty  of  melding 
two  or  more  groups  of  people 
who  have  little  desire  to  sub¬ 
merge  their  own  personal  identi¬ 
ties  in  the  comparative  anonym¬ 
ity  of  a  much  larger  organiza¬ 
tion.” 

Furthermore,  he  noted,  two 
business  competitors  usually  for¬ 
bid  the  same  agency  to  work  for 
(Continued  on  page  20) 
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FHA  Offers  Florida 
Homes  in  Northern  Ads 

While  cold  winds  were  blow¬ 
ing  and  the  snow  was  flying,  the 
Federal  Housing  Administration 
(FHA)  ran  full-page  advertise¬ 
ments  in  Boston,  Cleveland  and 
Detroit  newspapers  to  entice 
northerners  to  buy  some  9,000 
foreclosed  homes  in  Florida. 

The  ads  during  the  weekend 
of  Dec.  14  marked  the  first  time 
the  FHA  has  ventured  out-of- 
.state  to  advertise  homes.  Gen¬ 
erally,  the  FHA,  which  is  re- 
))ort^  to  have  50,000  homes  on 
its  shelves  l>ecause  owners 
failed  to  keep  up  payments, 
tries  to  sell  houses  locally. 

If  the  out-of-state  experiment 
proves  successful,  FHA  may 
advertise  extensively  in  the 
future. 

In  the  five  days  after  the  ads 
appeared,  the  FHA  office  re- 
l)orted  receiving  about  2,000 
inquiries. 


Chicago  Tribune  ’63 
.4d  Liiia|;e  A  Record 

Chicago 

Advertisers  placed  more  lin¬ 
age  in  the  Chicago  Tribune  in 
1963  than  in  any  other  year  in 
the  newspaper’s  116-year  his¬ 
tory,  according  to  Paul  Fulton, 
advertising  director. 

The  new  record  is  more  than 
59,400,000  agate  lines,  the 
equivalent  of  23,900  pages,  of 
all  types  of  advertising.  Mr. 
Fulton  said  retail  advertising 
set  record  highs  in  nine  months. 
There  was  a  net  gain  of  more 
than  two  million  lines  of  retail. 

• 

Full  Color  Available 

Oil  City,  Pa. 

The  Derrick,  serving  Oil  City, 
Franklin  and  Clarion,  is  now 
offering  full-color  facilities  to 
advertisers.  The  paper’s  initial 
full-color  page,  Dec.  21,  was  a 
Christmas  feature  signed  by  56 
employes  of  the  Derrick  Pub¬ 
lishing  Company. 

• 

Daiiu  to  Iiifoplaii 

INFOPLAN  has  appointed 
Alvin  A.  Dann  an  account  di¬ 
rector  with  publicity  responsi¬ 
bilities  for  McCann  -  Erickson 
Inc.  Mr.  Dann  has  been  direc¬ 
tor  of  news  services  for  the  As¬ 
sociation  of  National  Advertis¬ 
ers. 


Thermos  Ad 

References 

Restricted 

Hartford,  Conn. 

U.S.  district  Judge  Robert  P. 
Anderson  has  warned  two 
vacuum  container  manufac¬ 
turers  that  their  advertising  and 
promotional  literature  are  dis¬ 
torting  a  decision  on  use  of  the 
word,  “thermos.” 

Judge  Anderson  said  the 
King-Seeley  Thermos  Co.  of 
Norwich,  Conn,  and  Aladdin 
Industries  Inc.  of  Chicago  must 
avoid  promotional  use  of  the 
case  or  face  a  fine  of  $25,000. 

An  injunction  was  sought  by 
Aladdin  against  use  by  King- 
Seeley  of  “news  or  publicity  re¬ 
leases  containing  false  and  mis¬ 
leading  statements”  on  the 
trademark  decision. 

Judge  Anderson  said:  “King- 
Seeley  to  a  large  extent  and 
Aladdin  to  a  lesser  extent  have 
in  advertising  and  promotional 
literature  so  emphasized  the 
portions  of  the  decision  favor¬ 
able  to  their  own  interest  and 
minimized  portions  adverse  to 
them,  that  the  actual  decision  is 
seriously  distorted.” 

In  June  1962,  Judge  Ander¬ 
son  ruled  that  the  term  “ther¬ 
mos”  is  generic  and  in  the  public 
domain  as  a  synonym  for 
“vacuum  insulated”  and  as  an 
“adjectival  noun  meaning  a 
vacuum  insulated  container.” 

This  ruling  was  upheld  by  the 
Circuit  Court  of  Appeals. 

Judge  Anderson  had  permitted 
Aladdin  to  use  the  word  “Ther¬ 
mos”  in  its  advertising  only 
when  “Aladdin”  preceded  it. 
The  judge  also  stipulated  that 
the  company  use  lower  case 
letters  in  printing  the  word. 

Aladdin,  he  said,  may  not  use 
the  word  “genuine”  or  “original” 
or  any  synonymous  words  in 
connection  with  the  word  “ther¬ 
mos.” 

King-Seeley,  he  said,  may  con¬ 
tinue  to  use  its  Logotype 
“Thermos”  and  has  exclusive 
right  to  use  the  style  shown  in 
its  U.S.  Registered  Trade  Mark. 

He  said  the  company  could 
continue  to  send  out  “policing 
letters”  to  those  it  believes  are 
violating  its  trade  mark,  but 
may  make  no  reference  to  the 
court  case  in  the  letters. 
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ADVERTISING  SALES  CLINIC 

13  Ways  to  Help 
National  Advertiser 


By  Daniel  L.  Lionel, 

Advrrlit>iii|:  Manager,  York  Post 


The  Htmifton  (Texas)  Chron- 
icU’  doesn’t  hide  its  merchan¬ 
dising  program  under  a  pile  of 
alfalfa  nor  does  it  wait  to  l)e 
asked  alwut  the  promotional 
service  it  can  give  to  a  national 
advertiser.  In  a  colorful  bro¬ 
chure  which  is  placed  in  the 
hands  of  advertisers  and  their 
agencies,  “The  Chronicle’s  BIG 
PLUS  Merchandising  Support 
Your  Advertising  Dollar  Gets  in 
The  Houston  Chronicle,”  the 
whole  story  is  told. 

“Where  possible  we  try  to 
spend  approximately  1%  of  the 
gross  income  from  an  adver¬ 
tising  campaign  on  a  merchan¬ 
dising  program,”  notes  Harold 
M.  Mossl)erger,  advertising  di¬ 
rector. 

Since  merchandising  gives  na¬ 
tional  advertising  in  newspapers 
the  local  sales  wallop  and  since 
newspapers  of  even  the  slender¬ 
est  means  can  provide  some 
assistance  of  this  kind,  we  have 
asked  advertising  directors  to 
share  their  know’-how  along 
these  lines. 

SalcMuan’s  Bole 

The  Chronicle  outlines  the 
merchandising  ser\’ices  avail¬ 
able  so  that  a  selection  may  be 
made  to  fit  the  particular  adver¬ 
tiser’s  objectives.  Says  Mr. 
Mossberger,  “The  individual 
salesman  on  the  account  estab¬ 
lishes  the  basic  merchandising 
policy  and  we  have  a  merchan¬ 
dising  manager  who  coordinates 
the  layout,  art  \vork  and  print¬ 
ing.  Quite  often  the  salesmen  on 
the  accounts  also  are  involved 
especially  on  solicitation  of  tie- 
ins  and  deliveries  as  well  as 
personal  calls  on  key  buyers  of 
Houston.  We  have  a  list  of  500 
liquor  stores,  500  retail  grocery 
stores,  400  drug  stores,  and 
other  .smaller  lists  for  mailing. 

Grocery,  drug  and  liquor  ad¬ 
vertisers  require  the  greatest 
amount  of  merchandising,  ac¬ 


cording  to  Mr.  Mossberger,  while 
automotive,  appliance,  travel, 
hotel  and  resort  accounts  require 
the  least.” 

Following  are  some  of  the 
merchandising  activities: 

1.  JUMBO  POST  CARDS— 
A  large  attention-getting  post 
card,  outlining  the  dates  and 
sizes  of  ads,  mailing  to  key  per- 
sonn(*l  at  wholesale,  chain  and 
independent  retail  outlets. 

2.  TELEGRAMS— An  actual 
telegram  set  to  a  selected  list  of 
Houston  buyers,  written  to  spark 
immediate  action  for  the  .sales 
.staff. 

3.  NOVELTY  NOTIFICA¬ 
TIONS — These  take  the  form  of 
magnifiers,  calendars,  blotters, 
sports  schedules,  etc.,  attached 
to  a  notification  card  announcing 
the  ad  schedule  and  dates. 

4.  CUSTOMIZED  MAILINGS 
— For  special  campaigns  the 
Chronicle’s  merchandising  de¬ 
partment  will  work  with  the 
advertiser  to  jmepare  a  special 
package  to  be  mailed  or  de¬ 
livered  to  key  personnel  utilizing 
some  feature  of  product  or  serv¬ 
ice. 

3.  SHELF  TALKERS— Dis¬ 
play  pieces  designed  to  tie-in 
advertising  schedule  in  the 
Chronicle  with  shelf  or  frozen 
food  cabinet  display,  printed  on 
light  stock,  easily  attached  to 
shelves. 

6.  COUNTER  CARDS— Card- 
lx)ard  stands  mounted  on  back, 
to  be  used  as  easel-type  counter 
cards.  Counter  cards  are  used 
to  reproduce  ads  appearing  in 
the  Chronicle  for  point-of-pur¬ 
chase  display  by  key  retailers. 

7.  NOTIFICATION  LETTER 
— A  letter  outlining  dates  and 
sizes  of  ads  sent  to  personnel  of 
wholesale  and  chain  headquar¬ 
ters  and  to  an  extensive  list  of 
independent  retailers. 

8.  REPRINTS— Reprints  of 
the  ad  running  in  the  Chronicle, 
supplied  by  the  advertiser,  en¬ 


closed  with  the  notification 
letter. 

9.  PERSONAL  CALLS  — 
Chronicle  representatives  call  on 
the  top  local  buyers  and  brokers 
with  .sample  of  advertised  prod¬ 
uct  and  presentation  of  the 
details  of  the  campaign  to  l)e 
run  in  Houston. 

10.  WINDOW  DISPLAY’— 
Displays  including  point  of  pur¬ 
chase  material,  reprints  of  ads 
and  mock  ups  of  advertised 
products  installed  in  Chronicle 
window  at  one  of  the  busiest 
corners  in  downtown  Houston. 

11.  TIE-IN  ADVERTISING 
— The  Houston  Chronicle  Retail 
Sales  Department  solicits  re¬ 
tailers  who  can  capitalize  by 

.MKKCIIAMHSINC  TIPS 

In  the  December  issue  of  Con¬ 
tact,  a  Royal  Crown  Cola  Co. 
house  organ,  Richard  L.  Simms, 
D’Arcy  advertising  agency  in 
Atlanta,  makes  a  report  al>out 
media  merchandising  at  the  local 
lev'el. 

He  tells  bottlers,  who  are 
among  the  top  cooperativ'e  ad¬ 
vertising  investors  in  this  field, 
alx)ut  the  availability  of  local 
media  merchandising  and  its 
application  as  a  promotional 
tool. 

“Getting  the  most  of  the  local 
adv’ertising  schedule  is  a  con¬ 
stant  challenge  to  Royal  Crown 
Cola  bottlers  who  are  l)ecoming 
well  aware  of  the  advantages  of 
.skillfully  merchandising  their 
advertising,”  Mr.  Simms  starts 
off. 

Pointing  out  that  some  media 
do  nothing  and  others  do  as 
little  as  possible,  Mr.  Simms 
writes:  “The  majority  of  radio 
and  television  stations  and 
new'spapers  make  merchandis¬ 
ing  an  important  part  of  their 
sales  ‘pitch’  and  strive  con¬ 
stantly  to  outdo  their  competi¬ 
tion.  Some  stations  and  news¬ 
papers  maintain  a  full-time 
merchandising  staff.” 

Among  the  techniques  Mr. 
Simms  reports  as  being  effective 
devices  are: 

Jumbo  postcards,  “most  often 
used  to  inform  the  trade  of  an 
upcoming  advertising  schedule. 
Their  value  is  limited  .  .  .  but  a 
well  designed  card  can  still  per¬ 
form  a  valid  function”; 

Newspaper  ad  proofs,  “fre- 


dief-rife  cola 


"«  If'**!!  lit,.,. 


running  their  own  display  ads 
on  the  same  day  ...  on  the  s  tme 
or  facing  page  .  .  .  with  the 
national  copy. 

12.  SHOPPING  CENIER 
REPORT  —  A  looseleaf  1  ook 
with  over  100  i)ages  listing  75 
.shopping  centers.  Trade  :  rea 
maps  and  individual  data  sh  ets 
on  each  center,  with  size,  h 'ca¬ 
tion,  year  opentnl  and  nun't)er 
and  types  of  stores. 

13.  DRUG  AND  GROCERY 
ROUTE  LISTS— A  listing  of 
Houston  chain  and  independent 
drug  stores  and  grocery  stores, 
arranged  by  areas  of  the  city 
and  designed  to  provide  the  most 
direct  route  l)etween  all  the 
stores. 

((uently  used  to  notify  .salesmen 
and  the  trade  of  a  planned  news¬ 
paper  ad  or  .schedule  of  ads  .  .  . 
can  l)e  hand-distributed  or 
mailed”; 

Self-mailers  and  letters  “offer 
an  o])i)ortunity  for  unusual, 
clever  design  .  .  .  letters  are  the 
most  effective  form”; 

Western  Union  day  or  night 
letters,  “dramatic  device  to  noti¬ 
fy  key  accounts  and  buying 
headquarters  of  a  (tlanned  ad¬ 
vertising  effort”; 

Sales  and  merchandising 
force,  “many  media  offer  the 
use  of  their  own  sales  force  to 
make  calls  on  an  advertiser’s 
key  account  to  explain  and  pro¬ 
mote  a  i)lanned  schedule” ; 

Store  displays,  “often  media 
have  a  continuing  agreement 
with  supermarket  chains  .  .  . 
which  enables  them  to  maintain 
for  their  advertisers  special  dis¬ 
plays  in  all  stores  of  the  chain 
.  .  .  the  most  desirable  merchan¬ 
dising  device”; 

Sales  meetings,  “local  media 
make  vital  contributions  to 
salesman  by  explaining  the  ad¬ 
vantages  of  their  medium  and 
defining  the  coverage  obtained”; 

Merchandising  awards,  “for 
salesmen  for  outstanding  per¬ 
formance  .  .  .  can  vary  from 
record  album  to  a  portable  tele¬ 
vision  .set”; 

Free  space  in  window,  news¬ 
paper,  merchandising  news 
sheet.” 

“The  l)est  po.ssible  merchan¬ 
dising  is  no  substitute  for  an 
effective  advertising  buy,”  Mr. 
Simms  adVises  the  bottlers. 
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Harold  Y.  Jones, 

CNS  Buenos  Aires  Bureau  Chief 


Your  man  in  Buenos  Aires  should  be  Harold  Y.  Jones, 
Copley  News  Service  Buenos  Aires  Bureau  Chief.  Jones 
covers  all  news  activities  of  southern  South  America  for 
CNS  subscribers.  His  timely,  accurate  reports  keep  thou¬ 
sands  of  newspaper  readers  well  informed.  Invest  in  Copley 
News  Service  reports.  They  pay  off.  For  sample  reports 
and  rates,  contact  Rembert  James,  Editor,  Copley  News 
Service,  940  Third  Avenue,  San  Diego,  California. 
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FC&B  Stock 

(Continued  from  page  17) 


both.  Later,  in  a  question  and 
answer  session,  Mr.  Taylor  said 
he  thoug-ht  the  “product  conflict” 
tradition  was  l)eginning  to 
“break  down”  and  that  more  and 
more  clients  were  now  willing  to 
assign  a  product  to  an  agency 
even  though  that  agency  had 
a  competing  brand  or  client  on 
the  roster. 

I.4mg  ANMM'ialionN 

Turning  to  agency  stability, 
Mr.  Carney  cited  FC&B’s  ex¬ 
perience  with  respect  to  long 
client  associations  and  personnel 
tenure. 

“The  structure  of  our  com¬ 
pany,  at  least  insofar  as  client 
relationships  are  concerned,  is 
somewhat  unorthodox  in  the 
advertising  agency  world,”  he 
declared.  “Normally,  large  agen¬ 
cies  have  one  headquarters  office 
with  branch  or  satellite  offices 
in  strategic  parts  of  the  United 
States.  Usually,  certain  of  the 
major  functions  in  the  orthodox 
agency  are  performed  only  by 
the  headquarters  office.  These 
sometimes  include  research, 
media  selection  and  buying,  cer¬ 
tain  types  of  production,  par¬ 
ticularly  broadcast  commercials, 
and  in  some  instances  even  art 
and  copy. 

“Our  offices  in  New  York, 
Chicago,  Los  Angeles  and  San 
Francisco  are  all  fully  staffed 
and  are  capable  of  performing 
and  do  perform  all  agency  func¬ 
tions  for  the  clients.” 

Clients  accounting  for  81%  of 
1962  gross  billings  have  been 
with  FC&B  since  1958,  Mr. 
Carney  said.  More  than  a  fourth 
of  those  have  been  with  the 
agency  continuously  since  it 
acquired  the  business  of  Lord  & 
Thomas  in  1942. 

“As  a  matter  of  policy,”  he 


said,  “we  are  not  willing  to 
work  for  clients  with  whom  we 
are  incompatible.  I  am  certain 
we  have  rejected  more  prof- 
ferred  accounts  than  we  have 
taken,  either  because  advertising 
was  not  important  enough  to 
them,  or  because  of  a  history 
they  had  no  ambition  to  lead 
in  their  field,  or  because  of  a 
historj’  of  agency  switches,  or 
because  we  just  didn’t  like 
them.” 

One-man  Aeeoiinl  Out 

Agency  stability  is  due  also 
to  the  widening  scope  of  client 
services,  Mr.  Carney  observed. 
As  accounts  grow  in  complexity 
a  decision  to  shift  requires  a 
great  deal  more  study  than  it 
would  have  25  or  30  years  ago. 
This  factor,  he  added,  makes 
obsolete  the  concept  of  one-man 
accounts.  Only  in  a  very  small 
agency,  he  said,  is  it  true  now 
that  a  man  with  an  account  in 
his  pocket  may  roam  from 
agency  to  agency  with  it. 

Regarding  personnel,  Mr.  Car¬ 
ney  mentioned  that  most  agen¬ 
cies  now  hav'e  some  form  of  pen¬ 
sion  and  profit-sharing  plans 
plus  stock  options  for  employes. 
In  addition  he  said  the  pool  of 
trained  manpower  has  increased 
so  that  competition  within  the 
agency  field  is  not  “quite  so 
severe.”  “What  was  once  true 
about  fast  turnover  no  longer 
prevails,”  Mr.  Carney  said. 

Using  his  company,  which  has 
1,400  on  the  pa>Toll,  as  an  ex¬ 
ample,  he  cited  these  statistics: 

“We  employ  in  the  United 
States  250  persons  w'hose  sal¬ 
aries  are  $15,000  per  year  or 
more. 

“Of  this  number,  101  have 
been  with  the  company  more 
than  10  years;  60  more  than  5 
years  but  less  than  10  years, 
and  89  have  been  with  us  less 
than  5  years.” 

Approximately  80%  of  the 
company’s  operating  income  is 


deriv'ed  from  advertising  media, 
16%  from  fees  charged  for  the 
preparation  of  adv’ertising  ma¬ 
terials,  and  4%  from  fees  for 
other  client  services  provided  by 
the  agency. 

Executives  of  his  company, 
Mr.  Carney  said,  were  keeping 
an  open  mind  on  the  commission 
v’ersus  fee  system  for  compensa¬ 
tion.  Now,  he  added,  they  are 
skeptical  about  some  of  the  fee 
plans  l>eing  tried  by  other 
agencies. 

.Advertising’s  Effect 

On  the  general  subject  of  ad¬ 
vertising’s  function,  the  FC&B 
spokesman  had  this  to  say: 

“The  plain  fact  of  the  matter 
is  that  advertising  is  totally 
incapable  of  exercising  the 
Svengali-like  control  over  the 
buying  habits  of  the  public  that 
the  propounders  of  the  sublim¬ 
inal-influence  concept  claim  in 
our  liehalf.  The  public  cannot 
be  cajoled,  mesmerized  or  driven 
into  buying  a  product  it  doesn’t 
want  nor  will  there  ever  be  a 
repeat  sale  if  the  product  does 
not  live  up  to  the  claims  made 
for  it.” 

Why  had  FC&B  taken  the 
step  that  few  other  agencies  had 
already  taken — offering  shares 
to  the  public?  Mr.  Carney  gave 
the  security  experts  this  answer: 

IMiy  It  ‘Went  Public’ 

“The  first,  and  most  impor¬ 
tant,  was  that  prior  to  this  time 
all  holders  of  stock  were  re¬ 
quired  to  sell  their  holdings  back 
to  the  company  at  its  book  value 
upon  death,  resignation  or  re¬ 
tirement.  A  substantial  number 
of  our  executives  wrho  held  large 
blocks  of  stock  were  approaching 
the  age  when  under  our  company 
policy  they  would  be  permitted 
to  retire.  If  they  all  elected  to 
retire  within  a  short  period  of 
time  and  the  company  were  re¬ 
quired  to  repurchase  all  of  their 
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74%  OF  THE  EFFECTIVE  BUYING  INCOME 

IN  MASSACHUSETTS 
IS  IN  BOSTON-WORCESTER 


WORCESTER  TELEORAM-OAZEnE  /  WORCESTER,  MASS. 

DAILY  153,039,  SUNDAY  102,906 


■  To  succeed  in 
selling  America’s 
6th  Market,  treat 
Boston-Worcester 
as  ONE  MARKET. 

■  To  succeed  in 
reaching  and 
selling  this  whole 
market,  include 
the  Worcester 
Telegram  &  Gazette. 

■  MOST  ADVERTISERS 
DO! 


Richard  C.  Steele 
President  and 
Publisher 

Represented  by 
Moloney,  Regan 
and  Schmitt,  Inc. 


stock,  the  invasion  of  the  ■  om- 
pany  surplus  could  have  red  aced 
the  company’s  financial  po.sition 
to  one  far  short  of  comfortable. 

“Additionally,  it  seemed  to  be 
to  the  interest  of  all  the  share¬ 
holders  for  tax  and  other  rea¬ 
sons  to  have  a  publicly  e.-^tab- 
lished  value  for  the  stock.  Tldrd, 
it  enabled  the  company  to  l  om- 
pete  with  talented  individuals 
with  the  rest  of  the  business 
world  by  offering  to  such  per¬ 
sons  various  forms  of  stock  in¬ 
ducements  with  a  known  value. 
Lastly,  in  acquiring  other  re¬ 
lated  businesses  it  enabled  us  to 
use  a  standard  which  includtHl  a 
good-will  factor  for  our  own 
stock  and  to  employ  a  similar 
yardstick  in  calculating  the 
value  of  the  shares  in  other 
enterprises.” 

Sometime  in  the  not  too  dis¬ 
tant  future,  Mr.  Carney  con¬ 
cluded,  FC&B  hopes  to  obtain 
a  listing  on  the  Big  Board — the 
New  York  Stock  Exchange. 

• 
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New  Ad  Agency 
Works  for  Fees 


St.  Louis 

George  Johnson  has  founded 
an  advertising  agency  here 
which  will  conduct  all  of  its 
business  on  a  fee  system  of 
compensation  with  clients. 

The  head  of  George  Johnson,  I 
Advertising,  has  lieen  associated  ' 
with  several  St.  Louis  agencies 
as  copywriter,  creative  director 
and  account  manager.  In  his 
announcement  on  the  formation 
of  his  own  company  he  stated; 

“Our  service  to  clients  will 
not  be  geared  to  the  15%  com¬ 
mission  system,  simply  because 
paying  agencies  according  to 
the  amount  of  time  or  space 
they  contract  for  is  a  19th  cen¬ 
tury  device  which  long  since  has 
had  its  day. 

“The  commission  system  .  . . 
poisons  what  should  be  the 
closest  kind  of  working  relation¬ 
ship  with  suspicion,  distrust  and 
resentment.  We  will  be  paid 
fees  based  solely  on  the  amount 
and  quality  of  services  pe^  I 
formed.”  f 

• 

Hearst  Ad  Service 
Promotes  Weiiilaiidt 

Herbert  W.  Beyea,  president 
of  Hearst  Advertising  Service 
Inc.,  announces  the  appointment 
of  William  Weinlandt  as  vice- 
president  and  New  York  man¬ 
ager.  Mr.  Weinlandt,  formerly 
manager  of  the  Alcoholic  Bever  : 
age  Division  of  Hearst  Adver 
tising  Service,  succeeds  James 
Garrett  who  has  been  appointed 
advertising  director  of  the 
Boston  Record  American  and 
Sunday  Advertiser. 
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Sunday 
the  day  that  is 
different 


Elmo  Roper  reports 
in  a  new  study  on 
THE  AMERICAN  SUNDAY: 

"On  Sunday  the  Newspaper 
is  the  best  way  to  reach  people 
through  print,  and  the  only  way 
to  reach  them  early  in  the  day " 


The  day  people  look  forward 
to  most . . . 


A  new  Elmo  Roper  &  Associates 
study,  “The  American  Sunday,” 
shows  that,  on  Sunday,  people  are 
relaxed,  receptive  and  give  much 
thought  to  things  involving  major  ex¬ 
penditures.  The  study  provides  new 
evidence  of  the  great  impact  that  the 
Sunday  newspaper  has  on  that  day. 

Americans,  in  their  homes  on  Sunday, 
have  many  discussions  which  inpuence 
what  new  products  and  services  they  are 
going  to  buy. 

They  read  their  Sunday  newspapers, 
and  look  forward  to  doing  so.  Further¬ 
more,  they  like  advertising  in  their  Sun¬ 
day  newspaper,  in  fact  think  it  adds 
value  to  the  medium. 

What  sort  of  expenditures  do  people 
discuss  when  they  are  together  on  Sun¬ 
day— the  day  they  say  they  “look  for¬ 
ward  to  most”? 

•  Over  30  million  discuss  their  financial 
plans  or  future. 

•  Over  27  million,  their  vacation  plans, 
children  and  schooling. 

•  Over  26  million  discuss  purchases 
that  cost  S 100  or  more  ...  a  new  house 
or  house  repairs,  a  new  car,  new  furni¬ 
ture  or  household  appliances,  a  trailer, 
landscaping,  a  boat,  car  repairs  and 
farm  equipment. 

What  about  media  on  Sunday?  The  study 
took  place  across  all  America,  including 
places  where  there  are  no  Sunday  news¬ 
papers.  The  results  are  interesting:  67% 


of  the  people  read  the  Sunday  paper 
every  Sunday,  74%  at  least  two  of  every 
four  Sundays  (and  an  even  higher  per¬ 
centage  in  cities  of  over  I00,(XX)).  While 
71%  watch  television  on  Sunday,  only 
10%  are  morning  viewers.  Of  all  who 
read  a  Sunday  paper,  56%  are  mornine 
readers. 

Only  25%  read  a  magazine  on  Sunday, 
(4%  was  the  highest  figure  for  any  indi¬ 
vidual  magazine)  and  only  14%  read  a 
book. 

Elmo  Roper  sums  up  his  findings 
with  these  four  conclusions: 

1.  Sunday  is  a  good  day  to  reach  people 
.  .  .  they  are  relaxed  and  receptive. 

2.  What  they  do  and  think  on  Sunday 
has  a  tremendous  bearing  on  consump¬ 
tion  of  certain  types  of  products. 

3.  Readers  believe  that  advertising  adds 
value  to  their  Sunday  paper. 

4.  The  newspaper  is  the  best  way  to  reach 
people  through  print,  and  the  only  way  to 
reach  then  early  in  the  day. 

Elmo  Roper's  study  provides  new  un¬ 
derstanding  of  the  position  and  influ¬ 
ence  of  THIS  WEEK  Magazine,  for 
THIS  WEEK  is  built  around  the  things 
people  want  most  from  Sunday— inspi¬ 
ration,  the  full  family  life  and  relaxation. 

CallyourTHIS  WEEK  representative 
today  for  a  copy  of  this  revealing  study. 
Ask  him  howyoucan  use  THIS  WEEK’S 
new  “Multi-Magazine”  Program  and 
Regional  Sales  Plan  to  take  advantage 
of  this  most  important  day— Sunday! 


for  its  religious  aspects 


for  the  opportunity  of  being 
together  with  family  and  friends . 


for  relaxation— and  for 
reading  the  Sunday  newspaper. 


The  Most  Powerful  Selling  Force  in  Print 


'A  Study  of  the  American  Sunday! 
just  completed  by  Elmo  Roper 
ft  Associates 
for  THIS  WEEK  Magazine 


CINCULATION  14,583,575 

Shares  the  Selling  Power  and  Prestige  of  43  Great  Newspapers 


AGENCY  PRESIDENT 

Retail  Clients  Key 
To  Firm’s  Growth 

By  Philip  Srliuyler 


“What  can  we  do  to  move 
floods  off  retail  shelves?” 

That  question  is  constantly 
in  the  mind  of  Sidney  Matthew 
Weiss,  newly  elected  president 
of  Moprul  Williams  &  Saylor 
Inc.,  New  York  advertising 
agency. 

It  stems  from  the  fact  that 
a  small  but  important  fraction 
of  the  agency’s  clients  are  re¬ 
tailers,  Mr.  Weiss  said  this 
week.  It  helps  in  planning  cam¬ 
paigns  for  all  accounts,  he 
added. 

“An  agency’s  prime  function 
is  to  help  clients  gi'ow  and  there¬ 
by  to  grow  itself,”  Mr.  Weiss 
said.  He  announced  a  goal  of 
a  10%  increase  in  agency  bill¬ 
ings  a  year,  5%  from  present 
clients,  5%  from  new  clients. 
Present  billing  is  about  $18,- 
000,000. 

On  the  heels  of  this  announce¬ 
ment  came  the  notice  that  Global 
of  London,  Europe’s  largest 
motor  coach  tour  operators,  had 
named  MW&S  to  handle  its 
Canadian  adv^ertising  and  pro¬ 
motion  in  1964.  Appointed 
Global’s  domestic  agency  in 
1962,  MW&S  could  also  disclose 
a  substantial  budget  increase 
for  both  the  United  States  and 
Canadian  advertising  campaigns 
for  the  current  travel  season. 

Both  campaigns  will  focus  on 
the  successful  MW&S  promo¬ 
tional  platform,  “As  little  as 
$12  a  day  takes  you  on  an  es¬ 
corted  tour  of  Europe.”  Global 
runs  large  space  schedules  in 
more  than  200  U.  S.  newspa¬ 


pers  and  120  Canadian  newsi)a- 
pers. 

Tin*  of  Barn«-y’s 

But  to  I’eturn  to  those  re¬ 
tail  clients.  One  is  Cartier’s, 
the  New  York  jewelry  .store, 
that  selected  MW&S  as  its 
agency  last  year,  and  immedi¬ 
ately  increased  its  budget  of 
newspaper  .space.  .Another  is 
Nan  Duskin,  a  Philadelphia 
specialty  shop.  Then  there  is 
Barney’s  in  New  York  which 
provides  an  excellent  ca.se  his- 
torj'  to  substantiate  the  Weiss 
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theme  of  how  handling  ads  for 
retailers  helps  his  agency  pre¬ 
pare  sales  producing  campaigns 
for  the  wide  range  of  other  na¬ 
tional  advertisers. 

Barney’s  was  built  in  the  be¬ 
ginning  by  radio  exclusively.  It 
has  become  probably  one  of  the 


Sidney  M.  Weiss 


hugest  men’s  clothing  stores  in 
the  country.  Radio  advertising 
for  Barney’s  was  hard  sell  ra¬ 
dio  at  its  hardest.  “Calling  all 
men  to  Barney’s”  is  one  of  the 
best  known  radio  slogans  in  the 
New  York  area. 

About  three  years  ago,  a  new 
image  was  sought  for  the  store. 
.At  MW&S  it  was  decide<l  to 
utilize  newspaper  space  —  first 
the  New  York  Times  and  later 
the  Herald  Tribune  —  to  this 
end. 

“Barney’s  business  is  up  about 
20%,”  Mr.  Weiss  said,  “and 
much  of  the  upswing  is  attrib¬ 
uted  to  this  addition  of  news¬ 
paper  advertising  to  the  sched¬ 
ule.” 

Full  page  ads  are  .scheduled, 
26  a  year  in  each  of  the  two 
newspapers.  A  recent  ad  pic¬ 
tured  88  styles  of  men’s  with 
this  question,  “How  many  size 
39’s  can  you  choose  from  when 
you  shop  for  a  suit?”  At  the 
bottom  the  question  was  an¬ 
swered  this  way: 

“Or  to  put  it  another  way, 
did  you  select  your  last  suit  — 
or  did  you  settle  for  it?  At  Bar¬ 
ney’s,  you  can  choose  from  over 
40  famous  brands  —  not  just 
a  few  —  and  in  the  widest 
imaginable  variety  of  models 
and  styles  and  sizes  —  from  32 
extra  short,  to  56  long  to  60 
portly.  If,  for  example,  you 
wear  a  39  regular  —  and  the 
store  where  you  shop  happens 
to  be  Barney’s  —  you’ll  be 
pleased  to  know  the  answer  to 
our  leading  question:  At  last 
count,  843!  And  then  there  are 
39  long,  39  shorts,  extra  longs, 
extra  shorts,  portlies,  short  port- 
lies,  extra-short  portlies,  long 
portlies  —  over  2,000  size  39’s 
in  all.” 

Mr.  Weiss  noted  that  “retail 
advertising  must  produce  to¬ 
day.” 

“What  makes  a  merchant  and 
an  advertising  campaign  great 
is  an  awai’eness  of  what  the 
public  wants,  and  giving  them 
what  they  want  when  they  want 
it,”  he  said. 


“Take  the  case  of  Barn<  y’s. 
Working  with  the  excellent  mer¬ 
chandise  men  of  this  store,  it 
was  agreed  that  people  lad 
grown  tired  of  the  small  selec¬ 
tion  of  clothes  available  in  n.ost 
men’s  stores.  The  public  wanted 
a  wide  range  of  choice.  We  'old 
them  they  could  get  it  at  Bar¬ 
ney’s.” 

The  agency  has  other  locals 
accounts  among  its  30  clients. 

In  fact,  it  is  among  the  top  :ivel 
in  retail  advertising  among  4-A  ; 
agencies.  One  retailer  that  hai^ 
l)ecome  semi-national  is  Nationaljj 
Shoes  that  now  has  stores  in'J 
six  states.  While  the  Rayco  di-^ 
vision  of  the  B.  F,  Gooilrich  00,= 
sells  its  auto  seat  covers  jind" 
other  accessories  in  more  than! 
60  markets,  Mr.  Weiss  noted] 
that  Rayco  advertising  must  be! 
prepared  to  fit  each  local  mar*] 
ket.  i 

“Newspapers  carry  the  bnintj 
of  Rayco  advertising,”  he  saidJ 
“We  work  with  the  local  dealers! 
in  developing  merchandisingl 
plans  and  media  programs  thatij 
will  be  most  effective  in  theirj 
respective  markets.”  ' 

Started  with  .Acorn  i| 

Three-fourths  of  the  MW&Sjl 
billings  are  in  the  area  of  con- 
sumer  packaged  goods.  News-  , 
jiapers  are  used  for  the  Schenley 
brands  that  MW&S  handles  and  ) 
also  for  the  First  National  City 
Bank  of  New  York,  the  Wohl  l’ 
division  of  the  Brown  Shoe  Co.,  ■ 
and  the  magazine  sections  for 
Gold  Label  and  Shakespeare 
cigars. 

Bom  in  New  York  March  27, 
1909,  Mr.  Weiss  began  his  ad¬ 
vertising  career  as  a  $14-a-week 
messenger  with  the  Acorn 
Agency  in  1926.  He  went  to  New 
York  University  at  nights, 
where  he  found  he  had  a  real 
interest  in  and  talent  for  writ¬ 
ing.  At  Acorn  he  wrote  ads  and 
also  worked  in  the  production 
department,  and  by  the  time  he 
was  21  he  owned  a  part  of  the 
agency. 

In  1941  Mr.  Weiss  joined  A. 
W.  Lewin  Co.  Lewin  eventually 
became  Lewin,  Williams  &  Say¬ 
lor,  with  Mr,  Weiss  its  presi¬ 
dent.  In  January  1959,  it  was 
merged  with  the  Emil  Mogul 
Co.,  of  which  Mr.  Weiss  be¬ 
came  executive  vicepresident. 

When  Mr.  Weiss  was  elected 
president,  Mr,  Mogul  became 
chairman  of  the  board  and  chief 
executive  officer. 

• 

To  Handle  Geigy  PR 

Donald  Watson,  former  edi¬ 
tor  of  New  England  Homestead, 
has  joined  Cunningham  & 
Walsh,  New  York  ad  agency,  as 
PR  executive  on  the  Geigy 
Chemical  account. 


WOOD 


REELS,  TENSIONS  AND 
AUTOPASTERS 

.  are  recognized  as  standard  equipment 
in  newspaper  plants  the  world  over 
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1  Here  s  more 
to  New  England 
than  covered 
bridges . . . 


tfm  England  Council  Photo 


mis  MESSAGE  IS  SPONSORED  BY  THESE 
LEADING  NEW  ENGLAND  NEWSPAPERS 


New  England  families  ei 
. . .  have  more  to  spend! 


MAINE 

Bangor  Daily  News  (m) 

Portland  Press  Herald  (m),  Express  (e).  Telegram  (s) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (e) 

VERMONT 

Barrc-Montpelier  Limes-Argus  (e), 

Burlington  Free  Press  (m),  Rutland  Herald  (m) 

MASSACHUSETTS 

Boston  Globe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  &  Times  (e),  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (e),  Gardner  News  (e), 

Lawrence  Eagle-Tribune  (m&e),  Lynn  Item  (e). 

New  Bedford  Standard-Times  (e&s) 

North  Adams  Transcript  (e),  Pittsfield  Berkshire  Eagle  (e) 
Springfield  Daily  News  (e).  Union  (m).  Republican  (s), 
Taunton  Gazette  (e),  Waltham  News  Tribune  (e), 
Worcester  Telegram  (m&s),  Worcester  Gazette  (e) 

RHODE  ISLAND 

Pawtucket  Times  (e),  Providence  Bulletin  (e). 

Providence  Journal  (M&s),  Woonsocket  Cali  (e) 

CONNECl'lCUT 

Bridgeport  Post-Telegram  (m&e),  Bridgeport 
Post  (s),  Bristol  Press  (e), 

Hartford  Courant  (m),  Hartford  Courant  (s), 

Hartford  Times  (e),  Meriden  Record  &  Journal  (m&e), 
Middletown  Press  (e).  New  Britain  Herald  (e), 

New  Haven  Journal-Courier  (m), 

New  Haven  Register  (e&s),  Norwich  Bulletin  (m&s), 
Torrington  Register  (e), 

Waterbury  Republican  &  American  (m&e), 

Waterbury  Republican  (m&s) 


There’s  nothing  conservative  about  the  way 
New  Englaiuiers  earn  and  spend.  The  New  England 
area  ranks  second  in  per-fainily  total  retail  sales,  and 
leads  the  nation  in  j)er-honsehold  food  sales!* 

And  incotne  is  up  over  42%  sitice  ten  years  ago. 

($1246  per  household,  1964  E&P  estimate) 


Newspapers  give  you  saturation 
coverage  of  New  England! 

No  other  media  is  as  local  as  tiewspapers, 
and  no  other  media  gives  the  100%  household 
coverage  afforded  by  tiewspapers. 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers, 


-/ 


CLASSIFIED  CLINIC 


P&P  Calendar  Helps 
’64  Sales  Planning 

By  Warren  Perry, 

CAM,  Minneapttlis  Slur  and  Tribune 


One  of  the  best  classified  sales 
management  planning  tools  this 
writer  has  seen  is  the  Howard 
Parish  Profit  and  Progress  Plan¬ 
ning  Calendar  for  1964. 

While  the  new  year  holds 
promise  of  high  level  activity 
in  virtually  all  major  classifica¬ 
tions,  few  CAMs  will  argue  with 
the  wisdom  of  establishing  gen¬ 
erally  higher  but  realistic  goals, 
and  laying  plans  to  achieve 
them. 

(ximpariMtn  Yardtilick^ 

The  convenient  format  of  a 
Profits  and  Progress  Calendar 
for  ’64  makes  it  easy  for  other¬ 
wise  harried  CAMs  to  do.  Since 
no  progress  can  take  place  with¬ 
out  measurement,  the  calendar 
lists  and  leaves  space  for  the  fol¬ 
lowing  comparison  yardsticks 
for  1963  and  goals  for  1964. 

1.  Classified  Revenue. 

2.  Classified  Linage. 

3.  Classified  Ad  Count. 


4.  Average  Line  or  Inch  Rate. 

5.  Average  Lines  per  Ad. 

6.  Average  Revenue  per  Ad. 

7.  Av'erage  Insertions  per  Ad 
Order. 

8.  Classified  %  of  Total  Ad 
Revenue. 

9.  Classified  %  of  Total  Ad 
Linage. 

10.  Direct  Expense  Total  of 
Classified  Dept.  Operation. 

11.  %  of  Direct  Expense 
Total  to  Classified  Revenue 
Total. 

12.  Number  of  Contracts  in 
Effect. 

13.  Inches  of  Classified  Pro¬ 
motion  Used. 

14.  %  of  Total  Promotion 
Space  Devoted  to  Classified. 

15.  Total  of  Classified  Dept. 
Error  Charge-off. 

16.  %  of  Classified  Dept. 
Error  Charge-off  to  Total  Clas¬ 
sified  Rev’enue. 

17.  Lines  per  1,000  Subscrib¬ 
ers. 


18.  Ads  per  1,000  subscribers. 

19.  Credit  Loss  Total. 

20.  Credit  Loss  %  of  Total 
Classified  Sales. 

Other  measurement  yard¬ 
sticks  that  could  be  added  and 
for  which  space  is  provided  in¬ 
clude:  Total  Commission  and 
Bonus  Payments,  Total  New 
Contracts,  Total  Classified  Dis¬ 
play  Linage,  Total  General  Rate 
Linage,  Total  Color  Linage, 
Total  Absentee  Days,  etc.  Space 
is  also  provided  for  a  break¬ 
down  between  transient  and 
commercial  volume. 

Finger  Tip  Control 

CAMs  using  the  calendar  can 
have  at  their  fingertips  the  en¬ 
tire  prior  year’s  performance, 
annual  as  well  as  monthly,  with 
the  ensuing  year’s  goals  charted 
annually  and  monthly,  together 
with  the  planning  and  strategy 
it  will  take  to  hopefully  make 
1964  classified’s  greatest  year. 

By  special  arrangement,  non¬ 
subscribers  to  the  Howard  Par¬ 
ish  Service  may  purchase  copies 
by  w’riting  Howard  Parish  As¬ 
sociates  Inc.,  1345  East  10th 
Ave.,  Hialeah,  Florida. 

*  <x  « 

THA^KS  FOR  FKKOK 

On  Thursday,  Nov.  7,  the 
Cincinnati  Enquirer  carried  a 
want  ad  for  two  snow  tires  and 
one  pair  of  roller  skates.  In 


error,  the  salesperson  who 
worded  the  ad  inadvertently  in¬ 
cluded  the  newspaper’s  PHON  K 
NUMBER.  Of  course,  the 
switchboard  operator  received 
calls  asking  her  if  her  snow 
tires  were  sold!  At  first  it  sur¬ 
prised  her  until  she  realized 
what  had  happened  .  .  .  that 
the  newspaper’s  phone  number 
was  in  someone’s  ad!  Promptly 
she  obtained  the  correct  phone 
number  and  referred  the  calls 
to  the  proper  person.  When  the 
advertiser  was  informed  that 
he  would  not  lie  billed  for  the 
ad,  due  to  the  inconvenience  of 
the  wrong  number,  he  insisted 
on  paying  the  bill,  for  it  was 
through  the  efficient  manner  of 
handling  the  error  that  he  sold 
the  items.  Yes  it’s  possible  to 
be  thanked  for  making  a  mis¬ 
take. 

*  *  * 

SEX  IS  OUT 

As  of  Jan.  1,  the  “Help 
Wanted-Male’’  and  “Help  Want¬ 
ed  -  Female”  headings  disap¬ 
peared  from  the  classified  ad¬ 
vertising  sections  of  Hawaii’s 
newspapers.  That  was  the  date 
on  which  the  state’s  Fair  Em¬ 
ployment  Practices  Act  went 
into  effect.  As  a  result,  help 
wanted  ads  may  no  longer 
specify  the  race,  color,  creed, 
age,  sex  or  ancestry  of  em¬ 
ployes  sought. 


A  unique,  new  preparation  service  for 


In  Springfield,  Ohio,  we  have  assembled  a  preparation  service  for 
Spectacolor  preprinted  newspaper  ads  —  positives,  cylinders,  web- 
fed  proofs  and  merchandising  preprints  —  that  is  unmatched  for 
completeness  by  any  other  single  source  in  the  country.  This  serv¬ 
ice  offers  several  unique  advantages.  Copy  can  be  checked  against 
production  quality  web-fed  proofs— rather  than  against  sheet-fed, 
single  color  proofs.  Merchandising  preprints  can  be  purchased  eco¬ 
nomically  in  quantities  as  low  as  10,000— and  delivered  far  enough 
ahead  of  the  production  run  to  permit  a  thorough  merchandising  job. 

We  would  like  to  send  you  the  full  story.  Write  for  it  today. 


21  NORTH  CENTER  STREET,  SPRINGFIELD,  OHIO 

New  York  office:  52  Vanderbilt  Avenue 
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SPECTACOLOR  is  here.  It  is  here  now.  It  is  here  to  stay.  And 

is  here  to  provide  newspapers  with  a  most  dramatic  improvement  in 

newspaper  production  capability. 


Already,  in  at  least  ten  major  cities,  is  an  important  NEW 

source  of  profitable  advertising  revenue. 

SPECTACOLOR  makes  it  possible  for  an  advertiser  to  take  full  advantage 
of  newspaper  acceptance  and  mass,  low-cost  coverage  with  the  startling 
impact  of  a  full-color,  high-fidelity,  appetite-appeal  advertisement  in  a 
daily  newspaper.  SPECTACOLOR  is  newspaper  production  quality  available 
'til  now  only  in  magazines  or  in  rotogravure  supplements. 


Best  of  all,  the  relatively  simple  and  inexpensive  SPECTACOLOR  equipment 
can  be  installed  on  virtually  any  existing  rotary  press. 


Promise  yourself  you'll  investigate  this  vigorously  new  and  amazingly 
productive  advertising  force. 


See  the  other  side  of  this  ad;  it  is  an  actual  SPECTACOLOR  ad 
cut  from  a  three-quarter  roll. 


( 
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Parliament  keeps 
its  %*  filter 


a  neat,  clean 
Yi  inch  away 


•HI/FI  IS  THE  REGISTERED  U.  S.  TRADEMARK  FOR 
THE  FAMOUS  PARLIAMENT  RECESSED  FILTER. 


MONTH  AFTER  MONTH,  PARLIAMENT  IS  TESTED  FOR  UNIFORMITY  BY  THE  UNITED 
STATES  TESTING  COMPANY,  INDEPENDENT  PRIVATE  TESTING  LABORATORIES. 


irginia 


•  Baltimore  Sun 

•  Boston  Herald-Traveler* 

•  Charietta  Nawi  and  Obsarvtr 

•  Fcr'rt  Worth  Star-Telegram*^/ 

•  Hartford  Couraiit^^SiijjinB 


•  Noe^^nVirgitikia  -  Wlat&aikl  j 


•  RicKmonid  Times-Dispcdd|^M 

•  The  Blade  and  Toledo  Times 

•  Washington  Post* 


•  Crosfield  Electronics,  Inc., 

47  New  York  Avenue 

BiJSia  ClpowB^SlBM 

Nash\ia,  NewH^^sn##^ 


St.,  f 

if  Sprbigftaid  Graasitfa 
S|^  Springfield,  Qliio| 


SPECTACOLOR  facilities  on  order  or  being  installed.  Other  newspapers 
on  the  list  are  ready  now  to  run  SPECTACOLOR  pre-print  rolls.  Contact 


individual  newspaper  for  details. 


CIKCULATION 

Motor  Routes  Need 
Constant  Reappraisal 


li.  Earle  Gregory,  circulation 
director,  Greenville  (S.  C.) 

News  &  Courier  &  Evening  Post, 
urnes  the  constant  reappraisal 
of  motor  routes. 

The  newspapers’  farm  serv¬ 
ice  manager  is  responsible  for 
all  “six  day  by  mail,  seventh 
by  carriers”  routes.  He  main¬ 
tains  maps,  miles,  houses  per 
mile  and  other  material  which 
are  guides  when  decisions  are 
made  on  route  development. 

Arbitrary'  Rule 

“We  follow  the  arbitrary  rule 
here,”  Mr.  Gregory  says,  “that 
a  motor  route  should  have  at 
least  175  papers  and  no  more 
than  30  miles  before  we  will 
go  into  establishing  a  new  route. 

“On  the  other  hand,  we  feel 
that  a  motor  route  to  be  profit¬ 
able  must  have  the  profit  from 
at  least  eight  subscribers  per 
mile;  so  we  establish  a  route 
with  175  papers  and  30  miles, 
and  we  base  our  discount  or 
subsidy,  if  any,  on  the  rule  of 
thumb  that  the  carrier  should 
have  at  least  eight  subscribers 
per  mile.” 

«  ♦  « 

STATUS  STUDY 

The  status  of  newspaperboys 
under  New  Jersey’s  labor  laws 
and  regulations  is  being  re¬ 
viewed  by  a  special  committee 
of  the  New  Jersey  Press  Asso¬ 
ciation.  Merritt  lerley,  circula¬ 
tion  director  of  the  Passaic- 
Clifton  Herald-News,  is  chair¬ 
man. 

One  item  under  consideration 
is  the  need  for  legislation  to  re¬ 
fine  regulations  which  the  State 
Department  of  Education  issued 
for  work  iiermits  early  last  year. 
There  is  no  provision  permitting 
newspaperboys  to  deliver  morn¬ 
ing  newspapers  before  7  a.m., 
or  approximately  two  hours 
after  press  time  for  afternoon 
final  editions. 

The  question  of  whether  car¬ 
riers  are  employes  or  independ¬ 
ent  contractors,  under  terms  of 
the  Workmen’s  Compensation 
Act,  also  is  being  studied.  The 
Appellate  Division  of  the  Su¬ 
perior  Court  recently  upheld  a 
$5,y50  award  for  a  boy  who  was 
hit  by  a  car  while  he  was  de¬ 
livering  copies  of  the  Record 
near  Hackensack.  The  court 
held  there  was  control  by  the 
publisher  over  the  boy’s  activi¬ 
ties  in  respect  to  service  and 
collections. 

♦  *  ♦ 

M.KB  RULING  IN  COURT 

Baltimore’s  dailies,  the  Sun 
editor  ac  PUBLISHER 


and  the  News-Post,  have  asked 
the  Fourth  Circuit  Court  of  Ap¬ 
peals  to  overturn  a  labor  board 
ruling  which  found  they  threat¬ 
ened  the  union  organizing  effort 
of  rural  carriers. 

Lawyers  for  the  dailies  argued 
the  carriers  were  “independent 
contractors.” 

In  a  ruling  handed  down  last 
year,  the  NLRB  found  the  rural 
carriers  were  employes  of  the 
two  publishers  and  were  entitled 
to  bring  their  complaint  before 
the  board. 

A  board  attorney,  Joseph  C. 
Thackery,  maintained  the  car¬ 
riers  had  the  “status  of  an  em¬ 
ploye”  because  their  profits 
were  limited,  route  boundaries 
controlled  and  they  had  no  pro¬ 
prietary  interest  in  the  routes. 

The  board  also  ruled  that 
supervisors  from  the  two  com¬ 
panies  interrogated  and  threat¬ 
ened  to  fire  carriers  who  re¬ 
sponded  to  efforts  of  the  team¬ 
sters  union  to  organize  them. 

m  *  * 

CHANGE  IN  HANT 

John  D.  Bacon,  who  started 
out  as  a  copy  boy  in  1942,  turned 
to  automobile  assembly  line 
work,  sold  advertising,  then 
went  into  the  circulation  busi¬ 
ness,  is  the  new  circulation  man¬ 
ager  of  the  Flint  (Mich.)  Jour¬ 
nal.  He  was  promoted  when 
Robert  W.  Taylor,  CM  for  40 
years,  retired  Dec.  21.  Mr.  Tay¬ 
lor  is  a  past  president  of  the 
International  (Circulation  Man¬ 
agers  Association. 

*  *  * 

PROMOTION  WINNERS 

CONTEST— The  Erie  (Pa.) 
Times-News,  Hannilton  (Ohio) 
Journal-News,  Hollywood  (Fla.) 
Sun-Tatler,  and  San  Mateo 
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(Calif.)  Times  were  judged 
winners  of  the  National  News- 
paperboy  Day  promotion  contest 
sponsored  by  Hickey-Mitchell 
Company,  St.  Louis. 

The  Erie  entry  was  built 
around  the  selection  of  an  out- 
.standing  carrier,  presenting  arm 
patches,  trophies  and  lapel  pins 
to  runners-up,  with  the  “Out¬ 
standing  Newspaperboy”  fea¬ 
tured  in  a  page  color  ad  and 
radio  spots.  Merchants  paid  trib¬ 
ute  to  newspaperboys  in  paid  ads 
preceding  National  Newspaper- 
boy  Day. 

'Business  Ix-aders' 

The  Hamilton  entry  sponsored 
a  contest  inviting  parents  of 
carriers  to  tell  what  a  news¬ 
paper  route  meant  to  their  son; 
a  full  page  of  pictures  of  ex¬ 
carriers  who  are  now  business 
leaders;  a  page  of  carriers  who 
are  graduating  from  high  school, 
plus  supporting  news  and  edi¬ 
torials. 

The  Hollywood  entry  showed 
front  page  box  features  of  their 
newspaperboys  interviewing 
local  businessmen  who  were  for¬ 
mer  newspaperboys;  a  page  of 
picture  biographies  of  business¬ 
men  who  delivered  papers  for 
the  outstanding  boys  on  News- 
paperboy  Day,  with  a  double¬ 
truck  of  pictures  of  the  boys  and 


their  “helpers”  while  delivering 
the  papers,  plus  a  banquet  to 
which  the  boys  hosted  the  busi¬ 
nessmen  helpers. 

The  San  Mateo  entry  included 
a  three-page  feature  on  the  “Ex¬ 
citing  Life  of  a  Businessman 
.  .  .  Age  12,”  backed  up  by  an 
editorial,  plus  a  full  page  ad 
naming  all  of  the  paper’s  car¬ 
riers. 

Judges  of  the  contest  were 
Arthur  Diaz,  assistant  circula¬ 
tion  manager,  St.  Louis  Post- 
Dispatch;  Joe  Dettling,  vice- 
president,  Gardner  Advertising, 
and  Robert  Donnelly,  assistant 
copy  chief,  D’Arcy  Advertising. 

*  *  * 

SAVING.S  AND  WATCHES 

The  parents  of  carriers  for 
the  Hagerstown  (Md.)  Herald- 
Mail  heard  at  the  17th  annual 
Christmas  Party  that  their  boys 
have  more  than  $26,000  in  sav¬ 
ings  accounts. 

Robert  A.  Lewis,  circulation 
manager,  reported  that  more 
than  $17,000  in  .savings  were 
paid  to  Ixiys  during  1963. 

Each  of  10  “top”  boys  re¬ 
ceived  a  $25  savings  bond  and 
.39  carriers  who  are  graduating 
from  high  school  next  June  were 
given  wrist  watches  by  the  Her¬ 
ald-Mail  Company. 


lOHl  OME  MORE  THW^ 
MISS  SHARPl  I  DOM'T 
WAHT  TO  BE  OISTURBEDJ 
FORTHENEXr 
.HOUR  OR  SO  !  '  ,  ^ 


That's  about  all  tha  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there! 


Name  . . . 
Address  . 
City  .... 
Company 


Zone 


State 


Mail  check  to 


Editor  &  Publisher 

850  THIRD  AVENUE  NEW  YORK,  NEW  YORK,  10022 

t6J0  m  year,  V,  S.  and  Canada-  all  other  countries,  $10JD0 
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MUSICAL  CHAIRS 


Reporters,  Copy  Editors 
Swap  Jobs  for  10  Weeks 


Boston 

When  a  copy  editor  complains 
that  a  reporter  “is  cutting  my 
stuff,”  it  smacks  of  a  revolution 
in  the  news  room. 

That,  in  fact  is  what  is  taking 
place  in  the  news  room  at  the 
Boston  Globe. 

The  idea  orifjinated  with  Vic¬ 
tor  O.  Jones,  executive  editor 
of  the  Globe,  who  as  nipht  edi¬ 
tor  used  to  ride  herd  on  the 
copy  desk  and  keep  tabs  on  the 
reporting  staff. 

His  idea — and  one  which  he 
put  in  practice — was  to  let  the 
reporters  take  a  trick  at  the 
copy  desk. 

Tom  Winship,  manaprinpr  edi¬ 
tor  of  the  morninp  Glol)e,  talked 
over  the  idea  with  Joe  Dinneen, 
niffht  city  editor,  and  Ed 
Doherty,  nipht  editor.  They 
evolved  a  10-week  program 
dubbed  “operation  Musical 
Chairs.”  After  some  grumblinp, 
it  has  become  a  hit  in  the  city 
room. 


Nevada  Papers 
Of  Past  Century 
Put  on  Microfilm 

Reno,  Nev. 

A  century-long  record  of 
Nevada  newspaper  publishing 
has  been  collected  in  a  state-wide 
search. 

As  a  result,  the  microfilms  of 
more  than  400  newspapers 
dating  from  1863  to  1963  will 
soon  be  ready  for  use. 

They  provide  a  marvelous 
record  of  journalism  of  the  Old 
West,  according  to  James  Hulse, 
former  Neimda  State  Journal 
staffer  who  teaches  history  at 
the  University  of  Nevada. 

The  University’s  departments 
of  history  and  journalism,  the 
Desert  Research  Institute,  the 
University  libraries  in  both  Reno 
and  Las  Vegas  and  the  Friends 
of  the  Library,  Reno,  sponsored 
the  activity. 

John  Folkes  travelled  the  state 
in  quest  of  hard-to-find  news¬ 
paper  files  and  came  up  with 
copies  of  more  newspapers  than 
many  people  believed  existed, 
Mr.  Hulse  reported. 

The  era  when  an  editor 
worked  with  a  six-shooter 
strapped  to  his  waist  produced 
many  exemplary  newspapers, 
the  journalism  veteran’s  records 
show. 

“It  is  literally  true  that  the 


For  10  weeks  a  reiwrter 
swaps  seats  with  a  copy  editor. 

The  copy  editor  gets  a  chance 
to  cover  several  l)eats. 

The  reporter  divides  his  time 
handling  local,  national,  inter¬ 
national  and  sports  copy.  He 
also  spends  a  week  on  makeup 
in  the  composing  room. 

At  the  end  of  the  tour,  Iwth 
men  get  an  e<lucational  “junket” 
to  New  York  and  Washington. 
The  New  York  visit  is  spent 
watching  the  United  Nations  at 
work.  In  Washington  the  two 
men  team  up  with  the  Glol)e’s 
Washington  correspondent,  Wil¬ 
frid  C.  Rogers. 

The  first  reporter,  after  going 
through  the  program,  told  his 
boss:  “The  Globe  has  a  much 
l)etter  reporter  than  it  had  10 
weeks  ago.” 

And  the  first  copy  editor  re¬ 
turning  to  the  copy  desk,  put  on 
a  bit  of  an  act  to  his  fellow 
editors  for  cutting  his  stuff. 

pen  was  mightier  than  the  sword 
in  those  days,  but  the  pen  often 
had  to  be  defended  with  lead,” 
Prof.  A.  L.  Higginbotham  ob¬ 
served. 

These  armed  editors  included 
J.  Holman  Buck,  said  to  have 
had  seven  notches  on  his  gun. 
He  came  to  Nevada  from  Ari¬ 
zona,  and  most  of  his  victims 
were  buried  on  boot  hill.  His 
paper  was  the  Western  Net<ada 
Miner,  published  in  Mina.  His 
activities  included  a  column 
called  “Mental  Belly  Wash.” 

• 

Lincoln  O’Brien  Sells 
Gallup  Independent 

Gallup,  N.  M. 

Lincoln  O’Brien  has  sold  the 
Gallup  Independent  to  John  K. 
Zollinger,  publisher  of  the 
Crowley  (La.)  Signal. 

The  transaction,  negotiated  by 
George  J.  Cooper  of  Allen  Kan- 
der  and  Associates  of  New  York 
and  Washington,  leaves  Mr. 
O’Brien  with  a  single  newspaper 
property  in  New  Mexico,  the 
Farmington  Times.  At  one  time 
he  owned  five  dailies  in  the 
state. 

Mr.  Zollinger  heads  a  new 
company,  the  Gallup  Independ¬ 
ent  Company,  w’hich  has 
acquired  ownership  of  the  Inde¬ 
pendent.  The  evening-Sunday 
(except  Saturday)  paper,  with 
a  circulation  of  approximately 
3,900,  is  published  from  a  mod¬ 
ern  building  and  plant  erected 
a  few  years  ago. 


Here  are  the  Easy  Rules  for  the 

MERCURY  and  NEWS 

”BIG  BOARD”  Contest 


1)  To  be  eligible  you  must  be  actively  employed  by  an  advertising 
agency  or  the  advertising,  marketing  or  sales  department  of 
an  advertiser  firm  handling  consumer  products  or  services. 
(Employees  of  the  Mercury  and  News  and  their  advertising 
agency  are  excluded.) 

2)  Entries  must  be  submitted  by  coupon.  Additional  coupons  on 
request  but  only  one  entry  per  individual  is  eligible. 

3)  Contest  closes  January  31,  1964  and  only  entries  postmarked 
on  or  before  midnight  that  date  are  eligible.  In  case  of  a  tie 
for  any  prize  the  earliest  postmarked  entry  will  win. 

4)  The  average  adjusted  gross  income  and  the  number  of  in¬ 
dividuals  reporting  gross  incomes  of  $10,000  or  more  in  each 
of  the  three  counties,  as  reported  by  the  California  Franchise 
Tax  Board,  will  be  used  in  selecting  the  winners. 

5)  All  eligible  entries  will  be  submitted  to  computer  equipment. 
The  entries  scoring  a  rating,  according  to  the  Computer,  near¬ 
est  the  figures  reported  by  the  Franchise  Tax  Board  will  be 
judged  contest  winners.  Winners  will  be  publicly  announced 
as  soon  as  figures  are  released  by  the  Franchise  Tax  Board. 

HERE  ARE  THE  PRIZES 

FIRST  PRIZE:  2  shares  each  of  the  stocks  listed  below. 

Market  value:  $6,000  plus. 

SECOND  PRIZE:  1  share  each  of  the  stocks  listed  below. 

Market  value:  $3,000  plus. 

Third  Prize  .  $1,000  Cash  Fifth  Prize  .  $  500  Cash 

Fourth  Prize  $  750  Cash  Sixth  Prize  .  $  250  Cash 

Seventh  to  Tenth  Prizes:  $100  Cash  Each 

Here  Are  the  Stocks  You  Can  Win 


Admiral  Corporation 
American  Can  Co. 
American  Radiator 
Ampex  Corp. 

Beatrice  Foods 
Beckman  Instruments 
Beech-Nut  Life  Savers 
E.  W.  Bliss  Co. 

Borden  Co. 

California  Packing 
Clevite  Corp. 

Coca-Cola  Co. 
Commercial  Solvents 
Corp. 

Consolidated  Foods 
Corp. 

Container  Corp.  of 
America 

Continental  Can  Co. 
Eastman  Kodak  Co. 
Emerson  Electric 
FMC  Corp. 

Fairchild  Camera  & 
Instrument 

Falstaff  Brewing  Corp. 
Federal  Pacific  Electric 
Ford  Motor  Co. 
Foremost  Dairies,  Inc. 
General  Electric  Co. 
General  Mills,  Inc. 
General  Precision 
Equipment 
General  Tel.  & 
Electronics 
Georgia-Pacific  Corp. 


Hewlett-Packard  Co. 

Int’l  Bus.  Machines 
Int’l  Minerals  &  Chem. 
International  Paper 
International  Tel.  &  Tel. 
Kaiser  Aluminum 
KVP  Sutherland  Paper 
Libby,  McNeill  &  Libby 
Lockheed  Aircraft 
Macy  (R.  H.)  &  Co. 
McKesson  &  Robbins, 
Inc. 

Monsanto  Chemical  Co. 
National  Can 
Corporation 

National  Lead  Company 
Norton  Company 
Otis  Elevator  Co. 
Owens-Corning 
Fiberglass 

Owens-Illinois  Glass  Co. 
Pacific  Gas  &  Elec. 
Permanente  Cement  Co. 
Pittsburg  Steel  Company 
Raytheon  Company 
Rheem  Manufacturing 
Safeway  Stores,  Inc. 
Sears,  Roebuck  &  Co. 
Sperry  Rand  Corp. 
Stokely-Van  Camp,  Inc. 
Textron  Inc. 

United  Aircraft  Corp. 
Varian  Associates 
Westinghouse  Elec. 
Corp. 


make  your  "calculated  guess”— send  your  entry  to . . . 

San  Jose  MERCURY  and  NEWS 
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FOR  AD  FOLKS  ONLY- 
ENTER  the  San  Jose  MERCURY  and  NEWS 


REMEMBER 


THE  CALIFORNIA 
GOLD  MINE  IN  1962 

HCRE'S  ANOTHER  CHANCE 
TO  WIN  BIG  MONET 


YOU  CAN  BECOME 
A  STOCKHOLDER 
IN  THE  60  FIRMS 
SHOWN  AT  LEFT, 
WHO  HAVE  MAJOR 
FACILITIES  IN 
METRO  SAN  JOSE. 


"BIG  BOARD”  Contest 


Make  a  “CAIiCULATED  GUESS”  of  Metro  San  Jose  Adjusted  Gross  Income  Per 
Return  compared  to  San  Francisco  County  and  to  Oakland  (Alameda  County) 


Here’s  your  chance  to  win  stocks  in  60  firms  and  cash  awards,  totaling 
over  $11,900  in  the  San  Jose  Mercury  and  News  1964  “BIG  BOARD” 
Contest. 

We  are  proud  of  the  continued  growth  and  the  huge  dollar  market 
of  Metro  San  Jose  (Santa  Clara  County) — a  market  you  can  reach 
only  through  the  advertising  pages  of  the  San  Jose  Mercury  and 
News.  To  point  out  the  marketing  potential . . .  the  great  purchasing 
power  of  Metro  San  Jose  residents,  we  are  giving  away  stock  in  many 
of  our  leading  companies  plus  many  valuable  runner-up  prizes. 

HOW  TO  ENTER  THE  “BIG  BOARD”  CONTEST:  Look  over 
the  list  of  valuable  prizes,  then  study  the  following  hints  to  guide 
you  in  making  your  “calculated  guess”  of  (a)  the  average  adjusted 
1962  gross  income  per  return  of  residents  of  Metro  San  Jose  (Santa 
Clara  County),  San  Francisco  County  and  Oakland  (Alameda 
County)  and  (b)  the  number  of  residents  in  each  of  these  three  areas 
with  adjusted  gross  incomes  exceeding  $10,000  for  1962. 


EVERY  ENTRY  WINS 


this  educatiiMial  book 
on  "How  To  Buy 
Slocks."  Even  if  you 
don’t  win  one  of  the 
ten  hrsi  prizes  your 
entry  assures  you  of 
a  copy  of  this  popular 
xuide. 


SAN  JOSE 
MERCURY 
\  NEWS 

KftfUHtlD  MIIOIIMIT  IT 

Sawytt  FerfgiM  Wattff 


HINTS  TO  HELP  YOIT  WIN:  Listed  below  are  the  (a)  average  adjusteii 
gross  incomes  per  return  for  the  residents  in  each  of  the  three  counties  and  (h) 
the  number  of  residents  reporting  adjusted  gross  incomes  of  $10,000  or  more 
for  the  years  of  1960  and  1961. 


Avtrai*  silsstH  itM 
irtss  iscMM  s«r  rttsni 

$9,001  .  . 

$7,910  .  . 

$8,205  .  . 


Nmifeer  irtii  incMMS 

$10,000  asitvtr  is  1900 

Metro  San  Jose  (Santa  Clara  County)  .  .  37*286 

.  San  Trancisco  County . 40,128 

Oakland  (Alameda  County)  ....  42,153 


Avtrsi*  sOHiitH  1011 
grstt  incMM  otr  rttimi 

$9,203  •  . 

$8,447  .  . 

$8,340  .  . 


NiNSOtr  sdiiittO  frtti  iscssiti 
$10,000  asO  mr  is  19S1 

Metro  San  Jose  (Santa  Clara  County)  .  .  46,911 

.  San  Francisco  County . 40,168 

Oakland  (Alameda  County)  ....  49,593 


These  figures  will  help  you  make  a  “calculated  guess**  for  1962  figures. 


MERCL’RY  and  NEWS 
Cieneral  Advertising  Department 
211  West  Santa  Clara  Street 
San  Jose,  California 


FILL  OUT  AND  MAIL 
THIS  ENTRY  BUNK 
TODAY! 


Here  is  my  “calculated  guess'*  entry  for  the  “Big  Board"  Contest. 


AVERA6C  AOJUSTCO 


$ 

Name _ 

Firm _ 

Position.. 

Address. 

City-  - 


Metro  San  Jose 
(Santa  Clara  County) 

San  Francisco  County 
Oakland  (Alameda  County) 


NUMOER  1902  ADJUSTED 
CROSS  INCOMES 
$10,000  AND  OVER 


.  Zone-  -  State 


BOOKS  IN  REVIEW 


Shannon  Sketches 
Boston  Newspapers 

By  Philip  N.  Schuyler 

Boston  itself,”  and  acquired  the 
New  York.  468  najtes.  *7.96.  Traveler  “to  establish  contact 


New  York.  468  patces.  $7.96. 

Possibly  because  my  first  city 
editor  was  a  red-headed  Irish¬ 
man  of  considerable  imagination 
(Portland  (Me.)  Ei'ening  Ex¬ 
press)  and  also  because  the  late 
Arthur  T.  Robb,  onetime  man¬ 
aging  editor  of  Editor  &  Pub¬ 
lisher,  was  also  Irish  with  a 
marv'elous  memory  for  facts,  I 
had  hoped  that  William  V.  Shan¬ 
non  of  the  New  York  Post 
would  include  the  Irish  contri¬ 
bution  to  journalism  in  his 
monumental  book  “The  Ameri¬ 
can  Irish.” 

But,  as  he  says  in  his  preface, 
he  confines  himself  to  what  he 
identifies  as  the  major  themes — 
“politics,  religion,  the  theater, 
literature,  and  such  specialized 
activities  as  prizefighting  and 
law  enforcement.” 

Famous  Boston  Irish 

The  book  does,  however,  sketch 
concisely  the  Boston  news¬ 
papers,  since  the  Boston  Irish 
did  contribute  Jim  Curley,  John 
Fitzgerald  Kennedy,  and  John 
L.  Sullivan,  among  others,  to 
American  history.  Eight  papers 
are  mentioned,  with  a  footnote 
given  to  a  ninth,  the  Christian 
Science  Monitor. 

Of  the  eight — the  Herald, 
Globe,  Post  and  Record  in  the 
morning  and  the  Traveler, 
Globe,  Transcript  and  American 
in  the  evening — Mr.  Shannon 
contends  “no  paper  could  affirm¬ 
atively  answer  the  question : 
Who  speaks  for  all  of  Boston?” 

The  Transcript,  which  passed 
out  of  existence  in  1939,  is  de¬ 
scribed  as  “the  distinctive  jour¬ 
nal  of  the  Brahmins.”  The 
author  quotes  the  limerick: 

There  was  a  young  maid  from 
Back  Bay 

Whose  manners  were  very 
blase; 

While  still  in  her  teens 

She  refused  pork  and  beans 

And  once  threw  her  Tran¬ 
script  away. 

The  “upper  middle  class,”  ac¬ 
cording  to  Mr.  Shannon,  turned 
to  the  Republican  Herald,  under 
the  editorship  of  Robert  Lincoln 
O’Brien.  Published  in  an  over¬ 
whelmingly  Democratic  city,  it 
“inevitably  became  the  paper  of 
the  bedroom  suburbs  and  not  of 


with  the  Irish  masses.” 

Huge  Headlines 

“Through  huge  headlines  and 
flamboyant  news  treatment,  the 
Trav’eler  acquired  a  sizeable 
Irish  readership,”  Mr.  Shannon 
writes,  “but  always  addressed 
itself  to  the  least  common  de¬ 
nominator  of  its  audience’s 
tastes  and  interests,  not  to  its 
needs  or  ideals.  A  paper  that 
only  reflects  is  a  paper  that 
cannot  lead. 

“The  Boston  Globe  resolved 
the  problem  of  a  schizoid  com¬ 
munity  in  a  different  fashion. 
The  tradition  of  the  Globe,  which 
had  both  morning  and  evening 
editions,  was  set  by  its  publisher. 
General  Charles  Taylor,  whose 
twin  maxims  were  (1)  ‘Every 
reader  of  the  Globe  must  find  his 
name  in  the  paper  at  least  once 
a  year’,  and  (2)  ‘No  story 
should  appear  .  .  .  whose  writer 
could  not  shake  hands  the  next 
day  with  the  man  about  whom 
he  had  written.’  General  Taylor 
was  a  very  amiable  and  popular 
man,  who,  as  Oswald  Garrison 
Villard  put  it,  was  ‘without  a 
vestige  of  a  social  policy.’  His 
intense  parochialism  was  illus¬ 
trated  in  his  reply  to  an  excited 
employee’s  announcement  of  the 
alarming  news  that  the  Herald 
had  engaged  another  London 
correspondent.  Taylor  exclaimed, 
‘Then,  by  God,  we’ll  have  to  get 
another  in  South  Boston!’ 

“The  Globe  was  admirably 
fair  and  impartial  in  its  cover¬ 
age  of  the  news.  Over  the  years 
it  had  some  outstanding  re¬ 
porters  such  as  the  great  Frank 
Sibley,  who  distinguished  him¬ 
self  by  his  coverage  of  the 
Sacco-Vanzetti  case,  and  Louis 
Lyons,  who  did  excellent  stories 
on  the  Boston  school  system  and 
other  local  problems  and  even¬ 
tually  Ijecame  curator  of  the 
Nieman  Foundation  at  Harv’ard. 
But  the  Globe  was  unique  in  the 
nation  in  that  it  never  took  a 
stand  in  any  election,  local  or 
national.  Its  editorial  page  fea¬ 
tured  a  staff-written  column 
signed  ‘Uncle  Dudley’  which 
often  offered  excellent  analyses 
but  when  it  came  to  conclusions, 
it  specialized  in  a  curious  kind 
of  benign  obfuscation.  The  Globe 
under  General  Taylor  and  his 
heirs  called  itself  an  ‘independ¬ 


ent’  newspaper,  but  it  confused 
neutrality  with  independence. 
Seeking  to  anesthetize  all  basic 
issues  and  offend  no  one,  it 
served  the  business  community 
by  its  indomitable  refusal  to 
admit  there  were  any  social 
issues.  Boston  could  not  find  its 
voice  in  the  Globe. 

“The  morning  Record  and  the 
evening  American  were  standard 
Hearst  tabloids.  Insofar  as  the 
Boston  Irish  had  a  spokesman, 
it  was  the  Post.  (This  paper  dis¬ 
continued  publication  Oct.  4, 
1956).  Its  Irish  readers  had  a 
genuine  affection  for  it,  but  the 
paper  except  on  rare  occasions 
did  them  the  disservice  of  flat¬ 
tering  and  agreeing  with  them, 
when  it  should  have  led  them.” 

Kiin-uf-lhe-Mill 

Mr.  Shannon  concludes  with 
the  opinion  that  the  Boston 
newspaper  owners  were  “not 
worse  than  the  run-of-the-mill 
of  American  publishers;  when 
one  criticizes  them,  one  is  really 
deploring  the  fact  that  none  of 
them  had  the  social  vision  or 
the  capacity  for  leadership  of  a 
Pulitzer  or  an  Ochs.  Boston  was 
not  notoriously  ill-served  by  its 
press,  but  it  was  a  community 
badly  in  need  of  an  extraordi¬ 
narily  good  press  to  bridge  its 
divisions.  No  publisher  emerged 
to  meet  its  special  needs.” 

But  in  the  author’s  opinion 
“the  most  significant  chapter  in 
American  Irish  story  was  about 
to  begin”  with  the  emergence  of 
John  F.  Kennedy.  Mr.  Shannon’s 
book,  which  ends  on  this  hopeful 
note,  was  completed  before  the 
horrible  and  untimely  assassina¬ 
tion  of  the  young  Boston  Irish¬ 
man,  who  is  described  as  being 
“determined  to  be  President  of 
all  the  people.” 

Before  reaching  this,  at  the 
moment,  anti-climax,  Mr.  Shan¬ 
non  has  constructed  a  valuable, 
interesting  and  monumental 
museum  filled  with  lively,  not 
stuffed,  American-Irish  person¬ 
alities. 


Foundation  Directory 

Listed  are  6,007  foundations 
in  “The  Foundation  Directory — 
Edition  2”  (Russell  Sage  Foun¬ 
dation,  230  Park  Ave.,  New 
York  17.  1,000  pages.  $10).  The 
directory  was  prepared  by  the 
Foundation  Library  Center  and 
the  editors  are  Ann  D.  Walton 
and  Marianna  O.  Lewis.  The 
foundations  have  combined  as¬ 
sets  totaling  more  than  14  bil¬ 
lion  dollars  and  grants  for  the 
latest  year  of  record  of  about 
779  million  dollars.  Detailed 
data  is  given  about  each  founda¬ 
tion,  its  officers,  purposes  and 
financial  assets. 


Columnist  Thompson 
Tours  His  Florida 

HOGS  TINDER  MY  BED.  By  Lany 
Thompson.  Illustrated  by  Quin  Hall. 
Wake-Brook  House.  161  pages. 

Larry  Thompson,  columnist 
for  the  Miami  (Fla.)  Herald, 
has  l)een  billed  as  a  “homespun” 
writer  because  of  his  engaging 
sense  of  humor,  professedly  in¬ 
herited  from  his  Oklahoma  farm 
country  origins. 

Quin  Hall,  nearly  80,  whose 
approach  to  strangers  and 
friends  alike  reminds  one  of 
W.  C.  Fields  playing  Santa 
Claus,  has  been  doing  cartoons  I 
for  the  Herald  for  many  year.s.  ^ 

Together,  Hall  and  Thompson 
have  struck  a  strange  sort  of 
harmony.  Hall’s  line  drawings 
have  immortalized  Thompson’s 
sharp  features — and  the  Thomp¬ 
son  family  which  includes  a 
dachshund,  a  wily  Siamese 
named  Caesar,  the  Thompson 
twins,  wife  and  youngest  daugh¬ 
ter — just  as  surely  as  has 
Thompson’s  own  whimsical 
writing. 

Combined  Effort 

Their  book  is  characteristic  of 
their  combined  efforts  to  date. 

It  is  an  informal  travelogue,  a 
potpourri  of  Thompson  columns 
(plus  some  new  material  for 
continuity)  written  last  summer  . 
during  a  camping  tour  of  the  P 
state  of  Florida. 

Thompson,  though  enthralled 
by  many  of  the  natural  wonders 
of  the  state,  keeps  reverting  to 
people,  his  family  and  the  odd 
complications  that  beset  his  path 
no  matter  what  he  undertakes. 

Natural  disasters  (of  the  an¬ 
noying  rather  than  catastrophic 
variety,  such  as  mosquitoes  and 
waking  to  the  sound  of  hogs 
under  his  bed)  find  their  way 
into  the  narrative,  which  is  far 
from  an  unreleaved  chronicle  of 


Caravan  Bolls 

From  Key  West  to  Apalachi¬ 
cola,  from  Fort  Meyers  to 
(then)  Cape  Canaveral,  under¬ 
water  and  overland  the  Thomp¬ 
son  caravan  gathers  no  moss  but 
rolls  up  a  mean  mess  of  insect 
bites,  sunburn  and  anecdotes 
that  will  serve  to  delight  the 
legion  of  Thompson  fans  whose 
“popular  demand”  was  the  cause 
of  the  book’s  publication  in  the 
first  place. 

And  for  those  who  wish  to 
pause  along  the  way,  there  are 
Quin  Hall’s  drawings  to  watch, 
especially  his  animals,  who, 
though  they  could  never  inhabit 
the  same  world  as  Thurber’s 
(being  much  too  earthy) ,  possess 
an  individuality  just  as  strik¬ 
ingly  original. 
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The  Weekly  Editor 


CHRISTMAS  STORY 


Rv  Rirk  Friedman 


The  complete 

cold-type  composing  department 
for  less  than 


Set  type.  Square  it.  I 
Letter  and  line  space  it.  {_ 

Align  copy  left  or  right. 

25,000  fonts 

1,500  different  type  faces. 

6  pt.  to  90  pt.  Fine  definition. 

Finished  mechanical  or  copy  for  paste-up 


WEST  VIRGINIA  —  The 
Richwood  West  Virginia  Hill¬ 
billy  in  its  Saturday,  Dec.  21, 
issue  ran  the  “Hillbilly’s  Beard¬ 
ed  Man  at  Christmas  Time”  and 
asked  readers  to  puess  who  he 
was.  The  picture,  part  of  the 
weekly’s  “Cockeyed  West  Vir¬ 
ginia  History”  series,  was  ex¬ 
plained  thus;  “As  it  is  custom¬ 
ary  for  all  newspapers  in  Chris¬ 
tendom  to  pay  homage  and  re¬ 
spects  to  an  extremely  bearded 
gentleman  at  Christmas  time. 
Hillbilly  discharges  that  obliga¬ 
tion  this  week  with  its  cover. 
.  .  .  It  is  not  the  Santa  Claus 
of  the  Christmas  legend  and 
story,  but  a  more  famous  gentle¬ 
man  deep  in  the  history  of  West 
Virginia.”  Readers  who  guessed 
the  bearded  man’s  identity  won 
subscriptions  to  the  Hillbilly. 


For  full  data  write  to: 

ProType  Division  of  Electrographic  Corporation 
Dept.  711  .  305  E.  45th  Street  •  New  York.  New  York  10017 

A  TYfiCAt  morrrF*  roNr.  /  \  /  \  /  \  /  \  7  \  /  \  /  \  /  \  / 


The  Massapequa  Post  pub¬ 
lished  a  letter  to  Santa.  The  re¬ 
turn  address  read:  “Santa’s 
Helpers,  Massapequa  Post.” 

From  the  letter,  Santa  and 
Post  readers  learned  that: 

“Some  of  the  children  in  Massa¬ 
pequa  asked  for  live  turtles.  PENNSYLVANIA  —  The 
•  .  .  We  packed  a  candy  cane  (Continued  on  page  38) 
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SUN 


SUNDAY 


THURSDATA 


CONSERVATIVE  QUITS  ~ 
When  Elisabet  Douthitt,  editor 
of  the  Waller  County  (Tex.) 
Record  folded  her  1,800-eircula- 
tion  weekly  for  pood  recently, 
she  said  in  an  editorial  that  she 
went  out  of  business  because 
“being  a  conser\’ative  editor, 
fighting  a  conservative  cause,  I 
could  not  get  the  support  from 
the  liberal  Democratic  faction 
of  Waller  County.  I  guess  I 
stirred  up  too  much  fuss.”  Since 
1959,  she  helped  push  the  sheriff 
out  of  office  and  took  credit  for 
sweeping  a  housewife  into  the 
legislature.  She  lost  advertis¬ 
ing  when  she  rebuked  a  mer¬ 
chant  for  high  prices.  Mrs. 
Douthitt  lives  on  a  212-acre 

Langhome  DeUtware  Valley  Ad-  an  author,  it  w’as  a  white  leather  mas  tree  cut  out  of  a  red  back- 

loanee  produced  a  couple  of  staff-  volume  stamped  in  gold  and  con-  ground.  Within  the  tree  were  ♦  *  * 

written  stories.  Chris  Leachten-  taining  three  illustrated  fairy  signatures  of  the  Chronicle  staff.  GONE  —  The  Pennsylvania 
auer  did  a  piece  about  Christ-  tales  by  Hans  Christian  Ander-  Readers  were  informed  that  the  Guardian,  a  weekly  newspaper 
mas  preparations  at  a  home  for  sen,  when  she  was  seven.  Chronicle  that  day  was  going  in  Philadelphia  expressing  the 

children  of  missionaries.  Betty  ♦  ♦  ♦  ^  pictorial  Christmas  tour  of  views  of  liberal  Democrats, 

Floyd  inter\'iewed  long  -  time  ARIZONA  —  The  tabloid  Hamden  and  stopping  at  vari-  ended  after  14  months  of  pub- 
residents  on  what  Christmas  Scottsdale  Arizonian  Dec.  26  ous  holiday  functions  around  lication.  The  newspaper,  which 
was  like  in  other  years.  A  first-  ran  a  12-page  Portfolio  of  West-  town.  Staffer  Susanne  Schall  re-  grew  from  2,000  to  5,000  weekly 
person  account  told  what  it’s  em  Art.”  The  section  included  ported  the  viewrs  children  held  paid  circulation,  lost  $60,000,  ac- 
like  to  be  the  mother  of  four  paintings  by  a  number  of  Amer-  of  Santa  Claus.  cording  to  Leon  L.  Shull,  the 

boys  during  the  Christmas  rush,  ican  Indians.  *  ♦  *  Guardian  publisher  and  execu- 

This  was  headed:  “I  Think  My  ♦  *  •  BRITISH  COLU.MBIA _ The  five  director  of  the  Philadelphia 

Little  Boy  Mailed  His  Mittens.  NEBRASK.\  The  Dundee  Richmond  Review  devoted  all  of  Chapter  of  Americans  for 
*  *  *  and  II  est  Ctnaha  Sun  led  off  its  j^g  23  issue  to  Christmas.  Democratic  Action.  ^Ir.  Shull 

WASHINGTON  —  In  its  magazine  Dec.  25  with  a  story  'pjjg  main  story  was  on  the  his-  ''^11  SO  to  Washington  as  na- 
standard-size  Dec.  26  issue,  the  borrowing  the  lead  from  the  |.Qj.y  tradition  of  the  season,  tional  director  of  the  Americans 
Lynwood  Enterprise  ran  a  12-  Prophet  Isaiah:  “Then  shall  the  ^  two-column  picture  showed  for  Democratic  Action, 
page  tab  section  devoted  to  eyes  of  the  blind  be  opened.  .  .  .”  members  of  the  Richmond  *  ♦  ♦ 

Christmas  services  in  the  area.  Pointing  out  that  these  words  Age  Pensioners  Association  NEWS  BEAT  —  The  weekly 
featuring  pictures  of  Christmas  are  heard  in  Handels  Mes-  singing  Christmas  Carols.  Mesquite  Texas  Mesquiter 
displays.  siah,  Rosemary  Madison  re-  *  *  *  claimed  a  36-hour  beat  over  all 

rnifVR  vnn*  tv,  t  tti  t  ^ay  a  cou-  MISSISSIPPI  —  The  yoefeson  other  Dallas  area  news  media 

COLORADO  The  Littleton  pie  who  w^k  in  education  for  Press,  state-  in  linking  Lee  Harvey  Oswald 

Independent  ran  a  reader  sur-  the  blind.  One  of  the  pictures  n^spaper  for  Negroes  with  sniping  at  Gen.  Edwin  A. 

-Wh  /w  V  ;  M  V  T  t'v,  hi  7  ran  this  i^x  above  the  W  Walker  last  Spring.  On  Thurs- 

“What  Was  Your  Most  Memor-  teaching  another  blind  woman  day,  Dec.  5,  the  possibility  that 

able  Christmas  Present?”  For  how  to  make  a  Christmas  ^  for' 6U  that  the  spirit  Oswald  was  the  person  who  shot 

to  hfm  ^Of  *  *  *  of  community  which  Jackson  has  at  Gen.  Walker  last  April  10 

th7  H^I?  For  th7  roxXFmriTT  Tho  exhibited  during  the  Christmas  was  discussed  on  the  Mesquite’s 

the  Holy  Land.  For  the  city  CONNECTICUT  —  The  Hnm-  ^  continued  throuahout  editorial  page  by  staffer  Bill 

manager,  it  was  a  wind-up  tram  den  Chronicle  Dec.  24,  had  a  ,  .v  t  Bradfield 

when  he  was  six  years  old.  For  front  page  picture  of  a  Christ-  ^  ^  ^  ♦  *  * 


CHRISTMAS  at  the  Scottsdale  The  West  Virginia  Hillbilly 
Arixonian  .  .  . 


The  Dundee  and  West  Omaha, 
Sun. 


LIKE  DICK  —  The  Wolcott 
WEEKLY  SALES  (N.Y.)  Lake  Shore  News  ran 
a  Presidential  poll.  Richard 
Leroy,  Ill.  Nixon  received  23  votes,  Barry 
Verle  and  Dave  Kramer  had  Goldwater  20,  Henry  Cabot 
acquired  the  76-year-old  Leroy  Lodge  5,  Nelson  Rockefeller  3, 
Journal  from  O.  J.  Lere,  pub-  George  Romney  2.  In  1960  Nixon 
lisher  for  more  than  23  years,  ran  ahead  of  John  F.  Kennedy 
Tom  Coulson,  editor,  will  stay  in  the  town  of  Wolcott,  1,350 
on  as  manager  of  the  1,342-  to  388. 
circulation  weekly. 

The  Kramers  also  publish  the 
weekly  Gibson  City  Courier. 


SING  ALONG  —  Christmas 
carols  in  French  and  Czecho¬ 
slovakian  were  heard  along  with 
Salem,  Ill.  those  in  English  as  17  com- 
Adolph  and  William  Dietrick  munity  groups  participated  in 
have  sold  their  interest  in  the  the  third  annual  Manhattan 
Salem  Times-Commoner,  a  semi-  East  Festival  of  Carols  on  Park 
weekly,  to  a  corporation  headed  Avenue,  New  York  City,  the 
by  their  partner,  G.  E.  Buhner,  evening  of  Dec.  17. 
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Micro  Photo’s  two  completely  auto¬ 
matic  35mm  film  processors— one  for 
negative  film  and  one  for  positive— 
assure  that  developing  conditions  are 
held  constantly  at  the  optimum  point. 

Solutions  are  temperature  controlled 
to  within  1/2  degree  and  are  kept  in 
constant  agitation  by  turbulation 
pumps. 

Strength  of  the  solutions  is  maintained 
by  regulated  replenishment  of  chemi- 


QUALITY  PROCESSING 
requires  specidl  automdtic 
processors  to  provide  the 
standardization  dnd  con¬ 
sistency  so  necessary  for 
quality  control. 


*QUALITY 

PROCESSING 


QUALITY  PROCESSING, 
demands  technically  accu 
rate  procedures 


MORE 

THAN 
MEETS 
THE  EYE 


it's  not  "by  chance”  that  the  reader 
screen  always  shows  dear,  crisp 
images  of  your  newspaper  page 
when  the  microfilm  has  been  pro¬ 
duced  by  Micro  Photo. . . 


is  one  of  the  factors  responsible  for  the 
uniform  top  quality  and  maximum  perma¬ 
nence  in  every  roll  of  film  we  produce. 


Microfilm  which  is  regularly  referred  to  by 
your  staff  must  be  better  than  ordinary  com¬ 
mercial  microfilm. 

As  a  firm  which  specializes  in  newspaper 
microfilming,  we  provide  you  with  the  con¬ 
sistent,  sharp  microfilm  you  need. 


cals. 


Film  immersion  time  is  exactly  con¬ 
trolled. 


Processing  quality  surpasses  Bureau 
of  Standards  requirements  for  archival 
quality  film. 


MICRO  PHOTO  DIVISION 


BELL 


8c  HOWELL  COMPANY 
1700  SHAW  AVENUE 
CLEVELAND  12,  OHIO 


Color  King  is  the  fastest  selling  web  offset  press  for  many  reasons.  Some  of  them 
are  shown  here,  but  in  a  nutshell,  Color  King’s  advanced  design,  simplified  con¬ 
trols,  and  rugged  construction  make  it  easier  and  less  expensive  to  operate  and 
maintain  than  any  press  its  size.  And  its  low  price  will  surprise  you.Q  Go  ahead 
and  investigate!  Nowhere  else  will  you  find  such  reliable  performance  and  high 
production  (to  18,000  per  hour)— such  accurate  web  control.  Color  King  has  accu¬ 
rate  lateral  and  circumferential  running  register  on  all  plate  cylinders— excellent 
ink  distribution  system. □  Commercial  business?  Possibilities  are  unlimited  with 
these  optional  features:  1/8  folder  for  broadsides  to  22  3/4  x  36;  double  parallel 
folder  for  5  1/2  x  8  1/2  booklets  {2-on);  ribbon  folder  for  special  book  size  signa¬ 
tures;  air  fornier;  paster  units;  cross  and  overhead  perforators.  □  To  learn  more 
about  Color  King  capabilities,  mail  the  coupon  today. 


5  Good  reasons  for  the  trend  to 


Color  ,WKing 


GRAPHIC  EQUIPMENT 


A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES^  EASTCHESTER,  N.Y.  •  LOS  ANGELES  •  ATLANTA  •  CHICAGO  •  IN 
CANADA:  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORP.  OF  CANADA  LTD.  •  TORONTO. 
Also  available  in  the  Central  States  through: 

Inland  Newspaper  Machinery  Corporation,  Kansas  City,  Missouri 


YOU  GET  TRUE  ROLLING 
BEARERS  WITH 
COLOR  KING! 

Extras  like  bearers  are  standard  on  Color  King.  Only 
with  bearers  can  you  get  true  rolling,  more  productive 
presstime,  perfect  image  reproduction,  longer  plate 
life.  Bearers  provide  perfect  reference  points  for  fast, 
accurate  packing;  there’s  no  slipping  or  creeping. 


YOU  GET  PNEUMATIC  CONTROL 
FOR  AUTOMATIC  OPERATION 
WITH  COLOR  KING! 

A  Fairchild  exclusive!  Seventy-five  percent  of  all 
functions  on  Color  King  are  automatically  governed  by 
pneumatic  controls  (operations  usually  controlled  by 
hand  on  other  presses). 

YOU  GET  A  HEAVY  DUTY 
PRECISION  JAW  TYPE 
FOLDER  WITH  COLOR  KING! 

This  heavy  duty  folder  produces  book  signature  accu¬ 
racy  with  creel  and  creeper  belt  delivery.  Both  half 
and  quarter  folds  are  standard.  There  are  individual 
pull  rolls  for  each  web.  Changing  from  single  to  mul¬ 
tiple  webs  is  done  with  easy  adjustment. 

YOU  GET  TUITION-FREE 
TRAINING  WITH 
COLOR  KING! 

Fairchild  trains  your  pressmen  before  Color  King  is 
installed.  This  saves  paper,  ink  and  time  and  assures 
you  of  a  smooth  start-up  and  efficient,  low-cost  oper¬ 
ation.  The  training  is  flexible,  geared  to  the  individ¬ 
ual’s  experience  and  your  requirements. 

ANU  COMPETITIVELY  PRICEU... 
AVAILABLE  IN  1  TO  8 
PERFECTING  UNITS! 

You  pay  no  more  for  Color  King  with  all  its  extra 
features  and  you  can  start  with  the  equipment  you 
need  now,  adding  printing  units  as  you  grow. 


i - 1 

I  FAIRCHILD  GRAPHIC  EQUIPMENT,  0«pt.  CK-17  I 

I  221  Fairchild  Avanua,  Plainviaw,  L.I.,  N.Y.  | 

j  □  F^ease  send  me  information  on  the  new  Color  King  { 

I  Press.  I 

I  □  Please  have  a  Fairchild  Color  King  representative  I 

1  call.  j 

I  Name _  j 

I  Company _  j 

I  Street - I 

I  City _ Zone _ State -  | 

I _ I 


FAIRCHILD 

news 


Jolin  lironis.  wlin  has  l>een  with 
Fairrhild  Pul)licati(ms  for  more  than 
35  years,  has  l>een  appointed  Key 
Account  Executive,  a  new  post.  For 
most  of  liis  years  with  Fairchild, 
Mr.  Bronis  has  l)een  advertising 
representative  for  HOME  FLRN- 
ISHINfiS  DAILY  and  has  built  a 
reputation  as  an  expert  on  distri¬ 
bution  and  merchandising  in  the 
home  goods  field.  In  his  new  ca¬ 
pacity,  he  will  continue  to  contact 
manufacturers  and  distributors  in 
the  home  goo<ls  industries  as  well  as 
in  the  other  consumer  fields  covered 
by  the  <ither  Fairchild  publications. 


Joel  Tau  has  been  named  pharma<'v 
editor  of  DRUG  NEWS  WEEKLA, 
succeeding  Peter  .All>ertson,  re¬ 
signed.  Succeeding  Mr.  Tau  as  sun¬ 
dries  section  t'ditor  is  Roland  Leiser, 
former  general  news  reporter  who 
will  continue  to  cover  financial  news 
in  addition  to  his  new  duties. 


Herbert  P.  James  has  become  editor 
of  the  Colors  and  Finishes  section 
of  DAILY  NEWS  RECORD,  suc¬ 
ceeding  Frank  McNeirney  who  re¬ 
signed  to  join  .American  Dyestuff 
Reporter  as  managing  editor.  Mr. 
James  joined  the  copy  desk  of  the 
paper  in  1948  and  moved  over  to 
the  textile  department  four  years 
later.  In  1953,  he  organized  the  in¬ 
dustrial  textiles  section  and  later 
was  nonwoven  fabrics  editor.  For 
the  past  year  he  has  been  assistant 
cotton  gray  goods  editor. 


HOME  FURNISHINGS  DAILY'S 
housewares  editor,  John  Bergman, 
is  Chicago-bound  this  weekend  to 
work  with  the  paper’s  Chicago 
bureau  reporters  in  covering  the 
Independent  Housewares  Mass  Mer¬ 
chandise  Exhibit,  Jan.  11-16,  and 
the  National  Housewares  Exhibit, 
Jan.  13-17.  The  paper’s  columnist, 
Ekirl  Lifshey,  also  will  be  in  at-  | 
tendance  at  the  shows.  I 


Sal  Perrotta  has  joined  the  news  ' 
staff  of  Fairchild’s  Pittsburgh  office,  ' 
reporting  for  ELECTRONIC  NEWS  ! 
and  METALWORKING  NEWS.  He 
was  formerly  with  the  Washington  | 
World  and  the  Pittsburgh  Press. 


FAIRCHILD 


Publications,  Inc. 

7  East  12Hi  St.,  New  York,  N.  Y.  i 
PuMtsfecrs  of 


Doil,  Now(  Record.  Womon't  Woor  Doily,  | 
Homo  FumUhinqs  Doily,  Footwoor  Nows,  I 
Supormorkot  Nowi.  Drug  Nows  Wookly,  ! 
Mon's  Woor  Electronic  Nows,  Books, 
M#t«lworkin9  N#wt,  Dirtctoribs. 


Neal  Dyer  Leaves 
Gannett  Newspaper 

Camden,  N.  J. 

William  A.  Stretch,  publisher, 
announced  Jan.  1  that  Neal  Em¬ 
erson  Dyer,  business  manaprer 
and  assistant  secretary  of  the 
Courier  -  Post,  has  withdrawn 
from  the  active  management 
staff  of  the  newspaper  because 
of  health  problems. 

Mr.  Dyer  Itegan  his  career  on 
the  Manstfield  (Pa.)  Advertiser 
at  the  age  of  1*2.  He  was  grad¬ 
uated  from  Mansfield  State  Col¬ 
lege  and  from  Temple  Univer¬ 
sity. 

He  came  to  the  Courier-Post 
Sept.  15,  1945,  on  .special  assign¬ 
ment  by  the  then  president  of 
the  company,  J.  David  Stem.  He 
had  been  employed  in  executive 
positions  on  the  Philadelphia 
Reeord  since  1933.  When  the 
property  was  purchased  by  Gan¬ 
nett  Co.,  Inc.  he  became  an  offi¬ 
cer  of  Southern  New  Jersey 
Newspapers  Inc.,  which  now 
publishes  the  newspaper. 

*  *  « 

Ronald  R.  Bayer,  former  cir¬ 
culation  manager,  Olathe 
(Kans.)  Daily  News  —  to  cir¬ 
culation  manager,  C  hanute 
(Kans.)  Tribune. 

«  *  * 

Bill  Douglass,  former  city 
hall  reporter,  Topeka  (Kans.) 
Capital  -  Journal  —  appointed 
city  clerk  for  Topeka. 

Dean  Canning,  former  ad 
salesman,  Coffeyville  (Kans.) 
Daily  Journal  —  to  advertising 
department,  Kansas  City  (Mo.) 
Star. 

if  H.  % 

Lf33  Rich,  general  manager. 
Junction  City  (Kans.)  Daily 
Union  —  elected  mayor. 


IMMEDIATE  OPENINGS 


EditoriahFubllthing 
Advertising  &  Sales 


PERSONNEL 

ADVERTISING  MGR.  ...to  $18,000 

Dynamic  soft  goods  mfr.,  bkg.  mail  ordor 
adv.,  know  print  and  phone  media. 
MANAGING  EDITOR  . .  .to  $10,000 
Plus  incentives,  trade  publishing  bkg. 

SPACE  SALES . $  7-12,000 

Plus  incentives,  numerous  openings 
with  established  publications. 
TECHNICAL  WRITERS  .$  7-13,500 
Preparation  of  manuals,  handbooks  and 
proposals.  Bkg.  electronics,  mechanical 
or  chemical  industries. 


ASST.  PROD.  MGR.  ...toS  9,600 
Text  or  trade  publishing  bkg. 

PUBLIC  RELATIONS 

ASST . to  $  8,000 

Young  journalism  grad  1-3  yrs.  exp. 
newspaper,  house  organ  or  trade  publ. 

JR.  WRITERS . to  $  7,200 

Numerous  openings  for  young  journalism 
or  English  grads.  Male  or  Female. 

OUR  SERVICE  18  NATIONWIDE, 
PERSONALIZED  AND  BRINGS 
RESULTS. 

J.  O.  ACKERMANN 

Editorial-Publishing  Division 

Drake  Personnel,  Inc. 

29  E.  Madison  Bldg. 
Chicago,  Illinois  60M2 
312-346-8700 


P 

Dan  Cook  —  from  sports  edi¬ 
tor  to  executive  sports  editor, 
San  Antonio  (Tex.)  News  and 
Express. 

M.  C.  Cagle  —  from  Honolulu 
Star-Bulletin,  to  copy  desk,  San 
Antonio  (Tex.)  Express. 

♦  ♦  * 

Ronald  E.  Thompson — from 
AP  night  editor,  Dallas  bureau, 
to  AP  correspondent,  San  An¬ 
tonio,  Tex.,  replacing  Charles 
H.  Green  —  to  AP  World  Serv¬ 
ice  desk.  New  York  City. 

*  *  a 

Harry  Ruske  —  to  city  cir¬ 
culation  manager  of  the  Ro¬ 
chester  (N.  Y.)  Times-Union, 
succeeding  Olut.r  Zimmer  — 
retired. 

*  a  « 

Donald  C.  Alexander  —  to 
circulation  manager  of  the 
Orangeburg  (S.  C.)  Times  and 
Democrat  succeeding  the  late 
Thomas  O.  Crowell. 

*  *  * 

Paul  O.  Anderson  —  from 
city  editor  to  managing  editor 
of  the  Tacoma  (Wash.)  News- 
Tribune,  following  advancement 
of  Frank  M.  Locke21BY  to  edi¬ 
tor.  Other  appointments:  Law¬ 
rence  G.  Shanklin,  assistant 
managing  editor;  Robert  E. 
Merry,  city  editor;  Patrick  A. 
Winkler,  senior  assistant  city 
editor;  Richard  Stan^field, 
junior  assistant  city  editor. 

*  *  * 

Leroy  Galperin,  a  former  re¬ 
porter  and  columnist  —  to  Max- 
on  Inc.  advertising  agency  as  a 
public  relations  executive. 

*  d  * 

Philip  A.  Malkin,  a  former 
advertising  director  of  El  Diario 
de  Nueva  York  —  named  adver¬ 
tising  manager  of  Spanish-lan- 
guage  edition  of  Modem  Grocer, 
New  York  food  trade  newspa¬ 
per. 

•  *  * 

Rollan  D.  Melton  —  from 
promotion  manager  of  the  Reno 
(Nev.)  Evening  Gazette  and 
Nevada  State  Journal  to  man¬ 
aging  editor,  Gazette. 

w  *  * 

Edwin  A.  Weixiar,  national 
editor  —  named  an  assistant 
managing  editor  of  the  Los  An¬ 
geles  Times. 

*  w  * 

Robin  Tibbets  —  from  man¬ 
aging  editor,  Colorado  Springs 
(Colo.)  Free  Press,  to  reporter, 
Colorado  Springs  Gazette  Tele¬ 
graph.  He  will  also  edit  the 
farm  and  ranch  page. 

*  *  « 

Les  Burmeister,  a  classified 
advertising  salesman  for  the 
Milwaukee  Journal  since  1923 — 
retired. 

EDITOR  ac  PUB 
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M.  J.  Butler 


Texan  Dailies  Elect 
Butler  As  President 

The  Texas  Daily  Newspaper 
Association  has  elected  M.  J. 
Butler  its  president  for  19(>4. 
He  is  business  manager  of  the 
Houston  Chronicle. 

Mr.  Butler  has  served  the  as¬ 
sociation  as  a  member  of  the 
executive  committee,  as  treas¬ 
urer  in  1962  and  vicepresident 
in  1963.  He  was  elected  presi¬ 
dent  by  the  first  all  member  jj 
balloting  in  the  42-year  history 
of  TDNA. 

Also  elected  were  Fred  Hart¬ 
man,  editor  and  publisher  of  the 
Baytown  Sun,  vicepresident; 
and  Albert  Nibling,  general 
manager  of  the  Sherman  Demo¬ 
crat,  treasurer. 

TDNA,  with  headquarters  in 
Houston,  has  71  member  news¬ 
papers  in  Texas  and  Louisiana. 

WWW 

James  Cesnik,  Minneapolis 
Star  reporter  —  elected  presi¬ 
dent  of  Twin  Cities  Local, 
American  Newspaper  Guild. 

WWW 

George  Stfxjer — retired  from 
the  Toledo  (Ohio)  Blade  where 
he  worked  since  1908  as  book¬ 
keeper,  credit  manager  and  t 
auditor. 

WWW 

Alex  Johnson  —  from  wire 
editor  to  editor  of  the  Water- 
town  (S.  Dak.)  Public  Opinion, 
succeeding  P.  J.  Albrook  —  re¬ 
tired.  Chuck  Cex:il  —  named 
news  editor. 

*  «  « 

Charles  F.  Short,  for  many 
years  assistant  to  the  general 
manager  for  personnel  and  pro¬ 
duction  —  advanced  to  vicepresi¬ 
dent  of  the  Tribune  Publishing  i 
Co.  and  business  manager  of  the  | 
Tacoma  (Wash.)  News-Tribune,  k 
succeeding  the  late  Norris  E.  ^ 
Invbun. 

LISHER  for  January  11,  1964 


42 


mention 


Co- Founder  Retires 
From  Paper  in  Calif. 

West  Covina,  Calif. 

A.  Q,  Miller  Jr.,  executive 
vici'president  of  the  San  Gabriel 
Valley  Daily  Tribune,  has  re- 
tiro  1  after  39  years  of  news- 
j)ai>er  work. 

The  {froup  founding  the  Trib¬ 
une  in  1946  included  Mr.  Miller 
and  his  brother,  Carl  P.  Miller, 
West  Coast  publisher  of  the 
Wall  Street  Journal.  By  1955 
they  had  expanded  to  five  news¬ 
papers  giving  semi-weekly  cover¬ 
age  and  the  daily  was  formed 
that  year.  Brush-Moore  News- 
I)aj)ers  Inc.  purchased  the  prop¬ 
erty  in  1960  and  Mr.  Miller 
stayed  on  the  paper. 

Mr.  Miller  was  succeeded  as 
executive  vicepresident  by  F.  A1 
Totter,  former  business  man¬ 
ager  and  vicepresident.  Charles 
G.  Volzer  was  advanced  from 
managing  editor  to  editor. 

*  «  * 

Carlton  Stowers  —  to  sports 
editor,  Roswell  (N.  M.)  Daily 
Record, 

*  *  * 

Thomas  McDevitt  —  from 
regional  editor,  Hackensack 
(N.  J.)  Record,  to  city  staff, 
Ne2cark  (N.  J.)  News. 

*  *  * 

Ed  CiLiBERTi  —  from  Jersey 
City  (N.  J.)  Jersey  Journal,  to 
Union  City  (N.  J.)  Hudson  Dis¬ 
patch  staff. 

♦  ♦ 

Murray  Stearns — from  tele¬ 
graph  editor.  Union  City  (N.  J.) 
Hudson  Dispatch,  to  copy  desk, 
Newark  (N.  J.)  News. 

itt  *  * 

Mel  Most,  former  AP  staff 
—  to  copy  desk.  Union  City 
(N.  J.)  Hudson  Dispatch, 

*  *  * 

John,  Montgomery  and  Rich¬ 
ard  C.  Unwin,  formerly  with 
the  defunct  Brooklyn  (N.  Y.) 
Eagle  —  to  the  Union  City 
(N.  J.)  Hudson  Dispatch  re¬ 
write  and  district  staff,  replac¬ 
ing  Art  Harger,  who  returned 
to  Lansing,  Mich.,  and  Robert 
Hallowell,  who  entered  securi¬ 
ties  business. 

*  *  * 

Harry  E.  Reiser  —  from  city 
editor  (since  1941)  to  managing 
editor  of  the  Lexington  (Ky.) 
Herald,  succeeding  Herman  W. 
Phelps  —  retired,  after  48 
years  with  the  paper.  Andrew 
Eckdahl  —  named  city  editor. 
«  *  * 

Jambs  R.  Dunne,  former 
Cleveland  newspaperman  — 
named  information  officer  for 
the  State  University  Construc¬ 
tion  Fund  of  New  York. 
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James  Black  Heads 
Gannett  Sales  Firm 

James  D.  Black  has  been 
named  general  manager  and 
vicepresident  of  Gannett  Adver¬ 
tising  Sales  Inc.,  a  division  of 
Gannett  Newspapers.  He  suc¬ 
ceeds  George  J.  Allan,  who  has 
served  in  a  similar  capacity 
since  1957,  and  who  completes 
40  years  of  service. 

Mr.  Black  served  on  the  Hart¬ 
ford  Times  for  three  years, 
starting  in  1946,  and  join^  the 
New  York  office  of  J.  P.  McKin¬ 
ney  &  Son  Inc.,  newspaper  rep¬ 
resentatives,  predecessors  to 
Gannett  Advertising  Sales  in 
1949. 

9(C  « 

BtnfERLY  J.  Kreft — promoted 
to  managing  editor,  Plainville 
(Conn.)  News,  replacing  Rob¬ 
ert  E.  Murphy  —  to  executive 
editor,  Plainville  News  and 
Southington  News. 

*  *  * 

Roy  j.  Mumpton  —  now  ex¬ 
ecutive  sports  editor  of  the  Wor¬ 
cester  (Mass.)  Telegram  and 
Evening  Gazette,  following  re¬ 
tirement  of  Ed  Scannell,  Ga¬ 
zette  sports  editor.  Mr.  Mump¬ 
ton  has  been  sports  editor  of 
the  Telegrram  for  35  years. 

*  * 

Harris  G.  Sims,  editor  of  the 
Lakeland  (Fla.)  Ledger  since 
1940  —  named  citizen  of  the 
year  by  local  Exchange  Club. 

♦  *  * 

Leo  E.  Peters  —  retired  after 
35  years  on  the  editorial  staff 
of  the  Charleston  (W.  Va.) 
Daily  Mail. 

*  *  * 

J.  Earl  Chevauer — to  sports 
desk,  Watcrbury  (Conn.)  Re¬ 
publican.  Marie  Dolan  —  to 
Society  department.  Republican 
and  Waterbury  American. 
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Tom  Grieger  —  from  Nor¬ 
folk  (Va.)  Virginian-Pilot,  to 
photographer.  Paddock  Publica¬ 
tions,  Arlington  Heights,  Ill. 

*  *  « 

Jack  Sareault — from  sports 
editor,  Olympia  (Wash.)  Daily 
Olympian,  to  sports  staff,  To- 
eoma  (Wash.)  News-Tribune, 
succeeding  Gary  Lindgren,  — 
to  staff  of  the  Tacoma  Metro¬ 
politan  Park  District. 

*  *  * 

George  A.  Booze,  formerly  of 
the  Lewiston  (Idaho)  Tribune 

to  news  staff,  Tacoma  (Wash.) 
News-Tribune. 

*  *  * 

Lawrence  F.  Levenberg,  re¬ 
tired  associate  editor,  (Cleve¬ 
land)  Plain  Dealer  —  to  Scotts¬ 
dale  (Ariz.)  Daily  Progress. 

« 

Gekald  Tetley  —  named  edi¬ 
tor  emeritus  of  the  Danville 

(Va.)  Bee  which  he  had  served 
for  52  years.  He  is  succeeded  by 
Arlon  W.  Johnson  who  has 
been  associated  with  Danville 
Bee  and  Register  for  25  years. 

*  * 

James  A.  Byrne  Jr.,  formerly 
on  the  Berea  (Ohio)  News  staff 
— named  regional  editor  of  the 
Ashtabula  (Ohio)  Star-Beacon. 

*  ♦  ♦ 

Malcolm  A.  Bolles  —  pro¬ 
moted  to  advertising  director  of 
Albuquerque  Publishing  Co.  (Al¬ 
buquerque  Journal  and  Trib- 
une). 

*  ^ 

WiLUAM  Borsack  —  from 
editor  of  Boot  and  Shoe  Re¬ 
corder,  to  rewrite,  Philadelphia 
Daily  News. 

*  «  * 

Lawrence  O’Rourke  —  from 
assistant  education  editor  to 
Washington  correspondent,  Phil¬ 
adelphia  Bulletin. 

♦  *  ♦ 

Robert  Thomas  —  from  re- 
ixirter,  Philadelphia  Inquirer,  to 
United  States  Information  Serv¬ 
ice. 

4c  4t  * 

Frank  Young  —  to  reporter, 
Portales  (N.  M.)  News-Tribune. 


Morton  Frank,  vicepresident 
of  Family  Weekly  and  Suburbia 
Today,  and  Elizabeth  Welt 
Pope,  features  editor  of  Good 
Housekeeping  magazine  —  mar¬ 
ried,  Dec.  31,  in  New  York  City. 

*  *  * 

James  E.  Mays,  outdoor  edi¬ 
tor,  Norfolk  Virginian-Pilot  — 
one-year  leave  of  absence  to  be 
a  special  assistant  to  publisher 
Frank  Batten.  Robert  P. 
Hutchinson,  sports  editor, 
Eastern  Shore  News  —  replaces 
Mr.  Mays. 

*  m  * 

Kenneth  Sanford,  editorial 
writer  for  the  Winston-Salem 
(N.  C.)  Journal  and  Sentinel  — 
to  public  information  officer  for 
Charlotte  College,  Charlotte, 
N.  C. 

«  «  * 

Becky  Walker  —  to  assist¬ 
ant  classified  advertising  man¬ 
ager,  Rocfcy  Mount  (N.  C.)  Tele¬ 
gram,  replacing  Charlene  Bel¬ 
ton.  Patricia  Roberson  and 
Marvin  Pike  —  to  display  ad 
department.  Wayne  Allen  — 
to  sports  department.  Telegram. 

*  *  * 

Lbn  Brown,  Corvallis  (Ore.) 
Gazette-Times  —  chairman  of 
Oregon  Newspaper  Publishers 
Association  Admanagers. 

*  * 

Edgar  Perdue,  formerly  on 
staff  of  Bellingham  (Wash.) 
Herald  —  to  sports  editor,  Ore¬ 
gon  City  Enterprise,  succeeding 
Bill  Gould  —  to  sports  editor, 
Klamath  Falls  (Ore.)  Herald 
and  News. 

« 

Newt  Schneider  —  from 
sports  writer,  Astoria  (Ore.) 
Daily  Astorian,  to  manager  of 
Seaside,  Ore.,  Chamber  of  Com¬ 
merce. 

«  «  * 

Chris  Magez:  —  to  sports  edi¬ 
tor,  Carlsbad  (N.  M.)  Current- 
Argus,  succeeding  Roy  Hall. 
«  « 

Bill  Ebel  —  from  boxing 
editor.  National  Police  Gazette, 
to  boxing  writer,  El  Tiempo, 
New  York  City. 


101,108 

Letters  from  Readers 

.  .  ,  That's  Hi*  mail  caunt  for  last  yoar  in  our  raodur  snrvleu 
with  the  h4edieal  Column  (4  per  weeh)  by  .  .  . 

Dr.  Walter  C. 

ALVAREZ 
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Canadian  Ad  Series 
Answers  the  Critics 


By  George  Wilt 

Newspapers  in  Canada  are 
takinp  a  dose  of  the  medicine 
they  have  lon>?  prescribed  to 
industry  to  combat  misinforma¬ 
tion.  The  prescription:  a  con¬ 
tinuing  campaipn  of  institution¬ 
al  advertisements  —  in  new's- 
pai>ers. 

A  series  of  18  ads  has  l)een 
carried  in  contributed  sj)ace  by 
80  meml)er  papers  of  the  Ca¬ 
nadian  Daily  Newspaper  Pub¬ 
lishers  Association. 

“The  campai^^n  was  created  to 
correct  mistaken  criticism  of 
newspapers  l)ased  on  inaccurate 
information,”  said  R.  A.  Bar- 


ford,  CDNA  fjeneral  manager. 
“Gross  inaccuracies  al)out  news¬ 
papers  have  l)een  made  by  Iwth 
writers  and  speakers,  and  even 
in  Parliament,”  Mr.  Barford 
added.  “This  series  of  adver¬ 
tisements  helps  set  the  record 
•straipht,”  he  said. 

The  .series  of  ads,  created  for 
CDNPA  by  James  Lovick  & 
Company,  Ltd.,  Toronto  adver¬ 
tising  agency,  answers  any  de¬ 
tractors  in  a  positive  manner, 
showing  great  variety  and  vital¬ 
ity,  w’ith  outstanding  art  and 
sparkling  copy. 

Generally,  all  of  the  ads,  five 
columns  by  240  lines,  feature 
large  illustrations  and  short, 
snappy  headlines,  with  space 
under  the  copy  for  the  partici- 
])ating  newspaper  to  identify 
itself  with  a  credit  line,  plus  the 


slogan  line:  “An  Informed  Pub¬ 
lic  is  the  Best  Guarantee  of 
Freedom.” 

The  kick-off  ad  showed  a  half¬ 
tone  drawing  of  the  press  gal¬ 
lery  in  Parliament,  over  the 
headline:  “The  Fourth  Estate.” 
The  ad  copy  told  the  origin  of 
the  expression. 

"Ihirke  said  there  were  Three 
Estates  in  Parliament;  Imt,  in 
the  Reporters  Gallery  yonder, 
there  sat  a  Fourth  Estate  more 
important  far  than  they  all. 

ir/(cn  Thomas  Carlyle  wrote 
these  words  more  than  a  century 
ago,  adding  the  press  to  the 
church,  the  peerage  and  the 
commoner,  he  was  looking 
shrewdly  into  the  future. 

He  could  see  despotism  on  the 
march  in  countries  with  news¬ 
papers  under  the  thumb  of  gov¬ 
ernment.  He  could  see  freedom 
on  the  march  where  the  press 
was  free. 

No  other  term  than  “Fourth 
Estate’*  could  adequately  de¬ 
scribe  the  function  of  a  free 
press — not  quite  a  part  of  par¬ 
liament — but  not  outside  it 
either. 

It’s  the  same  today. 


w  ;  when  you 
*  spark  the 
creativa 
sellias  of 
|€XTRA 
lin^o 
rwith . . . 


The  press  gallery  staff  in¬ 
forms  millions  on  the  debates 
and  decisions  that  affect  their 
daily  lives. 

These  journalists  serve  as  a 
guarantee  that  the  smallest  act 
of  government  shall  be  fairly 
reported  to  the  people — a  built- 
in  barrier  against  encroachment 
on  freedoms  taken  so  much  for 
granted.  You  have  only  to  pick 
up  your  newspaper  to  read  it  all. 
News  from  Ottawa.  News  from, 
everywhere.  Keep  abreast  of  the  k 
world  every  day  ...  in  your 
daily  newspaper.” 

The  second  ad  in  the  series 
shows  a  teleprinter,  over  the 
headline,  “News  Travels  Fast — 

This  Way!”  Copy  tells  how  wire 
news  complements  local  news, 
selected,  edited  and  presented  in 
simple,  understandable  fashion, 
without  censorship. 

The  third  in  the  series  pre¬ 
sents  a  blow-up  of  a  26-word 
classified  ad  for  an  illustration, 
surrounded  by  a  sea  of  white 
space.  The  ad  read:  “Men 
wanted  for  hazardous  .iourney. 
Small  wages,  bitter  cold,  long 
months  of  complete  darkness, 
constant  danger,  safe  return 
doubtful.  Honor  and  recognition 
in  case  of  success  —  Ernest  f 
Shackleton.” 

Under  the  headline,  “Would 
you  have  gone?”  the  copy  tells 
how  five  thousand  men  and  three 
women  volunteered  for  the 
British  Antarctic  Expedition  in 
1908  in  answer  to  the  little  ad. 

In  another  ad,  the  illustra¬ 
tion  is  a  blow-up  of  a  piece  of 
Teletypesetter  tape,  with  the 
headline:  “This  is  the  news 
from  Australia.” 

In  still  another,  the  picture  of 
a  blindfolded  globe  tells  a  pic-  i 
torial  story  of  the  head:  “Most 
of  the  world  lives  in  darkness.”  « 
Copy  on  “Freedom  of  the  Press”  ^ 
{Continued  on  page  58) 
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Through  Wood  Flong’s  52  year  history,  de¬ 
veloping  new  products  for  stereotyping  has 
paralleled  the  growth  of  the  graphic  arts 
industry. 

Such  innovations  as  the  mill-moistened 
mat,  the  mill-conditioned  mat,  the  one-piece, 
no-pack  mat,  the  R.O.P.  one-piece,  no-pack 
mat  were  developed  and  made  available  to  the 
industry  by  Wood  Flong. 


Through  our  Research  and  Development 
Departments  we  are  constantly  exploring  new 
areas  to  bring  new— better  products  to  stereo¬ 
typing.  We  are  proud  of  our  heritage  of  devel¬ 
oping  the  new. 

SUPER  nONOS  •  R.O.P.  SUPER  ElONGS  •  H-T-P  MATS  • 
STANDARD  MATS  •  DUROMATS  •  SPECIAI 
COIOR  MATS  •  GREEN  BAKID  MATS  • 

SYNDICATt  MATS  •  AD  MATS 


One-pi*c*  SUPER  FLONG  no-pock  mof-A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 

HOOSICK  PALLS,  NEW  YORK  N*w  York  Offioo:  S61  Fifth  Avo.,  Phono:  MU  7-2960 

SCRVIMO  THB  ORAPMIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  tSfl 


S  •  R.O.P. 

_ ( 
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“UP  TIME”  is  the  true  measure  of  performance 


INTRODUCING  THE 
CROWN  MAGAZINE  . 


Newest  member 
of  Intertype’s 
Royal  Family  — 


engineered 
specifically 
for  high  speed 
operation 


The  new  Crown  magazine  brings  to  automatic  typesetting  unmatched  response  accuracy 
and  timing  while  retaining  all  the  basic  advantages  of  the  Visilite  magazine.  The  result 
of  six  years  of  practical  field  experience  and  intensive  research  through  ultra  high  speed 
photography,  the  Crown  magazine  is  another  important  contribution  to  “UP  TIME” 
from  Intertype’s  continuing  program  in  high  speed  typesetting.  Write  for  Bulletin  CM*1. 

BB  INTERTYPE  COMPANY.  360  Furman  Street,  Brooklyn,  New  York,  11201 


A  Division  of  Harris-Intertype  Corporation 


Visiiite  is  a  registered  trademark 


Set  in  Fotosetter  News  Gothics 


'NTERNATIONAI 
“  HINTING  WFfhl 


PIsnt  * 


Equipment 


Daily  Goes  Offset 
In  Moscow  lldahol 


JANUARY  12-18 


MATS  SPEEDED — Kurt  Jebb  of  the  Los  Angeles  Times  shows  the  im¬ 
proved  assembler  chute  finger  that  permits  mats  to  fall  through  the 
chute  without  piing.  Jebb  devised  a  way  to  curve  the  assembly  chute 
finger  inward,  allowing  the  mats  to  fall  straight. 


AVOIDS  EROSION — George  Hruby  of  the  Los  Angeles  Times  engrav¬ 
ing  department  shows  improvements  on  etching  machines,  designed  to 
prevent  erosion  of  key  parts  and  keep  the  machines  operating  smoothly 
for  longer  periods.  Shown  in  center  is  bakelite  box  and  cover  for  motor 
operating  paddles  in  the  etching  machine. 


FARMBOY  IDEA— Harold  Hogan 
of  the  Los  Angeles  Times  drew  on 
his  farming  experience  to  develop 
an  old-fashioned  cream  skimmer 
to  remove  molten  lead  out  of  the 
pots  of  linecasting  machines.  By 
pressing  the  spring  at  the  top,  a 
large  amount  of  lead  is  captured 
in  the  lower  cylinder. 


Moscow,  Idaho 

Conversion  to  offset  printing 
has  been  completed  here  by  the 
Daili/  Idahonian  (PM  circula¬ 
tion,  6,000)  with  the  installa¬ 
tion  of  a  three-unit  Cottrell 
Vanguard  web  press,  manufac¬ 
tured  by  the  Cottrell  division 
of  Harris  -  Intertype  Corpora¬ 
tion. 

W.  T.  Marineau,  business 
manager  of  the  Idahonian,  noted 
that  the  press  has  an  operating 
speed  of  16,000  newspapers  per 
hour,  expediting  delivery  of  the 
newspaper  to  circulation  points 
and  allowing  for  inclusion  of 
later  breaking  news  for  Ida¬ 
honian  readers. 

Three  hot  metal  typesetting 
machines,  one  TTS-operated, 
will  l)e  retained  for  composition 
of  news  text  and  headlines. 

The  Vanguard  displaced  an 
eight-page  letterpress  the  pa¬ 
per  had  used  for  more  than  20 
years. 


Los  Angeles 

Three  inventive  employes  of 
the  Los  Angeles  Times  have  re¬ 
ceive!  cash  awards  for  sugges- 
tion.s  on  improved  production 
techniques  and  equipment. 

Kurt  Jebb  figured  out  a  way 
to  cut  down  manual  adjustments 
on  Teletypesetter  and  Comet 
Linotype  machines;  at  the  same 
time  it  increased  speed  and 
production  efficiency. 

George  Hruby  changed  parts 
in  etching  machines  to  improve 
performance. 

Harold  Hogan  called  on  a 
farm  l)oy’s  background  to  im¬ 
prove  the  method  of  removing 
molten  metal  from  the  pots  on 
linecasting  machines. 

Jebb  devised  an  improved  as¬ 
sembly  chute  finger  that  permits 
mats  to  fall  through  the  chute 
at  a  faster  rate  without  piing. 
The  assembler  chute  finger  is 
curved  inward,  so  that  the  mat 
falls  straight.  The  innovation  is 
important  to  insure  maximum 
speed  on  automatic  machines 
using  tape  prepared  on  the  RCA 
301  computer. 

Hruby’s  ideas  help  insure  in¬ 
stantaneous  and  continuous  ac¬ 
tion  of  nitric  acid  on  a  plate  to 
be  etched  in  the  engraving  proc¬ 
ess,  thus  cutting  down  on  costly 
equipment  failures. 

Hruby  designed  and  formed  a 
bakelite  box  and  cover  for  the 
motor  that  operates  the  paddles 
in  the  etching  machine.  The 
bakelite  is  resistant  to  damage 
from  acid  fumes,  and  Hruby 
was  careful  to  make  it  easy  to 
remove  the  box  so  that  repairs  to 
electrical  connections  can  be 
made  quickly  and  easily. 

He  also  replaced  the  cast 
iron  pulleys  operated  by  the 
reduction  gears  on  the  etching 
machine  with  Sufiex,  a  nylon- 
impregnated  plastic  material  re¬ 
sistant  to  acid.  Hruby  uses 
aluminum  plastic  to  seal  the 
junction  box,  thus  further  re¬ 
ducing  acid  damage. 

To  cut  down  wear  during  fast 
starts,  Hruby  machined  two 


EASY — Harold  Hogan  shows  how 
molten  metal  can  be  sucked  into  a 
device  much  like  a  cream  skimmer, 
then  easily  dumped,  a  much  faster 
process  than  using  small  ladle. 

surfaces  of  the  gear  box  and 
lined  up  the  two  shafts  at  right 
angles.  By  adding  two  double- 
sealed  bearings,  torque  is  taken 
off  during  fast  starts,  elimin¬ 
ating  wear  that  caused  grease 
leaks  and  threw  the  worm  gear 
inside  out  of  line,  causing  the 
motor  to  freeze  up. 

Hogan’s  invention  is  more 
elementary — he  simply  adapted 
an  old-fashioned  cream  skimmer 
to  lift  molten  lead  out  of  the 
pots  of  linecasting  machines. 
The  device  is  constructed  to  fit 
into  the  bottom  of  the  pot  and 
has  two  to  three  times  the  capac¬ 
ity  of  a  regular  ladle  and  prob¬ 
ably  eight  or  nine  times  the 
capacity  of  the  tiny  ladles  used 
to  remove  lead  from  the  very 
bottom  of  the  pot. 


Ingenious  Gadgets  Improve 
Efficiency  in  Production 
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The  Pasadena  (Calif.)  Inde¬ 
pendent  and  Star-News  has 
completed  a  two-year,  $1,500,- 
000  expansion  and  reniodelinfj 
project. 

B.  J.  Bidder,  publisher,  said 
additional  remodeling  will  be 
phased  over  the  next  year. 

First  step  in  the  plant  ex- 
])ansion  was  the  acquisition  of 
the  adjoining  property  which 
was  demolished  to  make  way  for 
a  44-foot,  three-level  addition  to 
the  plant. 

A  12-unit  Hoe  Super  Produc¬ 
tion  arch-type  press  is  now  in 
operation.  Cline  reels  and  ten¬ 
sion  assemblies  are  in  the  reel 
room,  and  the  press  drive  has 
been  engineered  by  Electronic 
Service  Co.,  using  Westinghouse 
motors  that  develop  400  horse- 
iwwer. 

INewsprinl  Storage 

Additional  storage  will  make 
it  possible  to  maintain  a  supply 
of  1,875  tons,  about  a  three- 
months’  supply  of  newsprint. 

The  plant  addition  also  con¬ 
tains  new  quarters  for  the  ad¬ 
vertising  departments,  new'  of¬ 
fices  for  the  circulation  depart¬ 
ment,  a  new  mailroom  and  load¬ 
ing  dock,  and  a  new  conference 
room. 

The  addition  is  air  condi¬ 
tioned,  and,  as  part  of  the  re¬ 
modeling  program,  the  original 
building  is  now  fully  air  condi¬ 
tioned. 

The  classified  advertising  de¬ 
partment  has  been  moved  from 
the  third  floor  of  the  original 
building  to  the  first  floor,  and 
new  customer  ser\'ice  facilities 
featuring  a  sit-down  counter 
have  been  installed. 

The  dispatch  department  also 
has  been  moved  from  the  third 
floor  to  first-floor  quarters  ad¬ 
jacent  to  the  advertising  depart¬ 
ments. 

Third-floor  space  vacated  by 
the  classified  and  dispatch  de¬ 
partments  will  be  remodeled  into 
additional  space  for  editorial  de¬ 
partments  and  new'  studio  and 
darkrooms  for  the  photographic 
department. 

A  high-speed  AP  stock  mar¬ 
ket  TTS  wire  has  been  in  opera¬ 
tion  for  several  months,  and  AP 
national  and  state  TTS  wires 
are  now  being  phased  into  op¬ 
eration. 

Bidder  New'spapers  Inc.,  ac¬ 
quired  the  Pasadena  newspapers 
seven  years  ago  and  combined 
their  operations  in  the  Star- 
News  plant. 


Waynesboro,  Vi 
The  News-Virginian  has  bi 
gun  a  $250,000  expansion  pn 
gram  w'hich  includes  an  iddi 
tion  to  the  existing  building. 

A  new'  press  and  stere«ty| 
room  will  be  added.  It  will  h 
one  floor  high  w'ith  a  reinforce 
roof  for  parking. 

On  the  western  half  of  tli 
present  parking  lot  in  the  rea 
a  new  home  for  the  circulatio 
department  will  be  constructei 
It  also  will  be  one  floor  hig^ 
In  the  new  press  room,  tk 
News-Virginian  will  put  a  31 
page  Hoe  semi-cylindrical  prea 
doubling  the  capacity  of  the  U 
jiage  DuPlex  tubular  press  thi 
has  been  used  since  1953.  N@ 
stereotyping  equipment  and  n 
lated  equipment  will  be  added. 

This  $105,000  machine  is  b< 
ing  acquired  from  the  Univa 
ral  Printing  Equipment  ('on 
pany  of  Lyndhurst,  N.  J. 

The  current  press  room  wi 
be  remodeled  for  addition! 
newsprint  storage. 

The  new  press  will  have  i 
factory-prepared  “color  hump( 
to  enable  color  work  up  to  thri 
colors  and  black,  with  little  lot 
of  press  capacity.  The  Newi 
Virginian  long  has  used  (olos 
but  has  suffered  from  a  loss  i 
press  capacity. 

In  the  past  10  years  tk 
News  -  Virginian’s  circulate 
has  increased  from  5,800  to  moi 
than  10,000  daily,  and  the  sh 
of  the  paper  from  an  averaf 
of  10  pages  to  18.  The  paper  ha 
36  employes  a  decade  ago;  na 
it  has  57, 


ADDITION  to  the  Pasadene  (Calif.)  Independent  and  Star-News  plant 
(on  right)  is  only  one  level  above  ground  but  three  below  grade.  It 
provides  new  quarters  for  the  advertising  departments,  circulation 
offices,  conference  room,  mailroom  and  loading  dock,  and  pressroom 
and  paper  storage. 


Production  Superintendent  Prisk  Paddock  (left)  and  Pressroom  Foreman 
Carl  Hallstrom  inspect  first  papers  off  the  newly  installed  12-unit  Hoe 
Super  Production  press  at  the  Pasadena  Independent  and  Star-News. 


Fluorescent  Red  Ink 
On  Pg  I  in  Long  Run 

Successful  printing  of  a  Day- 
Glo  based  fluorescent  color  on 
the  front  page  was  achieved  in 
the  Christmas  Eve  edition  of 
the  Cleveland  Press.  A  major 
technical  breakthrough  w'as 
achieved  for  publishers  and  ad¬ 
vertisers  w'anting  a  new'  range  Alamosa,  Colo, 

of  color  for  their  editorial  and  The  Valley  Courier,  only  daily 
advertising  pages,  according  to  in  the  six-county  area  of  the 
J.  L.  Switzer,  of  Switzer  Broth-  San  Luis  Valley,  is  being  moved 
ers  Inc.,  Cleveland.  to  a  two-story  brick  building  at 

This  is  believed  to  be  the  State  and  Fourth — the  Old  Elks 
first  time  a  daily  new'spaper  Building, 
has  used  fluorescent  red  as  part 
of  a  regular  run.  F  . 

Bocket  Bed  BOP  color  was  used 
on  a  Hoe  press,  49,000  impres¬ 
sions  per  hour,  for  the  380,000  eight-page  flatbed.  Tbe 
run  of  the  Cleveland  Press. 

Switzer  Brothers,  manufac¬ 


turer  of  Day-Glo  fluorescent  ma¬ 
terials,  worked  in  conjunction 
with  the  Morrison  Printing  Ink 
Co.,  Cleveland,  in  servicing  this 
use  of  fluorescent  color. 


The  Huntington  (W.  Va 
Publishing  Co.  has  bought  pro 
erty  valued  at  $125,000  for  1 
ture  development.  The  presi 
grow'th  program  for  the  A 
vertiser  and  Herald-DispaA 
plant  includes  installation 
two  more  press  units  on  tl 
four-unit  Wood  line  and  oth« 
machinery  costing  $300,000. 


mritch  to  Offset  you  hav 

Decatur, 

By  March  30,  the  Drrfifi'Colormi 
A  duplex  rotary  tubular  press  Daily  is  scheduled  to  chanfijjgj. 
Day-Glo  has  been  purchased  for  the  over  from  letterpress  to  ofTstS  YP'' 
Courier  w'hich  now'  has  press  printing  in  its  new  prodiictioJ^^^ors  a 
runs  in  excess  of  4,000  on  an  plant.  The  $300,000  expansio?advanc< 
new'  program  includes  a  building  'Vgi. 
press  has  facilities  for  color  and  house  pressroom,  paper  storag) 
for  nine-column  format.  and  mailroom.  neering 

EDITOR  8C  PUBLISHER  for  January  11,  19<«,Hoe’s  6) 


There’s  only  one  Colormatic 


You  have  to  see  the  real  thing— in  action— to  appreciate  the  fact  that  customer’s  time  and  money.  Once  the  Colormatic  was  ready— and  not 

41  the  Hoe  Colormatic  is  in  a  class  by  itself.  No  other  press  can  equal  the  before— it  was  introduced  to  the  industry.  Many  improvements  have 

Colormatic's  record  of  proven  performance  in  the  field . .  .with  regular  been  made  on  the  Colormatic.  No  doubt  others  will  be  made  in  the  fu- 
"daily  production  runs  of  up  to  70,000  papers  per  hour.  No  other  press  ture— because  research  and  development  are  continuing  activities  with 

, ; ;  offers  as  many  automated  operational  features . . .  including  the  most  Hoe;  but  the  basic  engineering  concepts  of  the  Colormatic  have  been 

'■  advanced  and  reliable  ink  motion  system  ever  developed.  The  Hoe  sound  .  .  .  from  the  beginning.  Hoe  is  understandably  proud  of  the 

Ifg  Colormatic  is  the  result  of  over  three  years  of  research,  engi-  ■  n  mm  Colormatic.  So  is  every  newspaper  that  owns  one.  We  would 

‘eering  and  testing  ...  all  accomplished  under  Hoe's  roof,  at  ■4  II  appreciate  the  opportunity  of  showing  you  the  real  thing ...  in 
i9^iHoe's  expense ...  not  on  the  customer’s  property,  not  on  the  colormatic  action!  R.  Hoe  &  Co.,  Inc.,  910  E.  138th  St.,  Bronx  54,  N.  Y. 


lOm  ROLLER  and  MANUFACTURING  CO 


LONG  ISiANO  CUT  I  N  Y  .  CHICAGO  8  Ul 
HUNIINGTON  (‘ARK  CAl  •  CMAMBlIf  GA 
MARieOftO  *AAS& 


6  Papers  Place 
Orders  for  Wood 
Press  Equipment 


k  Wood  Newspaper  Machiner 

j\  Corporation  announces  these  r» 

cent  major  equipment  sales; 

1E\.  News  Printing  Company,  Pat 

^  erson,  New  Jersey,  a  Scott  4- 
t  page  wide  unit,  a  single  L.  H. 
~  -  r  ujtper  former  and  folder  equip 

yk  ment  to  convert  from  single  t< 

^  double  folder. 

I  Advocate  Printing  Company. 

J  Newark,  Ohio,  4  Scott  Supei 
Sixty  4-i»age  wide  units,  a  dou 
1  hie  folder,  one  color  couple,  one 
1  color  cylinder,  4  Wood  Standarfi 
^  Reels  and  4  Wood  Stationary 
Strap  Tensions. 

^  Huntinpdon  Publishing  Com- 

S  pany,  Huntington,  West  Vir- 
i  ginia,  2  Wood  Metropolitan 
Units,  1  pair  upper  Formers, 
start  this  Spring  on  a  new  plant,  in-  one  color  couple,  2  Wood  Stand- 
id  equipment,  for  the  London  (Ont.)  Reels  with  2  4-Belt  station- 

■  114-year-old  newspaper  will  occupy  ary  Strap  Tensions, 
at  long  wing  in  the  background.  The  Telegraph  Press,  Harrisburg, 
I  in  the  Foreground  which  will  be  con-  Pa.,  1  Wood  Standard  Reel  with 
;oncrete  columns.  4-belt  Running  Belt  Tension  and 

Electrotab  Autopaster. 

section  of  the  building  plus  a  Globe  Publishing  Company, 

wing.  CFPL  Radio  will  occupy  Amarillo,  Texas,  a  4-page  wide 
the  westerly  wing  which  .sets  Scott  printing  unit  with  a  Scott 
one  .story  high  on  concrete  color  Plate  Cylinder  attachment 
columns.  and  Wood  single  page  Portable 

•  Fountains,  together  with  2 

Wood  Standard  40"  diameter 
lapeTrOn  IfOmpUier  Reels  and  4-Belt  Stationary  ten- 

Due  for  Field  Test 

Wood  has  also  sold  a  Special 
Arrangements  have  been  made  Autoplate  machine  to  the  Pa- 
to  field-test  the  Tapetron  110  triot  News,  Harrisburg,  and  a 
Type-setting  Computer  early  this  Wood  New  Heavy  Duty  Pony 
year  in  the  Parker  &  Son  print-  Autoplate  to  the  News  Publish¬ 
ing  shoj)  in  Los  Angeles.  ing  Company,  Framingham, 

The  Tapetron  110  computer  Mass. 


Construction  of  a  new  plant, 
involving  $<>,400,000  in  building 
and  equipment,  for  the  London 
(Ont.)  Freo  Prvxn  and  CFPL 
Radio,  is  scheduled  to  start  in 
the  Spring. 

Walter  J.  Blackburn,  presi¬ 
dent  and  managing  director, 
London  Fi-ee  Press  Printing 
C(>mi)any  Limited,  said  plans 
call  for  the  building  to  l)e  opera¬ 
tional  in  late  liXl.l. 

.\djacent  to  the  city’s  main 
core  area,  the  building,  on  a 
thrw-acre  site,  will  have  160,000 
.s(iuare  feet  of  floor  space. 

Press  from  England 

The  press,  costing  more  than 
$1,.')00,000  installed,  is  l)eing 
built  in  England  by  the  Goss 
Company,  and  it  is  scheduled 
for  delivery  in  Noveml)er. 

The  steel-framed  building  will 
l)e  two  stories  high,  designed  for 
expansion  of  two  additional 
floors.  The  four  exterior  walls 
will  l)e  of  brick  in  earth  tone 
colors.  The  .structure  will  be 
centrally  air  conditioned,  and 
steam  heated. 


Ihe  neuet  the  press, 
the  better  they  like 

IDEAL'S  ^ 

NEWSPAPER 

ROLLERS 


Plumbing  Company 
Bought  for  Building 

Rochester,  N.  Y. 

The  Gannett  Company  has 
acquired  a  four-.story  building 
adjacent  to  the  present  publish¬ 
ing  building  which  will  provide 
for  expansion  of  facilities  for 
the  Rochester  Thnen-Union  and 
the  Democrat  and  Chronicle. 

To  obtain  the  building,  the 
Gannett  Company  had  to  buy  a 
plumbing  and  heating  business 
which  it  will  continue  to  operate 
from  a  nearby  warehouse. 


It's  what  you  put  into  rollers  that 
mokes  them  good,  better  or  best.  At 
Ideal  we  moke  the  best  by  milling 
and  mixing,  for  long  hours,  the  exact 
proportions  of  natural  and  synthetic 
rubbers  and  polymers  to  give  you  the 
best  three  types  of  rollers  for  block,' 
white,  or  color  on  heavy  duty  high¬ 
speed,  fast  rotary  or  flat  bed  direct 
printing. 

Of  course  for  Offset  news  presses  we 
have  on  entirely  different  roller. 
Every  good  pressman  appreciates 
these  differences  designed  to  help 
him  produce  the  best  possible  job  on 
his  particular  equipment. 

Cuffing  Rubbers  x 
^  Up  to  22“  long  corried  in 

^ sfocic  of  all  fimes. 


Site  for  Expansion 

The  Fort  Worth  (Tex.)  Press 
has  acquired  a  building  next  to 
its  plant  at  5th  and  Jones 
Streets,  giving  it  an  entire  city 
block  for  expansion  needs.  The 
two-story  structure  will  be  razed 
and  the  site  will  be  paved  for 
off-street  parking.  New  paper¬ 
loading  facilities  will  be  in¬ 
stalled.  The  entire  project  in¬ 
volves  a  cost  of  $100,000. 
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OF  NEWSPAPER  PLANTS  SINCE  1924 
316  N.  Michigan  Ave.,  Chicago  •  CE  6-1333 


Times  (and  typesetting)  have  changed. 


An  operator's-eye  view  of  Elektron  is  a  case  in  point.  The 
keyboard  reflects  the  changes  in  design  and  engineering 
that  make  Elektron  the  linecaster  for  today  and  tomorrow. 
Other  text  machines  look  outmoded  by  comparison.  They 
are.  Your  Linotype  Production  Engineer  will  show  you  how 
Elektron  can  meet  your  production  needs.  Mergenthaler 
Linotype  Company,  29  Ryerson  Street,  Brooklyn,  New  York. 


Mergenthaler  bbbp! 


FOUR-STAR  RATING — An  8mm  film  showing  the  operation  of  the 
Wood  Autoplate  Machine  won  an  Industrial  Photography  award 
for  Peter  Romano,  left,  and  Clarence  Tiefert,  right,  of  Wood  Newspaper 
Machinery  Corp.  Neither  is  a  professional  moviemaker  but  they  wrote, 
shot,  edited  and  narrated  the  complete  color  film.  Mr.  Romano,  chief 
engineer  in  the  Wood  Stereotype  Department,  and  Mr.  Tiefert,  assist¬ 
ant  sales  manager,  look  at  the  prize  given  them  by  Fairchild  Camera 
&  Instrument  Co. 


Savings  Figured 
For  Joint  Plant 
Change  to  Offset 

Alameda,  Calif. 

It’s  tough  and  it’s  expensive 
to  be  a  pioneer,  admits  Abe 
Kofman,  publisher  of  the  Ala- 
tneda  Times-Stnr  and  San  Lean¬ 
dro  Monihiff  .VeM'.'f. 

But  he’s  hopeful  the  transi¬ 
tion  to  offset  production  in  a 
joint  plant  operated  for  his 
90()0-circulation  dailies  located 
eight  miles  apart  will  provide 
a  $100,000  decline  in  expenses 
in  1964. 

Measuring  results  by  another 
method,  Mr.  Kofman  reports 
press  and  stereo  costs  have  been 
reduced  $500  weekly.  That’s 
$100  a  w’eek  short  of  the  interest 
payments  which  would  be  re¬ 
quired  on  outlays  estimated  at 
$600,000. 

Extra  labor  and  waste  dur¬ 
ing  the  three-month  launching 
period  alone  added  $60,000  to 
co.sts,  he  also  reported. 

.4 tided  Problems 

His  problems  included  a  juris¬ 
dictional  dispute,  delayed  pro¬ 
duction  of  daily  papers  and  even 
the  unexpectetl  necessity  of  add¬ 
ing  to  his  plant  here. 

At  one  time  Mr.  Kofman  had 
to  go  back  to  production  from 
two  plants.  In  one  operation  he 
then  used  letter  press  and  off¬ 
set  in  the  other.  Joint  plant  ac¬ 
tivities  have  now  been  under 
way  since  mid-November. 

As  a  result  of  these  problems 
the  veteran  publisher  would 
hesitate  to  try  a  total,  immedi¬ 
ate  shift  in  production  methods 
if  he  were  to  do  things  over 
again,  he  confessed. 

The  key  to  success  in  shifting 
to  cold  type  lies  in  having  work- 


Ludlow 

Record  Gothic 
Condensed 

Now  available  on  the  Ludlow  from 
6  to  72  point  inclusive.  This  new 
Ludlow  typeface  is  legible  and  ex¬ 
cellent  for  all  composition  requiring 
clean,  sharp  reproduction. 

Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  14,  Illinois 


ers  adept  in  the  new  printing 
skills,  he  submitted.  The  move 
could  have  lieen  accomplished 
readily  had  nine  such  v'ersatile 
men  been  on  hand  at  the  .start, 
he  believes.  There  are  36  posi¬ 
tions  at  the  local  plant. 

The  unions  are  cooperating 
and  the  publisher  is  confident 
he  is  now  in  line  to  enjoy  the 
benefits  of  his  pioneering.  A  few 
machines  still  turn  out  hot  metal 
but  he  expects  to  cut  down  to 
a  single  piece  of  e<iuipment. 

Keailers  First 

Fortunately  Mr.  Kofman 
changed  over  to  cold  type  pri¬ 
marily  to  improve  the  product. 
For  readers  have  been  apprecia¬ 
tive  of  newspaper  photos  “which 
are  fit  to  frame  and  hang  on  the 
wall.” 

The  advertisers  also  have  ap¬ 
preciated  the  improved  quality, 
he  reported.  The  difference  was 
patent  when  the  Morning  News 
went  back  temporarily  to  for¬ 
mer  methods  of  reproduction, 
he  added. 

His  ecjuipment  purchases  in¬ 
cluded  a  48-page  Goss  Urbanite 
press,  five  Linofilms  and  three 
Linofilm  converters. 

Unforseen  expenses  first  de¬ 
veloped  when  it  was  found  the 
upper  former  of  the  press  would 
not  fit  into  the  existing  plant. 
An  adjacent  building  was  bought 
and  a  new  addition  built.  Ex¬ 
pensive  fireproofing  added  to 
costs. 

Continuing  his  product  im¬ 
provement  program.  Mr.  Kof¬ 
man  now  plans  to  provide  the 
full  New  York  stock  report 
daily. 

• 

Cross  to  Direct 
Offset  Changeover 

William  Cross,  composing 
room  foreman,  Napa  (Calif.) 
Register,  has  been  named  as¬ 
sistant  to  the  production  man¬ 
ager,  Republic  Publishing  Co., 
Yakima,  Wash.  He  will  assist 
I  the  Republic’s  transition  to  off- 


SKIDMORE  & 
MASON,  INC. 


ENGINEERS  •  MACHINISTS 
I  TRUCKMEN  •RIGGERS 

\  55  Fourth  Stroot 

^  Brooklyn  31,  N.Y. 
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$600,000  Expansion 
Includes  Offset  Press 

Fredericksburg,  Va. 

A  five-unit  Goss  Urbanite 
press  for  offset  printing  will  re¬ 
place  a  16-page  press  in  the 
new  plant  of  the  Fredericksburg 
Free  Lance-Star,  it  has  been  an¬ 
nounced  by  Josiah  P.  Rowe  III, 
general  manager.  The  plant  will 
be  erected  on  a  site  on  Amelia 
Street  between  Washington  and 
Douglas. 

The  company’s  expansion  pro¬ 
gram  will  cost  around  $600,000, 
Mr.  Rowe  said.  Bank  loans  and 
long-term  mortgages  have  been 
arranged.  The  building  of  one 
and  two-storj.'  construction  will 
contain  about  25,000  square  feet 
of  space — three  times  the  area 
of  the  present  building  on  Wil¬ 
liam  and  Princess  Anne  Streets. 
Some  space  will  be  leased  to 
the  affiliated  radio  station. 

A  feature  will  be  an  assembly 
room  with  capacity  of  100  per¬ 
sons  which  will  be  made  avail¬ 
able  to  civic  groups.  Star  Build¬ 
ing  Corp.  has  been  chartered  as 
a  real  estate  subsidiary  of  the 
Free  Lance-Star  Publishing  Co. 
• 

A  Lot  of  Mileage 

Burlington,  Vt. 

Larry  Meunier,  press  and 
stereotype  foreman  at  the  Free 
Press  for  25  years,  tired  of 
questions  about  how  fast  the 
Hoe  Simplex  press  ran.  So, 
hooking  a  bicycle  speedometer 
to  the  folder  drive  shaft,  he  de¬ 
termined  that  the  top  speed  of 
the  press  was  30  miles  an  hour, 
and  that  in  two  years  it  racked 
up  20,867  miles. 


‘Seven-Star’  Extra 
Marks  Retirement 

A  “seven-star”  extra  heralded 
the  retirement  of  Paul  Wald, 
pressman  with  the  Madison, 
Wis.,  newspapers  for  42  years. 
It  occurred  recently  when  the 
press-room  crews  of  Madison 
Newspapers  Inc.,  (Capital 
Times  and  Wisconsin  State 
Journal)  toasted  Mr.  Wald  for 
being  an  ideal  teacher  and  a 
“perfect  gentleman  and  friend 
to  all.” 

During  his  years  as  a  press¬ 
man,  Mr.  Wald  graduated  from 
“a  $17,000  hand-me-down  press” 
to  a  Goss  8-unit  color  conv'ersion 
press. 

Mr.  Wald  began  work  while 
still  in  grade  school,  and  after 
graduating  from  Madison  high 
school  he  joined  his  father  in 
the  trade  in  1919. 

Mr.  Wald  recalled  the  hand 
ladeling  of  molten  lead  and  the 
coal-fired  melting  pot  that 
caused  room  temperatures  to 
soar  above  130  degrees. 

In  his  early  days,  he  said, 
pressmen  printed  the  “extras,” 
put  out  for  the  slightest  occa¬ 
sion,  and  then  went  out  to  sell 
them  as  well. 

• 

Ludlow  Ad  Director 

As  part  of  the  recent  reor¬ 
ganization  within  Ludlow  Typo¬ 
graph  Company,  Dr.  R.  Hunter 
Middleton  has  been  named  di¬ 
rector  of  advertising  and  pro¬ 
motion.  He  has  been  with  the 
company  since  1923  and  is  re¬ 
sponsible  for  the  design  of  80 
typeface  series,  including 
Tempo,  Kamak,  Coronet  and 
the  new  Record  Gothic. 
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New  double-coated  "Scotch"  tape 
is  quickly  unrolled  on  Plexiglas  and 
the  tape  liner  then  removed  (top 
photo).  Less  tacky  side  of  tape 
holds  to  base,  enabling  easy  tape 
removal  and  tackier  side  exposed 
for  instant  adhesion  of  type  and 
cuts.  Translucent  layout  can  be 
easily  seen  between  light-table 
and  Plexiglas  to  assist  printer  in 
composing  ad  (bottom  photo). 


The  Peoria  (Ill.)  Journal 
Stcr  hopes  to  make  its  press¬ 
room  as  clean  and  spotless  as  a 
kitchen. 

It  has  just  put  into  use  a  i)ro- 
duction  model  ink  mist  suppres¬ 
sion  system  desijrned  by  Cutler- 
Hammer  Inc. 

Electronically  operated,  the 
sy.^Jtem  involves  a  master  jianel 
and  use  of  both  AC  and  DC  cur¬ 
rent,  dependinpT  upon  whether 
black  and  white  or  color  print¬ 
ing,  or  both,  is  running  through 
the  i)ress. 

There  is  a  complex  of  wires 
in  the  technical  device — 12  each 
on  each  press  unit.  They  are 
located  between  the  inking 
rollers  and  carry  12,000  volts. 

When  the  ink  mist  comes  off 
the  rollers  the  suppression  sys¬ 
tem  repulses  it  and  throws  it 
back  into  the  roller  for  re-use 
instead  of  throwing  it  out  into 
the  room. 

Experimentation  on  the  sys¬ 
tem  l)egan  about  two  years  ago, 
on  two  different  kinds  of  presses 
— and  was  found  to  be  95  per¬ 
cent  effective. 

The  production  model  has 
been  installed  on  a  Goss  Head¬ 
liner  at  the  Journal  Star. 


After  use  of  paste-up,  tape  with 
type  can  be  removed  by  stripping 
tape  from  Plexiglas  and  throwing 
type  and  tape  in  "hell  box."  Tape 
burns  upon  re-melting  of  lead.  Art 
work  is  removed  with  putty  knife. 


DID  YOU  KNOW  THAT  A 


CUSTOMIZED 


REMELT  SYSTEM 


COSTS  NO  MORE 


OFTEN  LESS 


THAN  STANDARD 


Yorba  Linda,  Calif. 

After  requiring  10  hours  to 
print  his  weekly  Star  on  a  hand- 
fed  flatbed  press,  William  Drake, 
the  publisher,  can  hardly  wait 
to  finish  installation  of  a  Du¬ 
plex  rotary  which  will  cut  his 
press  run  to  30  minutes. 

The  old  press,  the  last  of  its 
kind  in  Orange  County,  is  esti¬ 
mated  to  be  about  75  years  old. 

It  was  limited  to  four  pages 
per  run,  and  the  3,100  copies 
were  hand  fed  through  the  press 
thrt'e  times,  then  folded  on  an 
ancient  machine  requiring  an¬ 
other  three  hours.  The  new  press 
has  a  top  speed  of  18,000  copies 
per  hour  and  also  folds  the  pa¬ 
pers.  Extra  sections  will  have 
to  be  stuffed. 

Mr.  Drake  is  having  the  new 
press  installed  in  a  new  press¬ 
room  across  the  street  from  his 
office. 

The  former  owner,  Val  Lucas, 
had  an  even  older  press  in  op¬ 
eration  until  he  imported  the 
present  relic  in  1960  from  Up¬ 
land,  Calif.  The  Star  then  had 
only  1,100  subscribers,  so  the 
press  run  took  only  an  hour  or 
two. 
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OFF  THE  SHELF 


EQUIPMENT? 


Nolan  Corporation  Rome,  N.Y.  j 

Please  send  full  information  on  Nolan  ^ 
Remelt  and  Stereo  furnaces.  i 


Name . 

Company. 

Address... 


New  Garage  Now, 
Enlarged  Plant 
Next  on  Program 

Hackknsack,  N.  J. 

Construction  of  a  service  pa¬ 
rage  for  its  120  motor  vehicles 
is  the  first  step  in  a  long-range 
expansion  program  for  the  Rec¬ 
ord,  it  has  been  announced  by 
Donald  G.  Borg,  editor  and  pub¬ 
lisher. 

The  1-story  garage  will  l)e 
constructed  of  cinder  block 
sheathed  with  aluminum  siding. 
The  present  garage,  in  the  rear 
of  the  Record’s  2-.story  plant, 
will  be  torn  down  to  make  way 
for  a  4-stor>’’  building.  The  new 
structure  will  contain  twice  as 
much  space  as  the  65,000  square 
feet  currently  available.  The 
new  structure  will  house  new 
presses  and  other  production 
facilities,  as  well  as  office  space. 

The  Record  moved  into  its 
present  building  in  1951,  when 
it  had  a  circulation  of  45,817 
and  176  employes  inside  the 
plant.  The  estimated  circulation 
av’erage  for  this  year  is  128,000 
and  536  persons  now  work  in 
the  same  building. 

The  new  garage  will  have 
three  automotive  lifts,  a  ma¬ 
chine  shop,  and  space  for  parts 
storage.  A  44-  by  22-foot  wash¬ 
ing  facility  will  be  attached. 


LOOKING  AHEAD — W.  A.  Faulkner,  at  right,  pressroom  foreman, 
explains  the  operation  of  the  new  press  units  at  the  Arkansas  Gazette 
to  its  editor,  J.  N.  Heiskell,  and  three  of  his  grandsons.  The  boys,  left 
to  right,  are:  George  Whitfield  Cook  IV,  9,  of  Los  Angeles;  Ralph 
Baskin  Patterson,  15,  and  Carrick  Heiskell  Patterson,  18,  sons  of 
Gazette  publisher  Hugh  B.  Patterson. 


Arkansas  Gazette 
Adds  to  Presses 

Little  Rock 
The  Arkansas  (iazette  has  in- 
v’ested  about  one-third  of  a  mil¬ 
lion  dollars  in  new  machinery 
to  increase  press  capacity  by 
one-third  (in  terms  of  pages). 

Installation  of  a  Mark  II 
Headliner  has  lieen  completed. 
The  two  units  will  enable  the 


PRODUCTION  QUIZ 


Why  is  I 
HOT  COM^ 
best  for  al 
Printing  Procesi 


0 


^rsfspaper 


■  It  has  been  proven  many  times  that  “hot  metal” 
is  the  most  flexible  composition  system  . . .  especially 
in  makeovers  and  halftone  placement.  ■  Last  minute 
corrections  are  easily  made.  Add  to  this  larger  type 
selection  and  greater  employee  stability  and  you 
have  a  system  that's  hard  to  beat.  ■  And  remember, 
keep  your  "hot  metal”  top  notch  by  protecting  its 
working  balance  with  our  Plus  or  Service  Plans. 

■  Details  are  available  on  this  service.  Write  to: 
Imperial  Type  Metal  Company,  Chicago  50; 
Philadelphia  34;  New  York  7. 

TYPE  METAL 
SERVICE 


Gazette  to  print  64  pages  black 
and  white  plus  full  color  at  a 
spe^d  of  45,000  papers  an  hour. 

Previously,  the  Gazette  could 
run  up  to  48  pages  black  and 
white  plus  spot  color.  The  press 
complex  now  consists  of  eight 
units,  three  half-decks,  a  cus¬ 
tom-built  double  color  cylinder 
and  two  folders. 

George  R.  Vandevender,  press 
erector  for  the  Goss  Co.,  said 
the  new  units  were  lined  up 
with  the  existing  press,  which 
was  installed  in  1939,  to  within 
.003  of  an  inch  of  accuracy. 
The  Arkansas  Gazette  was  first 
printed  in  1819  on  a  wooden 
Ramage  press. 

• 

Tri-Weekly  on  Rotary 

Hemet,  Calif. 

After  70  years  of  growth 
from  a  rural  weekly  to  a  tri¬ 
weekly,  the  Hemet  News  has 
modernized  its  mechanical  de¬ 
partment  with  a  32-page  rotary 
press  and  auxiliary  stereotype 
equipment.  The  first  press  in 
1893  was  operated  by  water 
power.  The  new  press  is  capable 
of  printing  three  colors  at 
speeds  up  to  15,000  copies  per 
hour. 


Minimum  Newsprint 
Specifications  Tested 

Suggested  minimum  proper¬ 
ties  for  defining  newsprint  are 
indicated  in  tests  made  by  a 
committee  of  the  ANPA  and  the 
Canadian  Pulp  and  Paper  As¬ 
sociation. 

Burnett  M.  Thall,  vicepresi- 
dent  of  the  Toronto  Daily  Star, 
told  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers 
recently  of  the  results  of  tests 
conducted  on  the  brightness, 
printing  opacity,  basis  weight, 
color  and  runability  of  news¬ 
print  from  various  mills  at 
laboratories  of  the  New  York 
News  and  the  New  York  Times. 

The  suggested  minimum  prop¬ 
erties  for  defining  newsprint 
will  follow  the  establishment  of 
a  testing  service  for  publishers 
who  wish  to  check  on  their 
newsprint  supplies  to  see  if  they 
are  conforming  to  industry 
standards. 

The  tests  were  made  since 
1957  by  26  panels  of  judges 
made  up  of  newspaper  person¬ 
nel,  newsprint  suppliers  and  an 
ink  manufacturer.  Some  839 
samples  from  60  mills  were 
tested. 

• 

Press  Roller  Guide 
Published  by  Ideai 

A  new  booklet,  “The  Lively 
Ghost,”  published  by  Ideal 
Roller  &  Manufacturing  Co., 
Chicago,  described  the  various 
letterpress  rollers  and  their  re¬ 
spective  uses. 

Ideal  also  announces  the  ap- 
{Kiintment  of  Paul  Hayes  to  the 
sales  staff,  Milwaukee,  follow¬ 
ing  a  course  on  roller  manufac¬ 
turing  at  headquarters. 

• 

eroding  Moves  Up 

Bill  Greding,  veteran  em¬ 
ploye  of  the  Valley  Times,  has 
been  promoted  to  production 
superintendent,  it  is  announced 
by  Ben  Reddick,  publisher  of  the 
San  Fernando  Valley,  Calif., 
daily. 


William  Ginsberg  Associates 

ARCHITECTS  AND  ENGINEERS 

William  Ginsbarg — Consulting  Enginaar  •  Harold  Coopar  AIA  •  Robart  K.  Ginsbarg  PE 


Thirty-five  years  of 
service  exclusively 
to  the  newspaper 
Industry  and 
the  graphic  arts. 


a  CONSULTATION 
a  NEW  PLANT  DESIGN 


a  PLANT  EXPANSION 
a  MODERNIZATION 


CONSTRUCTION 

SUPERVISION 


331  MADISON  AVENUE,  NEW  YORK  17.  N.  Y. 
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New  Products  Division 

BEVERIDGE  PAPER  COMPANY 


705  W.  Washington  Street  •  Indianapolis  4-,  Indiana 


Nolan  Develops 
‘Siamese’  Caster 


A  pair  of  full  page  flat  casters 
which  feed  from  a  common 
metal  pot  is  said  to  permit  fast, 
efticient,  continuous  plate  pro¬ 
duction.  According  to  its  manu¬ 
facturer  (Nolan  Corporation, 
Rome,  New  York)  its  “Siamese 
SuperCaster’’  design  was  de¬ 
veloped  originally  for  use  by  the 
Wilmington  (Del.)  News-Jour- 
naL 

Each  caster  is  thermostati¬ 
cally  controlled,  and  equipped 
with  water  cooling  and/or  va¬ 
cuum  mat  hold-down.  Individual 
vacuum  column  control  insures 
maximum  accuracy  in  the  fin¬ 
ished  cast.  The  water  cooled 
platens  permit  faster,  more  effi¬ 
cient  production  while  maintain¬ 
ing  top  quality  in  every  cast, 
manufacturer  reports.  Platens 
are  precision  ground  and  bal¬ 
anced  for  easy  operation,  and 
are  equipped  w’ith  automatic 
safety  lock.  Maximum  cast  size 
is  20 X  30". 


tion  will  be  of  poured  concrete 
and  masonry  with  a  total  floor  area 
of  35,000  square  feet. 


(Tex.)  News  and  Tribune.  It  will 
be  located  near  the  island  end  of 
Galveston  Bay  causeway.  Construe- 


SKETCH  of  the  plant  designed  by 
Howard  Barnstone  and  Partners 
of  Houston  for  the  Galveston 


YOUR 

PLANT 


Camera-Ready  Layout 
Material  Available 

An  adhesive-impregnated  lay¬ 
out  material  has  been  announced 
by  the  Phillips  Labels  division 
of  Phillips-Phoenix,  in  Sedona, 
Arizona,  answering  the  need  for 
quick  and  easy  mechanical  paste¬ 
ups.  Called  “Camera-Ready- 
Layout”  material,  it  requires  no 
rubber  cement,  wax  or  other  ad¬ 
hesives.  Available  in  pre-printed, 
non-reproducing  formats  show¬ 
ing  inch-fractions  and  pica 
markings,  it  also  eliminates  the 
need  for  drawing  board,  T- 
Square  and  Triangle,  as  well  as 
the  drawing  of  margins. 

Material  for  reproduction 
such  as  sketches,  proofs  or  prints 
can  be  “tacked”  easily  and 
quickly,  then  changed  or  moved 
again  and  again,  weeks  or 
months  later  without  harm  to 
the  material  or  the  layout. 


WE  WOULD  LIKE  TO 
MEET  YOU  ON  YOUR  OWN  GROUND 
AND  TELL  YOU  ABOUT. . . 

BEVERIDGE  AUTO-PACK 

ONE-PIECE  PACKLESS  MATS 

•  We  always  appreciate  being  permitted  to  demonstrate  the 
advantages  of  Beveridge  Auto  Pack-Mats.  In  your  stereotype 
department,  using  your  equipment,  we  can  quickly  show  you 
how  easy  they  are  to  handle  and  their  faithful  reproduction 
qualities.  It’s  to  your  advantage  to  try  quality  controlled 
Beveridge  Auto  Pack-Mats. 


a:  420  LEXINGTON  AVENUE  h 

s  NEW  YORK,  N.  Y.  10017  | 
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Improved  Plastic 
(Virgin  Vinyl) 

Ad  Plates  Hailed 


Linoiilm  Device 
Converts  Tape 
For  Photo  Unit 


A  new  attachment  for  the 
Linofilm  System  has  been  an¬ 
nounced  by  Mergenthaler  Lino¬ 
type  Company. 

The  device  converts  wire  serv¬ 
ice  six-level  tape  into  15-level 
tape  for  processing  through  the 
Linohlm  Photo  Unit.  Essential¬ 
ly,  the  6-15  Linohlm  Keyboard 
consists  of  a  modification  to  the 
circuitry  of  the  standard  Lino- 
film  Keyboard  and  a  small  cabi¬ 
net  to  house  the  six-level  tape 
reader  and  the  decoding  and 
control  circuits. 

An  added  material  benefit  for 
newspaper  news  application  is 
the  feature  which  permits  de¬ 
pression  of  the  STOP  button 
and  the  insertion  of  a  headline 
on  the  tape  in  accordance  with 
the  “hard  copy”  on  the  Key¬ 
board  Unit.  The  output  of  the 
Photo  Unit,  therefore,  will  be 
complete  with  head  and  body 
for  each  story. 

The  keyboard  can  be  used  as 
a  standard  Linofilm  Keyboard 
during  any  part  of  the  normal 
work  period.  Simultaneously, 

basic  six-level  perforators  can  in  a  remote  location  for  later  mixing  applications.  The  wide  About  75  newspapers  using 

be  producing  wire  service  tape  processing  through  the  6-15  key-  increment  range  will  permit  all  the  new  Plastictype  have  re- 

board  for  normal  Linofilm  out-  B-8  type  styles  to  equal  or  plied  to  a  questionnaire  sent 

surpass  the  character-fit  quality  them  by  Reilly.  The  Plastictype, 

of  standard  18-increment  hot  which  is  sold  to  advertising 
metal  linecasting  designs,  and  agencies,  was  pre-tested  by  daily 
will  eventually  permit  the  use  of  newspapers  before  it  was  put 
authentic  versions  of  ATF  on  the  market, 
foundry  type  designs  for  photo-  Most  of  the  replies  were  en- 
typesetting.  thusiastic  in  their  response  to 

According  to  the  ATF  an-  the  new  Plastictype,  with  par- 


COMPUTERIZED  TYPESETTING  at  the  Los  Angeles  Times  is  drawing 
many  visitors.  Hero,  Otis  Booth  Jr.  (left),  operations  director  of  the 
Times  and  James  B.  Grider  (right),  production  superintendent,  escort 
George  S.  Dively,  chairman  of  Harris-1  ntortype  Corporation,  on  a  tour 
of  the  automated  composing  room.  Mr.  Dively's  company  made  the 
tape-actuated  Monarch  linecasting  machine.  Four  Monarchs  set  type 
automatically  from  punched  paper  tape  processed  by  an  electronic 
computer. 


ATF  Has  18-Increment 
Photo  Typesetter  Model 

The  Photo  Typesetter  Divi¬ 
sion  of  American  Type  Found¬ 
ers  announces  a  new  ATF  Type¬ 
setter — Model  B-8 — with  im¬ 
proved  cHaracter-fit  and  spacing 
refinements. 

Key  development  in  the  new 
model  is  reported  to  be  multiple- 
increment  style  mixing  and 
escapement  engineering  which 
permits  a  basic  character  or 
space  value  range  of  1  to  18  in¬ 
crements,  plus  a  reserve  range 
to  54  increments  for  extended 


CHICAGO  •  SAN  FRANCISCO 

Over  75  years  of  special¬ 
ized  experience  in  mov¬ 
ing  and  erecting  news¬ 
paper  and  magazine 
presses  and  all  mechani¬ 
cal  equipment  used  in 
the  Publishing  Industry. 


CONTRACTING  CO.,  INC. 
1127  W.  Adams  St. 
Chicago  7,  III. 

»  Phone  666-4114  < 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVH3S  TIME  OF  PRESSMEN— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USE3>  ON  NEW  OR  OLDER  EQUIP- 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


Installation  on  late 
model  Goss  Headliner 

4  Installation  on  Du¬ 
plex 


ALL  SET  FOR  COLOR — ^A  brats  plate  on  the  side  notes  that  this  it  the 
500th  Vario-Klischograph  electronic  color  scanning  and  engraving  ma¬ 
chine.  It  has  been  installed  at  the  San  Diego  (Calif.)  Union  and 
Evening  Tribune.  In  the  picture  are  B.  G.  Burke,  left,  production  man¬ 
ager,  and  Tony  Ross,  who  will  have  charge  of  operating  the  machine 
to  make  color  separations  for  the  226,000-circulation  Copley  newspapers. 


Let  oe  tell  you  about  the  many  other  features! 


5000  CALVERT  RD. 


864-7*77 
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4-Unlt  URBANITE— prints  the  Oes  Plaines.  Ill„  SUBURBAN  TIMES 


WHY  MORE  PUBLISHERS  COME  TO  GOSS 


Capacity  and  Colot  as  you  need  it,,, with 
the  URBANITE  weh  offset 


Goss  URBANITE  is  for  you  — if  you 

need  press  speed  up  to  40,000  P.P.H. 
...  if  your  old  presses  lack  reserve 
capacity  to  print  extra  sections  and 
big,  special  editions  ...  if  you  are  re¬ 
stricted  on  color  when  your  advertisers 
want  multicolor  impact. 

Goss  URBANITE  is  for  you  — if  pro¬ 
duction  costs  are  high  ...  if  you  are 
wasting  too  much  paper  and  ink  ...  if 
there’s  red  ink  on  your  ledger  from 
frequent  down-time,  press  repairs  and 
parts  replacements. 


Each  unit  of  the  semi-cylindrical 
URBANITE  produces  4  broadsheet  pages 
running  straight — 8  running  collect. 
URBANITE  can  grow  as  you  grow — more 
than  30  press  arrangements  possible. 
Ample  provisions  for  total  color  flexi¬ 
bility.  Mail  the  coupon  for  all  facts 
about  URBANITE  performance. 

URBANITE  offers  more  of 
everything  you  need  . . . 

Press  flexibility  — Running  straight, 
URBANITE  prints  up  to  32  pages  broad¬ 
sheet  or  64  tabloid;  running  collect,  up 


to  64  pages  broadsheet  or  112  tabloid. 
Color  flexibility- Units  stacked  or  ad¬ 
jacent,  offer  many  arrangements  for 
spot  and  process  color.  Running  side- 
lay  and  circumferential  register  .  .  . 
exact  plate  reproduction  . . .  automatic 
web  tension  .  .  .  give  you  precision 
color  printing. 

Running  economy— Conveniently 
grouped  controls  save  start-up  and 
running  time,  aid  safety.  Ample  work 
space  permits  all  adjustments  without 
breaking  web. 


THE  GOSS  COMPANY,  CHICAGO,  ILL.  60650 


Spee/alisis  In  Newspaper,  Magazine  and  Roto  presses 


|4cl  A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 

I  The  leader  in  graphic  arts . . .  engineering,  service 
O  J  and  manu(acturing...industry.wide  and  world  wide 


The  Goss  Company,  Offset  Press  Division,  5601  West  31st  Street,  Chicago,  III.  60650 
Gentlemen:  Please  send  complete  data  on  the  URBANITE.  We  now  print  (please  fill  in  numbers): 

Total  number  of  papers _ Total  circulation _ 

Weekly  issues _ Daily  issues _ 

Maximum  pages  per  issue:  Broadsheet _ Tabloid _ 

Spot  color  used— maximum  number  of  color  pages  per  issue _ 

Present  printing  equipment  is _ 

Publishing  Company  Name _ 

Your  Name  and  Title _ 

Street  Address _ 


.Zone _ State. 


Promotion 

(Continued  from  page  44) 


gets  deft,  forthright  treatment 
in  this  ad. 

A  photograph  of  a  folded 
daily  newspaper  between  a  pair 
of  marble  bookends  graphically 
tells  the  story  of  “A  History 
book — daily  style!” 

In  another  ad,  a  stop-action 
photo  of  a  magistrate’s  gavel 
gives  impact  to  the  headline: 
“Is  a  jail  sentence  news?”  “Most 
of  the  time  the  answer  is  ‘yes’. 

Specially  posed  photographs 
using  professional  models  illus¬ 
trate  many  of  the  ads  in  the 
campaign.  One  ad  shows  two 
dowagers.  One  whispers  in  the 
other’s  ear:  “That’s  the  man.  I 
.saw  his  picture  in  the  paper  last 
night.” 

One  advertisement  tells  about 
Canada’s  60,001)  newspaperboys, 
using  a  striking  photo  of  a 
single  lad  in  a  school  classroom. 
The  eye-catching  headline:  “The 
Managing  Director  has  been 
detained.”  The  impact  of  the 
New  York  newspaper  strike  of 
1963  was  told  in  one  advertise¬ 
ment  under  the  heading:  “You 
never  miss  your  daily  news¬ 
paper  until  it  isn’t  there.” 

The  most  recent  ad  in  the 
campaign  deserves  some  sort  of 
prize.  It  absolutely  demands 
that  you  read  every  word. 
“Council  members  sometimes 
need  discipline,”  states  the  head¬ 
line,  under  a  dramatic  action 
photo  of  an  obviously  distraught 
but  dignified  matron,  showm 
pummelling  a  balding  politico 
with  a  rolled-up  newspaper,  de¬ 
spite  the  efforts  of  two  fellow 
councilmen  who  try  to  restrain 
her  actions. 

“Your  daily  paper  makes  a 
dandy  club.  That’s  what  it’s  for, 
you  know.  Among  other  things,” 
the  copy  begins. 

This  particular  ad  drew  some 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  talcing  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

Ts  kMf  la  touch  with  aiarketlas. 

sSoortUlas,  sukllihino  aaS  srashio 

art*  in  Australis  rsaS 

NEWSPAPER  NEWS 

fortnightly 

Annual  Subscription  to  U.  S.  $8 
Corner  Butt  &  Clisdcll  SU.,  Surry  Hills, 
Sydney,  Australia 


strenuous  objections  when  it 
ran  recently  in  Ottawa,  which 
has  a  lady  mayor. 

U.S.  papers  can  have  mats  of 
the  series — if  they  promise  to 
run  them — by  paying  the  mat 
cost. 

You  can’t  l>eat  that  for  a  bar¬ 
gain.  In  fact,  you  can’t  lieat  this 
campaign  of  in-pajier  ads  at  any 
price. 

*  o  * 

WOMEN  OF  THE  YEAR  — 
Traditional  silver  cups  engraved 
“for  outstanding  achievement,” 
the  coveted  Los  Angeles  Times 
“Women  of  the  Year  Aw’ards 
for  1963”  were  presented  to  nine 
Southern  California  women  by 
Mrs.  Norman  Chandler,  vice- 
president  for  public  service  of 
the  Times  Mirror  Company,  and 
originator  of  the  awards.  Win¬ 
ners  were  selected  by  an  edi¬ 
torial  board  for  “contributions 
in  special  fields  that  have  en¬ 
rich^  the  pattern  of  Southern 
California’s  development.” 

*  *  « 

AIR  ACADEMY  —  The  U.  S. 
Air  Force  Academy  is  feature<l 
in  a  market  brochure  on  Colo¬ 
rado  Springs.  The  folder  on  the 
Colorado  Springs  (Colo.)  Free 
Press  and  its  market  is  avail¬ 
able  from  offices  of  Shannon  & 
Associates,  newspaper  repre¬ 
sentatives. 

*  *  « 

AUTO  SHOW  —  An  auto 
ignition  key  is  featured  on  a 
brochure  released  by  the  De¬ 
troit  News,  The  key  tag  an¬ 
nounces  the  News’  salute  to  the 
Detroit  Auto  Show,  published 
Sunday,  January  19. 

*  *  * 

INCOME  —  A  folder  released 
by  the  Richmond  (Va.)  Times- 
Disp'atch  and  News-Leader 
shows  “Cash  Income  Per  House¬ 
hold”  for  14  southern  states. 


.4  Correction 

Se<iuim,  Wash.,  was  incor¬ 
rectly  listed  in  Oregon  in  E&P, 
Dec.  7,  page  62. 


Court  Avoids 
Broad  Ruling 
On  Contempt 

Washington 

The  United  States  Court  of 
Appeals  for  the  District  of  Co¬ 
lumbia  has  reversed  the  con¬ 
tempt  of  Congress  conviction  of 
Robert  Shelton  a  former  New 
York  Times  copy  editor. 

The  court  found  that  a  sub¬ 
poena  sent  to  Mr.  Shelton  by 
the  counsel  of  a  congressional 
investigating  committee  in  1956 
had  been  improperly  issued. 
The  court  based  its  decision  on 
this  technicality,  and  did  not 
go  into  the  question  of  the  con¬ 
stitutional  rights  of  newspaper¬ 
men  before  Congressional  com¬ 
mittees. 

Mr.  Shelton,  now  a  freelance 
writer  on  folk  music  appeared 
before  the  Senate  Internal  Se¬ 
curity  Sulicommittee  during  its 
investigation  of  alleged  Commu¬ 
nist  influences  in  the  press. 

Subpoena  Named  Another 

Mr.  Shelton  contended  that  he 
had  lieen  .summoned  as  a  wit¬ 
ness  liecause  of  mistaken  iden¬ 
tity,  and  that  the  questions 
asked  by  the  subcommittee  vio¬ 
lated  the  First  Amendment.  The 
subpoena  had  been  issued  for 
a  Willard  Shelton. 

The  court’s  2-to-l  decision 
avoided  what  Judge  Skelley 
Wright  described  as  “the  awe¬ 
some  task”  of  determining 
rights  of  newsmen  before  Con¬ 
gressional  committees. 

Judge  Wright  wrote: 

“This  court  is  asked  to  re¬ 
solve  a  conflict  between  the  in¬ 
forming  function  of  the  Con¬ 
gress  and  the  appellant’s  First 
Amendment  fre^om  as  an  in¬ 
dividual  and  as  a  member  of 
the  Press.  We  are  asked  to 
w'eigh  the  interest  of  the  gov¬ 
ernment  to  obtain  information 


HURLETRON 


Register  Controls 


ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 


in  an  area  which  may  affect  na¬ 
tional  security  and  the  con  jjet- 
ing  interest  of  the  individu.il  to 
be  free  from  compulsory  par¬ 
ticipation  in  such  an  inquiry. 

“In  short,  we  are  asked  to  i 
balance  Congress’  need  to  know 
against  the  right  of  the  indi¬ 
vidual  and  the  Press  to  b»-  let 
alone.  .  .  .  Thus  in  this  case 
we  are  asked  to  stake  out  the 
limits  of  the  investigative  power 
of  Congress  insofar  as  that 
power  affects  the  First  Amend¬ 
ment  rights  of  Shelton  as  a 
member  of  the  Press.  We  shrink 
from  this  awesome  task  and 
adopt  a  narrower  disposition  of 
this  case  which  will  not  require 
the  resolution  of  the  constitu¬ 
tional  problem  presented.” 

The  court’s  decision  was  ex¬ 
pected  to  end  seven  years  of 
litigation.  Mr.  Shelton  was  con¬ 
victed  of  contempt  of  Congress 
in  District  Court  here  in  1957, 
and  in  1960  the  conviction  was 
upheld  by  the  Court  of  Appeals. 
The  Supreme  Court  overturned 
the  conviction  in  1962  on  the 
ground  that  the  indictment  had 
not  properly  stated  the  purpose 
of  the  subcommittee’s  inquiry. 
In  1962  the  government  ob¬ 
tained  a  new  indictment  and  Mr. 
Shelton  was  again  convicted  and 
sentenced  last  March  to  six 
months  in  prison. 

• 

Kansas  Courts 
Bar  Pictures  | 
Under  New  Rule 

Topeka,  Kans. 

The  chairman  of  Freedom  of 
Information  Committee  of  the 
National  Radio  and  Television 
News  Directors  Association  has 
protested  the  newly  enacted  ban 
on  photography  in  Kansas  dis¬ 
trict  courtrooms. 

Carl  I.  Sisskind,  news  director 
of  WIBW-TV  in  Topeka,  wrote 
to  Jay  S.  Parker,  chief  justice 
of  the  Kansas  Supreme  Court, 
after  the  prohibition  on  photog¬ 
raphy  was  included  in  a  list  of  ) 
rules  for  courtroom  procedure  | 
distributed  by  the  state’s  high-  j 
est  court. 

The  rule  also  contains  word¬ 
ing  which  might  be  construed 
as  ruling  out  any  broadcast  of 
court  proceedings.  It  says: 

“The  electronic  recording  of 
any  such  court  session  is  pro¬ 
hibited  except  as  it  may  be  done 
for  preserving  a  record  thereof 
for  the  use  of  the  court  in  con¬ 
nection  with  the  litigation  it¬ 
self.” 

Previously  the  matter  of  al¬ 
lowing  photography  and  record¬ 
ing  in  the  court  rooms  has  been 
within  the  discretion  of  the  dis¬ 
trict  judge.  Some  judges  have  ^ 
allow^  photographers  to  take 
pictures  during  proceedings. 
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Lawrence  Recalls 
Big  News  Stories 


Washington 

IJominiscences  of  a  remark- 
abli'  career  were  fjiven  by  David 
Lav.  rence,  Publishers  Newspa¬ 
per  Syndicate  columnist  and 
publisher  of  the  U.  S.  News  & 
World  Report,  when  the  Na¬ 
tional  Press  Club,  of  which  he 
has  i>een  a  member  for  53  years, 
honored  him  preceding  his  75th 
birthday,  which  was  on  Christ¬ 
mas  Day. 

Mr.  Lawrence  recalled  the  as¬ 
sassination  of  President  Mc¬ 
Kinley  in  Buffalo,  where  he  lived 
and  where  he  began  news  work 
for  the  Buffalo  Express.  While 
a  student  at  Princeton  Univer¬ 
sity,  he  was  Associated  Press 
correspondent  there. 

Cleveland-Wilson  Feud 

Here  are  some  excerpts  from 
Mr.  Lawrence’s  informal  talk: 

“Grover  Cleveland  was  the 
chairman  of  a  committee  on  our 
board  of  trustees.  Woodrow  Wil¬ 
son  was  president  of  the  uni¬ 
versity.  They  were  at  odds  — 
made  news  —  and  our  press 
club  in  my  freshman  year  had 
a  banquet  and  Cleveland  was  at 
one  end  of  the  table  and  Wilson 
at  the  other.  They  scowled  at 
one  another  and  never  spoke, 
their  differences  were  so  intense 
—  the  differences  over  college 
policy,  of  course;  there  wasn’t 
any  politics  in  it. 

“And  so  through  those  four 
years,  there  was  a  good  deal  of 
news,  and  I  was  able  to  get 
through  college  with  a  little 
surplus  at  the  end  as  a  result 
of  the  fact  that  there  was  so 
much  news  popping  in  that 
town. 

“Indeed,  my  best  break  came 
in  the  summer  of  1908.  I  had 
had  a  job  the  previous  summer 
on  the  Buffalo  Express,  but  in 
the  summer  of  1908  the  paper 
wrote  me  that  on  account  of  the 
1907  panic,  they  were  letting 
out  people  and  there  wasn’t  a 
chance.  So  I  decided  to  stay  in 
Princeton  where  I  could  get  a 
room  free  on  the  campus,  and 
I  had  a  job  in  a  restaurant 
printing  menu  cards  —  so  I 
felt  I  was  fixed  for  the  summer. 
And  then  out  of  a  clear  sky 
the  news  came  —  Mrs.  Cleve¬ 
land,  with  whom  I  had  a  good 
acquaintance,  sent  me  word  that 
President  Cleveland  had  died, 
and  I  had  a  scoop  for  the  AP. 
There  wasn’t  any  correspond¬ 
ent  in  Princeton  then  except  my¬ 
self.  And  as  a  result  of  that 
‘scoop’  and  the  work  I  did  for 
the  AP  during  the  funeral,  I 
was  given  a  job  of  vacation  re¬ 


lief  in  the  Philadelphia  office 
of  the  AP. 

“And  about  the  only  thing  I 
can  remember  of  my  work  there 
was  in  the  summer  of  1909  when 
I  had  a  .scoop:  I  interviewed  a 
scientist  there  who  told  me  that 
Dr.  Cook,  who  had  claimed  pub¬ 
licly  that  he  had  gone  to  the 
North  Pole  after  Peary,  was  a 
fake,  and  I  was  given  some  very 
good  evidence  of  the  fake.  It 
turned  out  to  be  one  of  the  big¬ 
gest  hoaxes  in  history. 

Cues  lo  Washington 

“I  came  to  Washington  in 
October  of  1910.  I  had  been 
recommended  by  the  Philadel¬ 
phia  office  of  the  AP  for  a  va¬ 
cancy  here,  and,  thank  heaven, 
I  was  chosen  for  it.  I  had  been 
in  Washington  once  before  — 
about  a  year  earlier  when  I  had 
persuaded  the  dramatic  organi¬ 
zation  known  as  the  Princeton 
University  Triangle  Club  to  let 
me  act  as  press  agent  and  to 
visit  a  few  towns  in  advance, 
and  Washington  was  one  of  the 
places  where  they  were  to  give 
a  iierformance. 

“I  called  on  Gould  Lincoln 
who  was  then  the  dramatic 
critic  on  the  Washington  Post, 
and  he  took  me  up  to  the  old 
Press  Club  at  F  Street  intro¬ 
duced  me  to  some  of  the  fellows 
and  pointed  out  some  of  the 
celebrities  in  the  club.  One  of 
those  fellows  who  were  with  me 
at  lunch  pointed  to  Bob  Small 
and  said,  ‘He’s  one  of  the  men 
who  travels  with  the  President.’ 
I  was  astonished  at  this.  I  said, 
‘Wouldn’t  that  be  wonderful  if 
I  could  ever  do  that?’ 

“W’'ell,  it  turned  out  that  not 
very  long  after  that,  through  a 
little  break  in  luck,  I  was  doing 
the  same  thing. 

“The  early  days  were  inter¬ 
esting  because  I  covered  Presi¬ 
dent  Taft’s  speeches  at  night. 
Every  convention  that  came  to 
Washington  could  be  sure  that 
it  would  have  the  President 
speaking  to  them.  President 
Taft  wouldn’t  come  to  the  din¬ 
ner,  but  only  in  time  for  the 
speech.  I  think  he  made  at  least 
three  speeches  a  week  at  night. 

“And  I  had  a  very  fine  time 
covering  the  White  House,  of 
course,  later,  but  those  night 
speeches  gave  me  a  chance  to 
meet  a  lot  of  people. 

Taft  Missed  Power 

“I  remember  Bob  Dougan  of 
the  AP,  who  covered  Taft  dur¬ 
ing  the  day.  He  made  a  very 
interesting  comment  in  his  story 


of  the  Inauguration  of  1913.  Bob 
covered  Taft  up  to  the  moment 
of  his  departure  at  the  railroad 
station  that  day.  He  asked  Taft, 
as  he  was  leaving,  what  he 
would  miss  most  about  his  job. 
Taft  said,  in  one  word:  ‘The 
Power.’  I  never  forgot  that,  be¬ 
cause  it  seemed  to  me  so  real¬ 
istic.  In  one  moment  —  at  noon 
of  Inauguration  Day  —  the 
power  that  a  man  has  had  for 
four  years  or  more  suddenly 
vanishes,  and  he  doesn’t  have 
that  power  any  more.  What  a 
difference  it  must  make  in  his 
whole  attitude  toward  life! 

“In  1915,  I  had  a  scoop  on 
the  resignation  of  William  Jen¬ 
nings  Bryan.  It  was  a  very  odd 
circumstance.  I  tell  you  the  story 
because  these  things  do  happen 
in  newspaper  life.  In  1915,  the 
Lusitania  had  been  sunk,  and 
the  question  was  whether  or  not 
we  should  get  very  vigorous 
with  the  Kaiser’s  Government. 
And  finally,  there  was  a  cleav¬ 
age  in  the  Cabinet  but  it  wasn’t 
publicly  known.  And  one  day 
the  star  reporter  at  the  State 
Department  for  the  AP,  Eddie 
Hood  came  by  the  White  House 
and  said  to  me,  ‘There’s  a  big 
story.  I’m  sewed  up.  I  can’t  get 
it.  But  you  can  get  it.  I  can’t 
say  any  more  than  that.’ 

“Well  I  tried  to  figure  out 
what  it  was.  I  thought  to  my- 
.self,  it  could  only  be  a  declara¬ 
tion  of  war,  possibly,  on  the  part 
of  the  Germans.  Or  it  might 
have  something  to  do  with 
Bryan.  I  figured  that  maybe  this 
friction  over  his  policies  had 
come  to  a  head.  And  I  went  over 
to  the  War  Department  across 
the  road  to  the  office  of  my 
friend,  the  Secretary  of  War, 
Lindley  Garrison.  When  I 
walked  into  his  office  and  sat 
down  with  him,  I  said,  ‘Too  bad 
about  Bryan,  isn’t  it?’ 

IPs  Admitted 

“And  he  said,  ‘Yes,  it  is.  I’m 
sorry  to  see  him  go.’ 

“And  I  said  ‘When  do  you 
think  it’ll  be?’ 

“  ‘Well,’  he  said,  ‘it’s  supposed 
to  be  tomorrow  afternoon  about 
2  o’clock.’  I  thanked  him  and 
talked  about  other  things  just 
as  if  it  were  a  casual  conversa¬ 
tion.  I  went  out  and  a  few  yards 
down  the  corridor  ran  into  a 
friend  of  mine  from  the  Solici¬ 
tor’s  office  of  the  State  Depart¬ 
ment.  I  asked  him  about  it. 
‘Oh,’  he  said,  ‘you’re  not  going 
to  print  that.  That  is  absolutely 
confidential  till  tomorrow  at 
2:00  p.m.  You’ll  get  in  all  kinds 
of  trouble  if  you  print  that.’ 

“Well,  I  was  stuck,  so  I  de¬ 
cided  to  go  over  to  the  White 
House  and  see  what  I  could 
do  there.  Joe  Tumulty,  the  sec¬ 
retary  to  the  President,  an  inti¬ 
mate  friend  of  mine,  was  out 
on  the  tennis  court.  I  decided 


the  only  thing  to  do  was  to  get 
out  on  the  tennis  court  and  call 
him  aside.  I  told  him  that  I 
had  this  story  and  I  understood 
it  wasn’t  to  be  released.  And  I 
asked  him  how  he  felt  about  it, 
and  he  said,  ‘Yes,  that  is  the 
rule  that  ought  to  be  followed.’ 

“He  was,  of  course,  very  anx¬ 
ious  that  Bryan  should  resign 
and  he  was  in  the  faction  that 
wanted  him  out.  1  .said,  ‘You 
know,  24  hours  can  make  a  dif¬ 
ference.  This  fellow  may  change 
his  mind.’ 

Bryan  KeHigiis 

“He  thought  a  moment  and 
said,  ‘You’re  right  about  that.’ 

“I  added:  ‘You’re  not  author¬ 
izing  this  you  know.  I’ve  got  the 
story.’ 

“  ‘Well’  he  said,  ‘you  do  as 
you  like.’ 

“So  I  went  to  the  telephone 
and  I  stayed  in  the  telephone 
booth  for  20  minutes.  I  was 
afraid  to  come  out,  because  I 
might  reveal  some  sort  of  ex¬ 
citement  to  my  colleagues  sit¬ 
ting  around  the  press  room.  I 
thought  I  better  stay  in  there 
at  least  until  the  flash  could 
come  over  the  wires  to  them 
that  the  AP  said  so-and-so.  I 
stayed  until  the  news  became 
available  in  print. 

Ochs’  Advice 

“When  I  was  having  financial 
difficulty  publishing  the  United 
States  Daily,  I  went  to  see 
Adolph  Ochs  one  day  at  the 
New  York  Times — talked  things 
over  with  him.  And  he  said, 
‘You  know  your  mistake?  How 
much  do  you  charge  for  it?’  I 
said,  ‘Well,  $5  a  year.’  ‘Oh,’  he 
said,  ‘that’s  a  mistake.’  I  said, 
‘Why?’  ‘Well,’  he  said,  ‘that’s 
not  a  publication  you’ve  got. 
You’ve  got  a  service.  You  should 
be  charging  $75  a  year  for  that.’ 

“I  went  back  and  began  study¬ 
ing  the  service  business.  I  real¬ 
ized  I  was  trying  to  put  out  a 
publication  in  the  form  of  serv¬ 
ice  and  I  wasn’t  charging 
enough.  We  had  the  equivalent 
of  about  10  services  in  that  pub¬ 
lication.  It  was  that  which  gave 
me  the  idea  for  the  Bureau  of 
National  Affairs.  In  fact  later 
in  the  1930s  we  began  charging 
all  kinds  of  fees  for  what  had 
been  special  parts  of  the  United 
States  Daily.  We  started  a  sepa¬ 
rate  publication  known  as  the 
United  States  News  to  cover 
the  general  news  of  national 
affairs.  It  was  on  March  4,  1933, 
that  the  Daily  ended.’’ 

• 

48  Pages  Bigger 

Longview,  Texas 

The  29th  annual  East  Texas 
Industrial  Edition  of  the  Long¬ 
view  Morning  Journal  contained 
490  pages,  48  pages  more  than 
last  year’s  edition. 
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Paragrapher  Pens 
‘Yankee  Doodles’ 

By  Ray  Erwin 


Five  brief  and  humorous 
paragraphs  about  as  many  cur¬ 
rent  topics  comprise  a  new  daily 
column  feature  for  newspapers. 

The  column:  “Yankee  Doo¬ 
dles.” 

The  columnist:  David  Kenis- 
ton. 

The  format:  Short  column 
five  times  a  week. 

The  release:  Immediate. 

The  distributor:  The  Carl 
Riblet  Jr.  Syndicate,  P.  O.  Box 
;  6007,  Tucson,  Ariz. 

Here’s  how  the  syndicate’s 
promotion  announcement  de¬ 
scribes  the  new  feature:  “A 
short,  short  column  that  strips 
;  the  fat  from  the  phonies  and 
I  blows  the  gas  out  of  the  balloons 
(around  the  handouts;  all  fi-om 
I  a  perspective  that  is  humorous 
and  strictly  U.S.A.” 

BriMNis  and  CJiuckles 

Dave  Keniston  has  handled 
i  about  as  much  live  news  copy  as 
I  any  desk  man  anywhere.  He  has 
I  hunched  over  the  news,  brood¬ 
ing  and  chuckling,  for  25  years. 

I  He  has  developed  the  rare 
j  ability  to  skewer  the  newsmak- 
'  ers  with  keen  insight,  exact 
I  phrasing  and  a  no-nonsense  de- 
j  tachment  that  combine  to  sand- 
I  paper  the  deceptive  and  pro- 
'  tective  gloss  from  masters  of 
deceit. 

He  is  not  an  angry  man. 
Neither  is  he  complacent.  He 
i  regards  mankind  with  compas¬ 
sion  and  good  humor  and  as¬ 
tonishment.  His  associates  re- 
I  gard  him  as  a  superb  para- 
*  grapher,  practitioner  of  one  of 
t  the  most  difficult  feats  of  the 
I  prof  essional  newspaperman’s 
craft. 

Dave  Keniston  began  on  the 
Chicago  Herald-Examiner  and 
was  a  desk  man  on  the  Chicago 
Daily  News.  He  has  been  night 
slot  man  on  the  Chicago  Sun- 
Times  for  many  years. 

Some  Samples 

I  In  “Yankee  Doodles,”  he  in¬ 
tends  to  give  newspaper  read¬ 
ers  a  copy-editor’s  desk-eye  view 
of  the  world  and  its  newsmak¬ 
ers.  Here  are  some  of  Dave’s 
“Doodles”: 

“President  Johnson  gave  a 
pep  talk  to  800  State  Depart¬ 
ment  officers.  He  not  only  sent 


them  back  into  the  game  fight¬ 
ing,  he  even  promised  to  let 
Sec.  Busk  call  some  of  the 
plays.” 

“Dick  Nixon  is  not,  positively 
not,  running  for  the  GOP  nomi¬ 
nation.  Wonder  who  he  does  not 
want  for  a  running  mate?” 

“Some  Republicans  are  eye¬ 
ing  Defense  Sec.  McNamara  as 
a  possible  presidential  nominee. 
If  they’re  looking  for  an  un¬ 
compromising  compromise  can¬ 
didate,  he's  their  man.” 

“LBJ  plans  to  fire  25,000  ci¬ 
vilian  Pentagon  employes.  He’s 
caught  between  the  devil  of  gov¬ 
ernmental  spending  and  the 
deep  sea  of  unemployment.  The 
presidency,  certainly,  is  a  devil 
of  a  job.” 

“Sen.  Keating  discloses  that  a 
French  company  is  supplying  a 
yeast  plant  to  Cuba.  It  seems 
that  Castro  is  having  money 
trouble  and  this  is  one  way  to 
raise  the  dough.” 

“A  publisher  charged  that  the 
growing  trend  toward  govern¬ 
mental  secrecy  has  trickled  down 
to  state  and  local  levels.  Even 
in  your  own  home  town,  no  news 
is  bad  news.” 

•  •  ♦ 

LADY  CHURCHILL 

Twelve  installments  of  ap¬ 
proximately  1,200  words  each 
will  be  condensed  from  “My 
Darling  Clementine:  The  Story 
of  Lady  Churchill”  and  will  be 
released  to  newspapers  Jan.  19. 

The  book,  by  Jack  Fishman, 
has  been  on  the  best-seller  list. 

The  series  is  distributed  by 
Books  in  the  News,  Inc.,  an 
affiliate  of  the  Hall  Syndicate. 


Death  Stops 
Comic  Strip 

San  Francisco 

Romulus  of  Rome  has  died  of 
the  sword  and  taken  his  entire 
comic  strip  with  him,  leaMng 
the  San  Francisco  Chromcle 
readers  a  bit  dazed  by  ihe 
dastardly  deed. 

The  scion  of  the  founder  of 
Rome  who  fared  forth  so  v.di- 
antly  a  year  ago  was  pierced 
through  by  Nero,  whose  words 
told  the  cause  of  an  ending  so 
rare  in  comic  cartoon  history. 

“Romulus — you’ve  lieen  a  pain 
in  the  neck  ...  a  nuisance,  and 
utter  Ixire  .  .  .  now  you’ll  trouble 
me  no  longer,”  declared  the 
Emperor  in  successive  remarks 
punctuated  by  swings  of  the 
sword  he  picked  up  when  the 
attacking  Romulus  slipped  and 
lost  his  weapon. 

The  character  drawn  by  Mike 
Wong  was  laid  to  rest  four  days 
before  Christmas  to  conclude 
“the  first  summit  conference.” 
Readers  waited  his  restoration 
in  vain. 

By  New  Year’s  eve  they  real¬ 
ized  Romulus  had  indeed  been 
completely  done  in  by  Nero, 
“the  fastest  sword  of  the  West.” 
Two  letters  to  the  editor  then 
appeared.  One  writer  expressed 
pleasant  surprise.  The  other  said 
he  was  just  beginning  to  enjoy 
the  wit  and  plot. 

• 

‘Hi  and  Lois’  Teach 
English  in  Swcnlen 

For  the  first  time  in  Sweden, 
a  daily  American  comic  strip 
has  been  published  in  English. 
The  Aftonbladct,  third  largest 
newspaper  in  Stockholm,  intro¬ 
duced  King  Features  Syndi¬ 
cate’s  “Hi  and  Lois”  strip,  done 
by  Mort  Walker  and  Dik 
Browne,  in  October,  launching  it 
with  double  spreads  of  publicity 
about  the  co-authors  and  an 
article  on  the  comic  format  as 
a  means  of  teaching  English. 

The  experiment  proved  a  big 
success  and  Bjame  Steinsvik, 
King  Features  Stockholm  repre¬ 
sentative,  reports  that  the  idea 
already  has  caught  on  in  some 
of  the  provincial  papers  as  well. 

The  doings  of  the  “typical 
American  family,”  Hi  and  Lois, 
are  published  by  the  Aftonbladet 
with  the  normal  English  text 
in  balloons  and  with  Swedish 
translations  in  type  under  the 
strip,  “so  that  no  one  will  miss 
the  day’s  joke.” 

English  is  fast  becoming  a 
second  langfuage  in  Sweden.  In 
the  schools,  students  begin  to 
study  English  as  early  as  the 
fourth  gp’ade  and  as  many 
adults  spend  their  winter  eve¬ 
nings  learning  English. 
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LBJ  Cartoon 
Image  Pen’d 
By  Crawford 

LBJ  sat  for  his  fii'st  Presi¬ 
dential  “cartoon  image”  in  his 
White  House  oval  office  on  Dec. 
19  for  Bill  Crawford,  chief  edi¬ 
torial  cartoonist  of  Newspaper 
Enterprise  Asso<Mation. 

He  didn’t  ju.st  sit.  He  .stood, 
walked,  greeted  visitors,  issued 
orders,  talked  on  three  phones, 
chatted  with  politicians,  posed 
for  photographers  and  seemed 
almost  unaware  of  the  NEA 
cartoonist  sketching  the  Chief 
Executive  in  action. 

Mr.  Crawford’s  impressions 
were  then  reduced  to  several 
composite  cartoons  with  an  en¬ 
tertaining  first  person  text  for 
exclusive  use  by  NEA’s  more 
than  700  daily  client  newspa¬ 
pers. 

The  cartoonist  found  the 
President  relaxed,  gracious  and 
friendly  with  a  fine  .sense  of 
humor  that  produces  a  lot  of 
laughs  in  the  Chief  Executive’s 
office. 

In  visting  with  President 
Johnson,  Mr.  Crawford  ob¬ 
served:  “He  stands  erect  with 
an  ever-so-slight  trace  of  a 
paunch  which  he  told  me  he 
was  going  to  get  rid  of.  As  far 
as  I’m  concerned  it’s  really  not 
necessary.  His  is  smaller  than 
mine.  The  new  President  is  just 
about  what  you  would  expect 
of  a  fellow  from  Texas.  He’s 
a  big  one.  He  has  the  wind- 
etched  face  and  the  drawl  to  go 
with  it,  although  there  are 
stories  that  the  drawd  is  being 
educated  out.  The  cowboy  hat 
we  cartoonists  draw  on  him 
most  of  the  time  is  certainly  not 


CARTOONIST'S  CONFRONTA¬ 
TION —  Cartoonist  Bill  Crawlord 
referees  a  confrontation  of  two 
"Profiles  in  Courage" — President 
Johnson  and  his  press  secretary, 
Pierre  Salinger. 

out  of  place.  When  I  finished 
my  sketching,  the  President 
came  over  to  see  what  I  was 
up  to.  He  chuckled  as  I  leafed 
through  my  drawing  pad.  As 
the  next  delegation  appeared, 
he  looked  over  his  shoulder, 
rubbed  under  his  chin,  and 
promised  me  he  was  going  to 
lose  some  weight.” 

*  *  * 

Robert  Peterson,  author  of 
King  Features  Syndicate’s  “Life 
Begins  At  Forty,”  has  been 
named  winner  of  the  1964  In¬ 
spirit  Award  for  “exposing  the 
invigorating  force  of  free  enter¬ 
prise”  by  the  Start  Your  Own 
Business  Annual,  opportunity 
yearbook  published  by  Annual 
Publications,  New  York. 
“Throi^gh  the  years,”  the  cita¬ 
tion  accompanying  the  award 
states,  “Mr.  Peterson  has  cham¬ 
pioned  the  cause  of  our  Elder 
Citizen  as  a  source  of  national 
wealth,  as  well  as  talent,  know¬ 
how  and  inspiration.” 


NOW  A  COLUMNIST 

Bootlegging  Made  Chemistry 
Teacher  Turn  to  Journalism 


Chicago 

Bootleg  Ixwze  and  a  pixie 
nature  switched  John  M.  Johns¬ 
ton,  6,'),  from  the  teaching  of 
chemistrj'  to  journalism  40 
years  ago. 

Mr.  Johnston  retired  Jan.  4 
as  associate  editor  of  the  Chi- 
cago  Daily  Xcivs  and  director 
of  the  i*ditorial  page  .staff.  On 
Jan.  6  he  started  a  column  on 
public  affairs  for  Publishers 
New.spaper  Syndicate. 

Mr.  Johnston  stopped  off  in 
Wheeling,  W.  Va.,  four  decades 
ago  to  visit  a  Vanderbilt  Uni¬ 
versity  schoolmate  on  his  way 
to  Germany  for  more  studies. 

As  Mr.  Johnston  recalls,  the 
sheriff  was  confining  bootleggers 
to  jail  during  the  day  and  let¬ 
ting  them  off  at  night  to  keep 
West  Virginians  supplied. 

Mr.  Johnston  penned  satirical 
verses  about  the  wheeling  and 
dealing,  likening  the  farmer  in 
the  dell  to  bootleggers  in  the 
cell. 

The  friend  gave  them  to  the 
editor  of  the  Wheeling  Intelli¬ 
gencer  and  they  appeared  on 
Page  1.  The  Intelligencer  hired 
Mr.  Johnston  as  an  editorial 
paragrapher  and  that  ended  his 
teaching  career. 

From  Wheeling  he  went  to  the 
Grand  Rapids  (Mich.)  Herald 
as  a  police  reporter,  then  to  the 
Cineinnati  (O.)  Post  and  the 
Cleveland  (O.)  Press,  where  he 
was  city  editor  and  chief  edi¬ 
torial  writer.  He  joined  the 
Daily  News  in  1946,  and  a  few 
years  ago  married  Helen  Flem¬ 
ing,  Daily  News  education 
writer. 

Mr.  Johnston’s  successor  is 
Kenneth  McArdle,  who  has  been 
an  editorial  writer  for  the  Daily 
News  for  three  years.  Previously 
he  had  been  an  editorial  writer 
for  the  Chicago  Sun-Times. 

*  *  * 

JAMES  BOND  MYSTERY 

The  Los  Angeles  Times  Syn¬ 
dicate  is  distributing  for  Jan. 
26  release  21  installments  of  Ian 
Fleming’s  best-seller  book,  “On 
Her  Majesty’s  Secret  Service,” 
detailing  new  adventures  of  the 
fictional  hero,  James  Bond,  se¬ 
cret  agent,  about  whom  Mr. 
Fleming  has  written  11  books, 
which  have  sold  17,000,000 
copies. 

This  is  the  first  James  Bond 
adventure  to  be  made  available 
to  newspapers  while  the  hard¬ 
cover  book  is  still  on  the  best¬ 
seller  list.  Each  installment  is 
short,  closing  with  a  cliff-hang¬ 
ing  climax. 


^Peanuts  ^  Honors 
Beethoven  Birth 

The  Charlotte  (N.  C.)  06- 
semper.  United  Features  S>Tidi- 
cate  cartoonist  Charles  Schulx 
and  Charlotte  radio  station 
WYFM  joined  forces  to  help 
make  the  celebration  of  Beet¬ 
hoven’s  birthday  a  memorable 
one  for  the  Charlotte  area. 

WY’FM  had  in  the  past  ob¬ 
served  Beethoven’s  birthday  by 
playing  symphonies  and  excerpts 
from  his  works,  but  this  year 
the  station  decided  to  go  all  out 
by  playing  all  nine  symiphonies, 
overtures  and  the  “Emperor” 
Concerto. 

The  Obser\'er  agreed  to  help 
promote  the  idea  by  tying  it  in 
with  Mr.  Schulz’s  character 
“Schroeder”  in  the  “Peanuts” 
comic  strip.  WY'FM  wrote  Mr. 
Schulz  and  the  result  was  a 
quarter  page  ad  promoting 
WYFM’s  tribute  to  Beethoven 
and  promoting  the  “Peanuts” 
strip  which  runs  daily  in  the 
Observer. 

WY’FM  did  some  promoting  of 
its  own  by  asking  listeners  to 
join  them  Dec.  16  in  helping 
“Schroeder”  celebrate  Bee¬ 
thoven’s  birthday  with  the  day¬ 
long  musical  tribute.  Special 
commercials  were  written  for 
use  that  day. 

Warm  Response 

The  response  from  advertisers 
and  listeners  alike  was  warm, 
according  to  the  FM  station’s 
advertising  director,  Ellen 
Tripp. 

And  after  the  double-barrelled 
promotional  campaign,  there  is 
hardly  any  literate  person  in  the 
Charlotte  area  who  doesn't  know 
“Schroeder,”  “Peanuts”  and  the 
Charlotte  Observer,  to  say 
nothing  of  Ludwig  van  Bee¬ 
thoven. 

Even  John  Kilgo,  local  col¬ 
umnist  on  the  Charlotte  News, 
who  happens  to  share  Bee¬ 
thoven’s  birthday,  was  especially 
remembered.  Mrs.  Elizabeth 
Prince,  a  fellow  staffer  on  the 
News,  baked  Mr.  Kilgo  a  cake, 
which  on  one  side  had  his  in¬ 
itials,  JWK,  and  on  the  other, 
LVB  for  Beethoven.  Underneath 
Beethoven’s  initials  was  a  mu¬ 
sical  note.  Underneath  Kilgo’s 
was  an  alligator,  representative 
of  the  Gator  Bowl  for  which 
Kilgo’s  favorite  football  team  is 
bound. 
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Court  Makes 
County  Pay 
For  Legals 

Little  Rock,  Ark. 

The  weekly  Baxter  Bulletin 
at  Mountain  Home  didn’t  dicker 
with  officials  over  whether  to 
print  county  warrants  each 
month  as  a  controversial  Arkan¬ 
sas  law  |)rescribes. 

The  newspaper  owners  told 
County  Judge  James  H.  Baker 
in  August  that  the  paper  was 
going  to  jiublish  the  warrants 
whether  they  got  paid  or  not. 

Judge  Baker  .said  he  didn’t 
think  the  jiublication  of  the  war¬ 
rants  was  necessary  l)ecause  the 
County’s  l)ooks  were  open  for  all 
to  see  at  the  County  Courthouse 
at  Mountain  Home.  He  didn’t 
.say  whether  he  would  authorize 
the  j)ublication  costs. 

But  the  Bulletin  went  ahead 
and  in  November  presented  a 
bill  of  al>out  $160  to  the  County. 

The  Quorum  Court  voted  not 
to  pay. 

Shiras  Brothers  Printing 
Company,  publishers  of  the  Bul¬ 
letin,  filed  a  mandamus  action 
in  Circuit  Court  asking  for  an 
order  directing  Judge  Baker  to 
approve  jiayment  of  the  notices. 

Circuit  Judge  Harrell  Simp¬ 
son  ordered  Judge  Baker  to 
make  his  decision  by  Dec.  31.  On 
that  day.  Judge  Baker  said  the 
County  would  pay  the  bill. 

Acl  Passed  in  1*)14 

Judge  Baker  had  testified  in 
a  pre-trial  .session  that  the 
County  was  financially  unable  to 
pay,  but  that  he  intended  to  pay 
all  valid  claims  by  the  end  of  the 
year  if  sufficient  funds  were 
available. 

The  1914  act  that  requires 
publication  of  county  claims  has 
received  a  lot  of  attention  in 
Arkansas  in  the  jiast  few  years. 
The  act  was  passed  at  a  time 
when  there  weren’t  many  roads, 
and  no  good  ones,  in  Arkansas. 
The  cost  was  set  at  one  half 
the  regular  legal  fee. 

However,  few  counties  have 
published  the  warrants  and  the 
law  had  l)een  winked  at  until 
1961  when  a  taxpayers’  group 
investigating  the  affairs  of  one 
of  Arkansas’s  eastern  counties 
dug  out  the  old  law  and  cited  it 
in  a  .suit  to  force  publication  of 
the  warrants. 

The  courts  ordered  the  publi¬ 
cation  and  the  county  clerks  of 
the  state  subsequently  moved  to 
have  the  law  done  away  with. 
Their  move  failed  and  several 
papers  in  the  state  have  been 
publishing  the  warrants  at  their 
own  expense. 


George  J.  Dasfyck 


Gaiiiu^tt  Group  Has 
New  Personnel  Chief 

Rochester,  N.  Y. 

George  J.  Dastyck  on  Jan.  1 
became  director  of  employe  re¬ 
lations  of  Gannett  Co.,  Inc.,  suc¬ 
ceeding  John  E.  Heselden,  who 
became  general  manager  of  the 
Plainfield  (N.  J.)  Courier-News, 
a  Gannett  daily. 

Mr.  Dastyck  had  served  as 
manager  of  labor  relations  since 
March.  He  will  assume  respon¬ 
sibility  for  the  Gannett  Group’s 
personnel  department  in  addi¬ 
tion  to  labor  relations,  it  was 
announced  by  L.  N.  Bitner,  vice- 
president  and  general  manager. 

From  1957  to  1963  Mr.  Das¬ 
tyck  was  director  of  personnel 
of  Lindsay-Schaub  Newspapers 
at  Decatur,  Ill.  From  1951  to 
1957  he  was  assistant  director 
of  personnel  at  the  Minneapolis 
Star  and  Tribune.  He  is  37. 

He  received  a  bachelor  of  arts 
degree  from  the  University  of 
Minnesota  in  1950,  having 
specialized  in  psychology.  He 
serv'ed  from  1944  to  1946  in  the 
Air  Force,  where  his  primary 
assignment  was  in  personnel  ad¬ 
ministration. 

Mr.  and  Mrs.  Dastyck  have 
.seven  children. 

• 

News  Guide  Written 
For  Hospitals,  Press 

Raleigh,  N.C. 

The  North  Carolina  Hospital 
Association  has  prepared  a 
News  Media  Guide  for  re¬ 
porters,  doctors  and  hospital 
administrators.  It  has  been 
mailed  with  a  letter  suggesting 
cooperation  between  hospitals 
and  the  press. 

Three  other  organizations 
aided  the  hospital  association 
with  the  writing  of  this  guide: 
N.C.  Press  Association,  N.C.  As¬ 
sociation  of  Broadcasters  and 
Medical  Society  of  the  State  of 
North  Carolina.  All  four  organ¬ 
izations  approved  the  final 
draft. 


MacArthur  Gives 
Jenkins  Cartoons 
To  His  Museum 

Original  drawings  of  four 
cartoons  by  Burris  Jenkins  Jr., 
assailing  former  President  Tru¬ 
man  for  his  dismissal  of  Gen. 
Douglas  MacArthur,  in  1951, 
will  be  displayed  in  the  new 
MacArthur  Memorial  at  Nor¬ 
folk,  Va. 

Mr.  Jenkins,  veteran  cartoon¬ 
ist  for  the  Hearst  Newspapers 
and  the  New  York  Journal- 
Ameriean,  learned  of  the  honor 
from  Henry  B.  Caldwell,  direc¬ 
tor  of  the  Norfolk  Mu.seum.  His 
letter  .said,  in  part: 

“General  MacArthur  has 
given  all  of  his  ])apers  and 
memorabilia  to  the  City  of  Nor¬ 
folk  to  l>e  housed  in  what  was 
the  Old  Court  Hou.se,  now  com¬ 
pletely  remodeled  on  the  inside 
to  house  this  remarkable  col¬ 
lection. 

“The  building  has  a  very  im- 
jiressive  rotunda  and  in  a  lielow 
floor  level  vault  here,  the  Gen¬ 
eral  and  Mrs.  MacArthur  will 
eventually  be  buried. 

“We  were  most  delighted  to 
find,  among  the  General’s  pa¬ 
pers,  four  of  your  original  car¬ 
toons.  We  plan  to  have  these 
frame<l  and  hang  them  in  the 
Memorial.” 

The  first  of  the  four  Jenkins 
cartoons  preserved  by  Gen.  Mac¬ 
Arthur  appeared  on  April  16, 
1951.  Entitled  “The  Master 
Mind,”  it  .showed  Secretary  of 
State  Dean  Acheson  dressed  like 
Napoleon  playing  tic-tac-toe  on 
the  General’s  battle  plans  while 
“Capt.  Truman”  and  the  figure 
of  a  British  leftist  stand  behind 
him.  General  MacArthur  looks 
coldly  on  the  scene  with  the 
words,  “Our  Finest  Traditions,” 
written  over  his  left  shoulder. 

The  second  cartoon,  entitled 
“Two  Presidents,”  appeared  on 
April  25.  In  it.  President  Tru¬ 
man  has  just  slapped  Gen.  Mac- 
Arthur’s  face.  In  the  left  back¬ 
ground  is  the  figure  of  Lincoln 
with  his  hand  on  the  shoulder 
of  Gen.  Grant. 

The  third  cartoon  liears  the 
title,  “His  Biggest  Blunder,” 
and  shows  President  Truman 
sitting  on  a  tree  limb  along 
with  Mr.  Acheson  and  others. 
A  saw  marked  “Temper”  is  be¬ 
ing  wielded  by  Mr.  Truman; 
below  is  a  river  marked  “Politi¬ 
cal  Oblivion.” 

“Stealing  his  Banners”  is  the 
title  of  the  fourth  cartoon, 
which  shows  Gen.  MacArthur  in 
civilian  clothes  watching  a  pa¬ 
rade  led  by  President  Truman 
and  Mr.  Acheson  in  which  the 
marchers  are  bearing  banners 
marked  “No  Surrender  of  For- 
mo.sa.” 
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D.  Stuart  Wilson 


Personnel  Relations 
Director  Appointed 

Providence,  R.  I. 

D.  Stuart  Wilson,  of  Des 
Moines,  Iowa,  has  been  ap¬ 
pointed  to  the  newly  created 
post  of  director  of  personnel 
and  employe  relations  of  the 
Providence  Journal  Company,  it 
was  announced  by  John  C.  A. 
Watkins,  president. 

Mr.  Wilson  is  an  attorney,  a 
member  of  the  Illinois  bar  and 
a  retired  member  of  the  Ohio 
bar.  In  Des  Moines,  he  was  man¬ 
ager  of  industrial  relations  and 
personnel  at  Meredith  Publish¬ 
ing  Co.,  a  large  firm  which  pub¬ 
lishes,  among  other  magazines. 
Better  Homes  &  Gardens.  He 
was  with  this  firm  about  two 
two  years. 

Prior  to  this,  Mr.  Wilson  was 
engaged  in  employe  relations 
work  for  5%  years  with  United 
Airlines  in  Chicago. 

Mr.  Wilson’s  service  record 
includes  six  months  in  Japan 
during  the  Korean  War  and 
three  months  in  England  as  a 
pilot  and  first  lieutenant  in  the 
U.  S.  Air  Force. 

17  Fail  to  Collect 
Offer  on  Funerals 

Burlington,  Vt. 

For  the  third  consecutive  year, 
the  Burlington  Free  Press  has 
not  had  to  pay  off  on  its  offer  to 
give  funerals  to  any  persons 
losing  their  lives  as  the  result 
of  drunken  driving  on  New 
Year’s  Eve. 

This  year,  17  merrymakers 
registered  for  free  funerals, 
mindful  that  all  they  had  to  do 
to  collect  (or  to  have  their  heirs 
collect)  was  to  get  killed  in  car 
mishaps  between  10  p.m..  New 
Year’s  Eve,  and  6  a.m..  New 
Year’s  Day,  after  imbibing. 

Four  persons  cabled  registra¬ 
tions  from  South  Australia,  but 
the  Free  Press  agreed  not  to 
identify  them  unless  they  were 
killed. 
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300  Mirror 

Newsmen 

Unemployed 

Nearly  300  editorial  workers 
formerly  wth  the  Meiv  York 
Mirror  are  still  unemployed, 
Robert  I.  Queen,  co-chairman 
of  the  emergency  committee  of 
the  Overseas  Press  Club  and 
the  New’  York  Reporters  Asso¬ 
ciation,  said  this  week.  The 
Mirror  closed  dow’n  Oct.  16, 
1963. 

This  estimate  was  confinned 
by  Mrs.  Patricia  Crocker,  per¬ 
sonnel  assistant  at  the  Mirror 
office;  Harrj’  Adams,  former 
librarian  at  the  Mirror,  and  I. 
Kaufman,  of  the  New  York 
Newspaper  Guild.  Mr.  Adams 
is  in  charge  of  the  emploj’ment 
office  at  Guild  headquarters. 

Those  over  35  years  of  age 
are  having  the  hardest  time, 
Mr.  Queen  said.  They  are  be¬ 
ing  told  they  cannot  fit  into  a 
company’s  pension  plan,  or  are 
“over-qualifietl.”  Some  are  ac¬ 
cepting  part-time  assignments 
and  there’s  a  greater  willing¬ 
ness  than  there  used  to  be  to 
accept  out-of-town  offers. 

Salary  offers  range  from  $130 
to  $163  a  w’eek. 

Pete  Barrecchia,  formerly  on 
the  copy  desk,  has  become  man¬ 
aging  editor  of  the  Lorkport 
(N.  Y.)  Union  Sun  and  Journal, 
and  Frank  Kearns  is  w’riting 
sports  on  the  (lary  (Ind.) 
Tribun*’. 

Peter  E.  Finley,  a  feature 
writer,  has  taken  the  job  of 
public  relations  director  of  the 
International  Catholic  Medical 
Mission  Board. 

James  A.  Baysinger,  formerly 
personnel  dii-ector  at  the  Mir¬ 
ror,  has  been  transferred  to  the 
Smi  Francisco  Examiner. 

IR  Manager  Named 

Robert  P.  Paffen  has  been  ap¬ 
pointed  manager  of  industrial 
relations  of  the  New  York  Her¬ 
ald  Tribune,  it  is  announced  by 
Robert  T.  MacDonald,  executive 
vicepresident.  Formerly  assist¬ 
ant  manager  of  the  department, 
Mr.  Paffen  began  his  career 
with  the  Herald  Tribune  as  an 
administrative  assistant  in  1960. 
• 

Price  Raided  in  N.  H. 

West  Lebanon,  N.  H. 

The  price  of  the  Valley  News, 
an  afternoon  daily  newspaper 
published  here,  has  been  in¬ 
creased  from  7c  to  10c,  it  has 
been  announced  by  the  publisher, 
Walter  C.  Paine.  The  12-year- 
old  paper  raised  its  home  de¬ 
livery  rate  to  60  cents  weekly. 
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2  New  Columnifsts 
In  New  York  and  Chi 

Two  new’  columnists  made 
their  Iww  this  w'eek  —  in  the 
New  York  World-Tcleyram  & 
Sun  and  in  the  Chicayo  Daily 
News. 

Harriet  Van  Horne,  telev’i- 
sion  critic,  has  begun  writing 
three  columns  a  week  on  general 
subjects  in  the  WT&S. 

John  M.  Johnston,  vetei-an  re¬ 
porter  and  mo.st  recently  associ¬ 
ate  editor  of  the  Chicago  Daily 
News,  w’ill  do  an  editorial  i)age 
column  three  days  a  week  on 
politics  and  other  topics. 


N.Y.  Unions 
Establish 
New  Conncil 

Local  craft  unions  and  the 
New’spaper  Guild  in  New  York 
City  formed  on  Jan.  6  the  News- 
l)ai)er  Tiades  Council  to  re¬ 
place  the  informal  Union  Offi¬ 
cers  Unity  Committee  that 
functioned  during  the  114-day 
strike  a  year  ago. 

Rules  were  adopted  at  the 
meeting,  according  to  Bertram 
A.  Powers,  president  of  Typo¬ 
graphical  Union  No.  6,  and  act¬ 
ing  chairman.  But  no  action  w’as 
taken  on  the  invitation  of  the 
Publishers  Association  of  New 
York  City  to  hold  joint  meet¬ 
ings,  because  of  the  absence  of 
James  Byrne,  president  of 
Printing  Pressmen’s  Union  No, 
2. 

Mr.  ,Pow’ers  said  the  invita¬ 
tion  will  be  considered  Feb.  6. 
At  this  meeting  officers  will  be 
elected. 

CliurKes  DiMiiisseil 

The  pressmen’s  union,  w’hich 
has  been  charging  that  the  pub¬ 
lishers  weie  refusing  to  sign 
their  contract,  received  a  letter 
dated  Jan.  3  from  Arnold  Ord- 
man,  general  counsel  of  the  Na¬ 
tional  Labor  Relations  Board, 
signed  by  Irving  Herman.  This 
letter  sustained  the  regional  di¬ 
rector  of  NLRB  who  had  dis¬ 
missed  charges  brought  by  the 
union  that  the  publishers’  as¬ 
sociation  W’as  failing  to  bargain 
by  refusal  to  sign  the  formal 
contract. 

The  union  has  brought  dam¬ 
age  suits  against  seven  New’ 
York  City  new’spapers  and  an 
anti-trust  action  against  the  as¬ 
sociation  as  an  outgrowth  of 
the  strike.  Mr.  Ordman’s  letter 
stated  that  credible  assurance 
was  given  that  these  suits  w’ould 
be  withdrawn.  It  also  stated 
that  there  was  a  limitation  on 
the  application  of  retroactivity 


of  pay  in  the  contract  which  is 
in  effect. 

In  New  York  State  Supreme 
Court  Jan.  6,  Judge  Arthur 
Markewich  denied  a  motion 
brought  by  the  pressmen  to  stay 
arbitration  of  a  ((uestion  regard¬ 
ing  retroactivity  of  vacation  pay 
on  the  .Vcw  York  Journal- Amer¬ 
ican  until  a  contract  is  signed. 
Judge  Markewich  held  that  the 
contract  is  in  effect  regardless 
of  w’hether  or  not  the  publish¬ 
ers’  association  has  prepare<l 
and  signed  it  in  Iwoklet  form. 


Reporter  to  Orgtanize 
Unions’  PR  Program 

Seattle 

Joe  Davis,  president  of  the 
Washington  State  Labor  Coun¬ 
cil,  has  announced  the  appoint¬ 
ment  of  Kenneth  R.  Fleming, 
Seattle  newspaperman,  as  his 
administrative  assistant.  Mr. 
Fleming,  34,  has  taken  a  leave 
of  absence  from  the  Posf-Intel- 
ligcnccr  to  accept  the  assign¬ 
ment. 

Mr.  Davis  said  Mr.  Fleminpr’s 
duties  will  include  the  establish¬ 
ment  of  a  newsletter,  research 
and  report  wrriting  on  a  variety 
of  projects  for  the  Labor  Coun¬ 
cil.  A  labor  library  and  infor¬ 
mation  center  is  being  con¬ 
sidered. 

Mr.  Fleming  is  a  1955  jour¬ 
nalism  graduate  of  the  Univer¬ 
sity  of  Washington.  Recently  he 
W’as  elected  president  of  the 
Seattle-Tacoma  Newspaper 
Guild  of  the  American  News¬ 
paper  Guild  for  1964. 

• 

Paid  for  Sick  Days 

Los  Angeles 

Checks  have  been  distributed 
to  285  Los  Angeles  Times  full¬ 
time  employes  who  had  more 
than  nine  unused  sick  days  ac¬ 
cumulated  to  their  credit.  This 
W’as  the  first  payment  under  the 
accumulation  feature  of  the  sick 
day  policy  instituted  in  1960. 
Each  employe  is  credited  w’ith 
three  sick  days  with  pay  per 
year,  with  unused  days  accumu¬ 
lated  from  year  to  year  and  the 
w’orker  paid  for  each  unused 
sick  day  in  excess  of  nine. 

• 

Time's  Top  10 

Editors  of  Time  magazine 
this  week  compiled  their  list  of 
the  10  top  new’spapers  in  the 
U.  S.  alphabetically,  as  follows: 

Stin,  Baltimore. 

Cleveland  Press. 

Los  Angeles  Times. 

Courier-Journal,  Louisville. 

Milwaukee  Journal. 

.Minneapolis  Morning  Tribune. 

Daily  News,  New  York. 

New  York  Times. 

St.  Louis  Post-Dispatch. 

Washington  Post. 


ANPA  Lists 

Teachers’ 

Workshops 

The  American  Newspaper 
Publishers  Association  will  hold 
five  New’spaper  in  the  Cla.s.-^nxMU 
workshops  for  teachers  during 
the  summer.  The  schedule: 

State  University  of  Iowa, 
low’a  City,  low’a,  June  14-26. 

Syracuse  University,  Syra¬ 
cuse,  N.  Y.,  July  19- August  1. 

University  of  Georgia, 
Athens,  Georgia,  July  26-  i 
August  8. 

University  of  California  at 
Los  Angeles,  August  2-14. 

Carleton  University,  Ottawa, 
Ont.,  Canada,  August  2-15. 

This  is  the  seventh  year  of 
the  teacher  w’orkshojjs  under  the 
co-sponsorship  of  the  ANPA, 
the  International  Circulation 
Managers  Association  and  the 
National  Council  for  the  Social 
Studies,  a  div’ision  of  the  Na¬ 
tional  Education  Association. 
The  ANPA  Foundation,  a  non¬ 
profit  educational  foundation, 
administers  the  funds  for  the 
workshop. 

The  aim  of  the  workshops 
since  their  inception  in  1958  has 
been,  in  the  w’ords  of  John  S. 
Haefner,  director  of  the  State 
University  of  low’a  workshop,  ' 
“to  create  in  boys  and  girls  a 
will  to  be  informed  on  public 
issues  so  strong  that  they  will 
habitually  read  the  daily  news¬ 
paper  as  adults.’’ 

Attendance  at  the  workshops 
is  open  to  teachers  who  receive 
a  $225  scholarship  grant  from 
their  local  newspaper. 

Six  television  programs  are 
being  presented  in  conjunction 
with  “Newspaper  in  the  Class¬ 
room”  study  in  Peoria  schools, 
sponsored  by  the  Peoria  Journal 
Star. 

Each  month,  just  preceding 
televising  of  the  documentary 
series,  a  full  page  reproduction 
of  events  of  specific  days  in  his¬ 
tory  will  appear  in  both  the  ^ 
morning  and  evening  edition  of 
the  newspaper,  as  well  as  copies 
supplied  for  classroom  work 
from  fifth  grades  through  high 
school. 

The  first  in  the  series  was  the 
Dec.  7,  1941  bombing  of  Pearl 
Harbor,  entitled,  “The  Day  of 
Infamy.”  Other  films  and  news¬ 
paper  reprints  to  coincide  with 
current  events  of  the  era  in-  . 
elude:  “The  Yanks  Are  Coming,” 
“The  American  Woman  in  the 
20th  Century,”  “The  Rise  and 
Fall  of  American  Communism,” 
“Ten  Seconds  That  Shook  tlw  k 
World,”  and  “Berlin  from  Kaiser 
to  Khrushchev.” 
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MARCH  2,  1932 — Charles  A.  Lind¬ 
bergh  Jr.  is  kidnapped  from  hi* 
Hopewell,  N.  J.,  home. 


JAN.  13,  1928 — Ruth  Snyder  dies 
in  a  Sing  Sing  electric  chair. 


AUG.  3,  1924  —  The  Prince  of 
Wales  visits  the  United  States. 


NOV.  6,  1940 — Franklin  Delano 
Roosevelt  wins  a  third  Presidential 
term. 
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He  Talks  of  Planes, 
Of  Picture  Salesmen 
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$56  Million 
Libel  Claim 
In  Vt.  Court 

Bi’Rlington,  vt. 

A  $.'>6,280,000  libel  suit 
brought  by  Harold  N.  Arrow- 
smith  Jr.,  of  Baltimore,  against 
United  Press  International,  has 
lieen  returned  to  the  U.S.  Dis¬ 
trict  Court  here  by  the  Circuit 
Court  of  Appeals. 

The  suit  was  dismissed  by 
Federal  Judge  Ernest  W.  Gib¬ 
son  in  April,  1962,  when  he  held 
it  was  without  sufficient  ground 
for  trial  in  Vermont. 

The  Circuit  Court  has  re¬ 
turned  the  case  to  Judge  Gib- 
.son  to  let  him  decide  whether 
a  cause  of  action  exists. 

The  plaintiff  claims  a  story 
filed  by  UPI  implicated  him  as 
the  financier  of  a  1958  Ixnnbing 
of  a  Jewish  temple  in  Atlanta, 
Ga. 

Mr.  Arrowsmith  filed  the 
action  in  Octol>er  1961.  Vermont 
was  reportedly  chosen  because 
of  the  state’s  three-year  statute 
of  limitations  in  libel  cases.  Most 
states  have  a  one-year  limita¬ 
tion  in  libel  cases. 

A  similar  suit  filed  by  Mr. 
Arrow.smith  against  UPI  in 
Little  Rock,  Ark.,  was  dismisse<l 
there  for  lack  of  jurisdiction. 

In  his  complaint  Mr.  Arrow- 
smith  charges  that  L^PI  sent  the 
temple  bombing  .story  to  5,628 
clients.  The  $56,280,000  claim 
amounts  to  $10,000  for  each  of 
these  clients. 

L^PI  serv'es  nine  radio  sta¬ 
tions,  one  television  station  and 
two  newspapers  in  Vermont,  but 
one  of  the  legal  points  is 
whether  the  news  service  is 
“doing  business”  in  this  state. 

• 

6  Newspapers  Get 
Laundry  Awards 

Chicago 

AHLMA  (American  Home 
Laundry  Manufacturers  Asso¬ 
ciation)  annual  awards  for  out¬ 
standing  editorial  articles,  series 
and  supplements  have  been 
given  to  six  newspapers  and 
women  staffers. 

The  list: 

Barbara  Barnes,  Philadelphia 
Bulletin,  best  supplement  on 
home  laundry;  Roberta  Mackey, 
“Nancy  Lowe,”  Detroit  Free 
Press,  best  series  of  articles; 
Mrs.  Ema  Young  and  women’s 
department,  Kansas  City  Star; 
Mrs.  Mary  C.  Brown,  Tucson 
(Ariz.)  Daily  Citizen,  and  Re¬ 
nata  Smith,  San  Antonio  (Tex.) 
Express  and  News,  general  cov¬ 
erage. 
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Miss  Ferro  Retires; 

With  E&P  44)  Years 

Miss  Claire  Ferro,  editorial 
department  secretary  at  EDITOR 
&  PUBLISHER,  retired  Jan.  1, 
completing  more  than  40  years 
of  service  with  the  company. 

M  iss  Ferro  first  came  to  work 
for  E&P  when  its  offices  were 
in  the  Pulitzer  Building  on  Park 
Row.  She  was  personal  secre¬ 
tary  to  the  late  James  Wright 
Brown,  the  publi.sher,  and  later 
sen’ed  in  the  same  capacity  for 
the  late  Marlen  E.  Pew',  editor 
during  the  1930s.  In  later  years 
she  was  .secretary  to  the  edi¬ 
torial  staff  and  auditor  for  the 
field  correspondents. 

Farrell  Plann  to  Copy 
Popular  British  Paper 

Roliert  Farrell,  who  revived 
the  Brooklyn  Eagle  and  was  its 
editor  until  it  closed  last  June, 
has  announced  he  is  engaged  in 
a  new  publishing  project. 

He  .said  he  has  made  arrange¬ 
ments  to  copy  the  format  of 
News  of  the  World  and  use 
.some  of  the  material  from  that 
British  periodical  in  a  publica¬ 
tion  to  lie  called  World-News. 
He  declined  to  name  other 
principals  in  World  News  Inc. 
which  has  been  set  up  with 
offices  at  25  West  54th  Street, 
New  York  City. 

World-News,  offset -printed, 
will  l)e  issued  every  other 
Thursday  for  sale  at  15c  a  copy, 
Ijeginning  with  a  New  York  edi¬ 
tion  and  later  adding  fiv’e  re¬ 
gional  editions,  Mr.  Farrell  said. 
Stories  will  be  sought  from 
newspaper  reporters  and  free 
lance  writers. 

News  of  the  World,  flashy  in 
style  and  content,  has  a  weekly 
circulation  in  excess  of  6  mil¬ 
lion  copies  in  Great  Britain. 

“We  will  never  exceed  the 
Iwunds  of  good  taste,”  Mr.  Far¬ 
rell  said. 

• 

Irinli  Paper  Folds 

Dublin 

The  Sunday  Review,  estab¬ 
lished  in  1957  by  the  Irish  Times 
Ltd.,  ceased  publication  recently 
with  the  explanation  that  it  had 
failed  to  attract  sufficient  ad¬ 
vertising  despite  of  a  sub¬ 
stantial  increase  in  circulation. 
Dublin  has  two  other  Sunday 
newspapers. 

• 

MR&S  Director 

William  J.  Ferguson  has  been 
appointed  to  the  board  of  direc¬ 
tors  of  Moloney,  Regan  & 
Schmitt,  newspaper  representa¬ 
tives.  He  joined  MR&S  in  March 
1956  as  a  salesman  and  was  ad¬ 
vanced  to  the  position  of  group 
head. 


ANPA  Unit 
Now  Labor 
Committee 

Chicago 

The  name  of  the  Special 
Standing  Committee  has  been 
changed  to  the  Labor  Relations 
Committee  by  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

It  was  explained  that  the  new 
name  was  selected  to  identify 
more  properly  the  functions  of 
the  committee  and  make  it  more 
understandable  to  newspaper  ex¬ 
ecutives  and  union  members, 
particularly  younger  i)eople  in 
the  newspaper  business  not  fa¬ 
miliar  with  the  old  name. 

The  board  also  pointed  out 
that  there  have  been  instances 
of  confusion  and  doubt  about 
the  meaning  of  the  words  Spe¬ 
cial  Standing  Committee. 

The  Special  Standing  Com¬ 
mittee  was  established  in  1900 
with  Alfred  Cowles  of  the  Chi¬ 
cago  Tribune  as  its  chairman. 
Col.  Frederick  Driscoll,  who  had 
retired  as  publisher  of  the  St. 
Paul  (Minn.)  Pioneer  Press, 
was  apjiointed  Special  Commis¬ 
sioner.  Headquarters  was  in 
Chicago. 

Mr.  Cowles  shortly  l)ecame  ill 
and  A.  A.  McCormick  of  the 
Chicago  Record-Herald  became 
chairman  and  .served  until  1907. 

First  members  of  the  commit¬ 
tee  were  Herman  Ridder  of  the 
New  York  Staats-Zeitung,  M.  J. 
Lowenstein  of  the  St.  Louis 
(Mo.)  Star,  and  Bruce  Halde- 
man,  Louisville  (Ky.)  Courier^ 
Journal. 

H.  N.  Kellogg  succeeded  Mr. 
McCormick  in  1907  as  paid 
chairman,  serving  until  1926. 
Harvey  J.  Kelly  was  chairman 
from  1926  to  1936,  Eugene  Mac¬ 
Kinnon  until  1942  and  the  late 
George  N.  Dale  until  June,  1962. 
Miles  Patrone  took  over  then, 
coming  from  New  York  where 
he  had  been  assistant  to  the 
general  manager  of  ANPA. 

Mr.  Patrone  had  gone  to  New 
York  from  the  staff  of  the  Spe¬ 
cial  Standing  Committee. 

• 

Real  Estate  Editor 

Miami,  Fla. 

Fred  Fogarty  has  been  ap¬ 
pointed  Real  Estate  Editor  of 
the  Miami  Herald  by  Managing 
Editor  George  Beebe. 

Mr.  Fogarty,  who  succeeds 
Fred  Sherman,  now  of  the  Her¬ 
ald’s  editorial  board,  has  been 
a  Herald  staff  member  for  four 
years.  Prior  to  1959,  he  was 
news  editor  of  the  Zanesville 
(Ohio)  Times  Recorder. 
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Milwaukee  Journal 
Names  Ad  Manager 

Milwaukee 

Harold  E.  Daniels,  advertis¬ 
ing  manager  of  the  Milwaukee 
Journal  and  a  vicepresident  and 
director  of  the  Journal  Com¬ 
pany  has  been  appointed  adver¬ 
tising  director.  He  is  succeeded 
as  advertising  manager  by 
Charles  K.  Clarke,  assistant  ad 
manager  since  1959. 

In  his  new  post,  Mr.  Daniels 
will  make  special  studies  in  the 
field  of  business  development  in 
the  community.  He  has  an¬ 
nounced  plans  to  retire  July  1. 
He  has  worked  for  the  Journal 
since  1926. 

Since  1959,  Mr.  Clarke’s  pri¬ 
mary’  responsibility  has  been 
liaison  with  Million  Market 
Newspapers  Inc.,  a  national  ad¬ 
vertising  sales  organization.  He 
also  has  had  special  assignments 
in  the  retail  advertising  depart¬ 
ment.  He  joined  the  Journal  as 
a  classified  advertising  sales¬ 
man  in  1953. 

• 

.4ker8ou  Elecle<l 
President  of  WHDH 

Boston 

George  E.  Akerson  has  l)een 
elected  president  and  William 
B.  McGrath  executive  vicepresi¬ 
dent  of  WHDH  Inc.  Mr.  Mc¬ 
Grath  also  was  elected  a  direc¬ 
tor  of  the  Herald-Traveler  Corp. 

Mr.  Akerson  is  president  and 
publisher  of  the  Herald-Traveler 
Corp.  Mr.  McGrath  has  serv’ed 
as  vicepresident  and  general 
manager  of  the  radio  and  tele¬ 
vision  subsidiary. 

Vacancies  on  the  board  of  di¬ 
rectors  of  the  Herald-Traveler 
Corp.  and  in  the  presidency  of 
WHDH  were  created  by  the  re¬ 
cent  death  of  Robert  B.  Choate. 

• 

Edition  on  Sunday 
Instead  of  Saturday 

Goldsboro,  N.  C. 

The  Goldsboro  News-Argus 
has  announced  plans  to  publish 
a  Sunday  newspaper  beginning 
in  March.  It  will  drop  its  Satur¬ 
day  edition. 

Hal  Tanner,  publisher,  said 
the  Sunday  edition  will  include 
Family  Weekly,  color  comics,  a 
feature  section  devoted  to  area, 
national  and  international  cov¬ 
erage,  and  expanded  sports  cov¬ 
erage. 

LISHER  for  January  11,  1964 
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circuit,  and  a  few  on-again-off- 
agaiii  telephone  lines  to  Damas¬ 
cus  and  Beirut.  There  was  one 
radiophoto  transmitter  in  Am¬ 
man.  located  in  a  broken  down 
bus.  There  were  three  telephone 
lines  from  Bethlehem  to  Jeru¬ 
salem,  and  there  were  eight  lines 
from  Jerusalem  to  Amman. 

Help  from  Britain 

Only  three  days  before  the 
Pope  arrived,  Hal  Buell  of  AP 
received  a  cable  asking  him  to 
call  A1  Resch,  executive  news- 
photo  editor  in  New  York.  At 
that  moment  a  call  buzzed  on 
the  hotel  switchboard  and  the 
operator  liegan  shouting  des- 
I  perately,  “hello  .  .  .  hello  .  .  .” 
Ten  minutes  later  he  got  the 
call  through.  Was  that  New 
York?  He  was  asked.  No,  he 
said  hoarsely,  “that  was  Jeri¬ 
cho.” 

It  seems  impossible  that  Jor- 

Idan  accomplished  so  much  in 
so  little  time  to  meet  the  chal¬ 
lenge. 

Cables  and  Wireless  Ltd., 
which  has  had  the  concession 
for  overseas  communications 
from  Jordan,  was  called  to  the 
rescue.  The  British  firm  flew 
telecommunications  equipment 
I  and  40  operators  and  engineers. 
One  man  came  from  Hong  Kong. 
By  Jan.  3,  the  day  before  the 
Pope  arrived,  Jordan’s  external 
communications  had  grown  to 
six  high  speed  Morse  telegraph 

(circuits  and  five  voice  circuits, 
two  of  which  were  reserved  for 
t  radiophotos.  AP  test  pictures 
were  the  first  radiophotos  ever 
!  transmitted  from  Jerusalem. 

t 

I  Ixmg  Wu>’  .Antiind 

I  Until  almost  the  last  minute, 
however,  the  border  crossings 
between  Jordan  and  Israel  re- 
[  mained  an  unsolved  problem. 
Normally  only  diplomats  and 
United  Nations  personnel  can  go 
back  and  forth.  Tourists  are 
^  permitted  one-way  crossings. 

(During  December  newsmen 
responsible  for  planning  cover¬ 
age  in  both  Jordan  and  Israel 
had  to  travel  nearly  500  miles 
to  get  from  one  side  of  Jeru- 
I  Salem  to  the  other.  The  route 
was  from  Jerusalem  to  Beirut 
'  to  Cyprus  to  Jerusalem.  After 
a  full  day’s  travelling,  they 
found  themselves  300  yards 
I  from  where  they  started, 
j  “If  I  had  a  megaphone  I 
probably  could  have  gotten  a 
message  across  the  easy  way,” 
one  commented. 

Finally,  on  Jan.  2,  Jordan 
k  took  the  extraordinary  step  of 
allowing  journalists  with  Jor¬ 
danian  credentials  virtually  un- 

i  editor  8c  publisher 


restricted  crossings  through  the 
Mandeibaum  Gate  between  the 
two  sides  of  the  Holy  City. 

This  not  only  made  for  better 
coordination  —  it  enabled  some 
of  the  Jordan  side  of  the  story 
to  be  transmitted  from  Israel, 
whose  communications  were  con¬ 
siderably  more  advanced. 

Kemote  Control  Cjimerux 

In  Jordan  special  telephone 
lines  were  installed  at  key 
points,  such  as  a  roof  overlook¬ 
ing  Manger  Square  in  Bethle¬ 
hem,  to  the  temporary  news¬ 
room  in  the  Jerusalem  Post  Of¬ 
fice. 

In  the  Via  Dolorosa  remote 
control  cameras  were  set  at 
fixed  positions  to  deliver  low 
angle  pictures  of  the  Pope  pass¬ 
ing  by. 

Picture  circuits  melted  in 
atmospherics  at  the  wrong 
times.  But  the  words  and  the 
pictures  got  out  to  the  world, 
one  way  or  another. 

Looking  back,  it  seems  a  near 
miracle  that  so  much  did  work, 
and  that  little  Jeru.salem  man¬ 
aged  to  accommodate  so  many. 

Church  Paper  Loses 
Buckley’s  Coluinii 

St.  Paul,  Minn. 

As  the  result  of  a  feud  be¬ 
tween  editor  and  columnist,  the 
writings  of  William  F.  Buckley 
Jr.,  syndicated  conservative 
writer,  will  no  longer  appear  in 
the  Catholic  Bulletin,  weekly 
publication  of  the  Archdiocese  of 
St.  Paul. 

Told  that  Mr.  Buckley  had 
refused  the  Bulletin  further 
j’ights  to  his  column,  the  editor, 
Bernard  Casserly,  commented : 
“I’m  surprised  that  Buckley 
apparently  only  recently  dis¬ 
covered  that  we  regularly  edit 
his  columns  and  sometimes  leave 
them  out  altogether.” 

Mr.  Buckley  .said,  “The  Bulle¬ 
tin  is  the  only  one  of  my  65 
clients  whose  editor  has  dealt 
with  me  discourteously  and 
unjustly.” 

Mr.  Buckley’s  column  follow¬ 
ing  the  assassination  of  Presi¬ 
dent  Kennedy  brought  a  climax 
to  the  feud.  Complaints  about 
Mr.  Casserly’s  editing  dated 
back  to  the  death  of  Mrs.  Elea¬ 
nor  Roosevelt,  when  the  editor 
refu.sed  to  publish  any  part  of  a 
Buckley  article  which  he  said 
he  considered  “in  poor  taste.”' 

After  Mr.  Buckley  withdrew 
further  publication  rights,  the 
Bulletin’s  editor  stated: 

“Mr.  Buckley  has  been  an 
asset  to  the  Bulletin,  although 
many  people  would  disagree.  He 
provoked  much  controversy.  But 
I  still  have  to  decide  what  goes 
into  the  paper,  regardless  of 
what  Mr.  Buckley  thinks.” 
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New  Cigaret 
Ads  Are  Set 
For  Jan.  27 

Just  a  few  days  before  the 
Surgeon  General’s  report  on 
cigaret  smoking  was  to  be  re¬ 
leased,  the  American  Tobacco 
Company  launched  a  new  brand, 
Carlton. 

The  low  tar  and  nicotine  con¬ 
tent  of  the  cigaret  will  be  .stated 
on  the  package  and  will  be 
stressed  in  copy  scheduled  for 
newspaper  ads  Jan.  27. 

Robert  K.  Heinmann,  assist¬ 
ant  to  the  president  of  Ameri¬ 
can  Tobacco  Company,  said 
there  was  no  connection  between 
the  Carlton  campaign  and  the 
long-awaited  report  of  the  Sur¬ 
geon  General’s  medical  commit¬ 
tee. 

Medical  Report  Due 

In  Washington,  reporters  were 
told  the  report  will  l)e  held  for 
strict  timing  at  noon  Saturday, 
Jan.  11.  The  press  was  invited 
to  attend  a  news  conference  in 
the  State  Department  audi¬ 
torium.  Doors  will  be  open  until 
9:30  a.m.,  then  closed  until  noon. 

American  decided  to  crash 
major  markets  immediately  and 
obtain  national  distribution  of 
Carlton  as  speedily  as  possible. 

Full-page  ads  will  l)e  followed 
by  ISOO-line  copy  in  frequent 
insertions  in  a  13-week  cycle. 


%ord^  Thomson 
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ment  never  adopted  them  Iwfore 
being  dissolved  in  1962  and  1963 
for  federal  elections. 

Balfour  Favtirs  I.aw 

St.  Clair  Balfour,  president 
of  Southam  Company  Limited, 
said  his  company  had  requested 
government  legislation  to  pre¬ 
vent  Canadian  newspapers  or 
periodicals  from  falling  into 
foreign  hands. 

“I  talked  this  over  with  vari¬ 
ous  members  of  the  government 
and  told  them  we  felt  the  only 
practical  alternative  to  preserve 
Canadian  control  of  newspapers 
was  to  do  it  by  law  as  France 
has  done,”  he  said. 

“At  present,  only  the  patriot¬ 
ism  of  a  newspaper  or  maga¬ 
zine  owner  who  wholly  controls 
his  publications  prevents  for¬ 
eign  control  acquiring  them. 

“Magazines  may  not  seem 
such  an  attractive  purchase  to 
non-Canadians  right  now,  but 
newspapers  do.  They  are  still 
profitable  in  this  country.” 


John  Naylor,  account  execu¬ 
tive  of  the  Gardner  Advertising 
Company,  is  placing  the  sched¬ 
ule.  Some  ads  will  call  for  crim- 
■son  and  black. 

At  a  Lorillard  .sales  confer¬ 
ence  in  Dallas  this  week,  Adolph 
J.  Toigo,  president  of  Lennen 
&  Newell,  presented  the  adver¬ 
tising  program  for  Kent,  New¬ 
port,  York  Imperial,  and  Old 
Gold  brands.  Arthur  C.  Fatt, 
chairman  of  the  board  of  Grey 
Advertising  Agency,  did  the 
.same  for  Spring  and  Old  Gold 
spun  filters. 

Lorillard  intends  to  keep  its 
1964  program  well  up  with  its 

1963  .sales  effort.  Substantial  use 
of  newspapers  was  made  for 
Kent. 

Liggett  &  Myers  last  year 
introduced  Lark  cigaret  and  J. 
Walter  Thompson  Co.,  the 
agency,  recently  reported  that 
“growth  of  Lark’s  national  vol¬ 
ume  has  already  exceeded  origi¬ 
nal  projections  for  the  brand.” 
• 

Hoover  Dryer  Ads 
Await  Agency  Study 

The  Cleveland  agency  of  Gris- 
wold-Eshelman  has  been  selected 
to  handle  advertising  for  the 
Hoover  Company’s  washer-spin 
dryer,  introduced  last  year  in 
the  U.S.  after  extensive  market 
tests. 

Fred  L.  Tabacchi,  said  Gris- 
wold-Eshelman  was  picked  from 
among  four  agencies  which  made 
presentations  for  the  account. 
No  national  media  program  will 
be  set  until  after  Griswold- 
Eshelman  completes  market  re¬ 
search  work  they  are  doing,  Mr. 
Tabacchi  said.  The  dollar  vol¬ 
ume  the  account  will  bill  for 

1964  has  not  been  determined. 

The  washer  (Model  0500) 

Hoover  is  marketing  is  made  in 
Merthyr  Tydfil,  Wales. 

• 

Goldberg  Promoleti 
In  Wide  World  Photos 

Appointment  of  Meyer  Gold¬ 
berg,  49,  as  general  sales  man¬ 
ager  of  the  Wide  World  com¬ 
mercial  division,  has  been  an¬ 
nounced  by  Wes  Gallagher,  As¬ 
sociated  Press  general  manager. 

Mr.  Goldberg  had  been  as¬ 
sistant  sales  manger  for  sev¬ 
eral  years.  Born  in  Pittsburgh, 
he  has  been  with  the  AP  more 
than  30  years.  He  worked  as  an 
operator  in  Pittsburgh  and  New 
York  City  until  1953,  when  he 
transferred  to  Wide  World  as 
a  salesman. 

Philip  H.  Miller,  who  has  re¬ 
tired  as  general  sales  manager, 
worked  with  the  Keystone  View 
Company  and  with  the  New 
York  Times  before  he  came  to 
the  AP  in  1941  when  Times- 
Wide  World  was  absorbed.  He 
will  continue  his  connection  with 
Wide  World  on  special  projects. 
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Millard  Cope 
Dies;  Former 
SNPA  Leader 


San  Angelo,  Tex. 

Millard  Lewis  Cope,  publisher 
of  the  San  Angelo  Standard- 
Times  and  a  director  of  the 
Associated  Press,  died  of  a 
stroke  suffered  as  he  was  pre¬ 
paring  to  leave  for  his  office 
Jan.  4.  He  was  58.  The  stroke 
was  diagnosed  as  a  massiv’e 
cerebral  hemorrhage. 

Mr.  Coi)e  was  president  of  the 
Southern  Newspaper  Publishers 
Association  in  1957  and  last 
year  President  Kennedy  named 
him  to  the  National  Advisory 
Council  for  the  Peace  Corps. 

Mr.  Cope  had  been  with  the 
Harte-Hanks  newspaper  group 
of  Texas  35  years.  His  long 
association  with  Houston  Harte, 
owner  of  the  Standard-Times, 
began  in  1922  when  Mr.  Cope, 
then  17,  walked  into  Mr.  Harte’s 
office  and  introduced  himself  as 
the  Standard-Times’  Sonora 
Correspondent. 

Mr.  Cope  was  bom  in  Sonora 
Dec.  31,  1905.  He  attended  How¬ 
ard  Payne  College  at  Brown- 
wood,  1923-26,  and  graduated 
from  the  University  of  Missouri 
journalism  school  in  1927. 

He  became  publicity  director 
for  the  San  Angelo  Board  of 
City  Development.  He  left  this 
job  to  work  for  the  Standard- 
Times.  On  Jan.  1,  1930,  Harte- 
Hanks  named  him  publisher  of 
the  Sweetwater  Reporter. 

In  1941,  Harte-Hanks  bought 
the  Denison  Herald,  and  put  Mr. 
Cope  in  charge.  Five  years  later 
he  was  sent  to  the  Marshall 
News-Messenger.  In  April,  1962, 
he  became  publisher  of  the  San 
Angelo  Standard-Times. 

A  son,  Millard  Lewis  Cope 
Jr.,  of  the  San  Antonio  Express 
and  Mews,  is  at  Columbia  Uni¬ 
versity  on  a  space  reporting 
scholarship. 
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Mr.  Cope’s  wife,  the  former 
Margaret  Kilgore,  survives;  also 
their  daughter,  and  Mr.  Cope’s 
father. 

• 

Lionel  Moses,  Former 
Parajle  VP,  Dies  at  SS 

Evanston,  Ill. 

Lionel  B.  Moses  Sr.,  85,  for¬ 
mer  vicepresident  of  Parade 
magazine  1947-62,  died  Jan.  1  at 
his  home  in  his  sleep. 

Born  in  Richmond,  Va.,  he 
became  editor  of  the  Creede 
(Colo.)  News  when  he  was  16 
years  old.  He  was  elected  chair¬ 
man  of  the  county  Democratic 
Central  Committee  there  when 
he  was  17. 

Mr.  Moses  joined  a  Chicago 
advertising  agency  in  1923  and 
later  was  employed  by  American 
Weekly  magazine.  He  was  the 
author  of  a  liook,  “Adventures 
in  Merchandising,’’  published  in 
1951. 

• 

I.  Toriiberg,  Press 
Expert,  Dies  at  74 

Plainfield,  N.  J. 

Isador  Tomberg,  74,  retired 
vicepresident  and  sales  manager 
of  the  Wood  Newspaper  Machin¬ 
ery  Company,  died  here  Jan.  5. 
He  retir^  in  1960. 

Mr.  Tomberg,  who  was  a  na¬ 
tive  of  Poland,  held  numerous 
patents  on  press  and  stereo 
equipment.  He  began  his  career 
in  1907  with  R.  Hoe  &  Co.  as  a 
draftsman  and  joined  the  Wood 
firm  in  1919  as  a  design  engi¬ 
neer.  In  charge  of  sales  from 
1939,  he  was  a  recognized  au¬ 
thority  on  presses  and  plate¬ 
casting  machinery  and  frequent¬ 
ly  participated  in  newspaper  me¬ 
chanical  conference  programs. 

• 

Cartoonist  Dies 

Harry  Fred  Mace,  41,  car¬ 
toonist  who  for  the  last  two 
years  has  drawn  the  “Amy” 
panel  for  the  Register  and  Trib¬ 
une  Syndicate,  died  Dec.  30  at 
his  home  at  Redding  Ridge, 
Conn.  Mr.  Mace  studied  at  the 
Columbia  Univ’ersity  School  of 
Art.  He  contributed  cartoons  to 
several  national  magazines.  The 
syndicate  announced  that  the 
“Amy”  panel  will  be  continued 
by  another  artist. 

*  *  ♦ 

Joseph  S.  Boyle,  reporter, 
Norwich  (Conn.)  Bulletin;  Dec. 
24. 

«  «  « 

Franklin  Hichborn,  95,  poli¬ 
tical  correspondent  for  Cali¬ 
fornia  dailies;  Dec.  28. 

tn  * 

William  Gray,  73,  retired 
copy  editor  on  the  Youngstown 
(Ohio)  Vindicator,  an  organizer 
of  the  American  Newspaper 
Guild  in  1934;  Dec.  27. 


Obituary 

Mrs.  Reginald  C.  Snyder,  87, 
a  former  owner  of  the  Norwalk 
(Ohio)  Reflector-Hcrald;  Dec. 
27. 

*  «  « 

Willis  E.  Watson,  57,  for¬ 
mer  publisher  of  the  weekly 
Kennebunk  (Me.)  Star;  Dec.  29. 
*  *  ♦ 

Alan  Gonder,  58,  associate  edi¬ 
tor  of  the  Zanesville  (Ohio) 
Times-Recorder;  recently. 

«  *  « 

John  R.  Flippen,  85,  former 
publi.sher  of  the  Memphis 
(Tenn.)  Commercial  Appeal  and 
the  old  Evening  Appeal;  Dec.  29. 

•  *  » 

Howard  G.  Reynolds,  84, 
sports  editor  of  the  Boston  Post 
for  more  than  40  years  before 
he  retired  in  1946;  Dec.  23. 

*  *  4c 

J.  Ernest  Spare,  71,  tele¬ 
graph  editor  of  the  Reading 
(Pa.)  Eagle;  recently. 

*  *  * 

Francis  J.  Mcinerneti',  40, 
assistant  city  editor,  Waterbury 
(Conn.)  American;  Dec.  29. 

*  «  * 

Mortimer  Ehrman,  59,  night 
managing  editor  of  the  Neiv 
York  Mirror  when  it  suspended 
last  October;  Jan.  4.  He  liegan 
his  newspaper  career  45  years 
ago  as  a  copy  Ixiy. 

if  * 

Lou  Esposito,  51,  racing  news 
editor  of  the  New  York  Journal 
American;  Jan.  3. 

*  *  * 

Alfred  D.  Whelton,  67,  vet¬ 
erans  affairs  columnist  for  the 
Hearst  Newspapers  in  Boston; 
Jan.  4.  He  had  lieen  with  the 
Hearst  organization  since  1925. 
*  *  * 

Dante  Attilio  Mascione,  62, 
a  Chicago  Tribune  photographer 
for  27  years;  Dec.  29. 

*  «  * 

George  B.  Pierce,  52,  chief  of 
the  color  photography  depart¬ 
ment  of  the  Memphis  (Tenn.) 
Press-Scimitar;  Dec.  31. 

•  *  * 

Raymond  L.  Hoadley,  63, 
retired  assistant  business  and 
financial  editor  of  the  New  York 
Herald  Tribune,  Jan.  1. 

♦  4c  * 

Tom  Carson,  48,  photogra¬ 
pher,  Seattle  (Wash.)  Post- 
Intellingencer;  Dec.  28. 

*  *  * 

James  M.  Rogers,  53,  editor 
of  the  Asheville  (N.  C.)  Times; 
Jan.  1. 

*  *  * 

Jack  Walsh,  76,  editor  of  the 
Kalamazoo  (Mich.)  Gazette, 
1912  to  1959;  Jan.  1. 

*  *  * 

Carroll  Shelton,  65,  former 
city  hall  reporter  for  the  old 
Philadelphia  Public  Ledger; 
Dec.  29. 
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Press  Is  Yours, 
Come  and  Get  It 

Raleigh,  N.  C. 

There’s  a  six-unit  press  and 
auxiliary  equipment  here  wait¬ 
ing  for  someone  to  take  it  all 
away — free. 

The  unique  offer  is  being  made 
in  an  E&P  classified  ad  this 
week.  Frank  A.  Daniels,  geia  ral 
manager  of  the  Raleigh  News 
&  Observer,  explained  he  wants 
to  give  away  the  40-year-old  Hoe 
press  because  he  hasn’t  !>een 
able  to  sell  it. 

Besides,  Mr.  Daniels  said,  he 
figures  it  would  be  cheaper  to 
let  someone  have  the  equipment, 
if  they  will  promise  immediate 
removal,  than  it  would  to  sell  it. 

The  News  &  Observer  is  in¬ 
stalling  new  presses  and  the  job 
is  nearly  completed.  i 

Mr.  Daniels  said  the  press  he  j 
w’ants  to  give  away  has  two 
folders,  22% -inch  cutoff,  279  j 
horsepower  GE  drives.  Some  ■ 
plate  casting  equipment  is  avail-  \ 
able  at  a  reasonable  price.  5 

• 

Spriiiisfield  Union 
Starts  lOlst  Year 

Springfield,  Mass. 

The  Springfield  Union  l)egan 
its  101st  year  of  publication  on 
Jan.  4  with  a  28-i)age  anniver-  ^ 
sary  section. 

The  first  issue,  500  copies  of 
four  pages  printed  on  a  flatbed 
press,  voiced  the  intention  of 
the  founder,  Edmund  Anthony, 
to  support  President  Lincoln. 

“No  concession  to  rebels,  no 
compromise  with  traitors,  is  our 
watchword,”  the  editor  declared. 

Mr.  Anthony  had  founded  the 
New  Bedford  Standard  14  years  i 
earlier.  ! 

The  Union  has  been  under 
several  ownerships  during  the 
century.  The  late  Sherman  H. 
Bowles  of  the  Republican  Com¬ 
pany  acquired  it  in  1926  and  it 
has  since  been  published  as  one 
of  the  Springfield  Newspapers  ; 
—  the  Union  in  the  morning, 
the  News  in  the  evening  and  the  ■ 
Republican  on  Sunday.  | 

The  present  editor  of  the  Un-  | 
ion,  Paul  F.  Craig,  began  work-  j 
ing  for  the  paper  in  1918.  He 
became  managing  editor  in  1931 
and  added  the  responsibilities 
of  editor  in  1941. 


Goes  Into  Banking 

Little  Rock,  Ark. 
Allen  R.  Hurt,  an  Arkansas 
Democrat  employe  for  29  years, 
has  resigned  from  the  position 
of  state  circulation  manager  to 
go  into  the  banking  business  in  ‘ 
Denver,  Jan.  10.  'Two  nephews 
are  presidents  of  banks  there 
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classifieW  s^on 

Benefit  from  our  Vest  Newspaper*  Aiidie’nce 


announcements 

ytnespaper  lirokers 

appraisals  for  estate,  tax. 

Partnership,  loan  and  insurance  pur- 
poMS.  Sonsihle  fees.  Krochure.  Marion 
R.  Krehhiel,  Box  88,  Norton,  Kans. 

“sales  I’INANCING-APPRAISALS 
P.  T.  Hines,  Publishers  Service  I 

3132,  Greensboro,  N.C.  27402  | 

DIAL,  Ivalamazoo,  Mich.  349-7422 
‘'America's  No  1  Newspaper  Broker” 
Buying?  Selling?  Turn  right  to  DIAL  I 

%’FJINON  V.  PAINE 
Quality  Newspapers 
Upland  California 

ITS  NOT  THE  DOWN  PAYMEINT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 

SELECT  NEWSPAPERS  AVAILABLE 
in  South  and  Southeast.  Newspaper 
Service  Company,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Fla. 

MR.  PUBLISHER,  if  you  want  to  sell 
or  explore  the  market  and  wish  the 
utmost  in  discretion,  write  Newspaper 
■Service  ('ompany.  Inc..  P.O.  Dr.  12428, 
Panama  (tity,  Kla. 

WANT  TO  SELL?  List  with  us.  No 
paper  t<x>  big  none  too  small.  Enter¬ 
prising  and  financially  <iualified  buyers 
desire  to  liecome  publishers.  Your  con¬ 
fidence  respected.  Dixie  Newspni)ers, 
brokers.  Box  .'>79.  Gadsden.  Ala. 

DA  I LY  NEWS  PA  PER  S 

If  you  are  not  receiving  our  daily  news¬ 
paper  offorinjfs.  please  write  fully  today. 
We  have  daily  availabilities  for  quali¬ 
fied  clients! 

JACK  L.  STOLL  & 
ASSOCIATES. 

<>381  Hollywood  Blvd.. 

Los  Angeles-28,  California 

PACIFIC  NORTHWEST  Licensed 
Broker  of  Newspniier  Properties 
HARRIS  ELLSWORTH 
P.  O.  Box  509,  Koseburg,  Oregon 

CONB'IDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

200  Florida  Avenue.  N.W. 
Washington  9.  D.C. 

DEcatur  2-2311 


ANNOUNCEMENTS 

Newspaper  Brokers 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


DEIAN  SELLERS  sells  Arizona  and 
Western  Newspai)era.  625  E.  Main, 
Mesa.  Arizona.  Phone  964-2431. 

Newspapers  Far  Sale 

2  EXCLUSIVE  CALIF.  WEEKLIES 
serving  rich  rural  empire:  farm,  fac¬ 
tory  and  huge  construction  payroll.  Ex¬ 
cellent  plant — isolated — grossing  at  rate 
of  $150,000.  Price  $130,000  for  quick 
sale  I  Only  $35,000  down  I  J,  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  Calif. 

NEW  ENGLAND  Suburban  Weekly, 
CPA  audited,  grossing  $40-M.  Excellent 
urea  —  ideal  for  husband/wife  team. 
Good  financing  available  for  experi¬ 
enced  journalists.  Box  941,  Editor  & 
Publisher. 

SEVERAL  EXCEPTIONAL 
DAILIES  and  WiaiKUES 
I  now  available  in  South  and  Southeast. 
[  Write  or  call ;  Bill  Matthew,  Broker. 
I  P.O.  Box  12,  Panama  City,  Florida. 
I  Phone  234-3743  day  or  night 


.'<MALL  DAILY  —  IJUIOE  l‘OTB»mAL: 
Near  Atlantic.  Badly  run-down;  needs 
good  young  operator  with  $10M  to 
$20M  cash  down  payment,  depending 
upon  experience.  Balance  long  terms. 
Marion  R.  Krehhiel,  Box  88,  Norton, 
Kans. 


PUT  IT  IN  PRINT! 

Low  investment,  top  opportunity.  Lung- 
cstablishe<l  newspaper  business,  only 
one  in  Michigan  town.  Many  adver¬ 
tising  sources;  excellent  job  printing 
and  ofhee  supply  potential.  Press,  4 
job  presses,  linotype,  all  good  equip¬ 
ment;  real  estate.  Be  important  part 
of  times.  Own  new.spaper  for  $40,000  : 
very  good  terms.  STROUT  REALTY, 
P.  O.  Bu.x  127,  Mancelona,  Mich. 


.SOMEBODY  SHOULD  GRAB  THIS 
chance  to  l)uy  only  weekly  in  N.  Dak. 
county  with  $7,500  down,  which  can 
net  twice  that.  Wayne  Peterson,  214 
Natl.  Bldg.,  Moorhead,  Minn. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


.VNNOUNCEMENTS 

Newspapers  For  Sale 

CLEAN,  SOUND.  SAFE  WEEKLIES 
—  Wis.  $85M-$210M:  Ind.  $235M: 
Minn.  $78M;  New  Eng.  $125M ;  Ark. 
$115M:  Fla.  $320M:  Others.  Marion  R.  I 
Krehhiel.  Box  88,  Norton,  Kansas.  I 

1.  CALIFORNIA.  One  of  the  fastest  I 
growing  areas  of  the  state.  Volume  | 
$100,000.  Pricetl  at  $100,000.  Terms. 

2.  NORTHWEST.  Exclusive  county 
seat  weekly.  $15,000  down. 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

1-08  .\ngeles  28.  California 

WESTERN  NY  WEEKLY'  NEWSPAPER 
est.  1821,  in  9,000  |>op.  village,  with 
job  shop,  gross  $85,000.  Owner  moving 
to  new  field.  You  read  about  us  in 
Dec.  28.  1963  Bl&P  (pp.  37-38).  P.O. 
Box  28,  Fredonia,  N.  Y.  j 

WILL  SELL  PART  INTEREST  in 
growing  group  of  suburban  community 
new8pni>er8  around  Atlanta  to  well 
<iuulified  t>u8inessman  and  journalist 
who  can  take  over  completely  the  l>usi- 
ness  management  of  these  publications, 
which  should  gross  $250,000  in  1964. 
Will  exchange  detailed  information  with 
qualified  individuals.  DuPree  Jordan. 
Jr.,  Box  10888,  Atlanta,  Georgia  30310, 

Newspafters  Wnrited 

RESPONSIBLE  EDITOR-PUBLISHER,  i 
with  adequate  personal  finances,  de-  • 
sires  to  purchase  well  established  daily 
grossing  over  $200,000.  No  distress  | 
property.  Only  principals  representing  i 
all  interests :  brokers  respond  only  if  | 
property  is  named.  Ail  details  must  be  I 
in  first  letter.  Replies  will  be  held  in 
strict  confidence.  Box  942,  Eiditor  &  ! 
Publisher. 

READY  TO  RETIRE  ?  ?  ? 
All-around  man  in  early  30s  seeks 
oppor.  to  work  into  management  and 
ownership  of  weekly.  Exi)erience<l  mgr. 
of  small  suburban  chain,  journ  grad 
plus  capable  ndv.  sales,  layout,  lino, 
make-up.  press,  ^it.  Wife  also  journ 
grad.  Will  relocate  imme<l.  and  invest 
in  due  time  for  right  oppor.  Write  Box 
976,  Editor  &  Publisher. 

SUBURBAN  NYC  WEEKLY  GROUP 
looking  to  expand.  Interested  in  pur¬ 
chasing  weeklies,  small  dailies  in  New 
York,  New  Jersey.  Connecticut  area. 
Box  961,  Editor  &  Publisher. 


>EWSF.\PEI{  SEKVICES 


Profit  from  “The  SIXTIES"  in  your 
WEEKLY — lively,  current  affairs  col¬ 
umn.  Samples  sent,  modest  price. 
Write:  Wm.  Wallace,  120  Woodland 
Dr..  Baldwinsville,  N.  Y. 


HANDY  ETLLER.S,  printed  copy — save 
time — money,  editorial  and  composing 
costs.  P.O.  Box  5451.  San  P'rancisco. 

Job  Printing 

FAST  WEB  offset  for  l)ooklets.  circu¬ 
lars,  papers,  at  Newspaper  Printing 
Co.,  Pinellas  Park,  Florida,  33565. 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

TOE  EDWARDS  TRANSFER 
Co.,  Inc., 

1100  Ross  Ave  -  1315  Ashland  St. 

Dallas  2,  Texas  RIverdale  1-6363 

ERECTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
a.I-.'iH  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


EQUIPMENT  MART 

Compttsing  Boom 

I  INTERTYPES 

Model  K-4/4:  model  G-4:  model  G-4/2 
Mo<iei  H-3;  all  with  Quadders*  Saws, 

,  Blowers,  electric  i)ots. 

LINOTYPES 

Model  5,  model  8,  model  30  (Mixer) 

*  •  •  •  • 

TTS  Transmitters  and  Keperforators. 
100  Fonts  excellent  modem  Linotype- 
Interty|)e  Mats. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.  N.Y.  17  OX  7-4590 

MERGETR  MAKES  AVAILABLE  Model 
“C”  Intertype.  3  mags.,  mats;  Heidel¬ 
berg  10  X  16,  like  new;  Miehle  Cylinder 
press,  29  x  38*  l>ed  size;  30^*  hand 
I  paper  cutter.  B,  &  B.  Publishing  Co., 
130  N.  Main  St.,  Findlay.  Ohio. 

G-4-4  INTERTYPE  MIXER  with 
quadder,  saw,  seven  magazines  and 
four  splits,  six  molds.  Mats  (Intertype 
Vogue)  from  9  pt.  to  60  pt.  .Serial  No. 
25537.  Factory  reconditione<i  14  months 
ago.  Price  $16,900.  Watson  Publishing 
Co.,  Deming,  N.M. 

THE  NATION'S  NEWSPAPER  E’ORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles — $84.50  to  $97.50.  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
1  COMPANY,  111-113  W.  Market  St., 
Elkin,  North  Carolina.  Phone  835-1513. 


CLASSIFIED 

Advertising  Rates 

Lin*  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
ordtr)  4  tints  9  80c  per  lint  each 
insertion;  3  times  ®  90c;  2  9  $1.00; 
1  time  $1.10  PIT  lint.  If  keyed,  sii  50c 
far  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
Do  nut  send  irreplaceable  clippinps,  etc.. 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  EAP 
cannot  bo  responsiblo  for  thoir  rotum. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
envelope  to  E&&P  Classified  Department, 
by  sending  self-addressed  10c  stamped 
ALL  OTHER  CLASSIFICATIONS: 
4  times  9  $1.25  ptr  lint  etch  inssrtion; 
3  timn  9  $L35;  2  9  $1-45:  1  tims 
$1.55  pv  lint.  If  klytd,  add  50c  tor  box 
service  and  count  as  1  additional  lino  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 
NEWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Time  Contract  Rato 
85c  per  line 

MEASUREMENTS  AND  CHARGES: 
EAP  classified  advertisinp  is  set  in  6-peint 
type.  Advertisements  set  completely  in 
&point  up  to  a  maximum  of  20  linos, 
without  white  space,  display  haads,  etc., 
will  be  billed  at  the  specified  rate  (see 
rate  chart  of  various  numbtrs  of  inser¬ 
tions)  on  a  lino  count  basis.  For  example, 
an  adyertisement  of  ten  lines  will  be 
billed  at  10  times  the  classified  line 
rate.  etc. 

Advertisements  usinp  extra  white  space 
and/or  display  hemis,  text,  or  sipnaturo 
in  Vogue  Lijiht  8,  10,  IZ  or  14-p*int 
maximum,  will  bo  charged  by  a$ato  rule 
measurement — (14  linos  per  inch)  at 
the  prevailing  ratt  for  the  numhir  of 
insertions. 

DISPLAY  CLASSIFIED:  Ths  uss  of 
rules,  boldfaci,  cuts,  or  other  dicorationi 
changes  your  classified  ad  to  "clastifiod 
display.”  Tho  rate  for  Classified  Display 
is  $2.50  per  apato  lino— $35  por  column 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Tuasdoy,  5:00  P.M. 
Count  36  charaettrs  and/or  spaces  ptr 
line.  No  abbreviations.  Bex  holdtrs’ 
identities  held  in  strict  cenidenco.  Re¬ 
plies  mailed  daily.  Editor  A  Pubiishtr 
reserves  ths  right  to  edit  all  copy. 

Editor  &  Publisher 

BSO  Third  Avn..  N.  Y..  N.  Y..  10022 
Phen*  PLoao  2-70S0 
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Equipment  Mert 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PI  ACB 


C.ontptminK  Rnom 


$10,000  TAKES  ALL!  ! 

22  COMPLETE  FONTS 
FOTOSETTER  MATRICES,  j 
Magazines,  Racks,  E+c. 

6-POINT 

1 —  Futura  Bold 

•1 — Futura  Medium  Condensed 
12-POINT 

•2 — Futura  Medium 
•2 — Futura  Bold 

2 —  Futura  Book 

1 — Futura  Medium  Italic  ] 

1 — Futura  Bold  Italic 
•1 — Futura  Bold  Condensed 
1 — Futura  Extra  Bold 
•1 — Futura  Extra  Bold  Condensed  I 

1 — Cairo  LiKht 
•1 — Cairo  Bold 

•1 — Caslon  ' 

I — Caslon  Italic  : 

•1 — Caslon  Bold 

1 — Cheltenham  Bold  I 

1 — Cheltenham  Bold  Italic 
•1 — Cheltenham  Bold  Condensed 
1 — Cheltenham  Bold  Condensed  Italic 

*Fonts  noted  include  18-point  Market  < 
Figures. 

12  Magaxines,  2  Magazine  Racks,  12  & 
4:  Wash  Pan,  Stick  and  Lock.  Most 
Fonts  6/8-3/8-1/8-1/4-1/2-1/3-2/3-3/4. 
Also  Bullets.  Boxes.  Stars.  Check  Marks,  i 
Per  Cents,  Shillings.  I 

Brand  new  condition.  Original  cost  over  | 

820,000.  ! 

C.  S.  Whyte.  Production  Manager 
BOSTON  HERALD-TRAVELER 
300  Harrison  Ave..  Boston,  Mass.  02106 

Perforator  Tape  | 

PERFORATOR  TAP&TTS  &  FRIDEN 
8"  or  14"  dia.  rolls.  Quality  &  Economy 
FLTIMAN  O.  RUFF  SALES 
P.O.  Box  12256,  St.  Petersburg,  Fla. 

WHAT  DO  YOU  PAY  I 


Presses  &  Machinery 


FREE 

HOE  PRESS 

6  Units,  2  Folders 
22%"  cut-off 
275  HP  GE  Drives 


Now  operating;  producing  as 
one  press  around  56,000  pajiers 
|ier  day.  Immediate  removal  must 
lie  guaranteed! 

Call  or  Write: 

F.  A.  Daniels 
(ieneral  Manager 

The  News  &  Observer 
Pub.  Company 

Raleigh,  North  Carolina 

Area  Code  919  TE  2-441  I 


ITS  TAPE? 

Portage's  Prices: 

8"  Rolls  @  $  .3 1 
14"  Rolls  (a  .95 

(Cartons  Only) 

PORTAGE 

newspaper  supply  co. 

44  e.  exchange  $t.,  akron  9,  ohio 


Presses  &  Machinery 

DUPLEX 

TUBULAR  PRESS 

16  Page  Capacity 
Manufactured  1947 

Model  2/1  with  standard  folder  page 
delivery.  Cutler  Hammer  50  HP  AC 
motor  drive.  Vacuum  casting  box, 
heavy  duty  boring  machine,  tubular 
router  and  stereo  equipment, 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 

6  GOSS  UNITS 

22%"  cut-off,  2  color  cylinders  for  4 
color  Pony  Autoplate  available. 

GOSS  4-Unit  press  21%"  cut-off. 

GEORGE  C.  OXFORD 

P.O.  Box  903  Boise,  Idaho 


FOR  SALEI—  I 

AT  RBIASONABLE  PRICE  1 

4-Unit  Hoe  &  Wood  j 

.Automatic  Pony  Autoplate  j 

”  BEST  OFFER  ~  ' 

I 

HOE  22%"  5-unit  straight  pattern 
press,  double  folders  plus  Cole  H 
folder.  AC  100  HP  drive  complete  with 
C-H  controls.  Complement  of  extra 
roller  stocks  and  parts.  Can  be  seen 
and  test  run, 

SCOTT  PRESS  22%" 

2  Multi  units  super  and  sub  structure. 
Scott  3-arm  reels  and  Jones  automatic 
tensions.  Double  folder — DC  126  HP — 
2-motor  press  drive  with  control  panel.  , 

The  West  Clinton  Corporation 
16  W.  Clinton  Ave.,  Tenafly,  N.  J.  l 

201  LO  7-8234  I 

48-PAGE  DUPLEX  Metropolitan  press 
No.  R  82.  3  double  width  16-page  units.  ' 
double  folders  and  1  conveyor.  Two 
portable  fountains  for  spot  color.  Extra  i 
gears,  spare  parts,  and  rollers.  1-ton 
Harrington  electric  paper  hoist  with 
spare  parts.  1-60  H.P.  60  cycle  3  i 
phase  motor,  1-40  H.P.  inch  motor 
chain  drive.  May  l>e  seen  in  operation, 
running  daily  and  available  November 
15,  1964.  Price  reasonable  and  will  con¬ 
sider  terms.  The  Bradenton  Herald, 
Bradenton.  Florida.  W.  E.  Page,  Pub¬ 
lisher. 

COLE  FOLDERS 

Quarter,  Eighth,  double  parallel  or  any 
combination.  Accurate  fold — high  speed 
for  Rotary  Presses.  Okla.  City  Machine 
Works,  Inc.,  1637  W.  Main,  Okla. 
City,  Okla.  Call  CH  6-8841. 

ONE  GOSS  COX-O-TYPE  PRBSS  for 
sale.  Has  all  equipment  for  twinning 
to  your  press.  First-class  shape.  We 
have  outgrown  this  press.  Inspection 
invited.  Kelley  &  Jamison,  505  N.  i 
Parkway,  Memphis,  Tenn. 

8-PAGE  POST-WAR  GOSS  COX-O- 
TYPE:  Excellent  condition,  24  singie 
chases,  1  double,  extra  rollers.  Miehle  00 
and  Mentgn  folder,  excellent  condition. 
Kenro  vertical  camera,  vacuum  printer 
and  acid  etcher.  All  available  nowl 
Hemet  News,  Hemet,  Calif. 

16  PG.  GOSS  DUPLEX  TUBULAR 
Serial  T-85  1  to  1  model  and  % 
folder  22%  cot  off.  Complete  Stereo 
equip.  Can  be  seen  running  until  April. 
$17,500.  Park  Region  Pub.  Co.,  Alex¬ 
andria,  Minnesota. 


Presses  &  Machinery  I 


SACRIFICE  SALE!  j 

8  GOSS  PRESS  UNITS  i 
2  Double  Folders  ' 
$2500  Each 

Complete  &  Loaded  Aboard  Truck  j 

23A"  cutoff.  Arch  tjrpe,  low  construe-  1 
tion,  4  plate  wide  units.  Cline  reels,  | 
D.C.  drives,  spare  parts,  etc.  included  ! 
at  no  extra  charge.  I 

Formerly  owned  by  Kansas  City  Star,  i 
Need  the  space.  Must  sell  immediately —  ! 
All  or  piecemeal  1 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City,  Mo. 

5- UNIT  HOE  PRESS— 22%— 2  double 

color  decks--2  folders  balloon  J 

formers — reels  &  pasters. 

6- UNIT  DUPLEX  METROPOLITAN— 
21*2 — 2  extra  color  cylinders — double 
folder  with  l>alloon  former. 

8-UNIT  GOSS  PRESS  23, **—2  Color 
Cylinders — (can  lie  dividetl  into  4- 
unit  presses). 

2-irNIT  DUPLEX  METROPOLITAN— 
22%  —  2  Color  Cylinders  —  (very 
reasonably  price<l). 

16-PG  GOSS  DEK-A-TUBB-U  Polder 
— color  comiiensators.  (only  10  years 
old) 

16-PG  DUPLEX  STANDARD  TUBU- 
L.AR  — 2/1 — delivered  and  installol. 

Severnl  Good  Used  j 

Cutler-Hammer 

Newspaper  Conveyors  Available  j 

BEN  SHULMAN  ASSOCIATES  j 

60  East  42nd  St.,  N.  Y.  17  OXford  7-4590  | 


Presses  &  Machiner- 


24  pp.  SCOTT  PRESS,  2  plat  »  wide 
23A"  cutoff,  double  color  de-k  halt 
and  quarter  folder,  ideal  for  news, 
paper  and  color  circulars,  good  con¬ 
dition.  _ 

40  pp.  GOSS  PRESS,  2  plates  wide, 
23A"  cutoff,  single  color  deck,  ten 
folders  in  tandem,  one  with  luarter 
folder,  good  condition. 

Newspaper  Publishers,  Inc. 

21  N.  Main  St.  East  St.  Louis,  III, 

Stereotype  Equipment 

PONY  AUTOPLATB  23*"  cut-offl 
TUBULAR  Plate  router. 

TUBULAR  Plate  finishing  machine. 
GOSS  enclosed  router  23^". 

George  Oxford,  Box  903,  Boise,  Idaho 

FULL-PAGE  Easykaster,  Nolan  liouter, 
galley  cabinets,  V-OO  Vertical,  2  saws, 
stereo  chases.  McKay  Ptg.,  7633  Jeffrey 
Blvd.,  Oiicago,  III. 

IPanted  to  Buy 

JUST-O  WRITER  —  Recorder.  U^ 
Good  condition.  Give  full  description  ia 
reply.  Box  932,  Eklitor  &  Publisher, 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 

CURVER  PLATE  ROUTER  waTtod 
immediately.  J.  H.  Lunney,  Sun-Star, 
Merced,  California. 


NEWSPAPER  PRBJSSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMES^T 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


8  GOSS  HSLC  UNITS 

Arch  Type  Units.  2  double  folders.  , 
22%"  cut-off.  2  reverse  cylinders,  3  I 
color  humps,  6  sets  of  angle  bars,  2-100  | 
HP.  AC,  C-W  drives.  Cline  reels,  Cline  j 
tensions,  2  C-H  conveyors.  Availabie 
Now!  Located  Pasadena,  California. 
Will  divide. 

LOYAL  S.  DIXON  CO. 

‘■.Vcn’r/’fl/'cr  Equiemeni  Dealers" 

11426  Penrose  St.,  Sun  Valley,  Calif. 

GOING  OFFSET  JANUARY— Sacrifice 
prices  on  equipment  bought  new  by 
owner.  Anglebar  Duplex  8-Page  Press 
No.  AB  654  Goss  Maintenance  Contract 
for  years.  Completely  reconditioned  all 
needed  parts  replaced  18  mos.  ago,  at 
cost  of  $3,500.  Good  print — running 
4,000  per  hour.  Clean.  Full  size-tabloid. 

fold.  Extra  ink  adjustment 
screws  added,  $8,500 ;  Ben  Franklin 
Trim-O-Saw  BP  lOB,  good,  $275; 
Morrison  Slug  Stripper,  new,  $375  ; 
Hammond  G-4  Trim-O-Saw.  excellent, 
$500;  Nolan  Route  Type  RP-4.  good. 
$260.  As  is,  where  is.  Clinton  (Okla.) 
Daily  News,  Call  Engleman,  FA  3-3333. 

MODEL  "E”  DUPLEX  bought  new  in  j 
1948,  serial  1610;  one  of  the  last  built;  I 
has  been  under  Goss  service  contract 
almost  continuously  since;  is  in  first- 
class  condition ;  chases  were  milled  for 
9  column  printing  several  years  ago: 
189  saleable  inches  per  page — a  real 
plus  factor  in  this  press;  21  chases,  36 
roller  cores — all  covered.  With  twice 
printing  speed  of  a  Cox-O-Type  and  9 
column  possibilities  plus  A-1  condition 
this  is  one  of  the  bMt  flat  beds  likely 
to  be  on  market  any  time  soon.  Avail¬ 
able  Mar.  1.  Herald,  Ahoskie,  N.  C. 

48-PAGE  GOSS  Rotary  Straightline 
Press,  3  decks;  2  folders;  21  %"  cut¬ 
off  ;  Pony  auttvplate ;  6,000  lb.  metal 
pot;  26  turtles;  26  chases;  Scott  mat 
roller;  all  for  $18,000.  Other  hot  metal 
equipment  available.  (3oing  offset  in  ’64. 
Contact  Fred  McFarlin,  The  Daily 
Times,  Melbourne,  Fla. 


REPUTABLE  MANUFACTURER  of 
newspaper  equipment  seeks  compatible 
items  to  expand  its  line.  Will  manu¬ 
facture  or  will  sell  manufacturer'! 
items.  Nation-wide  distribution  to  daily 
newspapers.  Write  in  strict  confidenet 
to  Box  849,  Editor  &  Publisher. 

HELP  WANTED 
Administrative 

OFFICE  MAN  ACER- ACCOUNTANT 
Experienced  accountant  with  depart¬ 
mental  management  capabilities  needed 
fo"  ggressive  daily.  Metropolitan  New 
Yon.  area  with  growing  70-M  publica¬ 
tion,  Good  salary,  fringe  benefits.  Box 
462,  Editor  &  Publisher. 

Administrative-Sales 


SALES  OPPORTUNITY 

Expanding  Ink  Company 

Organization  with  maior  position  in 
news  and  web  offset  ink  wants  the  vary 
best  man  available  for  sales  in  Mid¬ 
west  area. 

No  matter  how  high  your  present  posi¬ 
tion  is,  this  opening  is  an  opportunity 
for  real  growth! 

U.S.  PRINTING  INK  CORP. 

Little  Ferry,  New  Jersey 

Circulation 

CHALLENGING  OPPORTUNITY  in 
Hawaii  (current  temperature  82)  for 
promotionally-minded  energetic  man¬ 
ager  develop  Hawaii  and  Mainland 
circulation  for  pan  Pacific  slick  maga¬ 
zine.  Box  936,  Editor  &  Publisher. 

PROMOTION-MINDED  Circulation 
District  Supervisor  for  challenging 
position  on  morning  daily  in  highly 
competitive  Eastern  area.  Excellent 
advancement  opportunity.  Full  detail! 
first  letter,  please.  Box  979,  Editor  a 
Publisher. 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


(,la.s»ified  Advertising 

CLASSIl  IKD  MANAGER  for  7-M  class 
64Hy  daily.  Rase  pay,  liberal  incentive. 
Jim  Boore,  Suffolk  (Va.)  News-Herald. 

pniiiii  'iiiiiiiiiiiiiiiu^ 

I  CLASSIFIED  I 

I  MANAGER  | 

g  Wonted  for  20,000  ^ 

i  Mid-Westorn  Doily  ^ 

M  Exc^'IU^nt  opportunity  for  young  man 
g  who  may  now  bo  second  man  in  a  ^ 
s  department,  or  a  manager  of  smaller  ^ 
s  paper  Must  be  able  to  supervise  staff 
p  as  well  as  sell,  make  layouts,  etc.  Top  3 
5  salary,  excellent  insurance  program.  ^ 
M  many  other  fringe  benefits,  in  a  good.  ^ 
S  small  city  ideally  located.  In  apply*  = 
^  ing.  please  give  all  details  of  back-  ^ 
s  ground,  experience,  etc.  All  replies  == 
s  wili  be  held  confidential  Write  Box  =3 
1005.  Editor  &.  Publisher.  ^ 


Display  Advertising 


ad  man  for  16-20  page  consistent 
prizs-winnine  weekly  Arizona  Record 
in  “World’s  Best  All-Year  Climate,” 
excellent  huntins,  fishing  nearby.  You'll 
be  No.  1  man  on  a  two-i>erson  staff. 
Hia  man  we’re  after  replaces  a  man 
farced  by  ill  health  to  leave  after  7 
years.  He’ll  be  community  minded  and 
will  work  closely  with  accounts  and 
prospects  for  solid  selling.  You  give 
us  salesmanship,  layouts  that  sell, 
and  your  loyalty.  We’ll  offer  salary 
plus  commission,  auto  mileage,  liberal 
vacation,  sick  leave  benefits,  group  in¬ 
surance,  and  an  opportunity  to  work 
with  a  young,  enthusiastic,  congenial 
staff.  Send  resume  noting  age,  marital 
status,  number  of  children,  starting 
salary  you  expect ;  include  recent 
photo,  sample  layouts  (NOT  printed 
ads),  three  personal,  three  professional 
references.  Write  J,  D.  ^ater,  Jr., 
Box  31,  Globe.  Ariz. 


ADVERTISING  MANAGER  -  SALESMAN. 
Good  opportunity  for  right  man.  Many 
benefits  in  growing  community.  Combi¬ 
nation  weeklies.  Apply  by  mail  or 
'phone  for  personal  interview.  Bulletin- 
^tinel  iHib.  Co.,  203  Broadway, 
Monticello,  N.Y.  Tel:  185. 


DISPLAY  ADVERTISING  Sales 
Trainee.  College  graduate;  preferably 
nugor  in  advertising  and  journalism. 
Age  22  to  30.  A  top  metropolitan  morn¬ 
ing  daily.  Middle  West.  This  position 
offers  a  unique  opportunity  for  chal¬ 
lenging  future.  Write  Box  956,  Editor 
&  Publisher, 

Administrative 


Display  Advertising 

AD  MAN  for  7-M  6-<iay  daily.  Base 
pay,  liberal  incentive.  Jim  Boone,  Suf¬ 
folk  (Va.)  News-Herald. 


AN  EXCEPTIONAL  OPPORTUNITY 
exists  now  on  a  leading  N.J.  daily 
newspaper  for  a  man  with  display  or 
classified-display  experience.  You  will 
be  part  of  an  enthusiastic,  live-wire 
staff  contacting  both  agencies  and  ad¬ 
vertisers.  Excellent  salary  plus  out¬ 
standing  bonus  program.  Pr^er  N.J. 
resident.  Reply  in  confidence  to  Box 
960,  Editor  &  Publisher. 


EARLY  RETIREMENT  of  advertising 
manager  requires  we  employ  a  young, 
imaginative  assistant  manager  thor¬ 
oughly  experienced  in.  display  and 
classified.  Prefer  manager  presently  on 
small  daily  with  outstanding  record 
who  is  seeking  advancement.  Would  ap¬ 
preciate  photo.  Box  922,  Editor  &  Pub¬ 
lisher. 


OPENING  IN  JANUARY  for  top- 
flight  retail  advertising  salesman  in 
Zone  3  new.spaper.  Reply  with  details 
for  ’phone  interview.  Box  940,  Editor  & 
Publisher. 


PROMOTION  OF  STAFF  MAN 
HAS  CREATED  THIS  OPINING 
Kankakee.  Illinois  prize-winning  daily 
journal  needs  alert,  personable  display 
salesman  who  loves  to  work  —  knows 
how  to  create,  develop  and  sell  adver¬ 
tising.  Layout  ability  essential.  Excel¬ 
lent  starting  salary,  merit  raises,  best 
working  conditions,  congenial  staff, 
security.  Write  giving  training,  experi¬ 
ence.  salary  desired,  references,  to: 
S.  M.  White.  Advertising  Manager. 
Daily  Journal,  Kankakee,  III. 


ADVER'nSING  SALESMAN  for  14.600 
ABC  Central  Coastal  California  daily, 
100%  offset  cold  type — a  Scripps 
League  Newspaper — an  exceptional  op¬ 
portunity  for  a  young  man  anxious  for 
hard  work,  good  money ;  a  growing 
organization.  Complete  details  including 
references  to:  R.  S.  Magee,  Santa 
Maria  (Calif.)  Times. 


EXPERIENC’ED  DISPLAY  SALES.MAN 
for  10,000  daily.  Layout  ability,  good 
character  references.  Write  in  full. 
R.  E.  Lea.  Advtg.  Dir.,  Clovis  (N 
Mex.)  News-Journal. 


EXPfailENCED  DISPI.AY  SALESMAN 
(Chart  Area  2).  Strong  on  bureau 
materials  layout,  ropy.  Good  oppor¬ 
tunity.  Send  complete  resume.  Box  995, 
Editor  &  Publisher, 

Administrative 


New  York  City  newspaper, 
employing  several  thousand,  needs 
experienced  EDITORIAL-ORIENTED 

BUSINESS 

OFFICE 

EXECUTIVE 

To  assume  top  level  management  responsibilities 
in  editorial,  advertising,  circulation  and  related  ac¬ 
tivities  and  to  participate  in  planning  the  success¬ 
ful  operation  of  the  paper. 

Degree,  and  graduate  work  in  journalism  or  busi¬ 
ness  desirable.  Strong  editorial  and  executive  ex¬ 
perience  with  newspapers,  news  bureaus  or  press 
associations  requir^. 

Please  send  complete  resume  and  current  salary, 
in  confidence,  to  Box  1000,  Editor  &  Publisher. 


Display  Advertising 

AD  SALESMAN,  male  or  female, 
.southwest  weekly ;  highest  circulation 
in  state;  editorial  prize  winner.  Young, 
aggressive  Editor-Publisher.  Top  sal¬ 
ary,  lionus,  insurance.  Rio  Grande  Sun, 
Kspanola,  N,  M. 


IMMEDIATE  OPENING  for  two 
young,  aggressive  retail  salesmen  with 
at  least  6  years’  experience  in  layout, 
copy  and  selling.  Salary  plus  commis¬ 
sion  plan.  Expansion  of  i>ermanent 
staff.  Air-mail  resume,  picture  and  ex- 
l>ect^  earnings  to:  Joseph  M.  Byrd, 
Retail  Advtg.  Mgr.,  News.  Fort 
I-uuderdale,  Fla.  All  correspondence 
confidential. 


MIDWESTERN  DAILY  seeks  adver¬ 
tising  manager-supervisor.  Aggressive, 
profit-conscious  young  man  who  can 
handle  layouts  and  plan  campaigns. 
Some  selling  involved  in  addition  to 
directing  statf.  Bachelor’s  degree  neces¬ 
sary.  Good  salary,  opportunity  to  earn 
large  tonus.  Box  969,  Editor  &  Pub¬ 
lisher. 


Editorial 

EXEXTUTIVE  EDITOR.  Circulation  15- 
M  CHass.  Mature,  college  graduate 
wanted.  Varied  experience  desired,  but 
not  one  who  haa  changed  jobs  frequent¬ 
ly.  Must  know  composing  room  oper¬ 
ation.  Excellent  opportunity.  Area  6. 
Box  910,  Editor  &  Publiaber. 


EXPERIENCED,  ABLE  Ria>ORTER 
for  local  government  and  general  cover¬ 
age  for  a  medium-size  area  6  daily 
newspaper  offering  good  salary  sched¬ 
ule.  Broad  employee  company-paid  bene¬ 
fit  program.  Send  complete  resume  of 
educational  and  employment  back¬ 
ground.  All  replies  held  confidential. 
Box  924,  Editor  St  Publisher. 


REPORTER  for  Central  Penna.  after¬ 
noon  daily  with  one  to  three  years’  ex¬ 
perience  in  general  reporting.  Good  liv¬ 
ing  community,  pay  and  benefits.  Our 
staff  knows  of  this  ad.  Write  Box  923, 
Editor  &  Publisher. 


REPORTER  for  Midwest  afternoon 
daily,  preferably  with  some  general  as¬ 
signment  experience.  Good  opportunity 
for  man  who  can  gather  and  write  news 
accurately.  Send  resume  and  salary  re¬ 
quirements  first  letter.  Box  915,  Editor 
&  Publisher. 


AWARD-WINNING  Metropolitan 
morning-Sunday  newspaper,  chart  area 
8,  has  openings  for  qualified  copy 
readers.  Ideal  situations  for  young 
people  desiring  to  advance  from  the 
small  paper  category.  Please  give  full 
details  of  education  and  work  experi¬ 
ence  in  first  letter  to  Box  948,  Editor 
&  Publisher. 


Editorial 

ARIZONA  WEEKLY  seeks  young 
woman  to  start  as  general  assignment 
reporter  and  work  into  woman’s  editor¬ 
ship.  Good  opirartunity  to  work  with 
young  award-winning  staff  in  pleasant 
variety  of  activity  including  photog¬ 
raphy,  features,  social  and  church 
news.  Submit  resume  noting  expected 
starting  salary,  marital  status  and  in¬ 
clude  clippinga,  refereneea  to  Box  898, 
Editor  St  Publisher. 


EDITOR — Bright,  young  writer-reporter 
wanted  to  take  over  editorship  of  one 
of  New  Jersey’s  finest  weeklies.  Cover 
municipal  affairs,  write  features, 
editing  and  layout.  Growing  suburban 
group.  Box  953,  Editor  St  Publisher. 


GOOD.  SOLID  NEWS  WRITER 
CHANCE  TO  STEP  UP — For  a  young 
man  with  at  least  two  to  five  years’ 
newspaper  experience  (small  town 
background  would  be  fine)  who  would 
like  to  fill  a  news  writing  spot  with  a 
large  Ohio  company.  This  is  a  press 
relations  job  covering  a  wide  area  of 
Ohio,  requiring  ability  to  deal  with 
newspaiter  people  at  their  own  level, 
and  accurate  writing.  Knowledge  of 
photography,  advertising,  radio  and 
television  would  )>e  helpful.  Resident  of 
Ohio  or  neigh)>oring  state  preferred. 
Send  facts  about  yourself,  including 
educational  background  and  exiierience, 
present  salary  and  references,  to  Box 
954,  Editor  St  Publisher. 


COPYREADER:  Detroit  (Mich.)  News; 
experienced  for  deik  work  only ;  top 
pay;  pension  and  other  benefits.  Ad¬ 
dress:  Bob  Sieger,  Executive  Sports 
Editor, 


GENERAL  REPORTER  on  regular 
staff  26,000  daily  —  city  38,000  —  in 
faat-growing  area.  Camera  preferred, 
not  essential.  Plenty  of  opportunity  to 
prove  your  worth.  Write  fully.  R.  W. 
Bliaa,  Janesville  (Wis.)  Gazette. 


REPORTER  for  solid  county-seat  daily 
in  one  of  most  attractive  areas  of  the 
nation.  Salary  open.  Will  consider  be¬ 
ginner  but  prefer  some  experience. 
Fully  outline  experience  in  letter  to 
M.D.  Glover,  Skagit  Valley  Herald, 
Mount  Vernon,  Wash. 


SPORTS  EDITOR’S  OPENING  on  one 
of  Minnesota’s  best  newspapers  for 
alert,  aggressive  man  who  can  edit 
section  and  write  daily  column.  Con¬ 
tact:  Franklin  Rogers,  Free  Preee. 
Mankato,  Minn. 


SUNDAY  EDITOR  for  growing  Zone 
8  daily.  Want  the  right  person  to  start 
work  soon  and  help  plan  a  new  Sun¬ 
day  edition.  Submit  resume,  references, 
salary  expected.  Box  946,  Editor  & 
Publisher. 


FRESH  OUT  OF  SCHOOL? 

THE  PHILADELPHIA  INQUIRER  is  in  the  process  of 
expanding  its  zoned  editions.  We're  looking  for 
five  or  six  young  journalism  graduates  to  man  a 
zone  copydesk. 

If  you  think  you  qualify  and  want  an  opportunity 
to  join  one  of  America's  most  respected  news¬ 
papers,  let  us  hear  from  you.  Starting  salary 
$115.00. 

Personnel  Department 
THE  PHILADELPHIA  INQUIRER 
400  N.  Broad  Street 
Philadelphia,  Penna.  19101 
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HEIJ*  WANTED 

Editorial 


HEIJ*  WANTCU 

Editorial 


HELP  WANTED 

Editorial 


HELP  W  ANTED 

Free  I  More 


s 


SPORTS  EDITOR  for  8,200  circ. 
county-seat  daily.  Junior  College  and  J 
six  high  schools  plus  fishing,  hunting,  j 
^iing,  mountaineering,  boating,  cam[>- 
■ng,  golf,  etc.  Will  consider  b^inner. 
Biographical  details  to  M.  D.  Glover, 
Skagit  Valley  Herald,  Mount  Vernon, 
Wash. 


TOP  SUNDAY  ROTO  MAGAZINE 
needs  top  experienced  man  (or  woman)  ! 
who  knows  and  can  handle  color  and 
monotone  art  makeup,  layout  and  i 
editing.  Located  in  major  Extern  sea-  i 
board  city.  Box  967,  Editor  &  Pub-  , 
lisher. 


WHITER-PHOTOGRAPHER  for  pub-  | 
lications  staff  of  one  of  nation's  largest  j 
farm  suig>ly  orgranizations  .  .  .  associ-  { 
ate  editor  of  prize-winning  magazine,  i 
Some  travel.  Liberal  fringe  benefits. 
Salary  open.  Some  experience  required, 
but  top-notch  recent  college  graduate 
could  qualify.  Partly  in  Zones  2  and  3.  ' 
Box  949,  Editor  &  Publisher. 


WRITER  —  WEEKLY  PUBUCA'HON 
serving  business  community  in  indus¬ 
trial  Midwest  city.  Experienced.  Submit 
complete  resume  and  references ;  state 
salary  requirements.  Box  938,  Editor 
&  Publisher, 

ABOUT  FEB.  l.ST,  young  reporter  for  ! 
general  assignments,  county  offices,  i 
courts.  Camera  e.\perience  preferred.  I 
27,000  PM  dally  enlarging  staff.  Write: 
Thor  J.  Jensen,  Mason  City  (Iowa)  I 
Glol>e-Gazette. 


AREA  NEWS  EDITOR,  expanding  6-M 
Midwest  daily.  Some  photography.  Ex-  | 
cellent  advantement  opiKirtunity  for  i 
young  man  with  initiative,  ability  to  j 
develop  top-flight  coverage.  Liberal 
fringe  benefits.  Box  1*99,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR  for  i 
prize-winning  daily,  10,000  circ.  in  | 
sea-side  resort  area  near  Boston,  Massa-  | 
chusetts.  Musts:  taste,  imagination,  i 
writing  and  executive  abilities.  Coll, 
grad.,  30  or  over,  married.  Go<xi  sal¬ 
ary,  advancement.  Box  960,  Editor  &  j 
Publisher.  i 


BEGINNING  REPORTER  (man  or 
woman)  wanted  for  position  on  Pekin 
(III.)  Daily  Times.  Write  to:  Man¬ 
aging  Editor. 


COPY  EDITOR 
^nsing  (Mich.)  State  Journal  has 
immediate  need  for  experienced  copy 
editor.  Ebccellent  salary  and  fringes. 
Contact:  Kenneth  L.  Gunderman, 

Managing  Editor. 


COPY  EDITOR 

Midwest  metropoiitan  paper  has  im-  I 
mediate  oiiening  for  an  ambitious  young  i 
desk  man.  Must  have  good  education 
and  several  years  of  copydesk  experi¬ 
ence.  This  is  a  good  job  requiring  a 
good  man.  Write  Box  970,  Eklitor  &  \ 
Publisher.  i 


DESKMAN — Zone  2  suburban  50,000  I 
daily  will  pay  $150  weekly  to  sharpen  j 
county  correspondence.  4-midnight  five-  ! 
day  shift.  List  desk  experience,  refer-  i 
ences  fully.  Box  996,  Editor  &  Pub-  ; 
lisher. 


IMMEDIATE  OPENING  for  news  re- 
tx>rter  on  Mid-South  community  daily. 
Willing  to  consider  young  reporter,  or 
"old  pro"  who  has  retired,  but  is  bore<l 
and  wants  small  lieat.  Give  full  details. 
Box  977,  Editor  &  Publisher. 


MALE  REPORTER 
Weekly  newspaper  offers  opimrtunity 
for  development  and  display  of  jour¬ 
nalistic  skills  through  varied  assign¬ 
ments.  Interested  in  photo-journalism? 
You  can  :irquire  know-how  in  coupling 
your  text  with  your  pictures.  Do  you 
l<elieve  that  a  newspaper  should  stand 
for  something  lest  a  town  fall  for 
ans^thing?  You  will  find  a  cooperative 
publisher  here.  Basic  skills  essential : 
ability  to  type  productively  and  to  drive 
car  safely.  College  graduate  preferreil. 
Newspaiier  experience  desirable  Imt  not 
necessary.  Write  George  W.  Shroyer, 
Shamokin  Citizen,  Shamokin,  Pa. 


MANAGING  HDITOR  14,000  morning  | 
daily.  My  promotion  to  editor  creates  1 
this  opening.  You  may  )«  the  man  if  | 
you  are  now  city  or  managing  editor 
of  a  .smaller  daily.  What  a  chance  to 
step  up  in  circulation,  responsibility,  I 
salary!  Your  duties  will  include  super-  | 
vision  of  a  dozen  fine  news  |>eo|de, 
including  photographers:  creative  story 
assignments,  copy  editing.  head  ' 
writing,  page  dummying.  Yours  will  lie 
primarily  an  inside  desk  job  working 
in  iMirtnership  with  me.  The  Press- 
Republican  is  a  respected,  quality  paiier 
whose  circulation  has  doublMl  in  past 
decade:  one  of  the  Ottaway  grout*  of 
newspapers.  Write  details  about  your¬ 
self  to  me  at  once,  especially  if  you 
are  presently  working  in  Zones  1  or  2. 
Thank  you!  Joseph  B.  Mosier,  Elitor, 
Plattsburgh  (N.  Y.)  Pre8s-ReiiuV>lican. 


MEDICAL  EDITOR ;  National  maga¬ 
zine:  near  NYC :  report  and  write  on 
hospitals,  education,  etc.  Five  figure 
salary.  Box  962,  Editor  &  Publisher. 


NEWS  EDITOR  for  prize-winning 
semi-weekly.  Must  correlate  news  effort 
of  editors  of  four  associated  weeklies 
in  adjacent  territories.  Seeking  idea- 
minded  i*er8on  for  growth  organiza¬ 
tion.  Send  resume,  picture,  salary  re¬ 
quirements.  The  Herald,  .\hoskie,  N.  C. 


NEWSPAPER  REPORTER:  The 
Modesto  Bee  has  immediate  opening 
for  general  assignment  reporter  with 
at  least  2  years’  newspaiier  rejiorting 
experience.  Permanent  i*osition — excel¬ 
lent  employee  benefits.  Apply  in  person 
or  send  <letailed  resume  to:  Personnel 
Dept..  McClatchy  Newspapers.  21st  & 
"Q”  Sts.,  Sacramento.  Calif. 


j  JOIFRNEYMAN  REPORTER  with  min¬ 
imum  of  5  years’  exi>erience  to  work  on 
Florida  daily.  Good  references  neces¬ 
sary:  sober,  reliable.  Contact:  Cecil 
Kelley,  Jr.,  Palm  Bench  Post-Times, 
West  Palm  Beach,  Florida. 


REPORTER — Aggressive  50,000  sub¬ 
urban  daily  seeks  young  man  who  has 
had  two,  three  years’  ex))erience  on 
smaller  daily  who  wants  to  move  up 
to  where  merit  is  recognized  by  better 
pay,  <q>portunity.  Or  would  pay  excel¬ 
lent  salary  to  more  ex|>erience<i  man. 
Box  994,  Elitor  &  Publisher. 


REPORTER  with  wire  desk  experience 
who  wants  full-time  wire  desk  work, 
23,000  Southern  afternoon  ilaily.  Write 
Box  985.  Elitor  &  Publisher. 


SHARP  NIGHT  MAN.  Iklitor-Reporter 
capable  of  heading  lively  Eastern  A.M. 
as  swing  man.  Progressive  city — young, 
enterprising  staff — top  future.  Box  965, 
Editor  &  Publisher. 


SPORTS  EDITOR — General  Reporter 
for  uninhibited  6,400  circulation  county¬ 
wide  daily.  Prefer  :iggreB8ive  young 
man  some  experience  but  consider  cap¬ 
able  lieginner.  Write  fully  with  refer¬ 
ences.  The  Commercial-Review,  Port¬ 
land,  Indiana. 


WANTED:  Working  Managing  Editor. 
Take  full  charge — know  all  editorial 
jobs— and  lie  able  to  train  others  as 
well  as  hold  up  your  end  of  work.  Good 
town  -good  paper  in  Southwest.  Our 
(leuple  know  of  this  ad. 


ALSO :  Could  use  reporters  with  some 
experience.  Write  Box  974,  Editor  & 
Publisher. 


WIRE  EDITOR:  Here  is  guaranteed 
opiiortunity  for  right  man  to  move  up 
on  Zone  6  PM  and  Sunday  daily  in  uni- 
;  versity  city  of  40.000.  Need  man  in  30’8 
I  who  is  amiable,  energetic,  imaginative. 
I  intelligent,  fast,  and  a  bug  for  crafts- 
!  manship.  Box  959,  Editor  &  Publisher. 


WOMEN’S  PAGE  EDITOR.  OTte  per¬ 
son  department.  Liven  up  our  Women’s 
l>age.  News-Journal.  Clovis,  New  Mexi¬ 
co.  C.  H.  Fischer,  Publisher. 


Free  Lanre 

STRINGERS  WANTED  from  state 
capital  and  major  city  newsi>apen  to 
r^>ort  successful  bidders  on  state  and 
municipal  purchases.  Will  pay  retainer 
to  right  man  or  woman.  Replies  confi¬ 
dential.  Address  M.  Sweeny,  Box  902, 
Editor  &  Publisher. 


Promotion  Promotion 


NEW  YORK  CITY  is  the  place 
where  a  MAJOR  NEWSPAPER 
has  an  opening  for  an 


E3DITOR- WRITER :  national  business  I 
magazine;  NYC  area;  good  growth  | 
prospects:  to  $13,000.  Box  984,  Editor  ' 
&  Publisher.  | 

FISHING  &  HUNTING  NEWS  needs 
Utah  editor-publisher.  Salary  plus  ' 
profits.  No  buffs — no  pros.  'Two  days  in 
the  field — five  in  the  barrel.  Sell  ads.  ' 
take  photos,  write-edit  8-page  tab 
weekly.  Learn  circulation,  do  a  job, 
your  own  boss.  One  of  seven  going  edi¬ 
tions — more  coming.  I’ll  show  you  how 
to  make  $1,000  month — you  get  12 
months  to  show  me.  Age  25  to  35. 
Phone:  Farden,  Publisher,  AC  916, 
444-2852  in  Sacramento.  Write  Box  i 
3006,  Spokane.  Wash. 


GEiNERAL  REPORTER  with  curiosity  ' 
and  courage  to  dig  behind  routine  i 
news;  initiative  and  freedom  encour-  | 
aged :  10,000  morning  daily  in  Pocono 
Mountains  vacation  land.  (Contact :  Jim 
Ottaway,  Daily  Record,  Stroudsburg. 
Pa.  717  421-3000.  • 


ASST.  PROMOTION  MGR. 

who  can  soon  qualify  as 
PROMOTION  MANAGER 

The  man  wanted  presently  is  doing  an  effective  job 
with  a  vital  publication  which  can’t  afford  him. 
He  is  strong  on  presentations,  research  and  copy. 
He  has  the  capacity  to  make  bigger  decisions,  direct 
a  bigger  staff  and  earn  a  bigger  salary. 

If  that  man  is  you,  please  send  complete  resume 
and  current  salary,  in  confidence,  to  Box  1010, 
Editor  &  Publisher. 


.STRINGERS  WANTEI* 
Monthly  Printing  Triule  Newspaper 
Box  983  E<litor  &  I’ubliiiK, 

Writers,  photogriiiihers  —  Use  yog, 
talents  to  supplement  your  income. 
Complete  instructions,  $‘2.  R.  Moore 
Box  846,  New  York  17,  N.  Y. 

Mechanical-Production 

COMPOSITORS 

Want  to  live  in  a  lieautiful  city  of 
100,000  people,  good  churches,  schooli. 
shopping  and  other  facilities  located  ii 
the  heart  of  a  great  Minnesota  reiorti 
country?  Want  to  work  for  a  progres 
sive  printing  plant  with  substantiel 
commercial  and  publication  year  ’rounl 
business?  We  need  two  machine  op«r 
ators  and  one  doorman,  permanent 
family  men  preferred.  Contact  person, 
nel  manager,  Davidson  Printing  Con. 
pany,  120  North  2nd  Avenue  West 
Duluth,  Minnesota.  Telephone  727-8721. 


"rrs  puncher,  daily  newspaper,  heart 
of  recreational  area  in  the  Rockies 
References  and  line  count.  Box  934. 
Editor  &  Publisher. 

Miscellaneous 

JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  newspapers.  Our  members  nsM 
well-qualified  reporters,  editors,  adver¬ 
tising,  circulation  and  back  shop  pen 
sonnel.  Write  PNPA,  2717  N.  Front 
Street,  Harrisburg,  Pa.,  for  application 
form. 


Public  Relations 

SMALL  NEW  ENGLAND  COLLEGE 
looking  for  creative  young  writer-editor 
to  divide  his  time  between  writiiii 
sports  and  academic  news  and  featursi 
for  news  bureau,  and  editing  alumni 
magazine.  Must  have  some  experiena 
in  magazine  design,  layout  and  tyit 
sizes.  For  right  man  job  could  lead  4 
editorship  of  all  campus  publicatiom. 
Write  fully  in  confidence,  includint 
marital  and  draft  status,  details  on 
educational  and  professional  back¬ 
ground,  minimum  starting  salary, 
present  position  if  any,  availability 
date.  Enclose  photo  which  will  he  re¬ 
turned  if  you  request.  Box  944,  Editor 
&  Publisher. 


TOP  OPPORTUNITY  AND  PAY  for 
editor/public  relations  director  of  large 
dairy  bargaining  cooperative  in  up 
state  New  York.  Must  do  writing,  lay¬ 
out,  photography,  enterprising,  all 
phases  of  membership  magazine  amooi 
country’s  best.  Also  must  know  adver¬ 
tising  and  promotion  and  be  capable  ol 
administering  sizeable  budget.  Should 
be  good  speaker,  willing  to  travel 
regionally,  and  have  poise  to  deal  witi 
agricultural  authorities.  This  is  a  fan 
league,  only  solidly-qualified  applicanti 
considered.  Knowledge  of  dairy  in¬ 
dustry  a  vital  asset.  Box  952,  Editor  4 
Publisher. 


"FOREIGN  JOB  GUIDE"  liste  380  cup 
rent  sources.  All  types.  Reviews  and 
analyzes  entire  Foreign  Job  picture. 
Send  $2.00  to:  National  Employment 
Reix>rts,  519  Center  (EPF),  Racine, 
Wis.  ! 


PR  OFFICER — news  distribution  a^ 
related  duties,  at  state  college  in 
urban  area.  Api>ly:  President,  Rhode 
Island  College,  Providence,  8,  R.  I. 


PUBLIC  RELATIONS  DEPARTMENT 
of  leading  Boston-based  national  finan¬ 
cial  institution  needs  man  for  expand¬ 
ing  community  relations  program.  Muit 
have  minimum  of  5  years’  imlustrinl 
community  relations  experience:  sons 
editorial  background  helpful.  Journal¬ 
ism/Public  Relations  degree  or  equival¬ 
ent  necessary.  Our  staff  knows  of  thii 
advertisement.  Send  complete  resume 
and  salary  requirements  to  Box  973. 
Editor  &  Publisher. 


TR.\DE  SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL  s 
LOGAN  4.  OHIO 
Linotype,  Intertyrpe  Instruction 
Free  Information 
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EDITOR  ac  PUBLISHER  for  January  11,  196$  I  El 


Situstlons  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Editorial 


EDIT(>t4-VyRITE.'R  with  maftazine  and  | 
PR  e.v;icrience  seeks  university  posi¬ 
tion  on  teehnical  writing  projects.  Has 
MA,  (’liicnKO.  1949,  social  sciences.  Hox 
990,  Pil'tor  &  Publisher, 

NEW.'?  BUREAU  STAFF  or  teaching 
position  -journalism,  PR,  college  level 
—desired  by  former  government  direc¬ 
tor  of  information.  B.S.  in  Journalism, 
M.S.  in  PR.  Age  ;1.5.  married.  Now 
svailalile.  Box  973,  Editor  &  Publisher. 


Administratite  ^ 

EDITOR  &  GENERAL,  MANAGER 
9.000  circulation  daily  wants  step  up  in 
New  York  City  area.  Box  998,  Editor  & 
Publisher. 

WOUIJ)  tX>NTROL  CIRCUX.ATION. 
voluntary  pay,  solve  your  competitive 
problems?  Or,  are  you  having  troubles 
with  your  operation  in  this  held?  Have 
recognized  success  in  setting  up  and 
running  control  papers  against  tough 
competition.  For  details  write  Box  991, 
Editor  &  Publisher. 

Artists-Cartoonists 

ARTIST :  Solid  newspaper  background. 
Layout,  art,  copy.  Zone  3,  4,  or  6.  Bo.x 
971,  Editor  &  Publisher. 

Circulation  I 

WANT  AN  HXPERIENCED,  young 
CM  that  ran  handle  administration, 
promotion,  collection  and  organization 
problems?  Experience  on  large  and 
small  MEI&S:  college  educate.  Top 
references.  Prefer  Zones  4  or  6.  If  you 
want  results  instead  of  excuses,  write 
Box  966.  Eiditor  &  Publisher, 

t  '.lassified  Adrerlising 

CLASSIFIED  MANAGER  experienced 
all  phases.  Excellent  in  training,  or¬ 
ganizing,  promotion.  Proven  successful 
record  in  competitive  market.  Strong 
on  selling.  Neat,  aggressive.  Prefer 
Zones  6,  4,  8,  9.  Top  references.  Box 
921,  Editor  &  Publisher. 

Display  Advertising 

WELL-KNOWN  Westchester  County 
newspaperman.  Combo  Ad  Manager- 
Oilumnist.  Nearly  6  years’  present  posi¬ 
tion.  Solid  achievement  record.  Single, 
well-groomed,  personable.  Will  locate 
anywhere.  Box  947,  Editor  &  Publisher. 

WELL-TRAINED.  HARD  WORKING 
young  man.  Five  years’  experience.  Col¬ 
lege  grad.  Area  9.  Write  Box  986, 
Editor  &  Publisher. 


EIGHT  YEARS’  AP  South,  NYC;  now 
tech  writer.  Seek  demanding,  take- 
charge  news  job.  M.A..  34 ;  keen  mind, 
top  writer.  Family.  Prefer  South.  Least 
(160.  Box  930,  Editor  &  Publisher. 

^^RY  OP  60-HOUR  WEHIK.  Wire 
editor  wants  to  return  to  rim  under 
enlightened  managrement.  Fifteen  years’ 
wlid  desk  experience.  Box  889,  Editor 
A  Publisher. 

EDITORIALS 
Experienced  editorial  page  editor  and 
columnist,  now  on  62,000  weekly — 
moderate  in  opinion,  vigorous  in  ex¬ 
pression  —  pro-fact  and  anti-adverb  — 
>eeks  permanent,  responsible  spot  as 
rfitorial  page  editor  or  writer  on  daily. 
Yale  grad ;  MA  in  American  history; 
bro^  background  in  economics,  inter¬ 
national  relations,  politics,  literature; 
top  references.  Samples  on  request,  and 
please  enclose  samples  of  your  present 
page.  Leonard  Boasberg,  6012  Capitol 
Ave.,  Omaha,  Nebr. 

WRITER-EDITOR  available  Jan.  1966. 
^11  travel  overseas  starting  June  1964. 
rR,  newspaper  experience.  Age  40, 
married.  Box  936,  Mitor  &  Publisher. 


J  GRAD,  24.  with  degrees  from  SMU 
&  Northwestern  wants  job  with  house 
or  consumer  magazine  in  large  city. 
Summer  ext>erience:  newspaper  &  TV, 
Available  March  18.  William  R. 
Hunter,  CMR  ^x  7007,  Carswell  AFB, 
Tex. 

NOW  NIGHT  MANAGING  BHHTOR 
30,000  A.M.  in  2-paper  city;  was  city 
editor  26,000  P.M. ;  news  editor  6,000 
P.M. ;  managing  editor,  weekly.  Young 
— all  references.  Want  to  stay  in  West. 
Box  828,  Editor  &  Publisher.  | 

COUNTRY  NEWSMAN,  33.  seeks  man¬ 
aging  editor’s  slot  on  small  Midwest 
PM  daily.  Solid.  I.  Beaumont,  1649  N. 
10th.,  Nebraska  City,  Nebr. 

CRISP.  PAST  WORKER.  Experience<l 
all  phases  on  small  and  medium  daily 
and  bi-weekly.  Wants  job  as  e<litor  of 
weekly  or  l)i-weekly,  l)ureau  chief  for 
metro,  or  senior  desk  job  on  small  or 
medium  daily  in  Chart  Areas  6.  8.  9. 
Job  with  future  in  pleasant  surround¬ 
ings.  Mature  and  settled,  nine  years’ 
plus.  Age  43.  Box  997,  Editor  & 
I*ublisher. 

DF,SKWOMAN.  COPY  EDITOR,  seeks 
dayside  post  Midwest.  Will  consider  re¬ 
lated  field.  Ten  years’  experience;  four 
in  second  spot  on  40,000  A.M.  Know 
makeup.  Degree,  Box  993,  Editor  & 
Publisher. 

EXILE’S  RETURN:  .Seven  years’ 
wires,  newspaper,  abroad.  Returning 
IT.S.  January  after  years’  Elurope: 
seek  challenge.  J-grad,  33.  Chart  Areas 
1.  2,  3,  9,  Box  981,  Editor  &  Publisher, 

GENERAL  ASSIGNMENT,  make-up, 
desk,  six>rts.  photo  and  column  experi¬ 
ence.  Presently  employed  as  simrts  e<li- 
tor  and  number  2  man  on  a  6-man  ' 
editorial  staff  of  a  26M  circulation  | 
California  .semi-weekly.  Desire  chal¬ 
lenging,  i>ermanent  i>osition  on  medium 
sized  daily  in  San  Francisco  Bay  area 
.  .  .  Marin  or  Peninsula  preferreil. 
.Applicant  39  years  of  age,  father  of 
two.  Employment  prospectus  on  re¬ 
quest.  Minimum  salary,  $150.  Box  063, 
Editor  &  Publisher, 

NEW  YORK! 

Lively  girl  reporter,  returning  from 
i  world  tour,  seeks  challenging  job. 

Several  years’  experience  leading  dailies 
!  and  radio.  Me<lill  J-School  graduate. 

four  languages.  Attractive.  enter- 
I  prising,  accurate.  Reporting,  copyread¬ 
ing,  make-up.  Box  972,  Editor  & 
Publisher. 


Employment  Agencies  j 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent  | 
I>ersonnel  coast  to  coast  at  no  charge  ' 
to  employer.  Phone.  Write  or  Wire  , 
HEADUNE  PERSONNEL  (Agency)  ! 
56  W.  45  St..  New  York  OXford  7-6728 


EDITORIAL 

We  specialize  in  Editorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  lienefit  of  Employers  and  Employees. 
PRESS 

Employment  Service  ! 

1107  National  Press  Building  > 

Washington.  I).  C.  tel.:  638-3392  | 

Free  Lance  \ 

MUSIC  CRI’TIC  on  established  national 
magazine  seeks  free-lance  spots  on 
newspapers,  to  provide  weekly  columns 
of  news  and  views  on  national  and 
international  music  scene:  popular, 
jazz,  folk  and  classical.  May  consider 
full-time  spot  in  Zone  2.  All  inquiries 
will  be  held  in  strict  confidence.  Box 
939,  Editor  &  Publisher, 

How  would  you  like  to  have  your  own 
NYC  bureau?  Staffer  on  the  “top" 
newspat>er  is  available  for  assignments. 
Please  write  me  for  particulars.  Box 
867,  Blditor  &  Publisher. 

Mechanical-Protluclion 

ASSISTANT  TO  IMIODITTION  MANAGER  ! 
Supervisory  experience  on  large  and  ! 
small  dailies.  B.A.  Degree.  Resume  on 
request.  Prefer  Zones  7,  8,  9.  Box  980, 
Editor  &  Publisher.  I 


Mechanical-Production 


PRODUtrriON  MANAGER 

EXECUTIVE  ASSISTANT 

SYSTEMS  DEWELOPME24T 
Carnegie  'Tech  graduate,  successful 
record  of  supervision,  cost  reduction, 
and  systems  <levelopment  in  mechani¬ 
cal  and  production  rlepartments,  prM- 
tical  composing  room  experience  in¬ 
cluding  tape.  Interested  in  supervision 
or  systems  development.  Box  978,  Edi¬ 
tor  &  Publisher. 

PRODUC’nON  MANAGER- 
SUPERINTENDENT 
Age  38.  college  trained.  Sixteen  y^» 
experience  —  11  supervisory.  TTS, 

Color.  Ia>w  page-cost  record.  Resunje 
on  request.  Box  968,  Editor  &  Pub¬ 
lisher. 

Public  Relations 

DIREXTTOR  (29)  of  multi-pronged  PR 
progrsun  desires  non-profit  position  r^ 
quiring  outstanding  conceptional  Mil- 
ity.  Prefer  NYC  location.  Box  931,  Edi¬ 
tor  &  Publisher.  _ 

WRl’TER  TRAINEE  position  seriou^y 
sought  by  young  man.  Inexperienced, 
but  wants  to  learn.  B.S.  Seeks  future — 
not  job.  References.  Zones  8,  7.  Box 
929,  Eiditor  &  Publisher^ _ _ 

PR  EXECU’nVE.  age  29.  four  years’ 
industrial  and  editorial  experience, 

!  seeks  challenRe.  Prefer  Chart  Area  9. 
Box  992.  Editor  &  Publisher. 

I  Special  Editions 

i  Now  arranging  1964  assignments.  Long 
successful  experience,  any  size,  rwpnn- 
I  sible,  self  financing.  Box  987,  Editor  & 
\  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


NEWS  EDITOR  Zone  5  trade  weekly 
seeks  career  on  small  daily.  Age  28, 
married.  Photography  and  darkromn 
experience.  Box  982,  Editor  &  Pub¬ 
lisher, 

READY,  EAGER.  WELUTRAINED 
for  Managing  Editorship  of  medium¬ 
sized  daily.  Sixteen  years’  solid,  varied 
newsroom  experience.  M.  A.  (Journal¬ 
ism),  Please  state  salary  range.  Box 
964,  Eiditor  &  Publisher, 


SPORTS  DESK  JOB  with  metro,  or  = 
sports  editorship  of  medium  daily  de-  g 
sired  by  experience*!  etlitor  in  mid-30’s.  ^ 

Box  989,  Eiditor  &  Publisher,  S 

SPORTS.  NEWS,  FEA’TURES  for  | 
trade  magazine,  PR,  newspaper.  Vet-  g 
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Shop  Talk  at  Thirty 

By  RolM*rt  L’.  Brown 


Free  Press  Convention 


The  Inter-American  Commis¬ 
sion  on  Human  Riphts,  which  is 
a  division  of  the  Organization 
of  the  American  States,  has  ap¬ 
proved  a  “Draft  Convention  on 
Freedom  of  Expression,  Infor¬ 
mation  and  Investipation”  which 
is  to  be  submitted  to  the  11th 
Inter-American  Conference  of 
OAS  this  Sprinp.  If  approved 
there  it  will  be  submitted  to 
member  states  for  ratification. 

This  Draft  Convention  con¬ 
tains  the  same  lip  service  to 
freedom  of  expression,  informa¬ 
tion  and  the  press  plus  the  same 
loopholes  for  restrictions  that 
are  contained  in  a  similar 
United  Nations  Convention 
which  has  bopped  it  down  in  the 
machinery  of  that  body  for  more 
than  10  years. 

So  far  the  hemispheric  Draft 
Convention  has  received  little 
publicity.  Most  editors  will  want 
to  oppose  it  because  it  professes 
dedication  to  principles  of  free¬ 
dom  and  then  suppests  ways  in 
which  that  freedom  can  be  cir¬ 
cumvented. 

*  *  « 

Article  I  of  the  document 
states  “the  Contractinp  States 
guarantee  to  the  inhabitants  of 
their  respective  territories  the 
right  to  express  their  thoughts 
and  opinions  freely,  as  well  as 
freetlom  of  information  and  in¬ 
vestigation.” 

Article  II  says:  “Everyone 
has  the  right  to  express  and 
freely  disseminate  his  thoughts 
and  opinions  orally  or  in  writ¬ 
ing,  or  to  employ,  at  his  choice, 
printing,  lithography,  painting, 
sculpture,  cartoons,  engraving, 
the  press,  radio,  television,  films, 
public  address  systems,  or  any 
other  medium  utilized  or  useful 
for  the  exercise  of  this  freedom. 
The  exercise  of  this  right  pre¬ 
cludes  any  form  of  prior  cen¬ 
sorship,  guarantee  or  pledge.” 

The  Article  III  states:  “Ex¬ 
cept  as  provided  in  Article  XII, 
everyone  shall  be  free  to  seek, 
receive  and  communicate,  with¬ 
out  governmental  or  other  in¬ 
terference,  information  and 
opinions  in  oral,  written,  printed 
or  illustrated  form,  or  by  any 
other  method  presently  estab¬ 
lished  or  that  may  be  estab¬ 
lished.” 

Article  VI  states  “the  Con¬ 
tracting  States  undertake  to  re¬ 
spect  the  right  to  free  access 
to  official  and  unofficial  news 
sources  equally  for  all  journal¬ 
ists.  .  .  .” 

Now  turn  to  Article  XII 


which  contains  the  exceptions. 
It  says: 

“The  exercise  of  the  rights 
and  freedoms  established  in  the 
preceding  articles  implies  duties 
and  responsibilities  and  may 
therefore  be  subject  to  such 
formalities,  conditions  or  re¬ 
strictions,  clearly  defined  by  law 
and  applied  in  conformity  there¬ 
with,  as  are  strictly  necessary  to 
uphold  national  security,  terri¬ 
torial  integrity,  public  order  or 
the  prevention  of  crime,  to  pre¬ 
vent  incitement  to  racial  and 
religious  strife,  to  protect  the 
health,  morals  reputation  or 
rights  of  others,  to  prevent  the 
disclosure  of  confidential  infor¬ 
mation,  or  to  guarantee  the  im¬ 
partial  administration  of  jus¬ 
tice.  In  no  case,  however,  shall 
such  formalities,  conditions  or 
restrictions  represent  an  abuse 
or  distortion  of  power  which 
shall  prev'ent  or  restrict  the 
legitimate  exercise  of  such 
rights  and  freedoms.” 

That  is  a  paragraph  that  can 
be  interpret^  by  any  official  as 
carte  blanche  to  impose  restric¬ 
tions  on  almost  any  pretext. 

tf  *  m 

Article  IX  contains  the  con¬ 
troversial  “right  of  reply”  pro¬ 
vision.  It  also  can  be  interpreted 
freely: 

“1.  The  Contracting  States 
have  the  right  to  correct  or 
reply  to  a  news  report  or  dis¬ 
patch  published  in  any  of  them 
which  misrepresents  the  truth, 
or  in  some  way  impairs  the 
dignity  or  prestige  of  the  claim¬ 
ant  State  or  tends  to  disturb 
the  peaceful  relations  between 
the  Nations  of  the  Hemisphere. 

“2.  Every  person  will  have 
the  right  to  correct  or  reply  to 
information  or  opinions  preju¬ 
dicial  to  him  that  have  been 
expressed  via  the  information 
m^ia  by  another  person  or  en¬ 
tity  in  any  contracting  State. 

“3.  The  correction  or  reply 
shall  be  published  grratuitously 
wherever  the  information  which 
motivated  it  appeared,  following 
the  procedure  established  by 
law,  apart  from  the  clarifica¬ 
tion  and  determination  of  any 
liabilities  incurred.” 

All  of  which  means  that,  if 
the  U.  S.  becomes  a  signatory 
to  the  Convention,  any  govern¬ 
ment  official  in  any  other  inter- 
American  republic  can  demand 
a  U.  S.  newspaper  or  magazine 
to  print  a  reply  if  it  has  printed 
something  that  is  felt  to  “im¬ 
pair  the  dignity  or  prestige  of 


the  claimant  State,”  or  has  been 
“prejudicial  to  him.” 

This  document  obviously  was 
written  by  government  employes 
and  officials.  We  don’t  see  how 
it  could  be  supported  by  the 
press  of  any  of  the  nations  in 
this  hemisphere. 

• 

Newspapers  Buy 
Station  In  Gary 

Gary,  Ind. 

Gary  Printing  &  Publishing 
Company,  publishers  of  the 
Gary  Post-Tribune  and  the 
Northwest  Indiana  Sentinel,  a 
morning  newspaper  which 
started  Dec.  10,  have  purchased 
radio  station  WGRY  here  for 
$265,000. 

Dale  E.  Belles,  general  man¬ 
ager  of  Garj'  Printing  &  Pub¬ 
lishing,  said  the  new  interests 
will  take  over  the  station  Feb. 
10.  He  is  vicepresident  and  sec¬ 
retary-treasurer  of  a  new  com¬ 
pany,  the  Northwest  Indiana 
Broadcasting  Corp. 

H.  B.  Snyder,  Post-Tribune 
president,  is  president  of  the 
broadcasting  company  and  Jo¬ 
seph  Thomas  is  assistant  secre¬ 
tary-treasurer. 

WGRY,  an  AM  station  oper¬ 
ating  on  500  kilowatts  has  been 
established  nearly  12  years.  It 
was  acquired  by  the  Post-Trib¬ 
une  interests  from  Mr.  and  Mrs. 
George  Whitney. 

The  station  has  been  operat¬ 
ing  daytime  only  and  will  con¬ 
tinue  such  operation  for  the 
time  being,  Mr.  Belles  said.  It 
is  not  a  network  affiliate. 

• 

Struck  Negro  Weekly 
Recognizes  Union 

Cleveland 

Management  of  the  Cleveland 
Call  &  Post,  Negro  weekly,  has 
agreed  to  recognize  the  ITU 
Local  53  as  the  bargaining  agent 
for  production  workers.  It  was 
the  first  break  in  the  strike  that 
began  more  than  four  months 
ago. 

Newell  Frizzell,  president  of 
the  local,  said  the  strike  would 
continue  until  a  contract  had 
been  negotiated.  William  O. 
Walker,  publisher,  said  the  com¬ 
pany  had  78  employes  publish¬ 
ing  the  paper  on  schedule. 

The  strike  has  caused  the  pa¬ 
per  to  miss  publication  three 
times  and  come  out  late  six 
times,  Mr.  Walker  said.  He  is 
Gov.  James  A.  Rhodes’s  direc¬ 
tor  of  industrial  relations. 

The  ITU  recently  won  a  col¬ 
lective  bargaining  election  by  a 
22-14  vote.  The  American  News¬ 
paper  Guild,  attempting  to  or¬ 
ganize  the  editorial  staff,  lost 
an  election  conducted  by  the 
National  Labor  Relations  Board. 


Edwin  S.  Frien<ily, 
Ex-ANPA  Leader, 
Plans  Retirement 

Edwin  S.  Friendly,  vicep  resi¬ 
dent  of  Westchester  County 
Publishers,  is  retiring  Feb.  1 
after  over  50  years  in  the  news¬ 
paper  business. 

He  was  bom  in  Elmira,  N.  Y. 
and  started  his  newspaper  ca¬ 
reer  on  the  New  York  Times 
in  1909  as  a  clerk  in  the  pub¬ 
lication  office.  He  became  as¬ 
sistant  business  manger  in  1914, 
which  position  he  held  until  1922 
when  he  resigned  to  join  the  I 
New  York  Sun,  of  which  he  | 
was  vicepresident  and  general 
manager  for  many  years. 

During  this  period  he  be¬ 
came  president  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  (1949-51).  After  the  Sun 
was  sold  in  January  1950  he 
l  emained  with  the  paper  to  i-om- 
plete  liquidation  of  its  physical 
assets.  In  April  1950  he  joined 
the  New  York  World-Telegram 
&  Sun  as  vicepresident  and  in 
1954  joined  the  Westchester 
group. 

Mr.  Friendly  was  national 
chairman  of  the  U.  S.  Victory 
Waste  Paper  Campaign  from 
1943  to  1945.  Through  newspa¬ 
per  promotion  and  other  work 
this  committee  effected  the  sal¬ 
vage  of  12,000,000  tons  of  waste 
paper  needed  for  the  war  effort. 

He  was  chairman  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  for 
nine  years  (1932-41)  and  is  a 
director  of  the  Advertising 
Council,  the  Better  Business 
Bureau,  the  Hundred  Year  As¬ 
sociation,  New  Year  Convention 
and  Visitors  Bureau,  and  New 
York  World’s  Fair  1964-1965 
Corporation. 

Mr.  Friendly  said  he  plans 
to  write  some  articles  on  news¬ 
papers  as  he  has  known  them, 
and  some  intimate  stories  which 
have  never  been  told,  about  pub-  ' 
Ushers.  He  and  Mrs.  Friendly  | 
will  continue  to  live  in  New 
York.  They  have  two  children, 
Mrs.  Malcolm  Foster  and  Edwin 
S.  Friendly  Jr.,  vicepresident  of 
the  National  Broadcasting  Co. 

• 

Da  we  Trophies  for  6 

Chicago 

The  Dorothy  Dawe  trophies 
were  presented  here  this  week 
to  six  writers  for  excellence  of 
their  home  furnishings  pages. 
The  recipients  were:  Mrs.  Ghita 
Cary,  Chicago  Sun  -  Times; 
George  O’Brien,  New  York 
News;  Martha  Espedahl, 
Cha/rleston  (S.  C.)  Evening 

Post;  Clara  Hieronymus,  Nash¬ 
ville  Tennessean;  Evan  Francis, 
Family  Circle;  and  Donna  Nich¬ 
olas  Hahn,,  Perfect  Home. 
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close  by  if  you  need  her 


No  matter  what  the  hour— through  the  day 
or  the  darkness  of  the  night— there’s  always 
an  operator  as  close  as  your  telephone.  Just  a 
single  turn  of  the  dial  and  she  is  there! 

Helping  people  in  emergeneies.  Working  on 


ealls  that  require  special  attention.  Answering 
ealls  for  information.  Providing  personal, 
individual  service  in  so  many,  many  ways. 

And  seeking  to  do  it  always  in  a  friendly, 
courteous  and  competent  manner. 


Printfd  in  V.S.A. 
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SERVING  YOU 
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Tom  Kramer 

of  The  Kentucky  Post 

Times-Star 

—  He  can  play  the  game 
as  well  as  write  about  it 

Tom  Kramer  scorns  arm-chair  reporting 

Sports  editor  of  The  Kentucky  Post 
Times-Star,  he  is  of  that  rare  breed  wl 
can  play  the  game  as  well  as  write  about  i 
This  applies  in  particular  to  bowling  an 
softball. 

Tom  once  rolled  a  three-game  mate 
with  the  great  Andy  Varipapa— and  lost  b 
nine  pins.Tom  recalls  the  episode  as  “luck.’ 

He  was  a  member  of  the  Kentucky  Sta 
slow  pitch  softball  championship  team  i 
1950,  and  in  1958  pitched  for  the  Covingto 
Ky.,  club  that  finished  third  in  the  World’ 
Slow  Pitch  Tournament  in  Cleveland. 

Tom  began  his  newspaper  career  in  1943 
as  a  copy  boy  at  The  Kentucky  Post.  T 
next  year  he  moved  into  sports. 

After  a  two-year  army  hitch,  duri 
which  he  wrote  a  sports  column  for  seve 
military  publications,  Tom  returned  ho 
and  became  sports  editor  of  The  Kentuc 
Times-Star,  serving  until  the  two  papen 
consolidated  in  1958.  He  was  named  spor 
editor  of  The  Kentucky  Post  &  Time 
Star  in  1960. 

Tom’s  home  base  is  Covington,  his  beal 
northern  Kentucky,  and  his  favorite  as 
signment  the  University  of  Kentucky.  H 
guardedly  feels  the  1963-64  Wildcats  ca 
bring  the  NCAA  cage  championship  bac 
to  the  Bluegrass,  an  event  he  hopes  t 
report  for  his  afternoon  paper  readers. 
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